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Introduction
Corporate social responsibility is significant enough to bring positive changes under certain circumstances for promoting sustainability within the hospitality industry. Hospitality industry comprises with hotels, motels, restaurants, resorts and many more related services which has crucial impact on society, environment and economy as well (Murni et al., 2023, pp.169-178). Effective corporate social responsibility have significant role to mitigate negative impact and fosters sustainability on economy and society. Corporate social responsibility maintains standard mode of justification in the environment, society, supply chain management, community engagement. Sustainable tourism practices is the prime vision of Marriott hotel which provides food and resident facilities around the globe (Ruiz Molina et al., 2022, pp.462-492). This writing will reveal pros and cons about fostering sustainability and mitigating associate challenges with the operation of hospitality activities. Marriott provides its services to meet tourists need thus it has multiplier impact over related factors.  Moreover proper actionable forces and action plan related to sustainability make an organization to be practitioner of CSR activities regardless of border, culture, and many more factors. This wiring will reveal how proper learning and awareness creation program become yardstick for dissemination of information and related aspects to ensure sustainability at a broader range. 








Main Body
Marriott can apply its CSR activities in different areas which are mostly significant enough to bring sustainability in the hospitality industry (Ge, 2020). Identification of range of activities is prime task which helps to determine areas of improvement as CSR activities cannot do anything but proper identified areas (Wynn and Jones, 2023, pp.9-20). Marriot can practices sustainability through CSR activities encompassing environmental issues, social issues and economic issues. 
Usage of clean and green energy is one of the crucial task which focuses on reducing wastage and maintaining standard of efficient energy management to make zero carbon pollution through taking multiple initiatives (Sanvitale, 2020).  Marriott practices sustainability in using efficient energy to the lighting and home appliances. Marriott uses LED bulbs and energy efficient lighting system to make proper usage of clean energy (Raub and Martin-Rios, 2019, pp.2428-2447). Marriott provides incentive to its stakeholders and employees to install solar panel, wind power and also encourage to implement smart energy culture and ecosystem for optimizing energy usage. 
Water conservation and reduction of water wastage is listed priorities of Marriott as they know that surface water level is decreasing day by day where water conservation has become priority task to meet public demand with scarce pure water (Jones and Comfort, 2019, pp.1-14). Marriott practices on installing limited usage of water on shower, recycling of shower water, usage of faucets and also bio toilet to reduce water wastage. Marriott tries to use its grey water for its lawn irrigation and other watering purposes (Kolobkova et al., 2021, pp.387-394). Marriott encourages its stakeholders to use native plants where it operates its business in order to minimize water wastage. 
Marriot has fame about using water resources as this continuously trying to reduce wastage through installation of waste management strategies to make hospitality industry effective (Bulat and Bocănete, 2021). Marriott has established recycling programs in many areas compassing comprehensive recycling programs of plastic, glass and metal. This has initiated recycling programs though composting system such as organic wastage from food waste (Jones and Wynn, 2023, pp.1-12).  Marriott has made significant separation of single use and reuse plastic to ensure sustainability and to reduce plastic waste pollution. 
Sustainable resource sourcing of Marriott has significant impact over production of goods and services to meet customer demand as they are much concern about using socially and environmentally responsible products (Bardukova, 2023, pp.88-103). Marriott always source its products from local sources for this reason they provide special attention on arranging locally produced goods to reduce transport pollution and this kind of supply chain has multiplier impact on local economy. Marriott disseminates its information about sourcing of products which are ethically sound and they demand for certificates of quality assurance because they believe that ethical practices on business operation ensure fair trade and business environment (Abdou et al., 2020, p.9624). Marriott sources its meats and fishes which are locally produced and collected by this they encourage local stakeholder which ultimately steward entrepreneurship among the local people. 
Marriott supports and encourages to the local people regardless of gender to participate on tourism related activities by which means they can lead their life easily (Menegaki and Agiomirgianakis, 2019, pp.373-400). Marriott fosters CSR activities through encouraging local men and women to participate on mainstream economic activities by which they prioritize local employment for the local people which also fosters skill achievement. Marriott arranges training and learning session for local people so that they can be skilful enough and also Marriott invests on local transportation, education, vocational institute, and culinary institute which renders mutual benefits (Sabourin, 2021). Marriott provides learning programs for the local people and the tourists to be proactive enough about preservation of local art and culture.  
Marriott established its CSR policies aligning with ensuring employee welfare robustly. Social security and social justice are key feature of implementation of CSR activities of Marriott (King et al., 2019, pp.410-428). Marriott established fair judgement at salary wage distribution to the employee and they also provide health insurance policies, hazard compensation, and mental health support by providing justified wage and salary to the employee. Marriott sets its own safety standard maintaining international standard of safety guidelines as to make work environment safe and secure (Marin-Pantelescu, 2021). They also provide training and learning facilities so that employee can raise voice against any discrepancies happened related to salary and wage. 
Education and learning programs for guest and the employee as well as local people help to ensure sustainability which can be helpful enough to practice CSO activities (Pavlova, 2023). Marriott follows offering number of training programs from their own training institute and from other training institute so that employee and tourist can be guided long term. Marriott started multiple platform to disseminate sustainable information for the tourists and the host as well as employee so that every related parties can contribute to the sustainability and growth of the organization (Sabourin, 2021). 
Marriot implements its sustainable CSR activities for incorporating sustainable design and construction of facilities for ensuring long term benefits. This hospitality property achieved leadership in energy and environmental design (LEED) certificates for sustainable property design and architectural design (Kuokkanen and Catrett, 2023, pp.1464-1481). Marriott focuses its chain property to use sustainable materials which is friendly to the environment. They encourage designing building to maximize sunlight, ventilation and air circulation process for ensuring energy efficiency. 
Implementation of CSR activities is a set of activities which shows both of challenges and opportunities for Marriott hotel. As a global chain hotel brand and market leader in the hotel industry Marriott has subsequent approaches to mitigate associate challenges following some guidelines and strategies (Pereira and Dos Anjos, 2023, pp.769-789). 
Marriott has encountered number of challenges such as consistency in operation as tourism and hotel business is highly seasonal thus it has to interact seasonal challenges and these challenges are also varied number for its country variation. Marriott has to consider multiple factors such as roles, lifestyle, culture, development goals and also diverse techniques around the globe whenever implementing sustainability practices (Murni et al., 2023, pp.169-178). Marriott has to encounter challenges in case of resources allocation and distribution as they know that they need to distribute different resources such as financial, human, technological resources to implement CSR policies to their hotels around the globe (Ruiz Molina et al., 2022, pp.462-492). They face challenges whenever making CSR practice and evolution strategies into real thus multiple CSR policies leverages and need to negotiate technological issues to entertain CSR activities. 
Most of the cases Marriott has to face number of challenges to engage number of stakeholders around the world as they have wide range of stakeholders such as employees, guests, local communities which are to be considered for smooth operation of their business during Implementation phase of CSR activities (Ge, 2020).  
Marriott faces challenges during implementing sustainable balance between economic growth and sustainable goals. CSR activities has significant amount of cost which impacts on gross revenue of the property thus balancing between this cost and benefits bestows number of challenges (Wynn and Jones, 2023, pp.9-20). Marriot has to encounter challenges during illustration of fair review of its financial and other report as transparent broadcasting of information impact on CSR activities. 
Marriott hotel enjoys number of opportunities whenever implementing CSR policies and guidelines around the globe (Sanvitale, 2020). They seek it as a responsibility and common goal thus all related stakeholders come to a single point for rearing sustainability practices and also CSR activities. Marriott focuses on making their customers and employee to be aware about environment pollution and sustainable practices.   Proper practices of CSR activities Marriot avails operational effectiveness as they use technological tools and artificial intelligence, algorithm and programming approaches to reduce wastage and to recycle those wastage.  Marriott has brought significant level of innovation and made those innovation in reality through engaging into CSR activities (Raub and Martin-Rios, 2019, pp.2428-2447). Marriot has catered sales proposition and made significant level of unique selling proposition apart from competitors to attract number of guests. Marriott has specific and lucrative employee development and retention policy which encourages employee to be fore fighter to work for organization as this grows sense of ownership to the tourists (Jones and Comfort, 2019, pp.1-14). Marriott provides employee satisfaction salary, gratuity and other facilities so that employee feel proud to be working here. Marriott regularly review its risk grading policies and sustainable standard polices and most often they change this sustainability standard to reduce wastage and to adoption with regulatory guideline (Kolobkova et al., 2021, pp.387-394). Marriot has developed policy and guideline to engage with local community which fosters strong sense of partnership with local people as Marriott has developed its living and other facilities mitigating number of adverse challenges.  
Conclusion
Marriott as an international hotel chain has strategic roles and policies to implement its own CSR guidelines aligning with local roles and regulations. Prime focus on Marriot hotel is to mitigate adverse challenges which are associated with economy, environment and society (Jones and Wynn, 2023, pp.1-12). Marriott has built strong relationship with local people, NGO, community club, regulatory so that they can lift up whole activities related to CSR. Setting off ethical standard makes whole working process transparent enough to the stakeholder which ensure trustworthiness and credibility. Many challenges are closely related with CSR activities of Marriott hotel but continuous innovation and improvement techniques help to update overall CSR activities (Bardukova, 2023). Comprehensive learning and education programs helps Marriott to be sustainable enough mitigating number of challenges and also encourage others to participate on this philanthropic activities (Kuokkanen and Catrett, 2023, pp.1464-1481). Addressing number of challenges Marriott can have number of opportunities also for addressing sustainability under the canopy of sustainability. CSR activities are integral part of sustainable practices which focuses on broadening positive impact on society, economy and environmental stewardship. Comprehensive knowledge on sustainable issues encourage related stakeholder to be proactive enough to come up with policies and programs to make positive impact through rob off negative impact. CSR activities in hospitality industry play role like cutting edge which carries out number of opportunities by mitigating rising challenges.
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