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The lesson this week entails sustainability, the sustainability principle, the actual purposes of sustainability, corporate social responsibility, and eco-culture tourism. To begin, I would like to share a quote by Annie Leonard, "Nothing is ever truly free; we always have to get rid of things, and that means finding a way to get rid of them." She reminds us of this quote about the reason for sustainability. Sustainable development fulfils current needs without endangering the environment and ecosystem (Omer, 2016).
When we hear the word "sustainable," our minds immediately turn to issues like saving the environment, carbon emissions, and renewable energy (Ramsey, 2017). There are many diverse approaches to corporate social responsibility that the Marriott, Hilton, Kempinski, and Whitbread hotel chains might be studied for inspiration. There are three sustainability principles: Economy, society, and the environment. Sustainability is meant to achieve a balance between technological development and protecting ecosystems.
In this lecture, I also learned about corporate social responsibility in depth. Corporate social responsibility (CSR) refers to a business's legal and non-commercial obligations toward society (Cherapanukorn and Focken, 2018). It emphasises a three-pronged approach to business: people, the global community, and the economy. CSR requires that companies give back to society and industries that have contributed to their success. Therefore, in addition to the interests of operators, customers, and employees, corporations must recognise the well-being of society. Understanding the idea of "Eco-cultural tourism "Is crucial, which ensures that a landscape's ecological and cultural elements are merged to establish a tourist destination (Gang, 2015). The idea is to establish communities with negligible cultural or ecological resources, according to an article titled "The Importance of Environmental Awareness When Running a Business" by Maryville University (De Grosbois, 2019). Awareness of the problem at hand and the significance of making progress - for industry and the world - is the first step toward achieving sustainability.
I have enjoyed the TED Talk video of Tom Egerton titled "Beyond the Straw: Sustainability in Hospitality." This video's essence is that making a single glass of whiskey requires large amounts of effort, and in the back end, lots of resources get wasted just for making a single cup of whiskey. United Nations Food and Agriculture Organisation states that about 45 per cent of food and vegetables are wasted annually (Gustafsson et al., 2018). When I considered all the items we consume, the amount of waste we generate annually, and the impact the foetus has on the environment; I was astounded. But the critical lesson is that a tiny change can make a big difference in sustainable practice. If we had not practised sustainability, the supply chain of a single product, which includes raw materials, packaging, shipments, and delivery to the ultimate client, could have had a significant impact on the environment.
And finally, I have learned to integrate sustainability practice and investment with business strategy and the impact of a positive brand image and a future business opportunity. According to the Nature Climate Change study in 2018, the industry in the coming years will rise by 4% annually (Cunsolo and Ellis, 2018), referring to how important the hospitality industry is in the fight against climate change around the world. Sustainable Travel Report showed that most international travellers (87%) choose to travel sustainably and spend at least 5% more to guarantee that their staying has a minimal environmental effect (Gustafsson et al., 2018).
For an organisation to be truly sustainable, it must make nature, people, and society central to all it does. A company's mission should be to provide unmatched levels of comfort and luxury while minimising its impact on the natural world. A business manager's first order of business should be the food. High-quality, locally sourced, organic produce is beneficial to everyone. Employee involvement, however, plays a crucial role in this regard and encourages workers to engage in sustainable behaviours from arrival to leave. Energy recycling and recycling of every hotel item added a 7% profit margin for Hilton Hotel last year (Draper et al., 2020). In line with this act, an organisation can utilise renewable resources for fuel and electricity, involve individuals with disabilities by giving them a career and voluntary service, and educate and inspire their employees.
Sustainability is of paramount importance, and as a result, socially responsible business practices within the hospitality sector are no longer a nice-to-have but rather a need. This change could result in cost savings, improved customer satisfaction, more engaged workers, a more reputable brand, and a more effective means of mitigating the company's negative impact.
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