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Infographics are visual representations of data or instructional content. By utilizing an infographic, readers may rapidly understand the key insights included in a large quantity of text or numerical data. Medium infographics for web content were not created by computers; they gained popularity as a result of the Internet. Complex data may be conveyed visually using simple and aesthetically pleasing infographics [1]. They successfully communicate data stories by providing easily digestible, informative, and interesting information. 
[bookmark: _Toc79077351]Task Analysis

Well-targeted infographics are those that have a firm grasp of who and what the intended audience is. Begin your essay with an eye-catching title. MIT researchers examined how people acquire and recall information using eye-tracking equipment. They discovered that engaging headlines are critical to audience retention. They pique your viewers' attention as they outline the adventure they will take. Complex or difficult material is simplified in an outstanding infographic.
[bookmark: _Toc79077352]Identifying the message
This virus impacts every business in every country (COVID-19). They must safeguard the safety of their employees and customers, strengthen their financial position and liquidity, restructure operations, and negotiate complex government assistance programs. The newest ideas and insights from our global experts will help you better comprehend COVID-19 and, more importantly, will position your business for future resilience. The market disruption due to covid 19 has led to innovation in the way of doing business across the world [2].
[bookmark: _Toc79077353]Assess the way colour is used
To begin, it is important to understand that human physiology is limited to what are known as fundamental colours. Our cone-shaped eyes enable us to discern the three primary hues of red, green, and blue. Additional cones in other species allow for the observation of four primary colours. Recognized are just two primary colours with fewer cones. However, what message does your brand's colour convey about your products? What does your business have to say? According to what colours say about your business, the first thing people notice about your logo is the colour, and buyers are acutely aware of whether the brand's colours truly resonate. Our brain interprets it through our receptors, which is why we refer to colours as "psychological." The infographic uses one of the primary colours because it’s easy to view and comprehend the message being passed across. Consider outside the box [3]. 
[bookmark: _Toc79077354]Assess the way text is used
A one-page infographic is a visual overview of facts or information using a limited amount of text pictures, symbols, and/or graphics. A lot of their work is done by corporations and governments. They occur in social media, PR, education, and political periodicals and journals. Infographics may substantially influence your audience's beliefs because of their easy-to-read structure. However, the potential for infographics to mislead or distort facts is growing. Currently, students in higher education need to be able to evaluate digital material, including infographics [3]. The benefits and downsides of learning and education knowledge will be addressed, as well as how these barriers may be handled. The text used is easily readable and can be comprehended by any literate person. The text is concise brief and to the point.
[bookmark: _Toc79077355]Assess the suitability of the graph
Interactive infographics need to be easy to use, fast to load and easy to understand. Only a few types of research explore the usage of interactive infographics. There are no online guidelines for the development of static graphic information. It might be hard to create interactive infographics. The graphic used is interactive and easily passes information to the audience affected by covid 19.
[bookmark: _Toc79077356]Assess the way graphics are incorporated
Interactive information must be easy to understand, use, and develop. Images may help you attract readers and deliver information more easily. Journalists and publishers utilize interactive infographics extensively. There are no "standards" for interactive graphic design. Use the same size (not too large or small) Infographics can be static, animated, or interactive. Simple images, symbols, and graphs that aren’t interactive or moving [4]. The story requires the viewer to interact with the pictures. Each has a purpose and, when built properly, is a communication channel. Infographics are meant to save time, improve understanding, and explain connections and patterns. This is important to remember while producing and presenting figures. Use these pictures to help your readers grasp the tale. The graphics used are easy to use.
[bookmark: _Toc79077357]Cognition (suitability for the user)
This research demonstrates how to utilize infographics as cognitive assistance to explain the devastating consequences of Covid 19 on businesses. The findings may be used in the study and development of representational learning environments [3]. The message is suitable to all gender as all necessary design tools have been used in designing the infographic.
[bookmark: _Toc79077358]Improving the infographic
An interactive infographic requires user participation as the tale progresses. They are effective modes of communication when built appropriately. Due to the WHO's visual messaging strategy, persons with varying levels of literacy and education may easily comprehend and receive WHO information. Individuals can more easily grasp information when combined with or replaced by infographics and other visual representations. GIFs (infographics and graphics) are an excellent way to promote your content (GIFs). Visually appealing graphics and images can help illustrate the efficacy of public health efforts, therefore enhancing the effectiveness of a community campaign. As part of the product distribution, communicators may enlist the assistance of volunteers [4]. 












[bookmark: _Toc79077359]Conclusion 
This report explored the usage of infographics to distribute covid 19 results, as well as the benefits and drawbacks of doing so. Digital literacy, defined as the capacity to engage critically with digital information and to utilize the digital technology effectively, is recommended as a prerequisite for utilizing computer graphics in higher education. Throughout the day, information is presented in a way that makes comprehension difficult. To be digitally literate, one must possess the knowledge and skills essential for efficiently and ethically utilizing and producing digital media. It is just as critical to understanding how to utilize ideas as it is to learn how to use technology in areas such as digital literacy and infographics. 
[bookmark: _Toc79077360]Recommendation
This study shows that, while there are risks associated with the use of infographics, they should be integrated into learning and teaching from a digital literacy perspective. Infographics must preserve the intricacy of the information while reducing impediments to understanding. When creating an infographic, creative teams must consider these components from the beginning of the process. The sequence in which a person analyses information, as well as the relative importance they assign to each piece of information, is affected by information salience. If important information is not immediately evident, the reader may easily dismiss it.
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