Swansea Business School BA Business Management and BA International Business Management modules
	Module title
	Learning outcomes
	Assessments

	LEVEL 4

	Finance for Business
	· Explain the nature, behaviour and purpose of cost accounting and apply cost accounting concepts, techniques and methods to business transactions.
·  Review the basic principles of accounting including use of appropriate software.
·  Prepare financial statements from initial data, dealing with both routine and non-routine transactions and analyse financial statements with confidence.

	In-class assessment 
2 hour exam


	Academic and Professional Skills
(+Cymraeg)
	
	

	Global Business Challenges
	· Demonstrate understanding of the interdependence of national economies and the consequent impact on businesses
· Understanding of recent developments in the global economy
· Globalisation/deglobalisation in the 21st century
· Assess the impact of both micro- and macro-economics on business environments that will force organisational change
· Ethical, cultural, sustainability
· Demonstrate understanding of basic economic principles and modules.
	Simulation role play

	People and Organisations
(shared with Motorsport)
	· Culture
· Structure/goals
· Management and leadership
	Written (1500 words, 50%)
Group presentation (50%)

	Marketing Fundamentals 
(+Cymraeg)
(shared with Motorsport)
	
	

	Entrepreneurial Innovation
	· Business model canvas (plan)
· Innovation vs invention (entrepreneurial mindset)
· Understanding the competition
	Written – venture planning (50%)
Solo presentation (50%)

	LEVEL 5

	Finance Performance Management
	· Develop a critical understanding of the principles, concepts and applications of cost and management accounting.
· Develop an analytical approach to cost and management accounting data.
	2,500 word report
3-hour examination


	Data Informed Decision Making
	· Understanding the ‘weight’/importance of OLAP, OLTP and big data
· Creating business dashboard based on data obtained
· Interpret data relevant to chosen industry/organisation
	Portfolio:
· Presentation: live showcase of developed platform
· Screenshots
· Peer review reflection

	Leadership (HRM module tbc)
(+Cymraeg?)
	
	

	Marketing in Practice
(shared with Motorsport)
	
	

	Contract Law
(Delivered by Swansea Law School, also shared with Motorsport)
	
	

	Placement (option for BABM)
(+Cymraeg)
	
	

	Enterprise and Professional Development (BAIBM, and option for BABM)
(+Cymraeg)
	· Reflect critically on personal and professional development, identifying strengths, weaknesses and opportunities for enhancing employability.
· Apply enterprise, innovation and strategy concepts to real world business situations.
· Interpret and make us of quantitative and qualitative business data to make informed decisions.
	Consultancy project/simulation
Video diary - processfolio

	Semester abroad option semester 2 for BABM

	LEVEL 6

	Independent Project (BABM) - 40 credits
(+Cymraeg)
	· Design project/execute
· Critical evaluation and application of appropriate theories and models
· Analyse primary and secondary datasets to generate business insights
· Project management skills?
	Independent project – choice of dissertation, live project/consultancy

	International Business Communication (BAIBM)
	· Understand and interpret divergent international cultures
· Analyse international business communication situations
	Written (50%)
Written (reflection) 50%

	Contemporary Issues in Management
(shared with Motorsport – possible title change to include Leadership?)
	· Understand the differences and opinions of critical vs mainstream approaches to/of management theory.
· Hi-po employee management/talent management and SHRM
	Written (50%)
Written (SHRM/Hi-Po talent management strategy) (50%)

	Global Ethics
	
	

	Global Business Environment (BAIBM)
	· Critically evaluate resource advantages of national economies and assess how this impacts business decisions.
· Analyse national ethical norms and how this impacts corporate social responsibility of organisations.
· Plan and execute appropriately localised marketing campaigns.
	Market expansion simulation/game

	Strategic Management
	· Evaluate internal vs external environments to develop and implement strategic frameworks
· Develop an understanding of common and more bespoke strategic models
· Ability to assess an organisation’s internal resources to evaluate strengths/weaknesses
	Written – establish framework (50%)
Professional dialogue (50%)

	Leading and Developing People
	
	



