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A comparison of the marketing strategies employed by two international hotel chains.
Holiday Inn's and Hotel Sheraton's marketing strategies will be discussed in this paper. These two hotel brands are chosen because they have a global reach and a rich history, making their marketing techniques noteworthy (About Us | Hotel Sheraton Hotels & Resorts, 2023 and IHGPLC 2023). As of February 2023, there are 440 Hotel Sheraton properties in almost every city (Hotel Sheraton Locations | Hotel Sheraton Hotels & Resorts, 2023). The Hotel Sheraton provides hotel, conferences, and meetings, meals. Bethesda is the headquarters of Hotel Sheraton. Europe, America, Africa, Asia, and the Middle East are served by Hotel Sheraton.
In August 1952, Memphis, Tennessee, launched Holiday Inn. Three parent companies owned it over its hotel and hospitality career. IHG Hotels & Resorts owns Holiday Inn since 2003. As of February 2023, Holiday Inn has 1173 hotels offering food, lodging, meetings, and more(IHGPLC 2023). Atlanta is the US headquarters (Regional headquarters, 2022). They serve Europe, the US, Asia, the Middle East, and Africa.

Sheraton and Holiday Inn sought brand recognition and affluence in the 1950s and 1960s. The corporations established their image by sponsoring events and travel tales in reputable publications, utilising public relations, print and broadcast advertising, and direct marketing to reach their target demographic (Shepherd, 1983 and Holiday inn, 2023). Holiday Inn even built the US-familiar "Great Sign" for promotion (Holiday inn, 2023). In the 1970s and 1980s, firms' marketing focused on worldwide reach and consistent, high-quality experiences (Shepherd, 1983, Devex, 2023 and KWC, 2023). Again, Holiday Inn and Sheraton faced increasing rivalry from rival hotel groups, even among themselves, and changing customer tastes in the 1990s and 2000s. Companies upgraded their products and expanded their technologies and services to meet passenger needs (KWC, 2023 and Devex, 2023). In an ever-changing sector, both hotels alter their marketing strategies to stay relevant. Digital and social media marketing, customised promotions, and partnerships with travel companies and airlines enhance brand recognition and loyalty (Street, 2022 and About Us, 2023).

A company's present position or performance is its ability to maximise the income on investment made in its business (Plevny, 2014). These assessments are based on variables such as the Current Ratio and the P/E ratio. In this case, the Current Ratio is the ratio of assets to liabilities, and the P/E ratio is the ratio of the share price to the company's profits per share (Oztürk, 2017).
According to Google Finance, Marriott International, which owns the Hotel Sheraton as of February 2023, has a Current Ratio of 1.04, suggesting that their assets are 1.04 times their liabilities. If the Current Ratio exceeds 1, the situation is judged good (Hantono, 2018). According to the most recent audit, the Hotel Sheraton's Current Ratio is satisfactory. Again, the P/E ratio for Hotel Sheraton is 26.06 (Google Finance). 
According to Google Finance, as of February2022, The InterContinental Hotel group, the owner of Holiday Inn, has a Current Ratio of0.79, indicating they have 0.79 times more assets than liabilities which is not a good situation for a company. As observed, Holiday Inn has a lower Current Ratio than Hotel Sheraton. Therefore, Holiday Inn has a less favourable market strength. Again, P/E ratio of Holiday Inn's, at 28.11, is greater than Hotel Sheraton's (Google Finance). Companies with lower P/E ratio are stronger in their market and related sectors (Ghaeli, 2017). Therefore, Hotel Sheraton International is in a stronger position than Hotel Holiday Inn, as indicated by the Current Ratio and the P/E ratio.

With the passage of time, both hotel companies were compelled to implement significant modifications to their prior marketing strategies. To comprehend their marketing plan, this article will evaluate Product quality, Price, Placement, and Promotion using the 4P analysis approach (Komari et al., 2020).
As a product, Hotel Sheraton is a deluxe hotel that offers high-quality lodging, cuisine, a fitness centre, meeting and conference facilities, and other amenities. In contrast, Holiday Inn is a moderate hotel that offers the same amenities as Hotel Sheraton. Both organisations strive to give the greatest quality products and services available in order to earn their consumers' trust.
In marketing, the price of the items is equally crucial. Hotel Sheraton maintains higher rates than other hotel brands in order to portray themselves as a luxury hotel brand, hence attracting clients who are more likely to enjoy a premium experience. As a mid-scale hotel brand, Holiday Inn maintains prices that are lower than those of luxury hotel brands but more than those of regular budget hotels. This helps companies attract clients who are looking for an excellent experience at an affordable price.
In the hotel sector, the place strategy is equally crucial. Hotel Sheraton is located in 70 countries worldwide. And Holiday Inn is accessible in sixty countries worldwide. Both hotels have a preference for locations near airports, beaches, hills, and other tourist attractions (Petri, 2015).
Finally, the most essential marketing tactic is Promotion through different ways. In 2015, Hotel Sheraton launched a $100 million brand advertising campaign with the motto "Action speaks louder than words." They also market via television, social media, and the internet. Additionally, Holiday Inn is very aware of its marketing approach. In 2013, Holiday Inn launched a $500,000 campaign intended to promote the brand throughout the year (XiaoSijie, 2013).

Consideration is being given to green themes incorporation for worldwide consciousness into their advertising activities. Global Climate Change and Warming is one of the alarming issues in the worldnowadays (Matawal & Maton, 2013). Consequently, several companies are including themes about sustainability and environmental awareness into their ads (Abdou et al., 2020). The two hotels' chain which are being discussed in this paper have integrated elements of Green Awareness Messaging into their advertising campaigns.
In 2017, the "Green Today, Green Everyday" campaign was launched by the Hotel Sheraton to promote both their commercial and ecological awareness (Paban, 2020). They have replaced conventional lighting with LED lighting, reduced their use of plastic products, encourage the use of biodegradable straws, and use eco-friendly packaging, and their employees are socially conscious and involved in global environmental movements (Sustainability | Hotel Sheraton, 2023).
Holiday Inn did partnership with "Clean the World" in 2012 to provide soap, sanitary products and other supplies to needy people from their visitor'accommodations in adetermination to stop the blowout of illness (IHGPLC, 2023). In addition, they enforce the use of biodegradable plates, bowls, and utensils, energy-efficient CFL lighting, recycling of soap, bottles, and cans, as well as environmental training for their employees, etc (HIE, 2023).

In the year 2020, the COVID-19 pandemic had a disastrous effect on all tourist and hospitality-related businesses. As individuals were prohibited from travelling, the tourist industry virtually came to a standstill (Collins et al., 2021). This also affected the two hotel brands which are being discussed in this paper, Holiday Inn and Hotel Sheraton. At the end of 2020, the Current Ratio was hardly 0.45 of the Hotel Sheraton with a P/E ratios of 26.62 (Google Finance,2023 and Sheraton Current Ratio, 2023). 
In contrast, the Current Ratio was hardly 0.76 of the Hotel Holiday Inn with a P/E ratios of 14.69 (Google Finance, 2023 and Holiday Inn PE Ratio, 2023). Though they had achieved some advancement from that situation in later time. The Holiday Inn displayed greater publicising and administration flexibility throughout the COVID-19 epidemic compared to the Hotel Sheraton.

Businesses use catchy phrases to gain customers' attention during advertising. Also referred to as the Promotional Message. The tagline of Hotel Sheraton is "Where the world comes together" (Sheraton, 2023). Through these words, they are demonstrating that they have been bringing people together since 1937 and are connected to several communities throughout the world (Sheraton, 2023). This form of communication helped them acquire the confidence of clients and travellers.
Again, the Holiday Inn displays a sign with the phrase "Stay Smart" (Home | IHG, 2023). Through this message, they pledge to provide smart services, including technological amenities, timely delivery of the proper item, and improved lodging facilities (Home | IHG, 2023). In addition, the company's present growth and prosperity demonstrated the effectiveness of its marketing.

This paper sought to investigate and enlighten the historical and current marketing problems of the concerned international hotel chains. In some instances, their promotional strategies remained identical, while in others, they remained dissimilar. But the outcomes were significantly different for both the Hotel ventures. On the basis of these result evaluations, I conclude that Hotel Sheraton's marketing is more well-planned and effective than Holiday Inn's. However, both businesses should focus on their continued expansion. For this, they might consider further techniques. Such as convincing clients that their services are clean and hygienic, as people are now more concerned with cleanliness as a result of the Covid-19 virus. In addition, they should develop strategic alliances with travel platforms and use the most effective digital marketing and social influencers.
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