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Changemakers: creativity and value creation.

Introduction. 
Research on creativity in sport is gaining momentum, due to a growing interest from coaches and academics in developing strategies to increase unpredictability in individual and team behaviour which may allow teams to gain an important advantage over their opponents. Creativity is the ability to generate new ideas, concepts, or products that are original, useful, and valuable. It involves combining existing knowledge, skills, and experiences in novel ways to produce something that is unique and innovative. Creativity can take many forms, including artistic expression, scientific discovery, and technological innovation.

Value creation refers to the process of adding value to a product or service by improving its quality, functionality, or design. It involves identifying the needs and preferences of customers and developing products or services that meet those needs in a better way than competitors. Value creation can be achieved through innovation, efficiency, or differentiation. When a company creates value, it can increase customer satisfaction, loyalty, and profitability.  
Creativity is a topic that attracts attention from all aspects of sports across the different disciplines. Foster (2015) describes creativity is the process between a blank page and an ultimate result. It is also the ability to create something new either from something that already exists, creativity involves transforming original ideas and theories into a new physical thing. According to Malinn, Williams and Leigh (2014), creative development formally involves a problematic discovery and problematic resolution. Art in Context (2023) states how understanding that there might be restrictions to what can be done, the idea of creativity means thinking out of the box, straining to overcome these, and refining the results. This shows that to make something new you have to look at what's worked and not worked previously and generate something new from either completely new ideas through means of trial and failure or combine two or more previous aspects together to generate a sort of hybrid of working theories.
Creativity is beneficial because it forces new ideas and theories to be tried and tested. Diversus Health (2023) declares that being creative can rise positive emotions, reduce depressive signs and anxiety, and improve the capability of people's immune systems and articulating ourselves through creative and artistic activities can help to relieve stress and anxiety. This theory means that doing something original and innovative has many benefits on mental health by increasing emotions and further increasing brain function and productivity, through learning something new at the same time.

What is research, why is it important? 
research is important to find out what works, what doesn’t work and what might work as well as finding out risks and adhesions. Research is especially important in sports as technology is improving in all aspects of sport and not just the actual playing side of sport, advancements in food understanding, the physiology of humans, the psychology behind sports and advancements in sporting equipment as well as improvements in refereeing of sports, for example the introduction of VAR in football. Because of all of these factors that affect just sports it is important to research previous studies and analyse previous strategies, beliefs and understandings to figure out what works and what can be improved, as well as finding new ways to improve technology in sport and the way sports and exercise is perceived. The association of internet research specialists (2014) states that the ‘prime goal of the research is to funnel action, collect evidence for ideas, and fund to the growth of knowledge in data analysis. This means that to advance into new ideas previous research need to be studied, the association of internet research specialists (2014) also states that ‘Research helps you expand on any prior knowledge you have of the subject. The research process creates new opportunities for learning and progress.’ This means that learning old ways helps to develop new ways of thinking.
A framework to collect research. 
Bronfenbrenner, U. (1979) explains that ‘Research frameworks in sports are essential to provide a structure for research studies’. Some of the most commonly used frameworks include the ecological framework, socio-ecological model, and social cognitive theory. These frameworks can be used to understand the complex interplay of factors that influence sports participation, performance, and outcomes. For instance, ‘the ecological framework emphasizes the importance of the environment, including social, cultural, economic, and political factors, on sports participation and performance.’ (Sallis, J. F., Owen, N., & Fisher, E. B. 2008) on the other hand, The socio-ecological model, highlights the relationships between individuals and their social and physical environments, and how these relationships shape their behaviours and outcomes. Finally, the social cognitive theory focuses on how individuals learn and develop skills through observing others and receiving feedback.
Research has shown how social and cultural elements continually shape an athlete’s growth journey. A sports club is part of a complex multi-layered system with a vast range of outcomes. Sullivan, et al. (2021) explains that the Uehara et al. (2014)’s Contextualised Skill Acquisition Framework gains research on the development of athletes. The Contextualised Reflective Competence framework promotes learners' understanding of their core competencies and provides opportunities for personal critical reflection. An alternative framework was carried out by UK sport (2021), The research study examined the leadership of 60 international federations and international sports organisations. In addition it also examined six different kinds of gender and authority actions that international federations and international sports organisations have used to promote gender equality: gender targets, gender quotas, election and recruitment rules, gender or equality focused groups, official documents and women’s leadership development programmes. 
How creativity and research helped develop sports and exercise. 
As stated by Memmert, et al (2010) during sport practitioners and researchers' interest in creativity has increased substantially. While important advancements have been made there is more to be understood about creativity in sport. Runco (2014) argues that the prevalence of cognitive theories of creativity can be a spontaneous connection between a cognitive thought and creativity, as cognitive research often comes across as scientific. Many different lines of research have been explored intelligence, giftedness and divergent thinking.  Dijk., et al (2018, p. 179) describes divergent thinking to be the ability to come up with different possible solutions to a problem. Different people describe creativity as different and unique things. Sternberg and Lubart (1999) suggested that to construct an action to become creative it must be useful and come from an original source. However, creativity could be two un-novel ideas composed into a new concept.  
Tactical creativity emphasises the ability of players to generate the highest possible number of different motor solutions for a problem. Furthermore, it is proposed that tactical creativity can only occur in the offensive phase of a game, and not in defence (Memmert, Baker and Bertsch, 2010). This is why most tactics apply to offensive plays compared to defensive plays which cannot be changed because of the heavy emphasis on new unpredictable attacking plays and decisions for example, as part of a previous study Memmert, Baker and Bertsch (2010) state that ‘coaches were asked to identify the most creative attackers and least creative defenders.’ 
An aspect of creativity conceptualisation is the role of performance. It is suggested creativity depends on the ‘final product and creative performance’ (Kaufman and Sternberg, 2007).  However, creativity could just be the ability to generate ideas, even if these are not materially expressed. Research examining giftedness and creativity has demonstrated that gifted children (IQ > 130) tend to express creative behaviour earlier than their non-gifted peers. For example, Memmert (2007) investigated the creative performance of children who, once a week and for six months, underwent a sports enrichment programme which consisted mainly of diversified team ball sports practice using feet, hands, and a hockey stick in game forms. Memmert (2007) found that while there was no significant improvement in the gifted control group, the gifted experimental group showed a significant increase in creative performance after six months. The non-gifted experimental group did not show a significant improvement as a result of the intervention.
Reflection on Assessment 1. 
My proposal for research is to conduct an anonymous study through sending out anonymous questionnaires out to gyms across the United Kingdom, asking a few questions about women’s bodybuilding, the questionnaire will be anonymous with no private information needed such as gender or age, this should encourage people to be as honest as possible to answer a short questionnaire.  This proposal provides many strengths and weaknesses, one possible weakness is that the proposal questionnaire will most definitely take a long time to conduct and receive results for. 
However, some positives include its anonymous so people can answer honestly because it’s a confidential questionnaire, as well as it being a questionnaire, so it forces yes and no answers which makes it easier to find a verdict or percentile while assessing the results. Because the proposal is going to gyms its specific enough to be valid information because it's going to people who are affected by woman in the gym and female bodybuilding, this should produce relevant information for the study and contain answers and views from people in close contact to the sport and study.
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