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BRAND EXTENSION

LIFESTYLE LTI D

Introduction

SARA is a lifestyle Brand and
now It will extend its brand in
to Wedding Decor items
which can be rented or
purchased for exclusive uses.

Brand Extension &
Current Trend

As SARA already gained a popularity in
local market with their mid range pricing
strategy and people are more conscious
now a days about the unnecessary
costing of wedding events so it will be a
trendy opportunity for SARA to rent/sell
more in local community businesses or
direct clients. They will promote this

through social media and influencers.
(Reed, 2024)

Conclusion

As conclusion we can say SARA will
make a huge profit if they introduce this
new brand extension in their every local
shops and reach young generation
people through social media in wedding
seasons. - -

m Brand Extension

SARA
WEDDING
DECOR

Extending into wedding decor is
a timely and effective decision
for SARA because no lifestyle
brand from Bangladesh ever
did that before. It will create a
very unique selling point for
SARA. (Sara Lifestyle, n.d.)

4
Brand Extension & -

Sustainability
To maintain the new

brand extensions
sustainability SARA
would use reusable
flowers, wooden
frames, eco freindly gift
packagings etc.
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1) https://saralifestyle.com/catalog/home-
decor/home-accessories/tools-diy-and-
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to-buy-wedding-decor





