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[bookmark: _Toc509328532]ABSTRACT
Around the globe the entrepreneurs has great importance and entrepreneurship remained as one of the key contributor to the world’s economy. In recent past, the world has read the great success stories of female entrepreneurs and gaining a lot more importance in many parts of the world with the passage of time. As, the Small and Medium-Size Enterprises represent over 95% to 99% of the business population in the world depending on the country. The current study tried to understand and explore the importance in the changing perceptions of female entrepreneurship among British Asian women. To discuss the barriers faced by British Asian women entrepreneurs. The design of the research study uses a qualitative thematic approach. From last three decades there has been tremendous growth in the total number of women work force beside the growing number of self-employed. The current study highlighted the key contributing and motivational factors as well as the challenging factors along with barriers in the growth and success of female entrepreneurs. The study will help future female entrepreneurs to explore and understand the business opportunities and challenges that lie before them.
[bookmark: _GoBack]Exploring the changing perceptions of female entrepreneurship among British Asian women

[bookmark: _Toc509328533]CHAPTER 1: INTRODUCTION
[bookmark: _Toc509328534]Background of the Study
From the past decades, the Asian culture has served as an example of how a disadvantaged group can flourish in entrepreneurship in Britain (Fayolle & Gailly, 2015). The Asian culture produces almost as many entrepreneurs as whites. Reports from the Current Population Survey indicate that 11% of the Asian population own businesses, which is very close to the percentage of whites that own businesses at 11.2% (Bressler & Wiseman, 2011) The Asian immigrants seems to be mastering the use of self-employment as a means for survival and success. There are several notable aspects to Asian self-employment that may help explain the success of the entrepreneurship ventures in which the culture tends to thrive. While Asian immigrants tend to lack education, Asian-Americans tend to have higher levels of education than other business owners (Alam et al., 2011). Asian business owners do not, as a rule, borrow money from banks or loan institutions. 

[bookmark: _Toc509328535]Significance of the Study
Economic strength is central to the prosperity and might of a nation. Businesses create jobs, increase productivity, and counter poverty. Small and Medium-Size Enterprises (SMEs) represent over 95% to 99% of the business population in the world depending on the country. SMEs are generally non-subsidiary, independent firms employing less than a given number of employees. There is no single agreed upon upper limit for what that given number of employees is. Yet, in the European Union (EU), the most typical upper limit is less than 250 employees. SMEs accounted for 99.8% of firms in the European Union in 20036 with a total of 23 million firms providing 75 million jobs. Currently, there are approximately 7.8 million businesses owned by women (Fayolle & Gailly, 2015). Like male-owned businesses, the number of women-owned businesses continues to grow. However, there are noted differences in women-owned businesses when compared to male-owned businesses. Male entrepreneurs tend to engage is a higher degree of risk-taking, start more technology related businesses, and tend to be more aggressive than female entrepreneurs.
 
[bookmark: _Toc509328536]Research Aims and Objectives
The aim of the research is to explore the changing perceptions of female entrepreneurship among British Asian women. The study would be based on the following objectives:
· To discuss the barriers faced by British Asian women to be an entrepreneur
· To explore the future of female entrepreneurship among British Asian women
· To determine the successful entrepreneurship traits among females 

[bookmark: _Toc509328537]Research Questions
The study would be based on the following research questions:
· What are the barriers faced by British Asian women to be an entrepreneur?
· What is the future of female entrepreneurship among British Asian women?
· What are the successful entrepreneurship traits among females?

[bookmark: _Toc509328538]Purpose of the Study
The purpose of this research study was to discuss the barriers faced by British Asian women entrepreneurs and to examine the successful entrepreneurship traits among females. Specifically, this research study is also conducted to add to the body of knowledge and assist in addressing the gaps in literature related to minority immigrant women entrepreneurs. Successful women entrepreneurs have several other characteristics and factors that are distinguishable. The rise in women entrepreneurs have been fuelled by a variety of both push and pull factors, including: low salaries, professional isolation, and a desire to be independent (Carter, Anderson, Shaw, 2001). These factors differentiate challenges faced by women, from challenges faced by men, for start-up entrepreneurs. The study is focused on the female entrepreneurship and how entrepreneurial characteristics help British Asian women to be successful for entrepreneurship.

[bookmark: _Toc509328539]Statement of the problem 
Entrepreneurship has been studied for years and has become more prevalent with the recent economic downturn (Nini, 2012). Entrepreneurs help drive the economy of a country. The ability to create and improve goods and services aids a country in job creation, revenue generation, and innovation (Glinskiene, & Petuskiene, 2011). A general understanding of entrepreneurship, including the personality traits, beneficial skills, and motivations is necessary to appreciate the basis for a study which focuses specifically on minority women entrepreneurs. Women entrepreneurs, in general, and minority women entrepreneurs specifically, have been a major contributor to economic growth (Casserly, 2013). Despite the contributions of this segment of the population, literature does not adequately record the impact and role of women and minority entrepreneurs. Both populations are faced with unique challenges that pose as barriers to success. These barriers have proven to limit and motivate these populations to pursue entrepreneurship as a career. Factors that differentiate women and minority entrepreneurs from others include work-life balance issues for women and culture for minorities. Though often faced with limitations and obstacles, society has begun to accept the fact that many women entrepreneurs are successful contributors to the success of the economy (Alam, Mohd Jani, & Omar, 2011). From the business woman is Psalms 31 to Arriana Huffington, of Huffington Post, women have forged success out of entrepreneurial experiences. Success is forged and exhibited in the confidence, independence, time-management, planning, and problem solving abilities of women business owners (Rajitha, 2012). 

[bookmark: _Toc509328540]Rationale of the Study
Female entrepreneurship is gaining momentum in many parts of the world with the passage of time. Significant research studies have focused on gender differences, barriers and obstacles, best practice approaches to stimulating higher levels of entrepreneurial activity among women and the economic impact of women-owned businesses (NES, 2003). While the number of small businesses started and owned by women is growing, it still lags behind that of men. The gender gap in business startups has been attributed to the different processes that men and women are subjected to in our society. The rationale of this study is to identify how to increase the participation levels of British Asian women in business ownership.

[bookmark: _Toc509328541]Limitations of the Study
In the context of this limited literature; there is an even more limited literature that discusses British Asian female entrepreneurs. Aaltio, Kyro & Sundin (2008) point out that fewer than 20% of the studies are based on female immigrant entrepreneurs. They also find that much of the research on female immigrant entrepreneurs “is subject to question because a majority of the instruments employed by researchers to measure entrepreneurial traits are derived from research on samples of female entrepreneurs (p. 34)” The research on British Asian female entrepreneurs is important for two reasons. 
First, it has been given as an explanation for the decline in the number of articles about women entrepreneurs. This argument can also be extended to the realm of public policy, and therefore, would undermine programs that focus on female entrepreneurship. Second, from a public policy perspective, it is important to understand the differences between immigrant women entrepreneurs and their businesses to design effective assistance programs and to appropriately allocate funding.  The research on female entrepreneurs and immigrants has generally found that they share more similarities in terms of their motivations, demographics, and individual characteristics. For instance, in a comprehensive article reviewing more than 150 articles on women entrepreneurs, NES (2003) concluded that studies about motives largely agree that female entrepreneurs have very similar motives for starting a business. Just like men, women mention the need to feel independent, to be one’s own boss, to feel a sense of accomplishment, and to increase their income. 
Chapter 1 of the study explained research background and its aims and objectives. The next chapter of the study is based on past literature about female entrepreneurship its barriers and what measures are being taken to overcome these barriers.  


[bookmark: _Toc509328542]CHAPTER 2: LITERATURE REVIEW
This chapter focuses on explaining the main arguments and logic to encourage female entrepreneurship. In this light, it details the hurdles to female entrepreneurship and briefly reviews the existing debate on the similarities and differences between men and women entrepreneurs, their propensity for risk, and the implications for public policy.

[bookmark: _Toc509328543]Theoretical Framework
The theoretical framework for the study is based on the concept of “liberal feminism” which essentially posits that women are largely constrained by structural factors present in the existing systems (Ahl & Marlow, 2012). This approach is also known as the “situational” perspective. For change to happen, what is needed in this view is to alter the situation of women in the system and ensure that women have equal access. In this model, women policymakers would also need to be included with male policymakers and the involvement of women entrepreneurs in the policymaking process would also be encouraged.
The other perspective of the study is rooted in “social feminism” and it argues that women are inherently socialized in a different way from men through the social structures of family and work, which limits their opportunities (Aaltio, Kyro, Sundin, 2008). This view is also known as the “dispositional” perspective. In this view women are predisposed to act differently from men, and the way to change this is to change the way women are socialized or for society to value the “different” contribution of women. Similarly, men are socialized different from women, and since they dominate in business, there is a tendency to value male styles and approaches to business than women. Therefore, in the social feminist tradition for change to occur in the business realm, men also need to be socialized differently to value more what is feminine in business. In light of these two feminist theories, women entrepreneurs face both situational and dispositional barriers.

[bookmark: _Toc509328544]Entrepreneur & Entrepreneurship
What Is an entrepreneur? An entrepreneur can be defined as one who owns a business enterprise and attempts to make profit by risk and initiative (Johan, Gabriel, 2013)).One who owns a business is referred to as entrepreneur, business owner, and self-employed. These terms are often used interchangeably in this research study. A debate, regarding entrepreneurs, has been ongoing for centuries. Is entrepreneurship a learned behaviour or one that is innate? Are entrepreneurs born or made? While these questions are not easily answered, sociologists have proven that entrepreneurship education does increase the propensity for business ownership (Ahmad & Mahmood, 2011). 
Business opportunities are readily recognized by individuals that have participated in some form of entrepreneurship education. In this vein, entrepreneurship is learned. A learned behaviour, associated with entrepreneurship, is the ability to recognize an opportunity and turn the opportunity into a thriving business. The competence to run a thriving business, manage human and capital resources, and employ business practices are all learned behaviours that aid in the success of business owners. Learned behaviours, taught in entrepreneurship education classes, teach the skills needed to succeed once an opportunity has been realized. Skills taught in entrepreneurial education classes include marketing, bookkeeping, and assessing risk. Entrepreneurs also learn through experiential learning practices. Experiential learning practices are very beneficial in providing experience in entrepreneurship without the risk.
[bookmark: _Toc509328545]Female entrepreneurship and its history
In the Organization for Economic Cooperation and Development (OECD) countries, the total share of women entrepreneurs has steadily grown between 1970 and 1999; it has averaged between a quarter and a third of the total population of entrepreneurs (Ncube, Wasburn, 2010). The gap between women’s and men’s share of small business decreased in many developed countries in the 1990s including the United States, France, and the United Kingdom; in many of these countries “women-run companies are the driving force of the SME (Small and Medium Enterprise) sector.” This growth of women-owned business has particularly been pronounced in North America. 
Through the creation and management of new and existing companies, entrepreneurs bring revenues, pay taxes to the government, create jobs, and as a result grow and sustain economic development. In particular, women entrepreneurs 18 have been vital in starting new businesses. It is estimated that “across the world, women-owned firms typically comprise between one quarter and one third of the business population” and this number is rapidly growing (Rajitha, 2012). In Canada, between 1981 and 2001, the number of women entrepreneurs have increased by 208% compared with a 38% increase for their male counterparts. In the United States, today, women start businesses at twice the rate of men. Nearly half (48%) of all privately-held firms are at least 50% owned by a woman or a group of women (Watson, 2010). According to the U.S. Bureau of the Census, the number of women-owned businesses (at least 50% woman-owned) increased from 402,025 in 1972 to 2.4 million in 1982, to 6.4 million in 1992, and 8 million in 1997 (Weiler, Heffernan, 2006). The Centre for women’s Business Research reports that as of 2004, the number of women-owned firms (at least 50% woman-owned) stands at 10.6 million. These firms employ 19.1 million people, representing more than a quarter of the American working population, and generate $2.46 trillion in annual sales. Among these firms, 6.7 million are majority-owned by a woman or a group of women with a woman or a group of women owning at least a 51% equity stake (Stefanović, Stošić, 2012). The total 6.7 million firms employ 9.8 million Americans, and generate $1.2 trillion in revenues for the economy. Today, one in every 11 American women is a business owner with at least a 50% ownership stake in the company. 

[bookmark: _Toc509328546]Female Entrepreneurship
Entrepreneurial behaviour is a driving force behind women is increasingly choosing to pursue careers as entrepreneurs. Despite this growing number the share of women entrepreneurs is still disproportionately low compared with their participation in the labour force (Okafor, Amalu, 2010). Common explanations for the gender differences in entrepreneurship use role investment theory (Baderman, 2009) and social role theory which attribute entrepreneurial propensities to the different socialization processes that men and women are faced with in society. Thus a person’s gender identity and the role that they have been socialized into based upon this account for how female and male entrepreneurs vary in their careers (Weiler, Heffernan, 2006). More recently Alam, Mohd, Omar, (2011) have further explained the gender differences in entrepreneurial activity by attributing it to the way in which each defines success which comes from difference in their underlying values, a product of their socialization. Women entrepreneurs are more dominant in retail, services, and real estate. The underrepresentation of females in non-traditional businesses can be contributed to a number of factors, including oligopolistic discrimination. Oligopolistic discrimination exists when business owners conspire to exclude certain parties from participation in certain business opportunities (McGowan, Redeker, Cooper, Greenan, 2012). This form of discrimination is often used to limit opportunities that lead to large contracts for women and minority entrepreneurs. Women and minority entrepreneurs have a limited presence in such industries as manufacturing, wholesale trade, and construction. The invisible perimeter that is placed around certain industries has served as both a barrier and a springboard for women entrepreneurs. While faced with discriminatory practices, challenges, and work-life balancing issues, women continue to choose entrepreneurship as a career. 
[bookmark: _Toc509328547]Characteristics of female entrepreneurs 
The ability to assess risk and innovation are what many seminal authors deem as innate traits of entrepreneurship (McGowan, Redeker, Cooper, Greenan, 2012). These traits, along with others, are deemed entrepreneurial personality traits. Other entrepreneurial personality traits include independence, ambiguity tolerance, self-efficacy, market knowledge, and leadership. 

[bookmark: _Toc509328548]Independence
 Individuals that exhibit the personality trait independence tend to have an internal locus of control. They believe that they are responsible for their decisions and their behaviour, as opposed to those that believe that luck or others are responsible for their fate (Weiler, Heffernan, 2006). Studies have shown that successful entrepreneurs tend to have an internal locus of control (Watson, 2010). The internal locus of control, which is akin to independence, tends to stem from a desire to succeed and recognition that they are responsible for their own success.  
[bookmark: _Toc509328549]Risk propensity
 	Entrepreneurship involves risk (Rajitha, 2012). Risk taking can be defined as the probability of reward, as the result of the accomplishment of a situation required by individuals, before they will submit themselves to the possibility of failure (Quader, 2012). 
[bookmark: _Toc509328550]Innovation
The ability to act upon opportunities, to benefit the organization, is innovation (Stephanie, Earl, Dylan, 2013). Entrepreneurs exhibit the ability to act upon opportunities by creatively developing solutions that will improve products and services and generate income.  
[bookmark: _Toc509328551]Ambiguity tolerance level
 A personality trait that often derails many would-be entrepreneurs is their limited tolerance for ambiguity. Similar to risk propensity, a tolerance for ambiguity is essential for entrepreneurs.  

[bookmark: _Toc509328552]Leadership
Leadership, as a personality trait of entrepreneurship, refers to the ability to analyse the environment, recognize opportunities, and encourage others to take part in the process of creating value (Ahmad, Mahmood, 2011). 
[bookmark: _Toc509328553]Self-efficacy
Individuals with a high level of self-efficacy, or belief in their ability to affect change, have a greater tendency to persist and perform (Hayton, Cacciotti, 2013). The belief in ones abilities is a trait that is found in entrepreneurs.  

[bookmark: _Toc509328554]Barriers to Female Entrepreneurship
In spite of the global rise in the number of women-owned businesses, women who start and manage businesses around the world continue to face common constraints. Female entrepreneurs experience these problems in varying degrees depending on their geographic location and their individual characteristics such as their socio-economic status and educational background. The barriers highlighted in this study equally affect women entrepreneurs in developed and developing nations. They are exacerbated in developing countries where there may be restrictions on women’s property and income rights. Women in several developing countries, for instance, cannot own property and/ or are treated as dependents by the legal system, which limits their ability to conduct business. In addition, cultural norms hinder women entrepreneurs as well. For instance, in some countries, men are discouraged from working for a female superior, and therefore, a woman business owner is likely to find it difficult to hire qualified male labor. 
The barriers that are mentioned below are the most predominant and common in both industrialized and industrializing nations. Because the wide majority of women-owned firms fall in the small business category, women entrepreneurs face a number of obstacles in starting and running their businesses. “These constraints often affect both women and men (small business owners), though women tend to be affected more intensely. This is because of society’s perceptions of women, the roles and responsibilities assigned to women by society, and the unequal power relations between women and men”. Indeed, women entrepreneurs face higher barriers than men in starting and growing their enterprises. It is believed that the higher hurdles are a result of “a collision of beliefs about entrepreneurs in general and specific perceptions and expectations about women’s role and capabilities (Davis et al., 2010, p. 56).”Parents, peers, education, media, and work experience all have been shown to precondition women for certain social norms and expectations, most of which contradict with the typical characteristics of an entrepreneur. Two paradigms in feminist theory have been used to explain why women are limited in business opportunities and can be used to classify the barriers faced by women entrepreneurs.
Based on their geographic location and their individual characteristics, women entrepreneurs face various limitations. However, generally, there is consensus in the literature that the most significant obstacles include: a lack of validation and the burden of family and childcare coupled with a lack of access to credit and information. The lack of information feeds other problems including a lack of access to markets, business and industry networks, and training. 
[bookmark: _Toc509328555]Lack of validation
Female entrepreneurs resent that their ventures are not taken seriously by society at large including parents, peers, popular culture, media and banks. The first national attitude survey of successful women entrepreneurs found that “the major obstacle to entrepreneurial success for women is not skill deficiency, but earning validation from the business community.” There are indications that popular culture and the media do not validate the contribution of women-owned businesses even in the more advanced countries. An article in Working Woman found that people continue to believe that one of the most significant ways women entrepreneurs come to lead large corporations is the death of a spouse (Bressler, Wiseman, 2011).Not being taken seriously is a significant obstacle in entrepreneurship because it directly impacts not only the entrepreneur’s morale, but also potentially, her access to creditors, producers, suppliers, business and industry associations as well as training and mentorship. As one scholar put it: “Women face ‘Dutch Doors’- they can talk with the person on the other side, but they cannot get their feet inside.”
[bookmark: _Toc509328556]Balancing work and family
Another important barrier relates to problems associated with social expectations of balancing work and family. There is extensive evidence showing that women, including women entrepreneurs, spend more time caring for dependents and doing unpaid household labour than men. Johan, Gabriel (2013) for instance, found that the mean child-caring activities for American women business owners averages 30 hours per week, while it averages only 10 hours per week for men business owners. The problem is even more magnified in less developed countries. There is considerable evidence that women in most societies, including Britain, remain the primary caregiver. Family and child responsibilities remain an obstacle to female entrepreneurship because these chores reduce the amount of time, energy, and concentration women can devote to the venture.
[bookmark: _Toc509328557]Lack of Capital
A significant hurdle women entrepreneur’s face around the world is the limited access to credit. There is evidence that successful women have difficulty securing commercial loans even when they have a good track record and collaterals. The research shows that women start businesses with less capital than men. Female also tend to apply for smaller loans, which are not considered as profitable by formal banking institutions. This fact results into banks being less willing to provide loans to women business owners. Nonetheless, in the U.S., there are indications that the Equal Credit Opportunity Act of 1974 “helped remove structural barriers that women faced in business ownership” and that, in general, women face less problems in finding start-up credit because of a variety of public and public-private partnerships that have expanded the funds available to women entrepreneurs .However, there is clear evidence that women continue to face hurdles in receiving growth capital, better known as venture capital. For instance, Davis, Bell, Payne, Kreiser (2010) cite that at the peak of the venture capital boom in the late 1990s, women entrepreneurs only received 5% of the billions of dollars invested. Female entrepreneurs continue to face obstacles in raising the capital needed to start and grow their businesses despite evidence that women-owned firms are “just as financially strong and creditworthy as the average U.S. firm.” The Centre for Women’s Business Research found that as of 2001 women-owned firms have earned scores comparable to the average company in terms of on-time bill payment, financial stress, and overall creditworthiness.
[bookmark: _Toc509328558]Lack of access to information
A lack of access to information is a serious challenge for many small business owners, and is particularly more exacerbated for women entrepreneurs. The information can be about markets including inputs (suppliers or producers) and outputs (buyers or distributors) or about business opportunities, networks, or potential technical assistance. Therefore, the lack of information feeds other problems including the lack of access to markets, business and industry networks, as well as training and mentoring. To overcome the lack of information problem, small business owners must be active in formal and informal business networks and industry events.  Female business owners, in particular, are often constrained by their dual conflicting roles, which limit their attendance and presence in many of these events, and in some societies these networks are male-dominated or segregated by gender, and therefore, exclude women.
[bookmark: _Toc509328559]Other Barriers
Despite indications that both situational and dispositional barriers to female entrepreneurship have been alleviated in UK, and despite the impressive and consistent growth in the number of women-owned businesses in the past 35 years, there is strong evidence that women entrepreneurs continue to face a lack of access to markets, networks, as well as training and technical assistance. The access to markets barrier for women entrepreneurs, in Britain, is particularly visible with their minute share of both federal government contracting and corporate purchasing dollars. As of 2003, women owned businesses’ share of federal government contracting dollars was only 3%. Women owned businesses also captured just 4% of the total market share spent by Fortune 1000 corporations on outside suppliers in the same year (Ahmad, Mahmood, 2011). Female entrepreneurs face a variety of barriers common to small business owners including a lack of access to capital, information, markets, networks, and technical assistance. Yet, the hurdles are higher for women and some such as a lack of validation and the burden of family responsibilities are more particular to women than men entrepreneurs. Barriers to entrepreneurship are higher for women because of society’s perceptions and expectations about the role of women that clash with the entrepreneurial ambitions as well as the dual and conflicting roles of women in balancing family and business ownership. The barriers, just mentioned, are well-documented. It is important to emphasize that although as a group, entrepreneurs have similar motives, similar personality traits, and confront similar challenges in starting and running their businesses they remain very different as individuals (Bressler, Wiseman, 2011). As a result, it is important to keep in mind that women entrepreneurs are not homogeneous and they face these obstacles to varying extents.

[bookmark: _Toc509328560]Future of women entrepreneurship
The growing globalization and complexity of entrepreneurship ensures against this field of study becoming stagnant. Most entrepreneurs employ a diverse set of personality traits, ranging from a tolerance for ambiguity to a propensity for risk, which assists them in their quest for business viability and vitality. The viability and vitality of the business depends largely on the motivation for business ownership. Some business owners are pushed into entrepreneurship by factors such as limited income and unemployment, while others pursue entrepreneurship because of pull factors such as personal achievement (Casserly, 2013). Regardless of the motivation for seeking entrepreneurship, business owners must pay close attention to decisions regarding capital. Capital considerations include financial, human and social decisions. The effectiveness of capital management is a determinant of entrepreneurial success. Entrepreneurs are deemed successful when the achievement of profit is derived from the sale of goods and services in a business venture (Achtenhagen & Welter, 2011).
This chapter has provided the theoretical base that supports the current research and a review of relevant literature that relates to the study. This study is designed to determine the barriers of entrepreneurship and there is a limited research on how to overcome those barriers for British Asian women. (Hechavarria & Reynolds, 2009). One of the key recommendations for successful government policy was to eliminate the higher barriers towards female entrepreneurship. Also, “the OECD Working Party has drawn attention to the policy relevance of the fact that female entrepreneurship differs from male entrepreneurship in many important ways, and therefore a strong, continued focus on female entrepreneurs is needed” (Casserly, 2013). However, “it must also be emphasized that women entrepreneurs might be facing a variety of gender specific constraints, which could amplify the general barriers to entrepreneurship and disadvantage women further. Programs that facilitate women and men’s involvement, as entrepreneurs in economic activity should therefore take into account existing heterogeneity not only with but also across gender groups.” (Dhaliwal, 2000, p. 56).




[bookmark: _Toc509328561]CHAPTER 3: METHODOLOGY
The purpose of this qualitative study is to discuss the barriers faced by British Asian women to be an entrepreneur and to examine the successful entrepreneurship traits among females. The chapter would explain the research design which is based on thematic analysis where themes would be generated from the interviews. This chapter includes an outline of the research method for the qualitative study (thematic analysis) with a description and rationale for the research approach and design for collecting data. Included in this chapter are the data collection and analysis approach, and concerns with credibility, reliability, and validity of the qualitative research.
[bookmark: _Toc509328562]Research Design
The design of the research study uses a qualitative thematic approach. This approach entails using open-ended questions to explore and understand the fundamental meaning of the phenomenon. Specifically, this approach uses attitudes and beliefs drawn from lived experiences of SME executives about adopting information technology in the enterprise. Creswell (2009) noted that qualitative inquiries allow the researcher to use an open-ended stance enabling the phenomenon to emerge during the study. The plan included selecting research participants using purposive sampling from a pool of female SME organizations in East London. The researcher contacted and inquired about interest in participation. The plan included conducting interviews in convenient and easily accessible locations to the participants. The aim of the study was to use inductive reasoning with the information collected from the interviews to examine, sort, categorize, and identify potential themes for interpretation and meaning of the responses (Creswell, 2009).
[bookmark: _Toc509328563]Research Method
Academic research relies on two main methods: quantitative and qualitative (Creswell, 2009). The research method for the current research study was a qualitative approach. The rationale for selecting a qualitative method seeks to explore, learn, and understand attitudes and beliefs drawn from lived experiences of female entrepreneurs. 
[bookmark: _Toc509328564]Qualitative Research
Creswell (2014) noted that qualitative research studies are more open with a tendency to include a wider range of evidence and exploring new issues. Creswell (2014) identified five different approaches to a qualitative inquiry: (1) narrative research, (2) case studies, (3) grounded theory, (4) ethnography, and (5) phenomenology. The narrative research method is an interdisciplinary approach to researching how individuals make meaning of their lives from narratives linked to history, drama, psychology, and folklore (Converse, 2012). The basis of a case study approach is to focus “on a program, event, or activity involving individuals rather than a group” (Creswell, 2014, p. 439). 
[bookmark: _Toc509328565]Appropriateness of the Design
Kvale (1996) pointed out that a qualitative research study concentrates on the science of phenomena based on experience. Similarly, (Creswell, 2014) asserted the experiences of a research study’s participants helps best understand a phenomenon. Kvale (1996) also noted ideas and essences serve to understand phenomenology, one must have an awareness of the world as seen, believed, and experienced by individuals. Kvale (1996) asserted that “thematic analysis involves a return to experience to obtain a comprehensive description that provides the basis for a reflective structural analysis that portrays the essences of the experience” (p. 13).  A qualitative design allows a researcher to “focus on describing what all participants have in common as they experience a phenomenon” (Creswell, 2009, pp. 67-68). According to Creswell (2014) a thematic analysis method allows the researcher to examine human experience in detailed ways and arrive at essence and meaning from knowledge of the lived experience. The research study also makes the method more effective since a qualitative approach provides flexibility in the research procedure. 
[bookmark: _Toc509328566]Sample
To carry out the research goal, the procedure called for inviting 5 British Asian female entrepreneurs in SMEs of East London. Participants entailed included individuals who had a significant stake in the organization and provided direction in overall organizational strategies.

[bookmark: _Toc509328567]Informed Consent
In performing the current research study, each participant received a Letter of Inquiry by email (Appendix). Once verbal permission and agreement were received, the procedure called for emailing an invitation letter, an approval, and confidentiality form to document the participants' written permission (Appendix). The consent form provided information on the nature and purpose of the study, an explanation of the risks involved, participants’ privacy, anonymity guidelines, and participants’ rights to voluntarily withdraw from the study without prejudice. The procedure called for asking each participant to review, understand, and sign the consent form for participation in the study before the interview.

[bookmark: _Toc509328568]Research Ethics and Confidentiality
Converse (2012) stressed the need of researchers’ awareness for potential ethical and confidentiality issues. A qualitative research study must consider ethical concerns at the start of a study to avoid ethical problems through design and quality of the study. Creswell (2014) noted the study needs a legitimate research purpose, and the plan should set up and design the study according to proven methods and practices. Under confidentiality protocols, the current study aim to keep all forms secured so as not to share them with any other individual. All responses in the study are strictly confidential and remain anonymous.

[bookmark: _Toc509328569]Data collection approach
The current research study conducts interviews using an open-ended interview allowing participants to offer varied perspectives without redundant repetition of ideas and accounts. Appendix shows an interview protocol the study uses to guarantee consistency in conducting the interview from one participant to another. According to Kvale (1996), data collection methods for qualitative studies may include interviews and observations. The aim of the study was to conduct the data collection procedure in East London. The plan required research participants to sign the Informed Consent Form and having reached an age of at least 18 years. The plan included female owners of small to medium-size enterprises in the East London as defined by the study. The aim of the study was to select participants for the current research on these standards. The plan included achieving these standards through pre-interview electronic or telephone communications. 
The data collection procedure for the current research study involves using face-to-face open-ended interview questions as suggested by (Merriam, 2002). Creswell (2014) noted the use of interviews as instruments for qualitative inquiries. The procedure calls for providing participants with the opportunity to choose the interview location and time. The informed consent form includes a request seeking permission to use the participant’s premises to conduct the interview at the volunteer’s place of employment. The plan included conducting interviews in a manner not interfering with the participant’s daily work schedule. The procedure advocates each interview take between 30 and 45 minutes, on average, as suggested by (Mertens, 2005). The procedure also called for advising them of the rights and choice to end the interview procedure at any time. The procedure calls for the researcher to build rapport with participants to provide a friendly environment and encourage participants to provide genuine answers to the questions presented to them. The procedure calls for the researcher to conduct each interview with unique and contextual interactions so participants freely share their experiences. The interviewer should seek openness “to the presence of new and unexpected constituents in the description (Kvale, 1996, p. 49). According to Creswell (2014), phenomenological interviewing must have a free-flowing exchange between participants. Kvale (1996) also noted that when ambiguity in the responses is present, the interviewer may ask for clarification to gain a deeper meaning and understanding.
 
[bookmark: _Toc509328570]Data Collection and Analysis
The research design of the current research study takes a planned approach in exploring and understanding the barriers of female entrepreneurship and its future. The approach removes earlier judgments and assumptions and focus in gaining clear and unbiased results (Merriam, 2002). The methods of preparation for this research study include developing the research questions, explaining the phenomenon under study, and selecting the participants. The plan reflects ethical considerations of human science to protect the privacy of the participants. The qualitative analysis formed themes of the attitudes and beliefs drawn from lived experiences of barriers of female entrepreneurship of British Asian women (Mertens, 2005). 

[bookmark: _Toc509328571]Credibility, Transferability, Dependability, and Confirmability
Futing (2014) noted that credibility, transferability, dependability, and confirmability in a qualitative inquiry replace the traditional quantitative measure of validity and reliability. A qualitative research inquiry addressing these former components characterizes them as trustworthy and rigorous. The current research study shows credibility through peer review debriefings as the researcher elicited the help of doctoral prepared groups and editors familiar with qualitative methods. According to Mertens (2005), transferability refers to applying study findings to other groups. Thematic Analysis relies on rich participant accounts and descriptions to report and not generalize (Creswell, 2005). The plan's procedure achieves dependability and confirmability through interview recordings and interview transcripts. 

[bookmark: _Toc509328572]Internal Validity
For the current qualitative study, an identified potential threat to internal validity is participant selection. Specific characteristics of chosen participants may influence the results of the study (Creswell, 2009). Examples of the potential threat can include “choosing participants who are unwilling to provide honest responses to the questions” (Futing, 2014, p. 36). Specific selection criteria of individuals can minimize threats to internal validity (Creswell, 2009). As noted earlier, the study uses a purposive selection technique to ensure proper representation across the sample. The study is based on qualitative approach to reveal attitudes and beliefs through themes of female entrepreneurs lived experiences about barriers they face.

[bookmark: _Toc509328573]CHAPTER 4: DATA ANALYSIS & FINDINGS
The interview sessions provide an opportunity for the participants to reflect on key learning outcomes and experiences, responding to the questions in a thoughtful and reflective manner. The depth of the interview data provided a rich selection of personal accounts to support each of the themes that were revealed. As previously mentioned, these themes included: Leadership Development and Skills, Personal Support Networks and Community Building, Motivators for female Entrepreneurship, Barriers faced by Female Entrepreneur and Personal Transformation and Learning Outcomes. 

[bookmark: _Toc509328574]Motivators for female Entrepreneurship
In each interview session, the women discussed the factors that led them to start their own non-profit organization. Many wanted to make a difference in their community and believed there was nothing like it already in place:
“A lot of it was there was nothing like it, and there was research of the need and there was some research about ways the need was met successfully so it was very appealing to think, gee I think we could do it” (P1).
[bookmark: _Toc509328575]Barriers faced by Female Entrepreneur
All of the participants acknowledged that they faced barriers and obstacles in the process of pursuing entrepreneurship and running their organization. However, the most common barrier that each participant faces is the self-imposed barrier, the self-doubt that they bring upon themselves. Although they have these self-imposed barriers, many have found ways of overcoming them:
“I think it’s lessening. Although I worry as more and more women participate at a level equal to men their bringing it in, but what’s invisible to a lot of women is, “how am I being my own unique, feminine self or is that conversation I was born into and I’m repeating a masculine approach?” I think that the likelihood of really bringing the genders together to be good partners in all this work is to be very conscious about how gender plays a role in our decisions and how we structure things (P1)” 
[bookmark: _Toc509328576]Personal Transformation & Learning Outcomes
The women in this study gained varying levels of personal transformation through the process of becoming an entrepreneur. Increased self-awareness and self-confidence were key outcomes of the learning experiences. For one woman, the significance of these outcomes came to fruition during the interview process. The opportunity to reflect on their learning experiences during the interview session enabled the participants to share their accounts of personal growth and development:
“In 1986, I participated in a self-help thing with Werner Earhart. It was a spinoff from the old S stuff…you are probably way too young to remember any of that stuff, but it was about personal transformation, and the idea was that we are born into conversations and if we don’t take the time to really decide what’s the conversation I was born into verses the conversation I am as essential unique human being, we end up going down paths that were really meant for other people rather than designing our own path. That had a huge effect on my willingness and capacity to always look at, “Is this me? Is this who I am? Is this where I need to be going? Is this what the world wants from me or am I living somebody else’s life?” So that was a huge awakening for me (P1)”.
All of the participants learned that it’s almost impossible to not go outside their personal comfort zones and take risks while running their organization.

[bookmark: _Toc509328577]Community Building and Personal Support Networks
Throughout the interview, there were discussions regarding personal support networks and community building. The participants strongly believed the connections they made were central to their learning experiences.
Family is huge because it’s a safety net. My family is pretty tight knit, we all get along. If I had to ask anybody for anything they would help me. They would be right there, so it makes a huge difference and my friends are very much that way too (P1). 
These entrepreneurs also found support groups and networks to be vital to the process of becoming an entrepreneur. Participants expressed the value they received from connections made with their peers. These connections served at various times as an inspiration, a resource network, and a venue for vetting business challenges. In this study, participants expressed their gratitude for the valuable sources of information and expertise they received:
 Probably, as an entrepreneur-relationships. The whole world of networking is key. I mean you don’t go anywhere without having a ton of people with you and in terms of how it influenced the beginning of it, it was all the people who knew the work I had done and what I could do that actually pushed me into it (P1). 

[bookmark: _Toc509328578]Overcoming Obstacles by Leadership Skills and Development
The factor most associated with entrepreneurial leadership among the interview participants was the concept of vision. The participants felt strongly that having a clear vision is integral to being a successful leader and entrepreneur.
I think matching market need with vision and what one wants to create. I think that’s really important. It’s probably something that I still work on. I think doing market analysis is one thing. I think having a sense of finances, having a network of people, knowing how to network and knowing how to reach out to people who would be willing to help you. I think that’s really important and follow through (P1). 
The participants identified several characteristic traits that they felt described them as successful leaders, as well as how their subordinates saw them. A core set of traits that were common among a majority of the discussions included personal integrity, commitment, humility, determination, authenticity, courage, energetic, and compassion: 
The participants have learned a lot about themselves and the development of their leadership. They have learned what works and what does not always work while holding a leadership position. Many have learned that they need to find others who offset their skills. All of the participants felt that self-confidence was essential for women who wanted to start their own business. It has to truly come from within otherwise they felt that they wouldn’t succeed. Leaders need to build their skills and competence before they are able to find the confidence to lead. In addition, once they find their self-confidence, they need to have the courage to continue going through with their organization:
I probably would describe myself as a risk taker. I’m also the flip side of that is I second-guess myself. I’m visionary, that I process out loud. I think that they would say that I have very high expectations, and I expect people to be very rigorous (P1). 

[bookmark: _Toc509328579]CHAPTER 6: CONCLUSION AND RECOMMENDATION
There has been a dramatic growth in the number of women in the labour force; as well, the number of self-employed women has amplified over the past three decades. Today it is estimated that there are over 8.1 million women-owned businesses in the UK. Of these 8.1 million, nearly $1.3 trillion dollars have been generated and 7.7 million people have been employed (Casserly, 2013). Through a phenomenological study, five Asian female entrepreneurs in East London were identified to research how their life experiences impacted them in starting a non-profit organization. The purpose of this research study was to discuss the barriers faced by British Asian women entrepreneurs and to examine the successful entrepreneurship traits among females. 
Future female entrepreneurs should also make an effort to understand the business opportunities and challenges that lie before them. As indicated in previous studies, having a career these days encompasses much more than just a job (Stevenson, 2002), and work is particularly important to women because it gives them a sense of accomplishment, goal attainment, and ultimately personal fulfilment (Quader, 2012). If female entrepreneurs know more about themselves, the career choices available to them, and changes in business and the workplace, they will be more equipped to succeed as businesswomen. Knowing one’s own strengths and weaknesses can increase their self-confidence and minimize risk. In addition, effective entrepreneurs should incorporate opportunities for participants to engage in personal reflection. These situations enhance personal development and initiate sustainable behavioural changes in the learner (Watson, 2010). Reflective opportunities may include small group sharing or personal self-assessments. The opportunity to reflect can foster greater self-awareness of inherent strengths and weakness. As well, female entrepreneurs should participate in educational programs in order to formulate external networks. By establishing networks of support among peers and within the greater community, women can enhance their probability for success. Such networks provide forum for accountability, creative brainstorming, problem-solving, momentum, and peer inspiration and support.
As previously mentioned, since most of the research on entrepreneurship to date has focused on men (or unspecified), there is a clear need to learn more about females from various perspectives, looking at different populations of women, comparing women to men, employing different research methods, and further probing into some of the challenges specific to female entrepreneurs. Using the same method, researchers could study the male population to specifically inquire about the similarities and differences between the genders. A qualitative inquiry and/or a comparative study would allow for a more in-depth understanding of differences in motivations, the impact of relationships, the influence of workplace experiences, and how men and women learn. Conducting similar studies using other research methods (mixed methods) would also be useful to further understand female entrepreneurs. For example, in-depth case studies that delve deeper into identity or self-confidence issues of female entrepreneurs would be useful as would continue research on learning styles, networking, experiences, and preferences. In addition, a survey and correlation study of male and female entrepreneurs could determine relationships between gender and other variables such as motivational factors, identity issues, or the utilization of support groups.
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Are there personal relationships that were central to getting you to where you are today?
Did financial and family support help you pursue the start-ups of your business?

What ae the highlights of owning your own business?

WOMEN AND LEADERSHIP

How do you, as a female entrepreneur, describe yourself?
How do your employees describe you (personality, characteristic traits)?

What leadership skills/characteristics do you believe are critical to being a successful
entrepreneur?

‘What have you learned about yourself as  leader? Horw has this affected how you run your
business?

How has leamed experiences supported the development of your leadership skills?

How do you think leadership self-confidence affects a women's decision to launch a new

business?

WOMEN AND BARRIERS

As 2 woman, what obstacles did you face when pursuing entreprencurship? Are there any
barriers that you faced in the process of getting to where you are now?

What types of barriers do you face today? Continue to face?

Why do you think most of the studies of entrepreneurship have only been done on males?
Do you believe there is a difference in how women and men run businesses?

Do you think there will be gender barriers in the future?

Do you feel there are self-imposed barriers as being an entrepreneur?
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'OVERCOMING OBSTACLES: WOMEN ENTREPRENEURS
* Do you believe these self-imposed barriers deter from employment goals?
o Are there any disadvantages to being a female entrepreneur for 2 non-profit organization
compared to a for-profit organization?
* Do you believe that the majority of women lack business experience and knowledge of

financing and that s why fewer women became entrepreneurs in the pasts?
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'WOMEN AS ENTREPRENEURS

‘What factors led y0u to start your own business?
What role do values play in your decision to become an entrepreneur?

‘What are your goals for your business? And how do you plan to achieve these goals?
How are you different from other women who are not entrepreneurs (personality-wise)?
What have you found to be the key leaming outcomes of starting owning your own
business?

What, if anything. would you do differently prior to becoming an entrepreneur?

Is having a vision essential to entrepreneurial success?

‘What do you believe makes your business a success?

What business information or advice would you give to women desiring to start a

successful entrepreneurial venture?
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‘The following interview protocol questions were used to guide my interview; however, the
questions may change as my study evolves
Tell me about yourself
Education:
Background:
WORKPLACE EXPERIENCE
* Can you tell me about your joumey to entrepreneurship? Have any previous jobs or
workplace experiences specifically influenced you to become an entrepreneur? How so?
* What ole do relationships play in your life as an entrepreneur and specifically in the
process of becoming an entrepreneur?
« What type of support do you believe has helped you start your own business?
* What other resources did you use to start your own business? Did you self-educate yourself
on becoming an entrepreneur or did you take classes or programs?
* What do you aspire to become as your carcer develops?
MOTIVATION AND BENEFITS
* Throughout your life, have you always set goals for yourself?
* What motivates you to be an entrepreneur? (Is it exploiting an opportunity? Is it money?
Is it simply personal satisfaction? It is a desire for a certain lifestyle?)
OVERCOMING OBSTACLES: WOMEN ENTREPRENEURS
« In the process of becoming an entrepreneur, did you go outside your personal comfort

zones or take risks?




