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Foreign Languages & Cultural Awareness (BMIH5003)



As there are quite a few of us here, please ensure that your microphone is muted during all teaching until you are asked a question or 
there is a group discussion to prevent background noise.

You should attend every class and have a private space to work so that you can concentrate fully on the lesson. 

You should not be at work, shopping, driving or caring for children.

Your camera must be always on during lectures please. -Use the Teams university background to protect your privacy.

YOU must join via a laptop or PC/MAC –No attendance permitted on phones or tablets

You will be removed from the session and logged as absent if you fail to adhere to these criteria.

This and all sessions will be recorded so that you can watch it again.

Before we start



Why is this important?
-This is a Full Time University course and as such the University definitions of engagement and decorum apply as they would 
in a physical classroom.

-Your Cameras must remain ‘On’ for the duration of the session in order to ensure equal engagement and for your lecturers 
to observe your full attendance of the session which is a condition for student loans/maintenance to be authorised. 

-You should be using a desktop or laptop device with a camera, speakers and a microphone so that you will be able to 
engage in the session on equal footing with your classmates. 

-You will be asked to share your screen and “present” your work, access documents, engage in writing activities use 
websites and create presentations which are either difficult or impossible on a phone. 



Get a laptop!

➢ Therefore, we ask you to purchase a laptop if you don’t already own one, by the end 
of Week 2.

➢ Failure to do so within this time period will result in you being reported to the Level 
Lead in Week 3. 

➢ The University offers bursaries that can provide a suitable device and/or contribute 
towards connectivity costs if you need some financial help with this. 

-Digital Connectivity Bursary Application Form

-Undergraduate Bursaries

https://eur01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fforms.office.com%2Fr%2Fgm1AAY3tjY&data=05%7C01%7Cd.lewis%40uwtsd.ac.uk%7C5d7a9bddf8434fcd0fce08da7306ba41%7C4e0f11f9046e45059cb8db2152311e21%7C0%7C0%7C637948769968773792%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=CaPHsnIPKGbii1X48FlZICF1Q719w88%2Be51eH%2BTp6rU%3D&reserved=0
https://www.uwtsd.ac.uk/bursaries/undergraduate/


Today’s Agenda

About Me

Who are you?

Introduction to the Module/Module Aims

Assessments

What is Cultural Awareness?

Why do Hotel Managers need to understand different cultures?



About Me



Who are you?

▪ Who are you?

▪ Where do you come from?

▪ How you identify yourself?

▪ Something specific about your culture

▪ Something about British/Welsh culture

This Photo by Unknown Author is licensed under CC BY-NC

https://www.flickr.com/photos/saulalbert/37545736336
https://creativecommons.org/licenses/by-nc/3.0/


Introduction to the Module
▪ Module Aims

▪ Assessments



What is the Module about?

(Litmos Heroes, 2019)



Module Aims

Foreign Languages

▪ Communicate effectively in 
both written and spoken 
language within the set of 
hospitality, business and 
professional context

Cultural Awareness

▪ Comprehend and gain an 
understanding of different 
international customs and 
culture in order to enhance 
the guest service experience

By the end of this module, you should be able to…



What will you learn?

✓ How did the concept of culture develop and how is it used? 

✓ Which aspects of culture have become regulators of human 
life and how do they shape identities? 

✓ What are the differences between subcultures, cocultures, 
and subgroups?

✓ What are, from a cultural perspective, some definitions and 
components of communication? 

✓ What are the media of intercultural communication?
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Assessments



Assignment 1



Assignment 1



Assignment 1

Presentation slots must be booked in advance (Week 5).



Assignment 2









Cultural Awareness
▪ What is Culture?

▪ Definitions of Culture

▪ The Iceberg Theory



What is Culture?



What is Culture?

a: the customary beliefs, social forms, and material traits of a racial, 
religious, or social group

b: the set of shared attitudes, values, goals, and practices that 
characterises an institution or organisation

c: the set of values, conventions, or social practices associated with a 
particular field, activity, or societal characteristic

d: the integrated pattern of human knowledge, belief, and behaviour 
that depends upon the capacity for learning and transmitting knowledge 
to succeeding generations



What is Culture?

“A set of basic assumptions – shared solutions to universal problems of 
external adaptation (how to survive) and internal integration (how to 
stay together) - which have evolved over time and are handed down 

from one generation to the next.” (Schein, 2004:14) 

“Culture is the characteristic way of behaving and believing that a 
group of people in a country or region (or firm) have evolved over 

time and share.” (Briscoe and Schuler, 2004:116)

“The collective programming of the human mind that distinguishes 
the members of one human group from those of another. Culture in 
this sense is a system of collectively held values.” (Hofstede, 1984: 51)



What is Culture?

▪ There is no single definition but general consensus that culture 
refers to a pattern of values and beliefs which inform attitudes 
and behaviours and which distinguish one group from another 
and binds them together

▪ These values and behaviours are passed on to new members of the 
group as the right way to see, think, feel and act in given 
circumstances, referred to by Torrington (1994) as ‘learned 
frameworks’

▪ Culture is not static but evolves over time

▪ We draw on many sources for our cultural identity, including 
gender, occupation, social class, workplace, religion, ethnicity



Understanding Culture 
– Is Multi-Layered

▪ It isn't easy to reach the deeper levels 
of culture and its meanings!

▪ What you see on the surface may 
mask differences below the surface!



Understanding Culture – The Iceberg Theory

▪ In order to understand cultural differences better, view 
culture as an iceberg.

▪ Most of it is invisible, under the water.

▪ Only a small part can be seen.



Task: The Iceberg 
Theory

▪ What parts of culture are 
visible?

▪ What parts of culture are 
invisible?



The Iceberg Theory

Clothes
Language

Location Holidays

Food

Values

Work EthicLeadership

Fairness

Traditions

Personal Space

Beliefs

Respect

Openness

Friendship

Emotions

Following Rules

Relationships

Feelings

World View



Hall’s Cultural 
Iceberg Model

(1976)



Why is Cultural Awareness 
Important?

▪ We acquire deeper self-knowledge when we 
are able to understand the basis for our own 
beliefs, actions, and responses toward 
others.

▪ We live in a world of different cultures that 
inform the beliefs and behaviours of others. 
Cultural awareness is the first step in working 
well with people from a variety of cultures.



Why do Hotel Managers and Staff Need to 
Understand Different Cultures?

1. Effective Communication: Understanding cultural clusters helps hospitality professionals 
communicate effectively with guests from different cultural backgrounds. 

2. Cultural Sensitivity: Hospitality is about creating a welcoming and inclusive environment 
for all guests.

3. Personalised Service: Different cultural clusters may have specific preferences, 
expectations, and needs when it comes to hospitality. By recognising these differences, 
hospitality professionals can offer personalised services tailored to each guest's cultural 
background.

4. Overcoming Barriers: Cultural differences can sometimes create barriers in hospitality, 
such as language barriers or conflicting social norms. By understanding cultural clusters, 
hospitality professionals can proactively address these challenges, find common ground, 
and bridge gaps in communication or expectations.



Cultural Competence

▪ Being culturally competent means having the skillset necessary to 
communicate with people from diverse cultural backgrounds 
effectively.

▪ Cultural competence enables individuals to respect and appreciate 
the diversity of human experiences and work towards creating 
inclusive environments that support the needs of diverse 
populations. A culturally competent practitioner can bridge cultural 
gaps and reduce misunderstandings between cultures by being 
aware of, and sensitive to, cultural differences.



Surprising Ways to Offend People



Surprising Ways to Offend People

What can be offensive in your culture that 
people do without them knowing?

Do you know any other offensive gestures that 
people do in other cultures?



Foreign Languages
▪ Introduction

▪ Characteristics of Communication



Learning the Language

“If you talk to a man in a language he understands, 
that goes to his head. If you talk to him in his own 

language, that goes to his heart.”

Nelson Mandela

▪ Speaking in someone’s language signals an interest in local people 
and their culture

▪ Language cannot be separated from its cultural context, or the 
subtlety of meaning can be lost





Example: Phone call

Sender: Person 1

Encoder: Mobile network

Channel: Phone call

Decoder: Mobile phone

Receiver: Person 2

Barrier/Noise: children in background etc.



Characteristics of Communication

➢ Communication is a dynamic process.

➢ Communication is interactive.

➢ Communication is symbolic.

➢ Communication is contextual.

Can you give an example to illustrate each of the above 
characteristics?



Communication & Language

▪ Noise represents forms of distortion

▪ Distortion can come from physical sources, such as distracting 
background noise, or from other sources, including varying 
cultural interpretations of words

▪ Even if both parties are familiar with the language used, the 
recipient may not register subtle nuances because of slang or 
the way words are used differently

▪ For example, the American marketing slogan ‘Pepsi brings you 
back to life’ was meant as giving people energy, but was 
interpreted in China as:

‘Pepsi... brings your ancestors back from the grave’



How do you greet?

Examples around the world: 

1. Stick out your tongue

2. Bump noses

3. Air kiss on the cheek

4. Rub noses (and sometimes foreheads)

5. Shake hands

6. Clap your hands

7. Put your hand on your heart

8. Bow

9. Sniff faces

10. Greeting your elders before younger people

How do you greet in your 
culture?

What do you consider to be 
a formal/informal greeting?



Any questions?
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