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Chapter 2 – Literature Review
Mary Wollstonecraft published A Vindication of the Rights of Woman in 1792 which sparked the beginning of the fight for women’s rights and the women’s movement. This is often referred to as one of the first feminist texts, where Wollstonecraft explores the oppression of women in society at the hands of men and argues that no society can claim to be moral and fair if half of their population are being subjugated by the other half.
For over 200 years, women have been fighting to be treated equally in comparison to men. Although a lot has changed since the beginning of the women’s movement, like women being granted the right to vote in 1928 (Van Wingerden, 1999, pp. x-xix) and the Sex Discrimination Act of 1975 which protects men and women from discrimination on the grounds of sex or marital status. This act was then amended in 1986 to stop discrimination within small firms, private households and those in retirement. (Government Equalities Office & Equality and Human Rights Commission, 2013)
The social climate for attitudes towards women has changed considerably overtime and becoming more egalitarian. A study conducted in the United States looked into how attitudes towards women have changed from the 1970s to the mid 1990s. This study also compared women’s scores to men’s scores. To understand the attitudes overtime, published reports of data from 71 samples of American undergraduates responding to the Attitudes Towards Women Scale (ATWS) (Spence & Helmreich, 1972) were located and analysed for differences across time (1970-1995). The results of the study found that women’s ATWS scores were positive, and that men’s scores showed a similar trend toward liberal feminist attitudes of the time. (Twenge, 2006)
This study shows that opinions are influenced by the information that we are absorbing. The 1970s to the 1990s were one of the most influential times for women’s fight for equality, having the new use of the media and news etc to be able to reach a wider audience than was possible in the early 1900s and before. The use of media can change opinions dramatically and can be used for good.
Within the last 20 years, the use of social media has grown significantly, with social media being used for marketing, and as a means of communication for a lot of people. A lot of media exploits women’s sexuality to sell products and to entice viewers into using/buying their products. This trend has gradually become more and more severe over time, with women getting body altering surgery. A study conducted in America examined the link between images of women in advertisements and sexual attitudes, and the impact of seeing sexual images and advertisements on attitudes toward feminism and the women’s movement.
To do this they had 92 participants ranging from 18-47 years of age, these participants were assigned to 1 of 2 conditions, rating either sexual images or progressive advertisements. The results of the study suggested that those seeing sexual imagery and advertisements also showed lower acceptance of feminism. This also showed a relation between viewing sexual imagery and reporting attitudes supportive of sexual aggression (MacKay & Covell, 1997)
Media coverage has a big influence on opinions, specifically with those who do not have personal experience when it comes to the topic, meaning, men will have a warped opinion of women, based on women in advertisements, especially men without close relationships with women, with this being the only content they consume to create an opinion of women.
As media coverage of women’s sports is not common, and in relation to coverage of men’s sports is much less, attitudes towards women’s sports are much less positive. Although over time there have been improvements in reaching gender equality in sports, female athletes are still at a disadvantage. For example, the coverage of women’s sports did not supersede coverage over dogs and horses until 1992. (Lopiano, 2000)
For a long time, sport has been a male-dominated and sexist institution. In recent years women’s sports have gained popularity and become more widely talked about, with this trend media coverage of female sports has become more frequent over time. Although this is true, when examining media articles that have been published since the early 1990s, it is clear to see that there is still a long way to go in comparison to media coverage of male sports. (Bernstein, 2002)
The media tends to present sports within gender constructs, for example, sports like football and ice hockey are presented as masculine sports, meaning that the language changes when compared to for example gymnastics and figure skating which is presented with language which is more catered towards femininity, which aligns with more traditional representations of femininity and masculinity, regardless of the gender of the individual that they are talking about within that sports. This makes it harder for individuals to break gender barriers within sport, as regardless of the individuals intentions or opinions, the media will describe them or their actions using gendered vocabulary which will affect the opinions of the public, and individuals within the sport itself.
A study conducted in the United States examined how increasing exposure to women’s sports impacts attitudes towards women’s sports. The results of this study found that with positive exposure to women’s sports the participant had an increase in personal interest and their prejudice towards women’s sports and female athlete significantly decreased after 3 weeks. This study found that an increase in coverage of women’s sports improves favourable attitudes towards women’s sports and women. (Scheadler & Wagstaff, 2018)
In the United States a study was undergone with the purpose of evaluating children’s attitudes towards females in sports and its relationship with sex, grade and sports participation. To do this a questionnaire as administered to the participants who are participants in a YMCA-sponsored sports program. They also administered the same questionnaire to a group who did not participate in the sports programme. In total, 1001 participants were used in this study 450 girls and 551 boys, shared between the two groups (participating and non-participating). Five months later both groups were retested to see if an attitude change occurred. The results of the study indicated that females of all ages and participation levels had significantly more positive attitudes towards female involvement in sports than the male participants. The results also found that all groups/genders became more positive toward female involvement in sports from the time of the pre-test to the post-test. (Selby & Lewko, 2013) 
A study conducted in the Clemson University, United States examined attitudes of peers towards participants of male and female-oriented sports. To assess the ‘masculine’ and ‘feminine’ traits of the participants, teenagers were presented with descriptions of male and female participants in one of three sports and asked to judge the femininity and masculinity of these participants. The results of the study revealed that common stereotypes and previous research show that sports participation may have a significant effect on the attitudes of peers. Moreover the specific sport in which males and females participate in have an affect on how they are perceived by their peers. (Alley & Hicks, 2005) 
A group of 132 volunteers (47 men and 85 women) all taking undergraduate studies in Brigham Young University were recruited to take part in a study to examine the perceived effects of femininity on the participation of women in sport. The participants were randomly assigned to two groups, video group and non-video group. The video group were shown a 15-min video of female athletes participating in the six different sports before completing their ratings. The non-video group made a rating on the six different sports without looking at the videotape. 
To analyse the findings a two (sex of rater) by two (video vs non-video) by six (type of sport) analysis of variance yielded no significant difference between the men and women raters, meaning that there was no bias between the sexes. Although the group that viewed the videotape of women participating in sports had lower ratings by both men and women of the contribution of sport participation to femininity. Meaning that women in sport had lower rates of femininity by observers. (Pedersen & Kono, 1990)
This study shows that influence and opinion on gender can start from a young age. Attitudes towards women’s sports and women in sports is based on cultural biases towards women. That the use of language and stereotypes can have a big influence on how people are treated and even how an individual would view themselves.
The women’s world cup is the largest and most well known sporting events for women on the planet. With 12 million people watching the England v Spain match live and 25.7 million streams on BBC iPlayer and BBC Sport Online. (BBC Media Centre, 2023) In the Women’s World Cup 2023 Qualifying Conditions Report, it was found that 29% of players reported not receiving any payment from their national team and only 40% of players considered themselves professional athletes.
66% of players reported having to take unpaid leave or vacation from another form of employment to be able to participate in the Women’s World Cup 2023 tournament. When investigating the medical and psychological examinations before the tournament it was found that 54% of players did not receive a pretournament ECG, these examinations being standard for male football players, 39% of players did not have access to any mental health support within their role of employment in the tournament. (FIFPRO, 2023)
When compared to men and the men’s World Cup, this is a drastic difference. In the 2021 FIFA and FIFPRO signed a three-year co-operation agreement to provide health support to hundreds of recently retired male professional footballers, to help them face the challenges that come with career transition after retirement. From June 2021 it was made possible that players who had retired within the last 0 years could benefit from the initiative at 42 FIFA medical centres of excellence located in 30 countries. (Inside Fifa, 2021)
A study conducted in the University of Toledo examined the values of psychical education majors towards women participating in selected sports and whether they were different than for men’s participation in those same sports. For this study the chosen sports were basketball and tennis. The secondary purpose of the study was to determine whether the participants sex meant that they would produce different responses. 161 participants took part in this study and completed a modified, sport specific version of the Kenyon’s ATPA inventory, with the participants indicating the extent to which they valued the participation of men and women players in tennis and basketball as ascetic (how they played) and aesthetic (how they looked) experiences. Analysis of variance procedures were used to determine the effect of gender upon opinions of ascetic and aesthetic, within each sport.
The results of the investigation found that men’s basketball was rated more ascetic and aesthetic than women’s basketball, meaning that the participants predicted that men’s basketball was better to watch for entertainment and better to watch and look at. It was also found that the participants thought men’s tennis was better to watch in comparison to women’s tennis. They rated men’s tennis ascetic scale higher than women’s tennis. Although women’s tennis was rated higher in the aesthetic scale. (Hallinan et al., 1990)
From this study we can see that the participants rated men’s sports to be higher in ascetic than women’s sports. As basketball is a stereotypically ‘masculine’ sport the results showed that the participants were biased towards men. This is the same for tennis, as this can be described equally as ‘masculine’ and ‘feminine’ depending on the person describing the sport, there was a neutral ground. Although when male and female sports are compared the participants have a bias towards the male sports and male players.
When comparing these two facts, you can see the imbalance between male and female sports, and how they are viewed affects the players and the sport itself. The lack of facilities and marketing within women’s sport creates this perpetual cycle of lack of interest therefore lack views etc. The lack of marketing and social media coverage of women’s sports is a big part of the reason why female sports are being held back. No media coverage, or negative media coverage can influence the way the public views the topic, this is the case today for women’s sports. 
Therefore, based on the above research, the aim of this study is to find out whether there is a relationship between attitudes towards women and attitudes towards women’s sports. By using the Attitudes Towards Women Scale (ATWS) (Spence & Helmreich, 1972) and the Attitudes Towards Women’s Sports Scale (ATWSS, Mumcu & Marley, 2017) we will be able to compare the two to see if there is a relationship between attitudes towards women and attitudes towards women’s sports. The rationale for this study is that those with positive views towards women and feminism are more likely to have positive views towards women’s sports. This is because those with positive views towards women and feministic views will believe that women’s sports are equal to men’s sports, and will not have a biased opinion. Also due to the fact that the main focus of the study is attitudes towards women, it is predicted that women will have more positive opinions than men.
Although there is an extensive amount of research done to understand attitudes towards women, there is limited research with regards to undergraduate students, with only one study being found on the topic. This research will be able to help in opening students minds to their bias when it comes to gender in sport, and will be able to help fill the gap in research with regards to age demographics.





















Chapter 2 - Methodology
2.1 Design
	A comparative analysis design was used for this study. There were two questionnaires administered to the participants. The answers to these questionnaires were compared through analysis to find whether they had a positive or negative correlation. Positive correlation meaning there is a relationship between the two answers, or negative being that there is not.	
The quantitative study used questionnaires to explore research participants attitudes towards women and to women’s sports. By using the attitudes towards women scale (ATWS) (Spence, Helmreich & Stapp, 1978) which consists of 25 statements focused on attitudes towards women within different scenarios. To answer the participant rated the statements on a scale with 5 parts, strongly disagree, slightly disagree, neither agree nor disagree, slightly agree and strongly agree.
	To assess the participants the attitudes towards women’s sports the attitudes towards women’s sports scale (ATWSS, Mumcu & Marley, 2017) was used. This is a 34-item scale with eight subscales: excitement, opportunity for women, accessibility, aesthetic, affect, drama, entertainment value and athlete quality. The participants responded to these items with a scale of 1 (strongly disagree) to 7 (strongly agree). Higher scores indicated greater positive attitude toward women’s sports.
2.2 Participants:
	Ethical approval was granted by University of Wales Trinity Saint David. Once this was granted the study was uploaded onto the university’s Experiment Management System (EMS), where students were able to sign up to the study and participate online. In total       students (    male and     female) took part in the study. All participants were aged between     and      . With the average age being       .	Comment by Eden Mainwaring: Will be filled out once the study is complete
	At the beginning of the study the participants were presented with a demographics questionnaire where they gave their age and gender. Before being asked to fill out the demographics questionnaire, the participants were asked to read through the information sheet thoroughly. The information sheet informed the participants that their participation is completely voluntary and that they can withdraw from the study at any time. They were also informed that the study would be completely anonymous and that none of their answers would be able to be traced back to them.
2.3 Materials
	The questionnaire included and information section (Appendix). A consent section (appendix). A demographics questionnaire (appendix). Two questionnaire, the Attitudes Towards Women Scale (ATWS) (Spence, Helmreich & Stapp, 1978) (appendix) and the Attitudes Towards Womens Sports Scale (ATWSS, Mumcu & Marley, 2017) (appendix) and a debrief information section (appendix). All participants received both questionnaires.
	A demographics questionnaire was administered to gather information about age and gender, no identifiable information was used. The attitudes towards women scale is a 25-item questionnaire which consists of statements which focus on attitudes towards women in different scenarios. To answer the participant rated the statements on a scale of 5 parts, strongly disagree, slightly agree, neither agree nor disagree, slightly agree and strongly agree.
	The attitudes towards women’s sports scale is has 34-items with eight subscales:  excitement, opportunity for women, accessibility, aesthetic, affect, drama, entertainment value and athlete quality. The participants responded to these items with a scale of 1 (strongly disagree) to 7 (strongly agree). Higher scores indicated greater positive attitude toward women’s sports.
2.4 Procedure
Following the ethical approval from the university for the study, the questionnaire (attitudes towards women scale (ATWS) and the attitudes towards women’s sport scale (ATWSS) were entered into the universities Qualtrics software used for collecting questionnaire data. This questionnaire was then made available on the Experiment Management System (EMS) where participants were able to see the study and have a short summary of the study, and what they will be doing, and given any information about requirements for the study, for this study there are no requirements.
	Once the participants have applied for the study they will automatically be given a link to the study information page which explained the topic of the study in more detail than the original summary, including what will be required of them. They were then given a consent form that they were advised to read thoroughly and fill out which would show that they have consented to take part in the study. This section also explained their right to withdraw and confidentiality. Participants were unable to fill out the questionnaires until they had given their full consent to participate in the study.
	Then they were taken to the questionnaires which they filled out. Once both questionnaires had been completed the participants were presented with a debrief information section which explained the purpose and aims of the study, that their information will remain anonymous and confidential and that they could still withdraw from the study by emailing myself, the researcher. 
	Participants were not asked for any personal information following their participation in the study. All measures used in the study took approximately 15 minutes to complete and were presented in the following order: information section, demographics survey, consent form, attitudes towards women scale (ATWS), attitudes towards womens sports scale (ATWSS), debrief information.
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