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1. [bookmark: _Toc526799225]Working Title:
An investigation into the rise in the number of female entrepreneurs; why is it happening and what problems are they facing.

2. [bookmark: _Toc526799226]Introduction:
For both developed and emerging countries, entrepreneurship plays the most significant as well as a fundamental role in economic development (Ramswamy, 2013). Women-owned businesses, in other words, women entrepreneurship is the fastest growing entrepreneurship around the world. According to Brush et al. (2010) women, entrepreneurs significantly contribute towards the employment, innovation and economic wealth of the country as well as the social and economic fabric of the international business. In the UK, 10.4% of entrepreneurs are male while 5.5% of entrepreneurs are female (Bounds, 2017). Women entrepreneurs are less than men entrepreneurs in the UK however women entrepreneurship is increased by 45% from 2013 to 2016 against the 27% increase in men entrepreneurship (Bounds, 2017). These findings were based on a research conducted by “Aston University in Birmingham” using the data from “Global Entrepreneurship Monitor”.
Entrepreneurship is defined inconsistently perhaps due to the cultural differences. Generally, entrepreneurship is the taking advantage of the market opportunities and develop new products and services and methods of organising them (Di Gregorio et al., 2008). Women entrepreneurs are usually differentiated from the business population based on their capability to start and run a business organisation. In the empirical and theoretical research of women entrepreneurship, fundamental focus is the reason why the females tend to start up their own business venture. According to Hodges et al. (2015), more than 30% of the small business in the world has possession of women. This implies a need for more acknowledgement and encouragement of women entrepreneurship because of their capability to create employment opportunities and wealth of the economies (de Bruin et al., 2007).
Even though the evolution of women entrepreneurship is a prevailing debate in the economic and social development, there is lack of evidence in the empirical research concerning the contributing factors towards the growth of women entrepreneurship and the problems women entrepreneurs are facing (Noguera et al., 2013). According to Henry et al. (2015), there are many studies that used different frameworks and methodologies to differentiate entrepreneurship and gender. And most of the existing studies discussed the rise of women entrepreneurship in emerging economies and only limited focus was given to discuss this within the international market. Due to the small number of women entrepreneurship research concerning the international market, it is significant to investigate the trends of female entrepreneurship, and the problems cope with female entrepreneurs considering the social and cultural restrictions. 

2.1 [bookmark: _Toc526799227]Research Aims and Objectives:
The primary purpose of the proposed research study is;
To investigate the factors associated with the rise of female entrepreneurs
Specific Objectives:
1. To explore the factors influencing the rise of female entrepreneurs.
2. To measure the problems facing by the female entrepreneurs.
3. To establish a relationship between contributing factors and women entrepreneurship growth.
4. To provide recommendations to uplift the female entrepreneurship by effectively managing the problems faced by female entrepreneurs.

3. [bookmark: _Toc526799228]Review of Literature:
3.1 [bookmark: _Toc526799229]Theoretical and Empirical Evidence
Females more often tend to start up a business and become entrepreneurs to gain independence and more control over life and balancing work and family life (Hodges et al., 2015). Female believes that they can gain more independence and flexibility of their life by starting a business. According to Duberley and Carrigan (2013) explained, female entrepreneurs are also named as “mumpreneurs” since they are businesswomen as well as mothers. There are both full and push factors that influence females to startup businesses (Petridou and Galveli, 2008). Pull factors are the need for money as well as the need for a change that forces women to start a business. Push factors are the recognising factors that influence women such as educated and younger as well as the social status by becoming an entrepreneur (Humbert and Drew, 2010). Moreover, according to Tajeddini et al. (2017), it is also understood that females tend to become entrepreneurs to have financial independence. 
There are both social and economic motives behind the women entrepreneurship. 5M framework including meso/macro environment, motherhood, management, market, and money was developed in understanding the motivational factors of female entrepreneurship. Brush et al. (2009) introduced motherhood and macro/ meso environmental factors to the 3M model inclusive of money, market, and management proposed by Bates et al. (2007). These five factors differentiate women entrepreneurs across social and cultural conditions in different nations. It is believed that management, money, and market are the fundamental requirement of the entrepreneurship (Bates et al., 2007). The market represents the business opportunities and money is the capital requirement while management is the organisational and human capital. The 5M framework developed by introducing gender aware factors namely macro/meso environment and motherhood.
As Brush et al. (2009) posit, motherhood can be used to distinguish the entrepreneur’s family and household context. Iakovleva et al. (2013) found that motherhood significantly influences female entrepreneurs. There is a significant influence of the family domain on the work domain and entrepreneurial domain (Jennings and McDougald, 2007). On the other hand, the macro environment is inclusive of the policies, economic, cultural and social strategies as well as regional support, institutional initiatives directly impact on the development of the entrepreneurship (Brush et al., 2009). Transition economic where there are no regulations significantly encourage women entrepreneurship (Welter, 2011; Iakovleva et al., 2013; Bruton et al., 2010). In contrast, economies that have too many rules and regulation often discourage entrepreneurship (Bruton et al., 2010).
It is believed that in terms of money, management and market, female entrepreneurs and male entrepreneurs are quite similar and female entrepreneurs can be uniquely distinguished by motherhood and macro/ meso environmental factors (Brush et al., 2010). However, some researchers argue that sometimes money, market, and management also implies differences among male and female. For instance, Brush et al. (2007); Brush et al. (2001) found that access to financial capital, market opportunities, and human capital are heavily male-dominated. According to the existing empirical evidence, the outcomes of female entrepreneurship are determined by institutional environmental characteristics (Elam, 2010), access to resources and financial capital (Wu, 2012) and gender stereotypes (Gupta, 2014). 
Among other factors, researchers also argued that business-family relationships and self-image and skills of the entrepreneur (Powell, 2013), growth strategies of the entrepreneur (Mitchelmore and Rowley, 2013), the motivation of the entrepreneur (Dias-Garcia and Brush, 2012), high-tech characteristics of the entrepreneur (Dautsenberg, 2012). There are some factors that inhibit the women entrepreneurship discussed in the literature especially particular to the emerging and developing economies. Literature discussed that access barriers to financial capital (Al Turki and Braswell, 2010; Jabeen et al., 2015), lower regulatory support (Welsh et al., 2014), dual role and added responsibilities (Mathew and Panchanatham, 2011; Rehman and Roomi, 2012), religious and cultural beliefs (McIntosh and Islam, 2010; Itani et al., 2011), social ties (lack of social networks) (Huang et al., 2013), gender bias (Ahmad, 2011), limited managerial skills (Idrus et al., 2014; Hattab, 2012), limited support from the family (Rehman and Roomi, 2012; Jabeen et al., 2015) significantly inhibit the female entrepreneurship. Moreover, factors such as risk aversion (Nel et al., 2010; Seffane, 2013; Itani et al., 2011), lack of technology knowledge (All Marsouqi and Forster, 2011), barriers to opportunity identification (DeTienne and Chandler, 2007), lack of personality and motivation (Huarng et al., 2012), lack of assistant and consultation (Sadi and Al Ghasali, 2010; Gini and Mansuri, 2014) also negatively impact on the female entrepreneurship development.

3.2 [bookmark: _Toc526799230]Conceptual Model:
The proposed study primarily focused on measuring the factors influencing female entrepreneurship development. Consistent with the literature, it is highlighted that there are many factors that inhibit female entrepreneurship and there are a number of dynamics that promote female entrepreneurship. The difference between male entrepreneurship and female entrepreneurship can be effectively understood through 5M model and the proposed study will focus on these five factors to understand the rise of female entrepreneurship. Accordingly, the below conceptual model is developed to establish a hypothetical association amongst the variables and the proposed study measured how significantly these five factors (independent variables) contribute to the growth of female entrepreneurship (dependent variable).


Independent Variables				Dependent Variable
Market opportunity
Money (access to financial capital)
Management skills
Motherhood 
Macro/ meso environment
The rise of female entrepreneurship








Figure 3.1: Proposed conceptual model

4. [bookmark: _Toc526799231]Research Strategy and Methodology:
4.1 [bookmark: _Toc526799232]Research Approach
There are two approaches available including inductive and deductive approach (Collis and Hussey, 2013). The inductive approach involves building theories while deductive approach involves testing theories. Inductive studies are complex in nature as it does not depend on existing evidence and involve collecting data particular to the research problem while deductive approach first reviews existing evidence, then develop theories or hypothetical association between variables and after that collects data to test the theories (Saunders et al., 2012). The proposed study mainly considered in exploring existing theoretical and empirical evidence on factors contributing towards female entrepreneurship, building a hypothetical relationship between the variables and then collecting primary data to test the theories under the deductive research approach.

4.2 [bookmark: _Toc526799233]Research Method:
Research studies can be conducted using the quantitative methodology, qualitative methodology or mixed methodology concerning both qualitative and quantitative approaches (Saunders et al., 2012). Concerning the main aim of the research and limited time and resource availability, the proposed study will use one methodology and focused on quantitative methodology so that will be collecting quantitative data that can be used to achieve the research objectives statistically.
 
4.3 [bookmark: _Toc526799234]Sampling:
The target population of the proposed study will be the female entrepreneurs in the UK since the study mainly conducts to investigate the rise of female entrepreneurship. However, focusing on the target population is impracticable due to its larger size, therefore, the study will be conducted by targeting a sample size of 30 female entrepreneurs will be randomly communicated using the available personal contacts. 

4.4 [bookmark: _Toc526799235]Data Collection:
Secondary data – in understanding the existing evidence in terms of theoretical and empirical evidence about the female entrepreneurship, contributing factors of female entrepreneur and factors inhibiting the female entrepreneurship secondary data are essential. Thus, the proposed study will review research papers, journal articles, reviews, and textbooks and collect secondary data. Databases such as Science Direct, Google Scholars and Emerald Insight and other reliable sources.
Primary data – primary data are the fresh data that requires for the proposed study in addressing the research objectives. Since the proposed study will be a quantitative study, only quantitative data will be collected using survey-based questionnaire method. As Saunders et al. (2012) argued, then other methods such as interviews and observations, questionnaire method is the most convenient and cost-effective method to collect standardised data from a sample in larger quantities.

4.5 [bookmark: _Toc526799236]Data Analysis:
The data analysis procedure will be conducted statistically using SPSS Statistical software. Analysis such as frequency, descriptive statistics and correlations will be conducted. A statistical analysis ensures that the findings are standardised and successfully address the research objectives quantitatively. 

4.6 [bookmark: _Toc526799237]Data validity and reliability:
Ensuring the reliability and validity is significant as it directly impacts on the research findings and the conclusion. The proposed study will carry out reliably and validly. The validity of the data will be ensured through the questionnaire by designing the questions considering the research objectives and understandable to the respondents. Misleading questions will not be included. Moreover, reliability will be ensured by statistically analysing the Cronbach’s Alpha.

5. [bookmark: _Toc526799238]Outcomes:
By achieving the research objectives this study is intended to generate below outcomes;
1. What is the trend of female entrepreneurship?
2. What are the factors influencing the rise of female entrepreneurship?
3. How the contributing factors impact on the female entrepreneurship growth
4. What are the problems faced by female entrepreneurs?




6. [bookmark: _Toc526799239]Planned Timetable:

	Key activity
	Duration 
	Start and end dates

	Proposal preparation
	10 days
	20/09/2018 – 03/10/2018

	Submission of the proposal and get the approval
	7 days
	04/10/2018 – 12/10/2018

	Literature survey
	32 days
	20/09/2018 – 02/11/2018

	Complete introduction, LR and methodology chapters
	15 days
	15/10/2018 – 02/11/2018

	Questionnaire and consent letter preparation
	5 days
	05/11/2018 – 09/11/2018

	Questionnaire administration
	20 days
	12/11/2018 – 07/12/2018

	Statistical analysis of data
	5 days
	10/12/2018 – 14/12/2018

	Complete chapter 4 and 5
	10 days
	17/12/2018 – 28/12/2018

	Proofread and finalise the dissertation and submission
	2 days
	29/12/2018 – 31/12/2018



Table 6.1: Time schedule
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Figure 6.1: Gantt chart
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