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                                Module subject 
Analyse the importance of marketing information system ,it’s effectiveness within the hospitality and tourism industry as a tool for marketing information gathering and communication.

                                INTRODUCTION
Marketing information system it’s a operational system witch can determinate the real information to the company about sales,costumers,products,financial data,operations data and about employees.The system can analysis the operations and the information witch it’s gooing through the all system and to find out the solutions of the marketing problems.
The companies can always improve the marketing information system If they provide a good training of the employyes,check the market trends,looking through the costumers reviews and make improvements from the costumers suggestions.
They can also improve their system If they take information about theyr competitors and creating sites on social Media advertising the business ,attracting the costumers with good deals and maybe cubcards and like that You can get some loyal costumers also.
Marketing information system is important also because of understanding costumers needs and wants by offering a good service,packaging,new products , distribution,media and promotion , provideing all this on the right quantity,right price,right price and the right time.
The companies have also to talk and listen the employees like that they can improve the system ,sharing new ideas and informations.
This system is been made to hellp managers to take better decisions by collecting informations from all sections of the system and interpreting results.
Marketing information system it’s about monitoring the business,obtaining informations and company records.
I will like to talk about Marriott International Inc witch is a brand of hotel and hospitality witch is based în USA and owns seven and five star rated în all the  world. The hotel chain was established în 1927 în Washington DC byJ Williard Marriott.They own 6000 properties în 122 countries.

                                  MIS for Marketing

The most important component of MIS are the people,data procese,data comunicaționale,information,system planning and hardware and software.
Marriot it’s an award-winning hotel with a loyalty program,witch rewards the costumers and provide the founation for the company customers relationship strategi.They have more than 28 milion members witch can provide them informations that allow them to determinate the costumers value.
Marriot have hotels all over the world,giving them the opportunity to offer a wide range options depends on what tipe of costumers you are,for how long you want to stay there,for what purpose are you there and they focus on the customers requirements also.Doesen’t matters if you’re a tourist,you’re going in a family trip, friends trip,you’re going just for short therm or you’re in a business trip,they have a lot of deals and packages for everyone. Are offering culinary getaway,attractions and adventures,packages for couples offering spa treatments or room service and movie.If you’re with your kids,they are having free food and family or friends activities and all inclusive vacations or honeymoon bliss.Some of the hotels have retail therapy and luxurious spas.
Like J.Willard Marriott ‘s say that the original goal for his business is : ,good food and good service at a fair price’ ,they look deep in to details in every destination worldwide.
They are very professional,heaving a great trained team witch is looking after every individual costumer,creating a pleasant evironment in witch the costumers are feeling like at home and they are keep coming back and giving great reviews about theirs experience in the hotel and like that the management of the hotel can take notes about costumers needs and wants and they will know what they need to improve for the future.


                       
                       MIS for Information Gathering  

Information gathering helps the individuals and the organisations to complete tasks that will be impossible to achieve without the benefit of gathered information.They can collect information gathering from various sources and is a advanced skill witch it’s used from  higher level than ordinary sources.
It’s a collection of data for dealing with individuals organisations current situations for solving their problems.
Two types of sources of information gathering are existing sources  witch provides the information from sources from printed,videos,audio or any others public materials .The second source is natural sources which provide information from those witch have been tried the products,services and methods and are sharing their opinions to others researchers.
To obtain a good information gathering the organisations need to analyse the problems,identify the section of gathering information,research,reviewing the data and been creative in to progress of the gathering information.
Another way of information gathering is to do internet research,interviews or survey,those are a great source to study market trends.


                                 MIS for Comunication 

MIS for Communication is important in hospitality and hotel industry ,like that the organisations can increase productivity and avoid turnover this is called the process of transmitting information from one place to another.Costumers comunication and staff comunication are one of most important issue for hospitality industry.We are living in an age of constant communication and accessibility where the internet access and social media are a great way to help improve staff communication and learn how to communicate effectively with the staff or with the costumers.
Communicate effectively with employees,giving them the right training and rewards,communicate with them before their shift start,holding meetings in a neutral place like that they can share opinions feeling free.Create a group chat ,like this days everyone own a smartphone so in this way the communication is faster and efficient .The right communication with the employees is very important for for a successful business.
Comunication with costumers is very important also,you need to know how to approach the costumers and how to transmit the right information,and make them feel welcome like that they may become loyal costumers and they will share their experience with others. The communication technology is a trend this days in hospitality and it can be : mobile door key,self service,mobile hub spots,guest applications,better bandwidth,location service,tech lounges,sip dect,new meeting spaces and social listening,and if you offer all those to your costumers they will definitely come back.



                                      Conclusion 

Marketing information system is an important system witch helps organisations to grow and increase competition and environmental changes affecting the costumers world.This is an important system witch help in decision making and offer the better understanding of increasing the performance in the market based on internal data base,marketing research and marketing intelligence.
Marketing research it’s an process to collect,analyse and report the information,and to research the perfect solution for the company and identify the consumers demands and their expectations from a particular product or service and find the way to satisfy those needs.The research is aimed to provide facts and directions to the management who need to take the authentic information for important decisions and for that they need to identify the problems,taking decisions,research objectives,developing plans for research,gathering information,organise and analyse the information,presentation and decision making.
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