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Job Title: Marketing Manager  
Job Type: Full-Time, Permanent  

About Us  
Exynos is a dynamic and fast-growing marketing company that started in 2002 in Malaysia, dedicated to delivering innovative solutions and exceptional customer experiences. With a strong commitment to excellence, we are seeking a talented Marketing Manager to lead our marketing efforts and drive brand awareness, customer engagement, and business growth.

Job Summary  
As a Marketing Manager, you will be responsible for developing, implementing, and overseeing strategic marketing initiatives to enhance our brand presence and achieve business objectives. You will lead a team of marketing professionals, collaborate with cross-functional departments, and ensure the successful execution of campaigns across various channels. This role requires creativity, leadership, and a data-driven mindset to optimize marketing performance.

Key Responsibilities  
- Develop and execute comprehensive marketing strategies that align with company goals.  
- Oversee the creation and implementation of marketing campaigns across digital, social media, email, and traditional platforms.  
- Manage and lead a team of marketing professionals, providing guidance and support.  
- Conduct market research and analyze consumer trends to identify new opportunities.  
- Manage the company’s brand identity and ensure consistent messaging across all channels.  
- Work closely with sales, product development, and other departments to support business initiatives.  
- Oversee content creation, SEO, and digital advertising to enhance online presence.  
- Monitor and report on marketing performance using key metrics and analytics tools.  
- Manage budgets and allocate resources effectively to maximize ROI.  
- Stay updated on industry trends and emerging marketing technologies.  

 Qualifications and Experience  
- Bachelor’s degree in Marketing, Business, or a related field. A Master’s degree is a plus.  
- Proven experience (5+ years) in a marketing managerial role.  
- Strong leadership and team management skills.  
- Excellent knowledge of digital marketing, SEO, PPC, and social media strategies.  
- Proficiency in marketing analytics tools such as Google Analytics, HubSpot, or similar platforms.  
- Exceptional communication, creativity, and problem-solving skills.  
- Ability to multitask, prioritize, and work in a fast-paced environment.  
- Experience in [specific industry, if relevant] is an advantage.  

Why Join Us?  
- Be part of an innovative and growing company with exciting career prospects.  
- Work in a collaborative and dynamic environment.  
- Competitive salary and benefits package.  
- Opportunities for professional development and growth.   












Kailash Doolar
Kuala Lumpur
07178546734
Kdoolar@yahoo.co.uk
4 July 2025
Hiring Manager
Exynos
Malaysia

Re: Application for the Marketing Manager Role at Exynos
Dear Hiring Manager,
I am writing to apply for the position of Marketing Manager at Exynos, as advertised on your careers page. With more than seven years of experience in strategic marketing and team leadership, I am confident in my ability to contribute to your company’s continued success and innovation.
Currently, I lead the marketing team at ABC Digital Solutions in Kuala Lumpur. I’ve designed and delivered campaigns across digital, social media, email, and traditional channels, increasing brand engagement by 35% in one year and improving lead conversion rates. I also manage a marketing budget of RM500,000 and have successfully reduced costs while increasing campaign performance. My role has involved close collaboration with sales, product, and creative departments—something I understand is also essential at Exynos.
Exynos’ strong reputation for customer experience and innovation aligns well with my own values. I believe that marketing should not only generate business results but also build long-lasting connections between a brand and its audience. I’m especially drawn to your emphasis on collaboration, creativity, and data-driven performance, all of which are key pillars of my own professional approach.
I am very enthusiastic about the opportunity to join Exynos and contribute to its next chapter of growth. I am available for an interview at your convenience and can start with one month's notice.
Thank you for taking the time to consider my application. I look forward to the opportunity to speak with you further about how I can support your goals.
Yours sincerely,
Kailash Doolar
 


Kailash Doolar
Kuala Lumpur 
075670942523| Kdoolar@yahoo.co.uk

Career Profile
Experienced and results-driven Marketing Manager with over 7 years in leading successful marketing strategies across digital and traditional platforms. Skilled in campaign development, team leadership, brand management, and performance analysis. Proven track record in boosting brand awareness and increasing ROI through innovative, data-driven marketing solutions. Seeking to bring strong leadership, creativity, and strategic insight to a growing company like Exynos to drive business growth and customer engagement.

Education
2012 – 2013
Master of Business Administration (MBA), Marketing – Merit
University of XYZ
Modules: Strategic Marketing, Digital Branding, Consumer Behaviour, Market Research.
Thesis: “Consumer Response to Digital Marketing in Southeast Asia.”
2008 – 2011
Bachelor of Business Administration – 2:1 Honours
University of ABC
Modules: Marketing Principles, Advertising, E-commerce, Business Analytics.
Final project: “Building Brand Loyalty in the Online Retail Sector.”

Work History
2019 – Present
Marketing Manager – ABC Digital Solutions, Kuala Lumpur
· Developed and led cross-platform marketing strategies that increased brand engagement by 35% in 12 months.
· Managed a team of 6 marketing specialists and coordinated closely with sales, product, and creative teams.
· Planned and launched successful SEO, PPC, email, and social media campaigns.
· Oversaw brand messaging consistency across all channels and platforms.
· Managed a marketing budget of RM500,000 and achieved a 25% reduction in costs while improving campaign performance.
· Tracked campaign success using Google Analytics, HubSpot, and internal KPIs.
2015 – 2019
Digital Marketing Executive – MediaCorp Malaysia, Selangor
· Created and implemented social media campaigns that boosted followers by 80% over two years.
· Conducted market research and competitor analysis to guide product positioning.
· Optimised website content and performance through SEO best practices.
· Collaborated with sales and design teams on product launches and promotional materials.
2012 – 2015
Marketing Assistant – BrightEdge Media, Penang
· Supported marketing managers with campaign coordination and client communications.
· Created content for newsletters, press releases, and blog posts.
· Maintained CRM systems and tracked customer feedback to improve service delivery.
· Helped organise events and product exhibitions across Malaysia.

Skills
· Digital Marketing Tools: Google Analytics, Google Ads, HubSpot, Mailchimp, Hootsuite
· Marketing Channels: SEO, PPC, Social Media (Meta, LinkedIn, TikTok), Email Campaigns, Events
· Software: Microsoft Office Suite, Adobe Illustrator & Photoshop, Canva, WordPress
· Languages: English (fluent), Bahasa Malaysia (fluent), Mandarin (conversational)
· Certifications: Google Ads Certified, HubSpot Content Marketing Certification
· Other Skills: Strong leadership, project management, strategic planning, budget control, market analysis
· Driving License: Full Malaysian driver’s license

References available upon request.



