	LCLM4002_BIRM Digital Skills Task 3
Website Evaluation  


	Student Number
	2510455
	Student Name
	Maiwand Asifi

	

	Website Chosen 
	Cleaners of London

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads smoothly and quickly; the pages appear within a few seconds and there are no noticeable lags or delays.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, there are many sub-pages there is a menu bar at the right-hand side of the website which contains pages such as cleaning services prices and contact details 
 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, there is a booking service you can find this through the menu where there are different services that will take you to the correct subpage to make a booking it is clear and easy asking you what type of cleaning you need and the dates you are available.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Some of the things that they can improve is their payment method as there is only two possible payments methods cash or credit card and this is less likely for someone to have access too also; they can add some pictures with a bit of colour to make their website more appealing 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is very clear and simple not much colour and it is simple to navigate there are not many differences to mobile then the computer there is only layout differences 


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The website doesn’t have much colour or pictures, but the font of the writing is very clear and easy to see. When you are on the sub page for making a booking there are different pictures for their different services that they provide in a grey colour 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website doesn’t use the online webchat tool the way of contact is through an online get a quote tool and they also provide a contact phone number.


	Question 2d – How effective are the social media links on the website?


	Answer: They have many social media links such as Facebook YouTube and TikTok and many others this allows them to gain different customers from these social media they are located at the bottom of the website, and they are all easy to access


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services have been placed clearly in the menu bar, and the services has picture above to show the customers a clear understanding on what services they are providing 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: By a website called Trustpilot customers can find up to more than 280 reviews they also have been rated excellent with a 4.4 out of 5 stars yes these are updated reviews dates to a couple months 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The services is presented clearly and easy to access and book especially for people that don’t really use the web or any online devices I would recommend this website as there are not many websites that would provide services in an easy and clear booking service 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: yes, the prices are clearly shown in the bottom of every booking depending on the services the customer’s needs the price will fluctuate also there is a price list this can be found in the menu bar 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Housekepper 

	
	2.Sanitation worker 

	
	3.Janitors 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No the company does not appear in the top 10 as there is many other competitors and other larger companies that provide cleaning services


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, I feel that the website still have relevance in the UK as there will always be a demand for cleaners as many people have a busy schedule with everything that is going with people’s lives this service is always very popular


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: In my opinion I believe that they should add more pictures in there home which will attract more customers there home page is very simple and clear 




Reference List 
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