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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	
Question 1a - How quickly and easily does the website load? 


	
Answer: 

The Eden Spa Harborne website is built using Wix, a popular platform for customisable features. It loads quickly and smoothly; however, many factors can influence a website's loading speed, such as your internet connection, the device you are using, like the processing power of your computer, and the resolution of the images hosted on the site. According to Pingdom Tools (2025), the Eden Spa Harborne website has a load time of 305 milliseconds, which means a prospective customer is more likely to stay on this website due to its quick loading time. 


	
Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	
Answer: 

The Eden Spa Harborne website features four sub-pages: ‘home,’ ‘spa,’ ‘treatment,’ and ‘contact.’ Unfortunately, only two are easily accessible, as the last two sub-pages are concealed behind a location map. According to Gao (2004), Visitors may quickly depart and go to other websites if they find your website unclear and difficult to use. A prospective customer can access these pages by clicking on the sub-pages in the heading section of the website.


	
Question 1c - Can a customer make a booking via the webpage? 
 

	
Answer: 

Unfortunately, customers cannot make a booking through the website. Customers can call to make a booking as this will add a personal touch, and you can get the latest availability. This is also great for customers who may have any enquiries. Customers can view the available treatments and their prices by clicking on the treatment subpage.


	
Question 1d - What improvements could be made to the usability of the website?


	
Answer: 

A major improvement for the website's usability is to enable customers to book appointments online, ideally on a dedicated sub-page in the header. Additionally, relocating the Google location map to the bottom of the home page, instead of keeping it at the top, would remove an obstacle that currently prevents customers from easily accessing the last two subpages. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	
Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	
Answer:

The Eden Spa Harborne website is a pleasantly minimal and straightforward site. It is well-spaced and features a consistent layout that makes it easy to use and navigate. There is one major difference in the phone view: while a customer can access all the sub-pages, on the phone view, they are unable to access the last two subpages on a computer.  
 

	
Question 2b -  How does the website use imagery, video, and colour? 


	Answer:

The Eden Spa Harborne website features a natural, earthy colour palette, including browns and greens, designed to create a sense of calm and tranquillity. On the homepage, customers are presented with an image of a pink flower, often associated with wellness. The colour pink signifies calmness and peace. Colour helps to communicate your brand’s individuality and set the tone for your website, according to Duckett (2011).  


	
Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	
Answer:

Unfortunately, the Eden Spa Harborne does not offer an online chat tool. Customers can click on the ‘contact’ subpage, where they can fill out a Contact Us form; alternatively, the spa can be reached via phone call. This method is not effective for enquiries, as customers must wait to contact the spa during working hours, while another spa may offer the choice to book appointments online at any time. 



	


Question 2d – How effective are the social media links on the website?


	
Answer: 

Unfortunately, the social media links are ineffective as the Facebook link is broken and does not display the Facebook logo. When clicking on the Facebook link, it states that this page may have been removed. There is also a Twitter page; however, the last post from the spa dates to 2018. This shows that the spa has no social media presence.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	
Question 3a -  How are the services offered by the company made clear to customers?


	
Answer:

The Eden Spa Harborne effectively communicates what services it provides through the ‘treatment’ subpage. Customers can navigate to this page in the heading section. The Eden Spa Harborne has a clear and concise breakdown of each treatment with a clear heading, such as massages, manicures, and pedicures. The treatment page clearly shows customers what treatments the spa offers and the price. 


	
Question 3b -  How are customer reviews made available? Are these up to date? 


	
Answer:

Customer reviews are not available on the website, which should be an area for improvement. According to Li and Bernoff (2008), our brand is defined by what our customers think. Customer reviews can be accessed on Google Reviews and Yell Reviews. Yell has two 5-star reviews; however, neither is up to date, as the last review is from 2016.   


	
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	
Answer: 

The Eden Spa Harborne presents itself as high-quality based on positive customer reviews, colours, and an easy-to-use website. Customers will use the service to get a massage or for manicures or pedicures, as well as facials and much more. Customers who have enjoyed their experience at the spa will inform their friends and family about their experience. Customers can also recommend the variety of services which the spa offers. 


	

Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	
Answer:

The prices for Eden Spa Harborne are clear and concise, easily accessible on the website through the treatment sub-page in the header, where each treatment is listed alongside its price. These competitive prices reflect the quality of service provided, as evidenced by the positive reviews on Yell.  


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Harborne 

	
	2. Spa 

	
	3. Treatment 

	
Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	
Answer: 

When I type the words "Harborne spa treatment" into Google, it unfortunately does not appear among the top ten websites; instead, another competitive site shows up. There are many reasons why Eden Spa Harborne fails to make the top ten; one might be poor SEO, as SEO is a crucial tool for reaching customers in a competitive and ever-growing online market. Another way to achieve a higher ranking among the top ten Google websites would be to start a blog.  


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	
Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	
Answer: 

I firmly believe that websites remain relevant in modern UK business because many people use devices to book appointments online for services such as spas, holidays, and more. Prospective customers research which company to choose by exploring the business website to read customer reviews and see how others enjoyed their experiences.

Another reason websites are still significant is that prospective customers can obtain information directly from the business. This ensures that the information received by the customer is more accurate and enhances the business’s credibility. Customers can find details on the website, such as opening times and accepted payment methods.


	


Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	
Answer: 

My key improvement for Eden Spa Harborne would be to add customer reviews to the website to build trust and credibility with clients. Ryan (2014) believes Consumers are seeking advice from users who are sharing their thoughts publicly. Before visiting any spa, I always read online reviews because I want to know about other people’s experiences. I have suggested this improvement because I strongly believe it would help grow the business by being honest and transparent with clients, which would also enhance their online presence. Furthermore, if this improvement is implemented, staff will be able to read reviews and identify areas for improvement to ensure a thriving business. 
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