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Background
McDonald's Corporation, one of the world's largest fast-food companies, was founded in 1940 by Richard and Maurice McDonald in San Bernardino, California, United States. Currently, McDonald's has 37,855 locations around the globe that serve 69 million people per day. It is the world's biggest restaurant chain in terms of sales. In addition to their hamburgers, cheeseburgers, and fries, McDonald's menus also offer chicken, fish, fruit salads, and salads with various dressings. Despite the firm's morbid obesity, the business has been negatively reacted to due to the morbid obesity of its food. It is not just company-owned restaurants that generate revenue for McDonald's Corporation, but also those which rent and charge franchisees to sell McDonald's products. It is the second largest private company in the world with 1.7 million employees.
San Bernardino, California, was the site of the first McDonald's restaurant, which was founded by brothers Maurice "Mac" and Richard McDonald in 1940. Richard's nickname inspired the name of the establishment. A variety of food options were offered to patrons at the former drive-in theater. A new McDonald's restaurant with the new name opened after three months of remodeling in 1948, despite the brothers' restructured company (Housden, 2010). It was designed to reduce costs while maximizing output in the modest restaurant. Following his realization that McDonald's franchisees were imperative to the company's success, Kroc set strict guidelines for how each restaurant should be managed, from meal preparation to housekeeping. A training program, Hamburger University, was developed by him to ensure that all franchisees would run their stores consistently.
In addition to growing inside the country, the chain has expanded internationally as well. McDonald's first international franchise opened in 1967 in Richmond, British Columbia, when the company was based in the United States. More than 115 nations and territories had more than 34,000 franchises open at the turn of the 21st century. A McDonald's opened somewhere in the world every five hours during the 1990s due to rapid expansion. Through providing reasonable prices, a lively atmosphere, and flavors that appealed to adults and children alike, it quickly became the most popular family restaurant in the neighborhood (Baines, Fill and Page, 2008).
Since McDonald's has become so popular, it has received a great deal of criticism, most of which relates to the restaurant's alleged association with obesity rates worldwide. The corporation was subjected to a number of civil actions in the United States beginning in the early 2000s, based on claims that its food was causing negative health effects. There are states that prohibit suing fast-food chains on the basis of overweight despite the fact that none of the petitioners were successful.
By applying a variety of marketing methods, a marketing strategy can be developed and effectively implemented. The relative importance of products, promotions, prices, and locations is an integral part of a comprehensive marketing strategy (Ferry Bastian, Setiawan & Armanu et al., 2019). Choosing the most appropriate marketing plan for a company relies heavily on the mix. A business or marketing strategy cannot begin until McDonald's takes this step. Because McDonald's marketing decisions affect its positioning, targeting, and segmentation decisions, the choices it makes regarding its marketing mix have a bearing on these decisions as well.
The pricing of the items might influence decisions regarding placement, while the targets and segments might depend on the goods. A corporation's choice of the advertising campaign and the pricing of its products is also influenced by these choices. Therefore, positioning, targeting, and segmentation work hand in hand with the marketing mix strategy. Each element of the marketing mix, as well as its extended version, interacts in some way with every other element. The reason for this is that a marketer can sustain client loyalty by enhancing the quality of products through price, goods, promotions, and location in order to anticipate future needs. Marketers can predict future outcomes using the marketing mix.

Product strategy
As a matter of fact, a product is what a comnpany sell, and it includes all of the characteristics and advantages that it provides to its customers according to their needs. Among the greatest quick-service restaurants in the world, McDonald's is widely recognized as one of the best. With a selection of items offered by McDonald's, it can cater to the needs of its clients, regardless of their needs.
Each of these categories can be further divided into subcategories.
Core Product: 
Actual Product:
In addition to its physical characteristics, formal products also include the brand name, quality level, style, packaging, and style of the product. There are quite a few different products McDonald manufactures. Aside from breakfast items, the main items that are sold there are burgers, fries, chicken sandwich and snacks, desserts and shakes, salads, and beverages. There are a number of different options available to clients. A few of McDonald's products include Egg McMuffins, Egg White Delight McMuffins, Hotcakes, Hash Browns, Quarter Pounders with Cheese, Double Quarter Pounders with Cheese, Hamburgers, Cheeseburgers, Double Cheeseburgers, Hot Fudge Sundaes, Kiddie Cones, Hot Caramel Sundaes, Strawberry Sundaes, and Baked Apples.
[image: Infographic: Which Fast Food Chain Has The Best Burger & Fries? | Statista]
Augmented Product:
In addition to the physical components of the product, an augmented product includes the non-physical components. Often, company is charged a premium for a significant amount of additional value.
· In recent years, McDonald's has expanded its product offerings.
· Packaging productivity can be increased
· The use of environmentally friendly refrigerants.
· It is also possible to focus on through-drive services.
As the consumer goods industry continues to evolve, McDonald's must offer new items that meet the latest trends. To take advantage of these opportunities, the company needs to determine the market's potentials and create new products accordingly (Clow, Baack, 2013). McDonald's needs to test these products in test markets before launching them into the market. For its customer's needs to be satisfied, the company must broaden its product line and deliver new products.
McDonald’s Pricing Strategy
Prices play a key role in McDonald's marketing mix and strategy. McDonald's pricing philosophy includes both the bundling pricing strategy and low-cost pricing approach (Allah Pitchay, 2012). McDonald's has demonstrated a great deal of success with each of these pricing strategies by thinking globally and acting locally." Let's explore how McDonald's has mastered each pricing approach. 
Lost Cost pricing strategy: To increase customer demand and gain further market share, a firm offers a cheap price as part of its pricing strategy. Businesses benefit from economies of scale in the form of greater profitability, especially when the product in question lacks a competitive edge. Keeping its prices low helps McDonald's sell in large quantities by understanding pricing strategies (Jobber, 2016). As a result of McDonald's economies of scale, it enjoys lower purchase costs, and it also enjoys significant discounts from its suppliers owing to its tendency to purchase in bulk. McDonald's is the world's second largest buyer of chicken after getting top marks for beef, pork, potatoes, lettuce, and tomatoes.
A quick service restaurant's profit margin is typically between 6 and 9 percent, while McDonald's is somewhere around 37 percent. The best price strategy McDonald's has found yields the best results is to emphasize cheap prices.
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Increasing McDonald's labor efficiency has been another method by which it has achieved cost leadership. Low-wage employees can often learn new skills from McDonald's rather than hiring professional chefs who command higher salaries. As part of this effort, self-service kiosks have been implemented, which minimize manpower-related costs.
Bundle pricing strategy: The term "bundling" describes a pricing strategy in which two or more items are bundled into one package and sold at a discount from their individual prices (Kotler et al. 2017). As more products are sold, the level of efficiency increases despite the fact that products are being offered at a discount. Especially in this situation, it is crucial to convey the value of the package offer.
Products are arranged more scientifically rather than artistically. In order to encourage customers to spend more money, it groups a variety of items on the menu together. The pricing of bundles is much lower than that of the separate items, so people tend to buy bundles rather than individual items. Coca-Cola has a large profit margin, so people can expect to see it in many different meals. By using this pricing strategy, McDonald's is able to drive higher revenues and profitability. 
Promotion Strategy
At this point, McDonald's has been around for more than seventy years; to leave a long-lasting impression on its customers, it is utilizing a variety of marketing and advertising approaches.

Catchy slogans and messages: People in North America have adopted the phrase "I'm enjoying it" as a common phrase because the slogan has such a strong impact on them. In addition to the Golden Arches, there were 23 other famous slogans used by McDonald's in the United States until today, including "Do you believe in Magic?" and "Did anybody say McDonald's?" 
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Branding and Co-Branding: Besides Coca-Cola, TY Barnie Babies, Barbie, and Cadbury, McDonald's has helped strengthen its reputation as a business by collaborating with other well-known companies.
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Celebrity Collaboration: Since quite some time, McDonald's has used this strategy as part of its overall marketing strategy. Michael Jordan's 1992 celebrity partnership with McDonald's, which culminated in the launch of McJordan, is without a doubt one of the most successful celebrity partnerships in the history of fast food. Due to a collaboration with the musician Travis Scott, McDonald's introduced a limited-time special meal in September 2020 as well as a few Cactus Jack accessories. Both the products and the meal were huge successes, so it's reasonable to assume that customers enjoyed them equally. Recent news that McDonald's collaborated with the internationally renowned band BTS has had the fans absolutely bonkers.
[image: The Era of the Celebrity Meal - The New York Times]
Place/ Distribution strategy

With more than 38,000 locations across more than 100 countries, McDonald's is now the world's largest fast-food chain. Within three kilometers of where I am, I should find at least five McDonald's locations. The things that make it special are both the same and different.
Because McDonald's understands cultural diversity as well as its constraints, they are able to manage such a large number of restaurants throughout the world. McDonald's distribution refers to its decision-making process when it comes to where and how to distribute its products. Regardless of where McDonald's locations are located around the world, they all follow the same standard operating procedures (Blythe, 2014). An average of 65 million customers visits McDonald's restaurants worldwide every day. Since McDonald's first opened its doors, it has always attempted to achieve the top position on the market. Since McDonald's first opened its doors, it has always attempted to achieve the top position on the market. In order to create its brand as quickly as possible, McDonald's releases a large number of commercials. A large share of the fast-food market has been captured by McDonald's due to its efficient distribution system. A large share of the fast-food market has been captured by McDonald's due to its efficient distribution system.

[image: Infographic: America’s Fastest Drive-Thrus | Statista]
A McDonald's restaurant located anywhere in the world is usually open for at least 17 hours every day. Consequently, they serve breakfast, lunch, and supper to anyone looking for a place to eat, as well as a place to hang out with friends (Srivastava, 2012). McDonald's restaurants may remain open round-the-clock depending on their region and demand for their services. McDonald's stores are easily accessible and readily available to McDonald's customers, as these data show.
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McDonald's distributes its products in a labor-intensive manner. As a result, all existing distribution channels are available to purchase the item.

Conclusion
As a result of the 4Ps, the marketing mix is crucial to the operations of any company, and corporations use them to plan and organize their expansion strategies. Marketers call this the "4 Ps": products, pricing, location, and promotion. Keeping the company's unwavering focus on accuracy and durability while carefully exploring new options will be essential for its continued success in the future. In spite of how important environmental initiatives are to the firm, marketing efforts should not be put above them. As a company wanting to remain competitive and meet the needs of its consumers, McDonald's must remain focused on its marketing initiatives despite the variety of options available. Based on market research results, McDonald's must develop a marketing strategy.
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