2



Website details

Email address: 2021900@student.uwtsd.ac.uk
Password: digitalskills


Contents 


Introduction…………………………………………………………3

Questionnaire design and analysis………………………………….4

Website design……………………………………………………...8

Conclusion………………………………………………………….15

References………………………………………………………….16











Introduction

This report contains two-part. The first part is an example of secondary research, where the collected data from the questionnaire will be analyzed and illustrate how it designates the business plan proposal. The other half of the report is predominantly about how the business website was created and discusses how the questionnaire helps in designing it.
 The basics of primary research conduction are almost the same as it depends on observations, interviews, and surveys (Driscoll, D.L., 2011); however, the type of the business itself determines what kind of questions must be included. The conducted questionnaire in this report was designed for a Medical Tourism office, and therefore the website was designed accordingly. 






[bookmark: _Hlk99082427]Questionnaire design and analysis

The questionnaire analysis help in market segmentation and gives an overview regarding the services customers are willing to be provided by a health tourism office. 
The first two questions illustrate that 64% of the targeted clients are between 35 and 44 years old, and the majority are women, who account for almost 60% of the participants. Additionally, 93% of the potential clients between 35 and 44 years old revealed they have traveled to a foreign-speaking country. Therefore, it will not be surprising if highly qualified interpreters will be a constant demand service from the EKA office. This collected data must be considered when designing the website and how to create the flyers. The new technology and the internet have shown to come with significant benefits for the business. However, the "complexity of some technologies prevents the consumer from joining virtual communities “(FLAVIÁN, C. and GUINALÍU, M., 2005). Therefore, the design of the website and flyer must detail essential communication means with the office, such as direct contact via the telephone. 
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  The survey showed that 82% are married; thus, this information should be considered regarding transportation and accommodation. Additionally, tourism spots arrangements for where to visit in the UK might be affected as there might be children. Consequently, the choice of housing, transportation, and tourism services will be influenced.
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The data indicate that vast participants stated they are working, and just over half of them work in a governmental sector. Reviewing this data is encouraging because it means they can afford the services provided by EKA and even might be supported by their governments to cover their traveling cost when it comes to health concerns. Another aspect is that this will encourage the health facilities in the UK to accept a guarantee letter from health authorities in those targeted countries as insurance for their medical services fees.
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 The questionnaire demonstrates that 36% and 9% of potential clients have traveled consecutively for tourism and medical causes. Accordingly, there must be a clear view about what tourism marks will be suggested to tempt those clients to choose the UK as their medical treatment destination. 
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The health tourism concept is unclear as just over 40% of the respondents say they never heard about it. Consequently, this point must be addressed and clarified when choosing a promoting method. Therefore, the hierarchy of effects model might be considered when promoting to raise awareness and acknowledgment among customers (Clow, K. and Baack, D.2013). 
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The questionnaire outcome revealed that 45% and 32% of the participants preferred to receive medical services in Cardiff and London, consecutively. Thus, it is reasonable for EKA company to focus its services there. 
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The following pie chart and responses demonstrate that most respondents' concerns are the doctors and the most services they expect to have been booking medical appointments. [image: Graphical user interface, text, email
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[bookmark: _Hlk99082472]Website design

Creating a website for an E-business strategy is crucial nowadays but it is not enough, therefore, numerous authors consider that the design of a quality website is a key aspect of e-business strategy (Cao et al., 2005.
The EKA medical tourism office website has been influenced by the primary research conducted in the form of a questionnaire. The concept of medical tourism might be unclear to the customers. In addition, they might be unsure what services a company such as EKA can provide or even if those services are necessary. The home page intends to make the site visitor immediately understand what medical tourism is and where he is expected to receive healthcare. In addition to that, the services provided by the office are on the home page as well. Therefore, there is a picture of the famous big ben tower clock.
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The used sentence illustrates the office's aim and intent to tempt the clients to choose to have those services so they can relax while receiving medical care.
The analyzed data collected through the questionnaire guided what type of services should be focused on to provide to the clients. For example, 55% of the participants want their hospital appointments to be booked. Therefore, the website highlighted it as the fundamental service the office delivers.
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Moreover, the website's homepage was designed intentionally to attract the customers to choose the UK as their favorite destination to have medical treatment because of the highly recognized health institutes and the splendid sights and tourism spots they can enjoy. Therefore, a slideshow demonstrating incredible scenes of places to visit and can relax. It also shows famous things in the UK, for instance, the premier league and the NHS.
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The second pages narrate the story behind the office name and that it has related to family members. Therefore, it endorses family values and promises clients to understand, care for, and offer unique services—the page focus on the Unique Selling Points and why the customers should choose the EKA office.
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The third page was kept as simple as it contained the contact information and invited the clients to contact the office via phone or different social media platforms. There is a map to help the customers to locate the office and a form if they have any inquiries besides the office opening hours.
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The official website must emerge among the top results provided by search engines (SEO). Therefore, any word related to the services and the location on the page description and the meta keyword was written, such as medical, health, tourism, hotels, appointments. All measures mentioned previously aim to raise the chance and the possibility of customers who use the Internet to explore information related to the office services to find the EKA office.
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"Numerous psychophysiological measurements have shown strong effects of colour on emotional responses: EEG and skin conductance. For EEG, red lights were found to affect the alpha wave of EEG more than blue, green, or white lights" (Ali,1972).
Therefore, the website colours were considered carefully as the colour of the website page will be the first impression that makes the customer either explore or leave the page. The black colour is mainly used on the page for the titles as it is sophisticated and gives the client a sense of security. On the other hand, on the services page are dominant colour is green as it is related to health and hope, and peace (Team, 2022), the arrays of feelings that will make the client more interested in the services. 
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One of the nice features of the website is that it can be entered using any smart gadget either a laptop or smartphone. 
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Conclusion

To sum it up, primary research is crucial for starting a new business and market segmentation to find potential customers. It affects not only the product or service design, but it also affects how to reach them, promote the business, and sell online.
The website design must serve the firm's goals; from the written sentences, through the pictures to the page colour, it either brings or sends away potential customers.
This report demonstrates the importance of the survey and how it should be designed according to the business and the purpose from that information. For example, this questionnaire types of questions vary from open questions to list questions. The purpose is to form a well-designed not ambiguous questionnaire that serves its purpose.
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