1.Would it be possible for the big four to price match the deep discounters?
I don’t think there is any mention

[bookmark: _GoBack]2.What is meant by the prisoners’ dilemma? In what ways are the big four in a prisoners’ dilemma situation?
The Prisoner's Dilemma is a representative example of the non-zero-sum game of game theory, reflecting that the best individual choice is not the best choice for the group. Although the dilemma itself is only a model nature, similar situations occur frequently in terms of price competition, environmental protection, and interpersonal relationships.
For example, the price problem in the supermarket before, so Aldi and Liddell's discount store, the market of the four giants continued to decline, leading to Morrison launched a price matching program called "match & more" to retain old customers and develop new customers. .

3.Assume that you had to advise Tesco on it strategy? What advise would you give it and why?
My suggestion is that the quality of the goods can not be reduced, and then the price of other competitors in the supermarket, in the adjustment of the supermarket, in this way can effectively improve the market competitiveness.

4.Assume that two firms, M and A, are playing the following ‘game’: firm M pledges to match firm A’s prices; and firm A pledges to sell at 2% below M’s price. What will be the outcome of this game?
M and A companies, the final result A will win this game, because the advantage of A is the low price

5.Is Morrisons wise to adopt its ‘Match & More’ strategy?
Not very sensible, because Aldi and Lidl advertised it, and the others didn't work. And you can only shop by points.

[bookmark: OLE_LINK1]6.Why is it difficult for Morrisons to make a like-for-like comparison with Aldi and Lidl in its ‘Match & More’ strategy?
Because Aldi and Lidl are cheaper, but if Morrisons is better at the price and product than the previous two supermarkets, this can also make Morrisons comparable to Aldi and Lidl.

7. Why may Aldi and Lidl benefit from Morrisons’ strategy?
Because Morrisons' approach allows consumers to know that Aldi and Lidl are cheaper than Morrisons, and they choose the price that suits them, but this does not bring high profits to Morrisons, so it is not attractive to consumers. And consumers will choose Aldi and Lidl.
