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[bookmark: _Toc134098690]Introduction
Research is an essential tool for organizations and for students. It provides knowledge on various issues and aids in filling gaps for aspects not considered by past studies. It is essential to participate in research at various levels of development as it is one of the ways which boost practice for individuals and organizations. In research, one must follow various aspects to find the right research question and know the methodology to apply when conducting the study. Also, finding the right sources to support the research is essential. This study is based on the impact of Artificial Intelligence on boosting customer service in hospitals. It will base this on showing the previously mentioned elements of research. 
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[bookmark: _Toc134098692]Finding a research topic
A person needs to follow various steps when finding a research topic. This should be backed with research and analysis to know the right topic which suits various needs. First, it is essential to note the area of interest and the field in which the topic is based. For instance, if healthcare is the field thus, the topic will revolve around this discipline (Saunders and Lewis, 2017). A person, therefore, must explore various topics in this discipline and find suitable ones, such as technology, patent experience, leadership, and management in healthcare or customer service. This could then be followed by recognizing a problem, need, or gap in the literature based on reviewing existing literature and researching what others have done. This will aid in seeing or identifying the gaps which would require further or future research and how to address the same (Saunders and Lewis, 2017; Bell and Waters, 2018). It will show the problems in the field and how various research points could be implemented or followed to solve such issues. A review could use journals, books, reports, and other scholarly publications. A person can also consult with experts in the field to learn more about the issue and gain credible insights (Xiao and Watson, 2019). They can also offer potential research areas for the topic. This is possible via seminars, digital channels, and networking with disciplines professionals. After deciding on the topic, it is also good to consider the study’s feasibility in planning the research (Rosenthal, 2016). This could be associated with resource requirements of carrying out such a study, such as funding and time concerning scope. 
[bookmark: _Toc134098693]My research topic
My research topic is the impact of Artificial Intelligence on boosting customer service in hospitals. This research topic is based on the healthcare industry and associate’s technology with practice in the sector. AI is an emerging and rapidly growing technology in healthcare and other sectors (Ertel, 2018). AI in the healthcare industry could provide a host of benefits in terms of automation and making real-time decisions in facilitating appointments after service and making it possible for the workers in the sector to concentrate on other tasks (Ertel, 2018; Yu, Beam, and Kohane, 2018). AI can work in unison with the staff, and organizations in the industry can benefit from innovations such as AI-powered Chatbots such as those applied in other industries such as telecommunications, fashion, and retail sectors (Trawnih et al., 2022). This topic is very relevant to the healthcare industry and hospitals based on upholding customer service and support. Technology is advancing quickly, and its importance was proven during the pandemic when organizations that adopted technologies such as digital marketing and operations managed to accord more value to the market and their operations (Ertel, 2018). 
[bookmark: _Toc134098694]Briefly discuss your chosen research idea.
The study area is the impact of AI on boosting customer service in hospitals. This study aims at showing how AI is applied in these organizations and how it has positively or negatively boosted customer service (Ameen et al., 2021). AI has been studied as a strong and rapidly growing technology, and its potential to boost customer service is evident in various organizations. It has been seen as a tool to ensure positive customer outcomes and boost service delivery (Brill, Munoz, and Miller, 2019). This research will concentrate on its impacts on current applications in the industry and how it has aided in boosting value. This will be associated with the limitations and advantages of using AI after showing the various aspects in which organizations have adopted AI with specifications to the customer service department of hospitals. 
AI and its growth are commendable in various organizations. It has been applied in other industries, such as telecommunications and retail, as seen with organizations like Amazon and Apple (Brill, Munoz, and Miller, 2019). Studies indicate a variance in results. That is, some people support the adoption of AI in organizations with the analogy that it will boost customer service, reduce costs, boost productivity, and ensure that organizations have timely data to support customer service and other forms of decisions (Chui et al., 2018; Rabah, 2018). The ability of AI-powered Chabots to operate day and night is commendable as they complement and provide solutions for what is hard for the human factor to accomplish. The amount of data this technology can analyze quickly is also crucial, leading to more informed decisions based on boosting customer service and upholding operational efficiency (Chui et al., 2018; Rabah, 2018). Thus, AI is viewed as a way of interacting with customers and ensuring effective customer service engagement through the technology’s support of operations with data. Also, AI can provide personalization and recommendations to the customers, especially when interacting with an organization’s website; AI can track consumer patterns and changes in behaviour and recommend to them products that match their needs or align with past behaviour, such as purchases (Chui et al., 2018; Rabah, 2018; Kumar et al., 2019). AI is thus essential and can lead to improved service where it can cut long queues and boost time and resource management in association with customer service. 
Critics, however, see AI as not essential for customer service and organizational operations. The human touch is essential, and AI cannot be rational and provide decisions attached to emotions and mentality (Huang and Rust, 2021a). Thus, it has yet to offer full and effective customer service effectively. Also, it needs to uphold sustainability as it will lead to losing customer care officials and other skills, contributing to high unemployment rates (Huang and Rust, 2018b). Critics also mention the relation of AI with data branches and how this could impact an organization’s brand. Cybercrime could lead to a poor reputation, and data from the customers is vulnerable, which can lead to physical or mental harm to the customers (Manheim and Kaplan, 2019). Organizations have been encouraged to train workers to collaborate with AI and ensure that security is paramount to protect their data and that of the customers. 
Considering this, this research will address such by comparing past studies with current situations in the industry and analyzing if this is still true in these organizations. 
[bookmark: _Toc134098695]Which methodology would you like to consider for your chosen research? And justify why.
The research will uphold the pragmatism approach to research. This philosophy argues that research can use any style and is situational or contingent (Shusterman, 2016). Adopting either methodology is based on context and what the researcher seeks to solve. Based on the problem and the right approach, this will yield the results (Shusterman, 2016). Thus, a researcher, in this case, can use positivism and combine it with an interpretivism philosophy to achieve the right results. The researcher, in this case, will adopt a mixed approach using strategies from qualitative and quantitative research designs (Morse, 2016). A quantitative research design is associated with numeric and statistics and is aligned with the positivist philosophy. A qualitative approach uses non-numeric text to align meaning with experience (Morse, 2016). The researcher could adopt these approaches as they will aid in perfectly answering the question by considering both the objective and subjective parts. It will aid in gaining more insights and conducting a comprehensive study addressing the research question. The quantitative approach is based on collecting numeric data, which is analyzed quantitatively. The study will adopt questionnaires, a quantitative data collection tool (Morse, 20176). This will be in the form of a Likert scale to address the impact of AI on hospitals and customer service. The study will adopt patient satisfaction scores designed as a Likert scale to note their satisfaction after interacting with AI. A questionnaire will aid in collecting large amounts of data, meaning the study can be generalized and represent the entire population. The qualitative approach could use semi-structured interviews and will aid in gaining experiences from the patients on their interactions (Morse, 2016) AI. Such will support the questionnaire and offer actionable insights into the topic. 
A mixed-method study is more comprehensive and will boost the understanding of how AI and customer service in hospitals relate. It will combine both qualitative and quantitative studies, and the study will be based on collecting primary data (Morse, 2016). Primary data is effective as it will show the current situation and not rely on past assertions made by secondary data. Primary data is also more precise and shows current events. Collecting and having enough resources (finance) to support the undertaking will take much work. The researcher, in this case, could use email to send the questionnaires and interviews, which will reduce cost and support speed and convenience. The data analysis procedure could follow descriptive and inferential statistics for the quantitative data and thematic analysis for the qualitative data. 
It is essential to consider various aspects to find credible sources to support research. First, a researcher could opt for academic databases (Schick and Schubert, 2014), which will act as support and basis for the study. This could be accessed on various platforms by using the Google Scholar search Engine. It will provide books, journals, and reports from academic sites such as PubMed and ScienceDirect. A person can use keywords to access these platforms via Google Scholar.
Peer-reviewed sources are also essential, and a researcher must look for these. These articles have been evaluated and proven credible by experts in a particular discipline. They are credible and more quality than those not peer-reviewed (Schick and Schubert, 2014; Bodelson, 2013). A researcher could follow the right keywords, which will aid in landing on the right sources. For instance, in this topic, keywords could include AI, the impact of AI on hospitals, AI, and customer service. This will aid in narrowing down the outcomes and finding the right sources to use in the process. Also, when looking for sources, it is critical to ensure that the authors are credible and have expertise in the field (Schick and Schubert, 2014; Bodelson, 2013). Experts will provide better views and understanding of the discipline. This is associated with understanding the publication date and checking the currency of such studies, which will aid in gaining relevant and updated information. 
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Various articles are relevant to this study, some of which are illustrated below. 
Ertel, W. (2018). Introduction to artificial intelligence. Springer.
Yu, K. H., Beam, A. L., and Kohane, I. S. (2018). Artificial intelligence in healthcare. Nature biomedical engineering, 2(10), 719-731.
Trawnih, A., Al-Masaeed, S., Alsoud, M., and Alkufahy, A. (2022). Understanding artificial intelligence experience: A customer perspective. International Journal of Data and Network Science, 6(4), 1471-1484.
Ameen, N., Tarhini, A., Reppel, A., and Anand, A. (2021). Customer experiences in the age of artificial intelligence. Computers in Human Behavior, 114, 106548.
Brill, T. M., Munoz, L., and Miller, R. J. (2019). Siri, Alexa, and other digital assistants: a study of customer satisfaction with artificial intelligence applications. Journal of Marketing Management, 35(15-16), 1401-1436.
Chui, M., Manyika, J., Miremadi, M., Henke, N., Chung, R., Nel, P., and Malhotra, S. (2018). Notes from the AI frontier: Insights from hundreds of use cases. McKinsey Global Institute, 2, 1-36. 
Rabah, K. (2018). Convergence of AI, IoT, big data and blockchain: a review. The lake institute Journal, 1(1), 1-18.
These articles are related to the case of AI, its introduction, progress, development, and application, coupled with its impact in the healthcare sector and other industries. They provide a reliable basis for the research as part of the literature review and guide for the potential study. 
[bookmark: _Toc134098697]Conclusion
As per the topic of AI's impact on boosting customer service in hospitals, the researcher landed on this topic through research and analysis, recognizing a problem via literature review, consulting with experts, and determining the study’s feasibility. AI is a crucial technology to study and learn about. Research, in this case, will illuminate the need for AI in customer service for hospitals and offer more insights into its development and adoption in the industry. The researcher, in this case, could consider a pragmatism approach and combine quantitative and qualitative data collection and analysis tools. This will boost quality and precision n answering the research question. Finding credible sources in this aspect was supported by accessing academic databases, using keywords, considering peer-reviewed sources and the credibility of the authors, and reviewing the publication date. 
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