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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer- The High Field website loads promptly, typically within 2-3 seconds. Its responsive design ensures smooth access on both desktop and mobile devices. Navigation is intuitive, with clear menus and quick links to essential pages like booking and menus.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	  Answer: Yes, the website has several subpages, including 'Our Menu', 'Stay with Us', 'Peach Club', and 'Gift Vouchers'. Users navigate via the top navigation bar and drop-down menus, making it easy to find specific information.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, users can book both tables and rooms directly through the website. The 'Book a Table' and 'Book a Room' options are prominently displayed, leading to direct booking forms.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: While the website is user-friendly, integrating a live chat feature can enhance customer support. Additionally, optimizing image sizes can improve loading times for users with slow internet connections.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and modern design with high-quality images. On mobile devices, the layout adjusts appropriately, maintaining usability and aesthetic appeal, although some images are resized for smaller screens.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The site features vibrant imagery showcasing the venue's ambiance and dishes. The colour scheme is warm and inviting, in keeping with the brand identity. However, the use of video content is minimal, which could be an area for improvement.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website does not have an online chat tool. Adding one can provide visitors with immediate assistance, improve customer service, and potentially increase bookings.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media icons are located at the bottom of the page, linked to active Facebook and Instagram profiles. While active, placing these links more prominently can encourage greater user engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly defined through specific sections for dining, accommodation, and events. Each section provides a detailed explanation, making it easy for customers to understand the offering.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not display customer reviews directly. However, reviews can be found on third-party platforms like TripAdvisor and OpenTable, which are updated regularly.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website highlights fresh, seasonal menus and stylish accommodations, which indicate high-quality service. I would recommend it for its inviting atmosphere and comprehensive offerings, suitable for a variety of occasions.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Menu prices are listed, reflecting the quality of ingredients and service. Room rates are available upon checking availability, allowing for dynamic pricing based on demand.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Gastropub Edgbaston

	
	2. Boutique hotel Birmingham

	
	3. The High Field

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the company's website appears in the top search results for these keywords, indicating strong SEO performance.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Of course, websites are crucial for UK businesses because they act as the primary digital touchpoint for customers. They provide essential information, facilitate bookings, and enhance brand credibility. A well-designed website can significantly influence customer decisions and drive business growth.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I recommend adding an online chat feature to your website. This will allow for real-time interaction with potential customers, resolving questions quickly, and potentially increasing conversion rates.
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