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1. Introduction

This report discusses a well-known organization, Tesla Inc., in terms of how organizational beliefs, attitudes, and value systems affect workplace behavior within that organization.
The report assesses how changes in the workplace, in line with post-COVID thinking, address the challenges posed by the new situation. According to Joyce LeMay (2015), How Culture and Leadership Impact Organizational Outcomes Culture is essential in all areas of our lives. In the workplace, managers are influenced by organizational culture, the concept is fundamental as individual voices form the collective culture, influence behavior, and norms, and ultimately lead to transformational processes within the organization. Business leaders need to learn to dissolve the dysfunctional culture and modify it as needed to maintain their competitive advantage through the effective application of ethics, trust, and measurable metrics. This is becoming increasingly evident in the information and technology arenas, where the pace of change has accelerated. Each organization must have its own clearly defined mission, vision, and values, and culture must be directly related to these sub-items. The goal is to face loyalty and patience, invest a lot of work and perseverance in the task of organizational leadership, and develop a culture that develops a successful strategy in the company. Tesla will not launch any new models until 2023 at the earliest, as it focuses its efforts on overcoming the supply chain crisis and scaling up its global production capacity. 
Using a short analysis method, this report briefly presents the company in shorter chapters according to the aspects mentioned above. Also, the report briefly points out the impact of the epidemic on the company’s economy in the recent period. Tesla Inc.’s beliefs, attitudes, and value systems and their impact on workplace behavior during a pandemic, a brief outline of JIT theory, and an analysis of the D Bono 6 hat method. As well as how the real presence of the main theoretical principles is manifested in Tesla inc.





[bookmark: _Hlk101182138]2. Brief introduction to Tesla Inc. innovations 

Tesla was founded in 2003 by a team of engineers following innovative principles who saw the team’s mission to prove that electric vehicles can be better and faster than gasoline or larger cars, and even improve the driving experience. Tesla Inc. aims to end the automotive industry’s dependence on fossil fuels as soon as possible and move the world toward zero pollution. The breakthrough came in 2008 when Tesla Inc. introduced its state-of-the-art battery technology to the automotive market. To operate as the safest factory in the world, Tesla Inc. takes a proactive approach to safety: employees must undergo multi-day training before they can get into operation. On-the-job training is underway and performance is checked daily so that the necessary improvements can be made as soon as possible. To create a sustainable, complete energy ecosystem, Tesla Inc. also offers custom energy solutions such as Powerwave, Powerpack, and Solar Roof. These technologies enable homeowners, businesses, and utilities to produce, store and use renewable energy.
Tesla Inc. hard to determine which industrial company,  it fits in, even in five areas. The closest wording is an engineering innovation company whose mission is to create sustainable energy in the world. Its importance is invaluable in the design and implementation of software. Tesla employees are extremely talented engineers who, like their CEO, are completely determined and persistent. These attributes are reflected in their products, which outperform both in terms of technology and value. The pace of development of this company is almost untraceable by its competitors. Tesla is not just an innovative company but a “cult” about the foundations of humanity’s ability to work together.
By making batteries, Tesla has created thousands of jobs, and that’s just the beginning. Tesla Inc. is constantly striving to make its products accessible and affordable to more and more people. In doing so, it aims to speed up the implementation of clean transport and energy production. Electric vehicles, batteries, renewable energy, and storage are things that exist independently but together represent the future they want to achieve and that was the company’s core vision. At Tesla Inc., you can observe the attitudes, values, and beliefs that make up a successful team and the theories and models of a successful business structure that, of course, define the company’s policies and strategy and the entire company from the top to the bottom.
[bookmark: _Hlk101182173]
3. Tesla Inc.'s beliefs, attitudes, and values ​​and their impact on workplace behavior during a pandemic.

3.1. Vision Statement points to corporate values, attitudes, and concerns.
Tesla Inc.’s main vision statement is to help the world transition to electric cars because of the transition to an environmentally conscious lifestyle. It also created the most impressive automotive company of the 21st century. The world has entered an era in which the realization that pollution will have irreversible consequences is not enough but must be countered, for example, only renewable energy should be given priority. In the case of Tesla Inc., the environmental focus is on the use of electricity to be the main source of energy to power all vehicles. The company’s vision includes the following features: Tesla Inc. has used its leading position in the automotive industry with its business approach to persuade other manufacturers to understand the concept of electric vehicles and evaluate the benefits of green energy. This is the belief that this company represents. As a result, Tesla is devoting all its resources and creativity to making this happen. The company’s expansion trends show that it is very committed to realizing its vision for the globalization of electric vehicles. The company’s default values ​​that motivate the company to perform best are risk-taking, respect, continuous learning, and environmental awareness. Tesla applies these values ​​as a principle that governs the general attitudes and practices of all stakeholders and the workforce. Corporate values ​​like
 The emphasis on performance has made Tesla more technologically advanced, as the company encourages its employees to take calculated risks in addition to promoting innovation. In addition, Tesla Inc.'s success to date depends heavily on great respect for its business partners. Such a favorable setting encourages general learning for everyone and results in an attitude that is in line with Tesla Inc’s environmental principles. The slogan of Tesla Inc. includes the above.
"Accelerating the emergence of sustainable transport and electricity technology."
As the above points out, leaders are expected to manage processes, people, and information as needed, and these responsibilities all revolve around similar concepts. The successful completion of these tasks by a manager or leader provides a framework for management theories.
4. Management theories used by Tesla Inc. 
Management theories are an integral part of modern business practice. They have three main classifications: classical management theory, behavioral management theory, and modern management theory. These classifications represent an era in the development of management theories, and each includes several sub-theories.
4.1.What is Just-in-Time (JIT)?
Of course, like any company, tesla Inc. employs practical management theories as an integral part of modern business practice. Considering the main classifications of the major management theories are classical leadership theory, behavioral management theory, and modern leadership theories that represent an era in the development of management theories, Tesla is certainly an applicator of modern theories such as the Just-in-time (JIT) theory. A just-in-time (JIT) inventory system is a management strategy that focuses on increasing efficiency by aligning raw material orders from suppliers directly to the production schedule. Companies thus reduce the waste they use and inventory costs. Unlike traditional models, production lines are short to switch quickly from one product to another. According to the underlying article, six main components can be highlighted within the JIT system. The components 1. Subsystem 2. Synergy 3. Open and closed systems 4. System boundary 5. Flow 6. Feedback. Each subsystem is part of a subsystem. These subsystems make up the entire organization. The operation of the individual departments independently of each other would produce less than the total production. Thus, the system approach also discusses the arrangement of the components, not just the organizational structure. Each section and subsection is arranged so that the result of the whole is more than the total performance of each section. The organizational system can be open or closed. The open system actively interacts with the environment as raw material, obtaining capital, technical expertise, and goods and services as a workforce and selling it to society. Tesla Inc. is an open system. In contrast, a closed system has little or no interaction with the environment. Every system has a boundary that separates it from the environment, these system boundaries are becoming more flexible in the modern world and according to modern organizational structures. Flow is two-way: the movement of input (people, materials, money, machinery, etc.) from the environment into the system, the transformation of output (into goods and services), and the transfer of output to the environment. Every company strives to handle the flow in the most efficient way, the more efficient the better the cash flow. Whether the output is accepted by the environment is shown by the feedback to the organization. of course, in the case of Tesla Inc, the feedback from the chosen target group is authoritative. Feedback is the environment’s response to organizational outputs that can be modified as needed.
According to Meyer (2018), the organizational structure of Tesla, Inc. supports continuous business growth by defining patterns of interaction between corporate components. (Component 1-2) Elon Musk’s leadership effectiveness depends not only on their productivity but also on the company’s ability to maximize the implementation of new strategies through its organizational structure.
Tesla Inc.’s organizational structure creates capabilities that allow for strong management control of the business (input-output component 5) despite its growing international operations. Growth increases complexity and challenges. Global expansion requires a broader consideration of Tesla Inc.'s overall competitive advantage strategy (Component 4) The type and characteristics of Tesla Inc.'s organizational structure with a functional or U-shaped organizational structure is a key feature of grouping. With the following structure: Function-based hierarchy (most important) Centralization cases.
According to Pauker Kreitzberg, (2015) those with different beliefs, attitudes and values ​​interpret the theory differently. Yet how can a company increase the efficiency, effectiveness, and competitiveness of an organization or its employees? The solution is the ability to apply theories and models of critical thinking.
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Figure 1. Teslas organosational structure
[bookmark: _Hlk101182257]5. Critical thinking model D Bonos 6 hat thinking model

In this chapter, a method is presented where critical thinking has an extraordinary role in the birth of innovative ideas. And tesla Inc. is unstoppable in innovating with the following methods of critical thinking. According to an article by Charles Krivunja (2015), the reciprocity of critical thinking and problem solving was highlighted in the above chapter. In this section, we briefly examine De Bono’s Six Thinking Hat model for Tesla Inc. Which suggests how the company uses it as a modern model of critical thinking. The essence of the model is that six hats of different colors illuminate the problem to be solved from six different perspectives. Thus, the essence of your thinking strategy is to provide evidence-based activities to see a clearer picture of critical thinking and problem-solving in addition to the questions suggested by D Bono. Looking at the black hat, we need to find evidence to support the answers to the question. They must verify the truth or validity of the logical arguments put forward. They should consider suggestions as to whether they are feasible in the circumstances. Before making related decisions, they should carefully consider the possible consequences of their actions, in particular.
 The application of blue-hat thinking strategies to the thinking aspects can normally be applied at the design stage of the project, at the planning of implementation, and the end of the project. According to Kivunja’s (2015) article, Bono suggests that when applying a blue-cap strategy, the goal of where the company wants to go should be considered. The blue hat defines the problem or task and the purpose of thinking. The forecast from Tesla Inc. outlines the situation.
Applying green-hat thinking strategies determines the creativity of thinking as well as the innovative perspective of critical thinking and problem-solving. Encourage the application of the strategy through activities related to ideas and innovation.
Applying Red Hat thinking strategies to the wearer to formally express their emotions, feelings, intuitions, and intuitions. Of course, Elon Musk’s emotions are also embedded in his environmental goals, as he was so persistent with his goals that they could only be driven by an emotionally motivated driving force.
 When applying white hat thinking strategies, the emphasis on critical thinking and problem solving is on the information needed to solve the problem when selecting and evaluating it. To develop Tesla Inc.’s high-performance batteries to best illustrate this strategy, they required a huge amount of information to create, and all the data collected had to be retained for some time if observations or additional evaluations were made that needed results. This was already the case, they only entered the market with the formula of fully efficient batteries and this was shared with the public to increase production efficiency.
The use of yellow-hat thinking strategies is a metaphor for the benefits of critical thinking and deliberate problem-solving efforts. A strategy to highlight good points even if there are very few or many more bad or dangerous points. Breaking into the car market with an innovative vehicle was more of a threat than a positive, but Tesla Inc. was patient and persistent. Recognizing their strengths that they could exploit or exploit, they recognized the factors they could control or influence. SMART technology is a big help.

6. Conclusions

There are many lessons for automakers in the electric vehicle business model if we study the product strategy of Tesla Inc., moving from the high-end market to the mass market with a high level of innovation and action, paying close attention to creating a high-performance charging station network with a high-capacity battery; shows a very high level of integration of information technology into many aspects of the electric vehicle business model, such as advanced care services and the digital distribution channel; presents a new value configuration that includes a high level of vertical integration to the battery and charging network. Tesla went public on June 29, 2010, and has become the world’s largest automaker in nearly a decade.
Based on the Cotterell Categorisation and Selection chapter (Chapter 2), the purpose of the report below is to follow the example of a company that represents the areas of scientific research covered within level 5 in the narrower content section of critical thinking. The choice was made to present the same company as a result of an appropriate selection process in which the author of the article would like to present the meeting of theory and practice at a leading company due to its position in the world market. Of course, it was a very important criterion in this regard that a lot of material could be found about it, whether in the form of a study, an article, or research. In addition, the official website of Tesla Inc. contains all statistical and organizational information related to the job. After the selection, the knowledge found during the research work was categorized. The categories were selected according to certain criteria: they represent the values, attitudes, and beliefs of an organisation, imagine corporate structure and management theories and strategy, and present it all with a critical mindset. Another aspect of the mainline was the economic impact of Covid-19 on this company and its management. Also, one of the management theories that best describes a car manufacturer’s theoretical attitude to a segment and a method that takes several aspects into account in presenting a larger corporate image has been represented. ( 2623 words)
[bookmark: _Hlk101182331]7. References
Banton, C. (2020). Understanding Just-in-Time (JIT) Inventory Systems. [online] Investopedia. Available at: https://www.investopedia.com/terms/j/jit.asp.
Bell. J. (2010) Doing your research project: a guide for first-time researchers in education, health, and social science. (Online) Maidenhead: McGraw Hill Open University Press. https://www-dawsoneracom.ezproxy.uwtsd.ac.uk/abstract/9780335224
Brookfield. S. (2012) Teaching for critical thinking: tools and ☐ techniques to help students question their assumptions. (Online) San Francisco : Jossey-Bass.
Chen, Y. and Perez, Y. (2018). Business Model Design: Lessons Learned from Tesla Motors. Towards a Sustainable Economy, [online] pp.53–69. Available at: https://link.springer.com/chapter/10.1007%2F978-3-319-79060-2_4.
Chokshi, N. (2020). Coronavirus Wrecked Tesla’s Momentum and Elon Musk Is Furious. The New York Times. [online] 13 May. Available at: https://www.nytimes.com/2020/05/13/business/Elon-Musk-tesla-factory-coronavirus.html.
Cotterell, S. (2011). Critical Thinking Skills Developing Effective Analysis and Argument. Second published, 175 Fifth Avenue, New York St Martins Press LLC ed.
Kivunja, C. (2015). Using De Bono’s Six Thinking Hats Model to Teach Critical Thinking and Problem-Solving Skills Essential for Success in the 21st  Century Economy. Creative Education, [online] 06(03), pp.380–391. Available at: https://www.scirp.org/html/12-6302477_54681.htm.
Lemay, J. and Kaiser, C. (n.d.). Spark Business Education: How Culture and Leadership Impact Business Education: How Culture and Leadership Impact Organizational Outcomes. [online] Available at: https://spark.bethel.edu/cgi/viewcontent.cgi?article=1000&context=business-faculty.
Pauker  Kreitzberg, A. (2015). Episode 252: Agile Critical Thinking (Free). [online] www.project-management-podcast.com. Available at: https://www.project-management-podcast.com/podcast-episodes/episode-details/520-episode-252-agile-critical-thinking [Accessed 18 Apr. 2022].
Tanuja A (2016). Components of Systems Theory of Management. [online] Essays, Research Papers, and Articles on Business Management. Available at: https://www.businessmanagementideas.com/management/components-of-systems-theory-of-management/4711.


University of Wales
Trinity Saint David
London Campus

Developing Workplace Critical Thinking
(BMSW5101_LON)

Reflective journal
[image: A picture containing text

Description automatically generated]


Tutor: Gregory Crown         Student: Valeria Varga (2009456)



2022 London


Executive summary 
In my opinion, the general goal of the developing workplace critical thinking course this year was to acquire the following basic skills: the development of reasoning skills, information analysis skills, as well as the development of judgment-making skills, and critical thinking. In addition, the specific objectives of the course include the recognition of reasoning strategies and errors. Structure of reasoning text, interpretation of arguments, and counter-arguments. Analysis and evaluation of arguments. Criteria for credible reasoning. Why this subject was useful to me in this term
 the easiest answer I can give is because I got an idea of ​​the concept of analyzing information and ideas, objectively considering the evidence, and then making logical arguments and judgments. Not only logical thinking but also the interpretation of intention, the understanding of connections, hidden values ​​, and feelings, the identification of motives, the perception of bias, and well-formulated conclusions were presented. To acquire these skills, we need practice and support. Because it is a complex process, not a learned method that includes both cognitive (critical thinking skills) and affective (dispositions of critical thinking) thinking. There are several formulations of critical thinking, many authors deal with the topic, my interpretation is a process where we decide on interpretation and analysis, taking into account different factors, which decision is the result of a conclusion and is influenced by many factors. This is why critical thinking is an essential tool for research and also plays a significant role in human life. We cannot say that critical thinking is a good method of thinking, but rather that we make decisions about certain things by striving to obtain the widest possible information.

Week 1 Date: 17.02.2022
At the beginning of the first session, after the presentation of the subject, we touched on many topics in the first presentation. Concepts familiar to me from my previous studies caught my attention. deductive and inductive thinking, which we have extended to deductive and inductive reasoning and research. The main difference between inductive and deductive reasoning is that inductive reasoning is about developing a theory, while deductive reasoning is about testing an existing theory. Inductive reasoning moves from concrete observations to broad generalizations, 
A brief description of the differences and connections between deductive and inductive logic.
YouTube | 04:03

Week 2 Date: 24.02.2022
Values, attitudes, and beliefs
our series of studies continued in the second week on the topic of understanding organizational behavior. In this presentation, I gained a whole new insight into the extent to which the work environment is influenced by values, beliefs, and attitudes. That’s when I understood why critical thinking is important in all of this. How much it affects our behavior, our behavior at work, and our self-image over time. I have formulated the following interpretive definitions for myself. Beliefs, about attitudes and values ​​in the workplace
Beliefs: Certain areas of our mind do not belong to the conscious area of ​​the brain. It is part of the realm of faith that is the construction of consciousness and fills the space in our consciousness that we do not know. Do we need that faith and if so, why? One possible answer is that if we don’t believe in ourselves, our colleagues, or our group, we don’t dare to take action and take certain steps. Particularly strong faith is certainly manifested in behavior because faith will be the force that increases our commitment, reduces uncertainty, and strengthens our willingness to take risks.
How much do the values ​​we believe in effect our lives? These things are very subjective, in fact, all the values ​​that we consider to be. According to some authors, value is, to put it very simply, what people consider important in different areas of their lives. Nothing has value in itself, everything can only be interpreted in comparison. The ranking of certain things and states concerning other things and states also depends greatly on the ideology of a given culture. Therefore, according to the literature, values ​​are social and culture-specific. However, care must be taken when determining values ​​to distinguish them from habits, attitudes, opinions, or tastes. Values ​​regulate social inclusion and adaptation and influence human behavior as ideas.
We need to distinguish attitudes from the two categories above. Attitudes can only be filtered out of our behavior, as they are reactions to the events and phenomena of the world around us. Behavior and attitudes to judgments evoke love or dislike for a certain thing. It is within the personality and cannot be examined directly. Our behavior, attitudes, and beliefs may be in harmony with each other, but they may also contradict each other. This is called cognitive dissonance theory. This theory is based on the fact that man has an inner need to harmonize his actions, attitudes, beliefs, and thoughts.
https://uowtsd-my.sharepoint.com/:b:/g/personal/2011897_student_uwtsd_ac_uk/EYf_-upqTj5JpX6mWUZlQ_cBerGRmldbJaofoZnOxRhhRw
Activity: Quise Name the fallacy Locikal fallacies don’t always sound wrong, it was a very instructive Quise on how to distinguish the fallacy by using critical thinking.
Week 3 Date: 03.03.2022 
Developing critical thinking 
the very important aspect for an employer is that the employee you employ has the following qualities: speak more languages, understand technology, think and communicate critically. We can obtain these affinities if we have the means to develop them. we developed the JIT method to develop critical thinking. we talked about what JIT can mean just in Time Management is a tool for the company The management philosophy of continuous and forced problem solving by attacking the root causes during the presentation, it became clear how JIT promotes the development of critical thinking. the willingness of workers to detect quality problems if necessary to stop production Generate development ideas Analyze problems and perform various functions.
Week 4 Date: 10.03.2022
with the fourth week’s lecture, we continued on ways to develop critical thinking. It has become increasingly clear that the work environment and the successful businessman are inseparable in terms of study because they interact with each other. 21st-century business expectations as better based on innovation, the inevitable process of the emergence of innovation are creative thinking and the evaluation of creative thinking is critical thinking. In this presentation, the R.E.D. method was scrutinized. Recognizing assumptions allows you to distinguish facts from opinions and filter out the relevance of the facts presented. Identifying assumptions helps uncover information gaps and enrich your image of problems. Once the assumptions are recognized, they also need to be examined through the eyes of different people (perspectives)
Activity: group work Scalon plan and JIT 
https://www.youtube.com/watch?v=1CChEghEYcA
(Tanvir's summary of our team activity An entrepreneur must be eager to learn, keep in mind that changes are like new opportunities, and be a creative person. In addition, the process of generating and evaluating new ideas also makes a person with critical thoughts. Furthermore, critical thinking serves to solve problems by connecting to logic. To solve the problems there are various models, one of them is the R.E.D Model. It stands for Recognise Assumptions, Evaluate Arguments, Draw Conclusion.)
Week 5 Date: 17.03. 2022
In this presentation, the teacher presented a tool for developing critical thinking that I have never heard of and the point is that it is used with success in companies around the world. Employees can learn how to divide thinking into six clear functions and roles. Each thinking role is identified by a colorful symbolic “thinking hat”. “By mentally wearing and exchanging‘ hats ’, employees can easily focus or redirect their thoughts, conversation, or meeting. In this regard, we processed a case study in the group session section. I gained very interesting and valuable knowledge for me.
https://www.debono.com/six-thinking-hats-summary

Week 6 Date: 24.03.2022 
during the sixth lecture, we linked the decision-making process to critical thinking. We probably do not make our decisions on our own, but as part of a team, and the reason they are good is that they do not always use new tools, but we need to apply existing technologies and principles well in the decision-making cycle: evaluating, problem-solving, decision making and analysis. In this lesson, we also shed light on the contingency theorem with the help of a group work case study. The group work is a bit cumbersome not active unfortunately my peers.
https://www.forbes.com/sites/brucelee/2022/02/06/did-so-called-johns-hopkins-study-really-show-lockdowns-were-ineffective-against-covid-19/?sh=b80490d1225b
Week 7 Date: 30.03.2022
about the limits, we can find in the environment and make it difficult for the organization to function well. At the end of the lesson, the submitted material caught my attention with the system approach theory case study and I studied the text. the Case Study on General Motors, operated from the beginning to the early 1960s as if it were a fundamentally closed system. At the turn of the 20th century, there were fewer than 8,000 cars in America, many of which were powered by steam or electricity, while others were gasoline-powered. An unexpected attendance at the first New York Auto Show in 1900 showed the audience’s fascination with the car. Initially, with horse-drawn vehicles and then cars, GM became the leading manufacturer. It had no competitor and could therefore have been the market leader without taking environmental requirements into account. However, the commitment to innovation has created great new cars. New challenges emerged in the 60s and 70s and GM had to open up.
Closed systems can hinder growth because the flow of information remains within the system and there is no chance of interacting with or building on knowledge from the external environment. whereas prices and foreign competition have led to an unprecedented reduction in vehicle size on all GM vehicle lines, the system has inevitably had to be opened up and renewed.
Week 8 Date: 07.04.2022
it was a very enjoyable session right now, as we watched videos about what the creativity of innovation is, how innovation is created, who creates innovation, how long it takes for the environment to accept, or there are even when it doesn’t.
Louie's opinion was summarized as follows. Creativity comes from collaborative and interactive, not higher positions within the organization. Creativity is two-way. Creativity often comes from the consumer of the product or service. Inventors or an organization can invent new products and services, but consumers create different benefits or ideas on how to get the most out of a gift-giving product. Innovation stems from the passion and desire to put a given product or service to a very high standard, and this can be done without a huge amount of resources. An innovative idea may not seem brilliant from begging unless it gets into the hands of users and they can’t decide on it, or they can bring more creativity to the idea 
for me, this is a summary of the video I saw his video was about creating new inventions. They usually come from users, processes that result in something new can be a product or processor technology. But who will find out? Special people in a special place with special abilities? No. It gives an example of mountain bike users. However, it is still very difficult to compete with companies in a monopoly position because copying, etc. is prohibited. Nevertheless, from time to time, users come up with something new that is part of a longer process and can only mean business success in the country. in the coming decades. Innovations do not come from big companies.
Week 9 Date 14.04.2022
Sustainable development was the topic of today’s lesson where we also discussed whether there is a difference between planning for the future and sustainable development. It has, of course, been recognized for a very long time that human values, attitudes, and behaviors need to change to achieve a sustainable transformation that meets human needs, and reduces hunger and poverty while maintaining the planet’s life support systems. The most important aspects are the use, development, and protection of natural and physical resources. However, the implementation of these aspects must take place at a pace that enables people to take care of their social, economic, and cultural well-being, health, and safety. In the meantime, however, it maintains the potential of natural and physical resources for future generations. This means the most important element of planning is meeting reasonably foreseeable needs. The adverse effects of activities on the environment Remediation or mitigation of air, water, soil, and ecosystems are among the priority tasks. The group is divided into two parts: the pros and cons of the 5 beliefs presented. Which group will be able to apply the critical mindset and present the strongest arguments? There has been a great deal of controversy.
Week 10 Date 21.04.2022
In the last study hour, the analysis and summary of what was learned were emphasized, in addition to which the individual exam items were discussed. We discussed my dissertation in a one-on-one discussion with the teacher, I received advice on the use of the literature, and my mentor gave advice on the text that fits more into the introductory part of the concluding section. I tried to write down all the comments and rework the dissertation in the next few days. During the ten weeks, I got to know the extremely instructive methods of critical thinking, the teacher recommended a lot of references in the literature, from which we can continue to expand our knowledge. We closed a good half-term. In the journal, I left all the links I found interesting after the post so that the reader can do so by clicking on the topic if he/she wants to know more about the topic.
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