


What is the product?

A record label with an accompanying magazine and events

programme which will eventually turn into a marketing

agency.
The label will focus on dance music both new and old:

Jungle
rave
ukg, speed garage
Breakbeat

High octane, big energy with a massive focus on engaging an

already existing community.



What is the product?

thE LABEL IS CALLED sTERN rECORDS:
RELEASES WILL BE QUARTERLY, ON VINYL AND DIGITAL

DOWNLOAD
THERE WILL BE A MASSIVE FOCUS ON THE CULTURE AND

COMMUNITY of dance music ACROSS ALL SUBSIDIARY

OFFSHOOTS OF THE LABEL.

MAGAZINE, EVENTS, MARKETING AGENCY.
MERCH WILL BE PIVOTAL as will be the visual aesthetic of

the brand.



Timeline

2023

2024

2025

2026

YEAR 1

YEAR 2

YEAR 3

Blog starts First event

Blog becomes 
print magazine

as well

Marketing agency begins
operations

Events continue











Branding

LOGO:



Branding

Merch:



Branding

Merch:



Relevance in today's market

It is becoming more and more prevalent in popular culture
B.O.T.A by ELIZA ROSE REACHED NUMBER 1 IN THE UK CHARTS AND

STAYED THERE FOR 2 WEEKS.
First female DJ to hit number 1 in 20 years.
beating Brittney spears and Elton john to the stop spot and

becoming the summer andthem.

Dance music is experiencing a renaissance:



Relevance in today's market

Even in fashion it is making its sound heard.
the palace x GUCCI collaboration collection was announced

with a trailer featuring the Prodigy's out of space

Dance music is experiencing a renaissance:



Relevance in today's market

Social media is adopting and using dance music readily and

regularly.
Influencers the globe over are using dance music in their

reels and TikToks.
the birth of dedicated pages for dance music memes and

content was driven by a desire from consumers.
some of these dedicated pages have an incredible amount of

reach themselves.

Dance music is experiencing a renaissance:



@FATHERDNB
239.2K followers

6.7M likes

@THERAVESPOT
180.7K followers

4.8M likes

@DOMWHITINGG
88.4K followers

1.2M likes



Events

The purpose of this presentation is to highlight one of the

tactical campaigns of the 3-year campaign. i Will be discussing

THE events BRANCH OF THE BUSINESS AND ITS MARKETING with you

today.

"Events are effective tools to ingrain your message in the

audience's mind. They are perfectly suitable for adding a layer

of emotional value to a product or service." (RASK, 2017)



hISTORICAL CONTEXT

eVENTS IN THE LATE 80S AND 90S

WERE SEEN AS A FORM OF PROTEST, A

RELEASE OF ENERGY AND

HEDONISTIC.
SECTION 63 OF THE cRIMINAL

juSTICE ACT IN 1994 MADE RAVING

ILLEGAL, PUSHING IT UNDERGROUND.
THIS BUILT A SENSE OF COMMUNITY

AND TOGETHERNESS.
ADDED AN ELEMENT OF COOL AND A

DESIRE TO BE "IN-THE-KNOW"

(Photo by Derek Ridgers)



Modern CONTEXT

the elephant in the room...
Covid put a lot of pressure

on event spaces.
but locking people up for

extended periods of time

has had a positive effect on

the night-life industry.

(Image: Getty Images)



SMART GOALS

S
Specific: Launch event series towards end of Y1. These will

consist of club nights, community talks, photography exhibitions.

M
Measurable: Club nights will coincide with releases, quarterly.

Additional events will occur twice a year, all from Y2 onwards.

A
Achievable: Initial costs will be high, but providing a good turn out

and incorporation of merch at the events, will be profitable and help

fund future events.

R
Relevant: Clubbing is part of the ecosystem of Dance music, very important to

incorporate into the business plan. Additional events such as community talks help

build a sense of a tribe and following, increasing emotional connection with the brand.

T Time-Bound: By starting the events at the end of Y1, the record label will be

able to build a big enough following to ensure the first event is a success,



swot analysis



Different types of Events

Initially will coincide with releases, acting as launch parties.

releasing artist will headline.

iNFORMATION FOR EVENT WILL BE RECORDED ON A VOICEMAIL.
Audience will have to call to find out location and time etc.
reminiscent of how old-school raves were advertised.

CLUB NIGHTS:



CLUB NIGHTS:
Assets



CLUB NIGHTS:
Marketing Strategies
Social media

teaser campaigns will be used to announce the events on the Stern

Records social media accounts.
Footage captured from previous events will be used in future

content.
interviews with artists.
Competitions:

"Tag 3 friends in this post for the chance to win guestlist,

latest release and merch"



CLUB NIGHTS:
Marketing Strategies
Brand Partnerships

Highlighted some companies stern Records can partner with to

assist promoting events:

POM



POM

There are POM Live events, where the app partners with music

events and potential couples with shared interests in that kind of

music can arrange to meet up there.

Provides an opportunity for advertising on the POM application.

25,000 users currently (Crack Magazine, 2021).
While this is small, the user base will be fully targeted

towards musical events.

A dating app that connects people through their love of music:



Happy Tuesdays

The supplements are meant to be taken once home from a club night before bed and

promote healthy sleep while detoxifying and recuperating the body.

The packets could be co-branded with Stern Records iconography and sold at events

for ravers to take home and not feel the effects of their night too harshly the

morning after.
With the supplements needing to be taken right before bed, consumers will wake up

with the branded packaging in the morning, reinforcing the brand image the

following day.

Happy Tuesdays is a company that sells legal supplements that help recover after a heavy

night.



Trippin.World

SEGMENTS ON DIFFERENT COUNTRIES
INTERVIEWS WITH CULTURAL FIGURES
FOR THEIR BEST "SPOTS" AROUND TOWN
HAVE JUST LAUNCHED A NEW SERVICE

FOR LONDON EVENTS.

Trippin WORLD IS A MODERN DAY TRAVEL

GUIDE.



Trippin.World



loCATION

200 capacity
security/bar staff included
£300 hire cost (introductionary fee)
£3000 min. spend at bar
return of 20% after £4500 bar spend
MARKETING IS LEFT UP TO EVENT MANAGEMENT

BUT IF ASSETS AND INFORMATION ARE SHARED WITH THE DEN, THEY ARE

HAPPY TO USE ON THEIR LINKTREE, IG PAGE AND STORY.

dalston den



cOSTS



Talks with industry leaders about the state of the music industry
not necessarily specific to dance music
helpful for budding artists
create a nurturing environment

Existing relationships with photographers: Derek Ridgers, Tony Davis
Competitions within community to have work featured at galleries
Cost effective and a great way of building affinity for the brand

Dalston Den are prepared to waive cost of event on a wednesday if a

friday/saturday night event is booked in

oTHER TYPES OF EVENTS
pANEL diSCUSSIONS

Photography & Art Exhibitions
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music/



thank you!
any questions?


