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AIM(S)
· To build critical awareness of current creative practice through the development of strategic and practical skills that respond to industry driven contemporary context. 
· To engage with a range of analogue/ digital technology opportunities that actively market and self-promote graduate employability. 

LEARNING OUTCOMES

Upon the successful completion of this module, the student should be able to:
· Critically evaluate and respond to a range of industry driven live briefs, business models, theories and strategic activities applied by contemporary Art/ Design practitioners in relation to commercial practice; 
· Produce a range of design driven outcomes that critically examine, address and synthesize industry led problems; 
· Explore, develop and present detailed, innovative and sustainable professional strategies that celebrate the advancement of practice while proactively showcasing/ celebrating advancement of learner skills. 

INDICATIVE CONTENT
· Analysis of Creative Practice with regard to industry structure, established practitioners within the field of Surface Pattern and Textile design and its future changes and / or developments and innovations. 
· Understanding existing and emerging approaches for generating sustainable creative business models. 
· The role of showing and sharing work formally and informally in the physical world VS. emerging digital platforms. 
· Exploring the wealth of opportunities for independent and collaborative marketing and self-promotion, in real world and virtual spaces to identify, explain and celebrate future graduate employability. 



Study Time Allocation

The study time for the module is divided as follows:

	Activity type
	Hours
	Percentage

	Scheduled learning
	48
	24%

	Independent learning
	152
	76%

	Placement learning
	
	

	TOTAL
	200
	100%



ASSESSMENT

Assessment Component 1
(Tick one)
	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Portfolio
	Portfolio of creative practice that responds to industry led design challenges and/ or problems (min. of 8 elements, 3500 words equivalent)
	70%



Assessment Component 2
(Tick one)
	☐	Written exam
	☒	Coursework
	☐	Practical



	Mode of assessment
	Volume
	Weighting

	Self-Promotion
	Series of marketing/ self promotion activities that support and celebrate the developmental journey of practice (1500 words equivalent)
	30%




Assessment Summary
	Activity type
	Percentage

	Written exam
	

	Coursework
	100%

	Practical
	

	TOTAL
	100%



INDICATIVE READING LIST

	Module Code
	ADDA7001

	Module Title
	Contemporary Creative Practice

	Classification
	Reading List entry
	Electronic*

	Essential
	Solanki, S (2018) Why materials matter: responsible design for a better world, Prestel Verlang
	☐


	Essential
	Ruston, A (2013) The Artists Guide to Selling Work, Bloomsbury
	☐


	Essential
	Carter, P (2004) Material Thinking: the theory and practice of creative research (2004) Melbourne University 
	☐


	Further
	Hernez-Broome, G; McLaughlin, C; Trovas, S (2006) Selling yourself with selling out a leader’s guide to ethical self-promotion, Centre for Creative Leadership
	☐


	Further
	Charney, D (2011) Power of making: the importance of being skilled
	☐




