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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website page loads within 2seconds. A great way to attract potential customers who know what they are looking for (Service).
 The page also loads depending on device, (desktop/mobile) and the internet speed. Desktops have different speed as compared to a mobile device.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
They do. Customers can navigate these by clicking unto a choice of service to check availabilities and slots or information required.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, they can. Navigating the three-step reservation procedure (“Choose” “Customise” “Book”), “Find your match” Manage with ease” “Enjoy the results” for the boroughs in London and the buttons “Book a Service and Book in 60 seconds” are positioned thoughtfully across the page. For customers who prefer conversations over the phone, telephone number offers a second option to bookings.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
For customers who also prefer robotics and are conversant with chat tools and chatbots, the unavailability of that on the page might steer them away to another page to have a real time messaging customer experience.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Yes, the webpage has a difference in step to accessibility on a mobile and a desktop.
The mobile appearance starts its navigation reviews from previous customers.  Potential customers will need to follow and navigate to many steps before locating the website and will need to pay attention to the Logo as to what and types of service they provide. Customer(s) will have to navigate to another page of the web to be informed of the exact services provided.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
 Fair. The choice of imaging displays only jobs done. A before and after image can assure customers of how dedicated workers are to ensure cleaning and jobs are effectively executed. 


	 Question 2c - How has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?

	Answer: 
No use of any chat tool on the website. The non-use of this tool can be a disadvantage to the site and business. There are no real time messaging or interactions with the business customers. Customers who prefer robotics with queries will have to spend time queuing on the phones.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links on the website are not so effective with videos from a year ago. A social media platform is not a company’s asset but can be a primary driver of awareness of the business brand and a consistent source of qualified flow of the business hence those platforms should be updated very often at least once a month to march the reviews on Trustpilot.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: By navigating the 3 steps. “Choose” “Customise” “Book” with the instantaneous price breakdown and real time slot availability. The service descriptions are clear and categorised.


	Question 3b- How are customer reviews made available? Are these up to date?

	

	Answer: By Trustpilot. 4.5 ratings mean there are high level of trust feedback score. Satisfied customers guaranteed has been met since 2016.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Through the imagery of jobs done or ongoing. The strong social trust with ratings of 4.5 out of 5 Trustpilot feedback score. The “£5m insurance and pay after your clean”.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are a confusing in the sense that, depending on the service choice of the customer, they can choose to provide their own detergents for the service. Services provided to the customer with their own detergents and equipment may not be up to standard. Every business should have a signature to something and as a cleaning company the detergent could be the signature.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London

	
	2.Cleaning 

	
	3. Services

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, they do. With Barks.com at the very top. Second,
 Bing’s (Best Local Services). Thirdly, My JobQuote. Fourthly brightsprksolutionscs.co.uk and fifthly Cleaners of London.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer 
 “Today, spurred by the surge in internet usage and buying as well as rapid advances in digital technologies—from smartphones, tablets, and other digital devices to the spate of online mobile and social media—direct marketing has undergone a dramatic transformation”. (Kolter et tal 2018).
In this modern UK, the relevance of websites is the latest and a brilliant way to promote and advertise and build the business publicity. You have direct contact with your targeted audience and customers through this digital platform and can generate and increase revenue also gain new customers to the business. As a business aspiring to thrive, you need this digital tool (example chat tool) to engage your customers, have personal interactions, build relationships. Relevance of websites in the modern UK business creates a community where the business can operate and fulfil it Cooperate Social Responsibilities (CSR) to whatever charity they are associated with. This digital era changed customers ways of when, price and product information or services businesses provide. A report from Ofcom has shown that the nation is spending more time on the internet. With women 26 minutes longer than men (Ofcom,10 December 2025). 
pending more time on the internet.

	Question 5b- If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested that improvement? 

	Answer 
Chatbots with Artificial intelligence (AI). This is a software application designed to simulate human conversations through a text. They act as helpers that interact with users on websites. They provide 24/7 automated support, conducting tasks and answer questions. These chatbots improves efficiency by handling volumes of questions allowing human to handle complex tasks. The advantage of this tool will improve customer satisfaction, increase sales and revenue through personalised engagement and scalability. It collects users' data to feedback to provide insights to customer preferences to help the company improve their services and, in some case, tailored ones. They can lead and generate sales.
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