	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2416887
	Student Name
	Hussain Sulaiman

	

	Website Chosen 
	Yoga reading 

	Insert hyperlink to website
	· https://www.yogareading.co.uk


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile devices, usually within a few seconds. Main pages such as the homepage, timetable and pricing open smoothly with no noticeable delays. Some booking links redirect to an external system, which takes slightly longer to load, but overall the website performs efficiently and provides a smooth browsing experience for users.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains several sub-pages including timetable, pricing, courses, on-demand classes, FAQs and about us. Navigation is straightforward using the main menu at the top of the page. Clear headings and buttons guide customers to important information, making it easy to explore the site without confusion.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings through the website. Booking links are clearly displayed on the timetable and pricing pages and connect users to an external booking platform where classes and memberships can be purchased. The process is simple and allows customers to complete bookings online.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Usability could be improved by integrating the booking system directly into the website rather than redirecting users externally. Adding a class filter by time or class type would also improve ease of use. A live chat feature could further support customers with quick enquiries.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean, calm and professional appearance that reflects the yoga brand well. Colours are soft and relaxing, and content is well spaced. On mobile devices, the layout adapts effectively, though images and buttons appear smaller than on desktop. Overall, the design remains pleasant across devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website uses high-quality images of yoga practice and studio spaces to create a welcoming atmosphere. Colours are neutral and calming, reinforcing wellbeing and relaxation. There is limited use of video, but imagery and consistent colour themes help communicate the brand identity effectively.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not currently use an online chat tool. Customers must contact the business via email or phone. While contact information is easy to find, a live chat feature could improve customer experience by allowing quicker responses to enquiries.


	Question 2d – How effective are the social media links on the website?


	Answer: Social media links are included, particularly to Facebook, allowing users to view updates and community engagement. However, the links are not highly prominent on all pages. Increasing visibility and linking to regularly updated platforms could improve customer interaction and trust.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Services are clearly explained through detailed class descriptions, pricing pages and course information. The website outlines different yoga styles, online and in-studio classes, and on-demand content. This makes it easy for customers to understand what is available and choose suitable options.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are not displayed directly on the website. Customers would need to look at external platforms or social media for feedback. Including testimonials on the website would help reassure new customers and strengthen trust.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website highlights experienced teachers, a wide variety of classes and flexible learning options. Professional design, detailed information and community-focused language suggest high quality. I would recommend this service for its range of yoga styles, welcoming environment and convenient online access.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly displayed for drop-in classes, passes and memberships. The pricing reflects the quality shown through experienced instructors, varied classes and additional online resources. Clear pricing increases transparency and customer confidence.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Reading yoga classes

	
	2. Yoga studio reading 

	
	3. Online yoga Uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, the Yoga Reading website appears within the top ten search results for relevant local yoga-related search terms, indicating good search visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They provide a central platform for reliable information, online bookings and brand identity. While social media is important, websites offer greater credibility and structure. For local businesses, a website supports searchability, trust and customer decision-making.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My recommendation would be to add an integrated booking system within the website. This would improve the user journey by keeping customers on the site, reducing confusion and increasing convenience. A smoother booking experience would likely encourage more customers to complete bookings.




Reference List 
	
https://yogareading.co.uk/







