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[bookmark: _Toc98458967]Executive summary:
This handbook will shed light on the intercultural competence and talk about how to deal with guests from different cultures. Specially, after the backlash from covid 19, the world is returning back to normality. This is music to the ears of people working in the hospitality industry as they can get their customers back now So, a lot of people from all over the world are looking forward to visiting new countries. Hence, it is important that a hotel knows its customers, as in this report will talk about Chinese guest coming to UK, what they like, what they want, their background and their culture. You can understand and gain a lot of knowledge about your guests if you know the culture they belong to – what they eat, how you should serve them, what dress code your staff members should maintain, how to greet them and bid them farewell and a lot more. So, it is vital to know the culture your guests have been living in to understand them and provide a service that will satisfy and leave a long-lasting impression on them.
[bookmark: _Toc98458968]Introduction:
In the context of intercultural competency, it's "the ability to acquire focused knowledge, skills, and attitudes that lead to visible behavior and communication that is both successful and appropriate in intercultural relationships." The fundamental components of intercultural competence are the ability to know, acquire skills and attitudes. If you'd like to go more deeply:
Knowledge: requires cultural self-awareness and culturally unique insights, as well as a grasp of global concerns. Respect, curiosity, and a willingness to learn about various cultures skills: the ability to see things from a new perspective and to calmly listen when necessary. In current society, internationalization and globalization have become intricately connected, and their importance is only expanding. They exposure to culturally diverse people is gradually increasing, whether at work, in schools, or in our everyday lives. 
[bookmark: _Toc98458969]Hofstede cultural Dimensions:
A culture is a broad word that describes the people's or a group's practices as well as social behaviour and the way in which they change in time. Cultural awareness is about acknowledging and realizing that we all share distinct values that are that are influenced by our unique cultural background. Particularly when discussing Hofstede six dimensions of cultural awareness What they teach about the different cultures, their uniqueness and how we view the diverse cultures of the world.
1. Power Distance Index (PDI) this refers to the extent of which the less powerful members of organizations and institutions (like family members) acknowledge and accept that the distribution of power is not even. Power and disparity are, in reality the most essential element of any society.
2.  Individualism (IDV) on one hand and its counterpart one, collectivism, which is the degree at the extent that people are joined into groups. On the side of individualism, we encounter societies where the connections between people are not as strong as Everyone must take care of themselves and their immediate family. 
3. Masculinity (MAS) opposed to its counterpart feminine, is the term used to describe the division of gender roles which is a major issue that every society must address and a myriad of solutions can be found.  Women from feminine countries are characterized by the same modest, caring qualities as males; however, in male-dominated countries, they can be aggressive and competitive.
4. Uncertainty Avoidance Index (UAI) examines the tolerance of a society for uncertainty and ambiguity. It ultimately is about man's search for Truth.  People who are avoiding uncertainty in their countries have a higher emotional level and driven by inner nerve energy. People in the opposite category, those who are accepting societies, are more accepting of ideas that are different from the ones they are used to. 
5. The Long-Term Orientation (LTO) opposed to short-term orientation. This fifth dimension is the concept that can be described as dealing with Truth and Virtue without regard to. Values associated with Long-Term Orientierung are thrift and perseverance and perseverance; while values that are associated with Short-Term Orientierung are respect for traditions as well as fulfilling social obligations and keeping one's face safe.

What they think of as "typical" conduct in one country could be completely distinct in another. If people are studying in a foreign language they are able to access another culture and society. Because language is the main way to communicate with people around the world, it is beneficial. If you are aware of your culture and able to communicate with a diverse population of people becomes simpler as well as less stress-inducing. Culture literacy and understanding can help people to understand other cultures and their own, thereby increasing the tolerance of others and broadening their minds. Every interaction that hotels have with their guests enhances the overall experience of guests. For the hotel guests, they are engaged at the time of booking until the time they leave in the hopes of (hopefully) booking a second time at some point in the future. Customers are greeted when they arrive. The guest relations manager is responsible for managing their check-ins as well as providing details about the hotel's amenities. They also manage guest services and our hotel's image by responding to guest's requests and ensuring their visits are enjoyable.
It's amazing how many people assume that decent manners are no longer required when staying at a hotel. On the other hand, good manners and respect are always vital. Visiting a bed & breakfast is unlike staying in any other type of hotel. Each innkeeper, property, and, of course, each guest is distinct. The fact that bed and breakfasts are so diverse is one of the things that attracts people who enjoy visiting them. They are, in general, more personal, intimate, and, in the end, a considerably more pleasant type of accommodation, in their opinion. In many respects, they act as a link between the hotel and the home. All of the conveniences of a high-end hotel are available, but with personalized attention. 

Here are some common rules for the employees to maintain intercultural competence with Chinese.




	Dos
	Do Nots

	· Greetings are formal, and the eldest person is always the first to be acknowledged.
· When welcoming someone, many Chinese typically glance down at the ground. So, give them chance to continue their manner.
· Use an honorific title and the person's surname to address them. They'll tell hotel staff which name to use if they want to switch to a first-name basis.
· Before entering the house, hotel stuffs should take off their shoes.
· Chinese Chinese are adamant about facial expressions the tone of voice and posture for conveying their meaning or intentions since they seek harmony and depend on group members.
· A good food basket can make a terrific present for the Chinese. Stuffs can surprise them.
· Food is an important issue for Chinese. Chinese food is famous for its diverse mix of flavors, spices color, and taste. Rice, tofu as well as noodles, are the most popular dishes, and they serve the base for a myriad of ingredients that complement it, such as strings beans, bamboo sprouts water chestnuts Chinese mushrooms as well as garlic, ginger root, chillies and coriander. If they are in season and are available, it's an absolute pleasure for the Chinese.
· When someone frowns while speaking, it is perceived as an indication of dissent. As a result, when speaking, most Chinese adopt an emotionless demeanour. So, stuffs should be aware of it.
· Stuffs should keep bonding as Confucianism consists mostly of ethical, socio-political precepts, as well as a number of ceremonial activities that Confucius believed were fundamental to human bonding.

	· With foreigners, handshakes are the most usual form of greeting. But it’s not applicable to Chinese. So, hotel stuffs should be aware of it.
· People in China value their personal space and dislike over-acquaintance. So, try to take the space.
· Only family and close friends are allowed to touch each other.
· It’s an issue to disrespect women, as During the twentieth century, women's roles began to shift, particularly with the establishment of the People's Republic, which promoted gender equality. In some societies, though, Confucianism's powerful philosophy, which regards women as weak, still holds sway.
· Arrive on time. don’t miss the time, it can be terrific. 
· Hotel items should not cause questions about Chinese since China has an extensive and rich heritage of culture, art and literature dating back to the beginning of the civilization. The traditional beliefs, which were influenced by changing empires, ideologies and Confucianism and passed down through time and reflect through the art.
· There's no need to present flowers since the majority of Chinese have a connection between funerals and flowers.
· Eye contact for long periods could be perceived as threatening While avoiding eye contact can be seen as reverent, rather than brutal. Thus, the usual contact is the preferred one.





[bookmark: _Toc98458970]Conclusion:
Respect and communication are the most important factors. They don't want you to feel like you're in a museum while you're there. They want people to feel at ease while they stay with them, therefore they want it to be homey and pleasant. They simply want to be respected for who they are, their space, their home, and what they do. It enables them to be the greatest innkeepers they can be, allowing guests to have the finest time possible while in their care.
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