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This study will focus on the hotels that use flaunt green certifications. It is a situation in which upon closer inspection it is concluded that their claims are wrong (Mahenc, 2017.). The certificates are based on self-reported data. For this study the selected hotel is Hilton. The study discusses if the hotel has been accused of greenwashing. If there are areas which conclude that the hotel is greenwashing. This study also includes the practices of self-evaluation by the hotel. It will further provide knowledge regarding the use of green technology. 
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[bookmark: _Toc159932421]Has the hotel been accused of greenwashing?
Greenwashing is the act of false claims regarding the sustainability practices by the company (Garrido et al., 2020). It includes marketing the products according to environmental and eco-friendly practices. But in reality, their practices do not align with their claims. It includes using false knowledge and doing marketing with false claims. It hurts the trust in the company. The companies that claim that they use eco-friendly practices (Wang et al., 2018.). But in reality, it is not true that it loses faith in the market. It involves various practices like changing the names that will attract the customers. Spending too much money on advertising that they are using green practices, but in reality not working on sustainable practices. Using terms like natural to have the impression that they are involved in environment-friendly and healthy work. Using the recycling practices without proper evidence. That can prove that they are using recycling practices. Claims to use recycling products but not investing money to ensure the use of safe recycling products. Exaggerating the use of green practices. Mentioning extra green activities that are not even true. Often use self-reported data for their claims and lack ethical standards.
The selected hotel of discussion is the Hilton Hotel. Yes, the hotel is being accused of greenwashing. In 2006 an organization concerning the ethical standards of tourism accused Hilton of greenwashing (Majeed and Kim, 2022). Tourism concerns argue that the Hilton hotel falsely claims to be engaged in eco-friendly practices. It was found that they had uprooted many trees for the construction of their building. To construct the Hilton complex resort for their benefit on Mandhoo Island. This action causes them to uproot many trees and mangroves.
[bookmark: _Toc159932422]Are there areas where it could be construed that they are greenwashing 
Greenwashing is one of the marketing tactics to attract customers (Szabo and Webster, 2021). It claims that the company is using eco-friendly practices. It ensures that the practices of the company are producing very little negative impact on the environment (Shad et al., 2019.). Doing practices like focusing on minimum use of energy. Choosing natural resources. Using the raw materials that will have a positive impact on the environment. Planting a large number of plants to save the environment (Wan et al., 2017). Minimizing CO2 production and minimum waste product for the environment. Minimizing the production of harmful gasses in their manufacturing process (Adhikari and Ozarska, 2018). Using the goods that are good for the environment and for the health of the human beings. Considering the well-being of the animals, not being involved in practices will hurt their habitat. Resist from using harmful chemicals, as they will have a negative impact on the health of human beings. Refraining from products that will cause air pollution or water pollution because it will harm human health and well-being. It will also have a negative impact on the habitat of animals causing fatal diseases and deaths.
In the past, Hilton was accused of being involved in practices that would have a negative impact on the environment. Like cutting the trees and shrubs to construct their new building. Which was extremely against their claims of being involved in environmentally friendly practices. There are a few examples of greenwashing practices in the hotel. Hotels may portray that they use towel reuse programs as environmentally friendly practices. But fail to focus on the areas of greater concern for environmentally friendly practices. For example, encourage the guests to reuse the towels but not participate in energy-efficient practices (Han and Hyun, 2018).
[bookmark: _Toc159932423]Do they self-evaluate? 
Self-evaluation is very important for companies to observe, analyze, and improve their services (Ross, 2019). It includes several takes like identifying their strengths and weaknesses. Analyzing their areas of improvement for better performance. Tracking their progress, and evaluating the efficiency of their programs. It will help them have a better idea about their practices and the work that is done. Identifying the areas of improvement for them to focus on. To start their personal development plan effectively and efficiently. 
Hilton provides their hotel with self-evaluation practices. There is a proper checklist for the hotels to follow to ensure their safety requirements.  It includes all the tasks related to ensuring the safety of the employees and the customers. Tasks like inspection of the ladder and the inspection of the pool to ensure the quality of the water (Mishra et al., 2021.). This process helps the hotels to identify any potential hazards. This is very essential to reduce the level of risks and accidents. Also asks their members to give feedback and provide suggestions to improve their services. To improve their services they get feedback from their staff and employees. As they know how to improve their service quality. Ask the people about their strengths and weaknesses. To increase their performance in the areas of improvement. 
Evaluating what were the reasons for the best experience will help Hilton improve their work and focus on the most preferred services. Hilton works under the values including hospitality and teamwork. They believe in providing quality services and maintaining the integrity of the people around them. Improving their leadership skills to have better results. Leadership and teamwork will increase the performance of the employees. Increasing the satisfaction level of the customers. Resulting in the overall success of the hotel.
[bookmark: _Toc159932424]Why do companies self evaluate? 
Self-evaluation involves the observation, analysis, and valuation of one’s professional deeds (Custodio, 2021) and what is the outcome of the actions and their results. It can be performed on individual or organizational level.  Evaluation in hotel industry is required for ensuring of service quality, promoting professional growth, and helps in evaluating the main objectives (Alzoubi, 2021). These self-assessment tools in hospitality industry are used for the determination of strengths and weakness. Further it helps the professionals to identify their skills and cover those areas that are required to be focused.  Evaluation is required in hotel industry as it helps in ensuring service quality, encourages the clear objectives, promoted professional growth, improvement of operational efficiency, effective management of resources, adherence with regulations, inurement of remarkable experience for customers, helps in making recommendations, suggests tactic to outgrowth revenue, financial performances, and operational efficiencies, helps in extending the growth plans, review and revise the goals. Hotel industry competitiveness lies in its total value which are being offered to a service. Definitive performance is crucial for effective control and helps in improving the hotel operations.  
[bookmark: _Toc159932425]Is ‘Green’ technology being used and is it more sustainable? 
Green technology refers to the use of technology used for the reduction of impacts caused by humans on earth (Du, 2019). Green technology surrounds it self in to scientific research, atmospheric sciences, energy, and hydrology. These technologies are used by hotel industries to mitigate the effects of pollution and to reduce the CO2 emissions released during hotel operations (Gunduz, 2023). Hilton hotel uses variety of green technology for its hotel operations, it includes; renewable power Hilton has one of its hotel known to be as first net zero hotel that’s depends and operates on solar energy for electricity consumption to operate it common rooms, kitchens, restaurant, laundry, meeting rooms, and guests room. Hilton cape town city uses hybrid photovoltaic (it uses a mixture of battery, fuel cells, hydrogen, and biogas, helps in lowering the emission of greenhouse gases GHG by reducing the dependency on fossil fuels) and thermal cells (it captures the energy which is produced by earth as a natural process, it provides power backups, along the use of other renewable resources, energy storage, and can be used as an alternative source pf cooling and heating)  to produce clean energy, light stay Hilton brand strategy light stay convinced all its local and international franchise to keep track of their record of their environmental foot print accounting for 200 sustainability standards  , waste management it is reported that Hilton disposes and delivers its generated waste to an organic disposal company namely Nature’s way resources, the hotel also reported to adopt green Ramadan practices which is commonly observed in UAE, Saudi Arabia and Qatar in order to reduce food waste (Fatihaddin, 2021), composting of food Hilton company is reported to be opting composting practices since 2008, use of renewable energy Hilton uses renewable for lowering its carbon footprint. Hilton ESG (environment, social, governance) is called travel with purpose (Yoong, 2022), which aims to create positive environment and social impacts throughout its operations. Their circular economy practice includes prevention, recycling, and donations. The hotel chain has taken pledge to reduce their waste production by 50% till 2030 (Legrand, 2022). The hotel management claims that energy consume by them is 94% green and they are working upon the initiative of recycling and waste reduction practices (Abdou, 2020).
[bookmark: _Toc159932426]What could they do instead of self evaluating? 
Instead of self-evaluation, the hotel industry can use hotel reviews for assessing the progress of their employee’s performance and to identify the areas that needs to be improved (Murphy, 2018). The reviews collection can be done by supervisor or manager and can the inspection can be done on regular basis or on annual terms. The performance evaluation process is used by employees to have feedbacks from customers, staff, management and the company. The process need endurance of authentic and specific feedback as well as needs suggestions for the improvement. The hotel industry can also use measurements for strategies as; revenue per available room (RevPAR), average daily rate (ADR) or the occupancy rate (OCC) for measuring the overall sales performance. While the market penetration index (MPI) and the revenue generated index (RGI) helps the hotel in evaluating its performance in the market. While Hilton hotel uses OnQ (a system developed and designed for in-house use) for its restaurants and hotels (Zeng, 2021). Basically OnQ deals with property management system which includes application as front desk, housekeeping, maintenance of data, and PBX directory. Some other strategies used by Hilton are: social listening using different platforms to give insights regarding their brand, its report comprises upon the comments given by the guests, loyalty program it is a part of their marketing tactic, aiming to enhance its customer satisfaction, driving its business and keeping it self-prominent among its competitors, personalization by valuing customers by providing them with free services i.e. free Wi-Fi access or complimentary breakfast, service differentiation Hilton differentiates itself by providing quality services to its customers and by maintaining high standards, and using AI and other IT services for different services offered to their guests, recognition, rewarding, and other training programs one of the marketing strategy by campaigning different programs to retain and motivate talent across the globe. 
[bookmark: _Toc159932427][bookmark: _Toc159677780]Conclusion 
Greenwashing is one of the marketing tactics to attract customers by claiming that the company is using eco-friendly practices and ensuring that the practices of the company produces less negative impacts on the environment by adopting practices like focusing on minimum use of energy. Choosing natural resources. Using the raw materials that will have a positive impact on the environment. Planting a large number of plants to save the environment. Hilton hotel was accused of doing green washing. Hilton provides their hotel with self-evaluation practices.  Hilton works under the values including hospitality and teamwork. Hilton hotel uses variety of green technology for its hotel operations, it includes; renewable power Hilton has one of its hotel known to be as first net zero hotel that’s depends and operates on solar energy for electricity consumption to operate it common rooms, kitchens, restaurant, laundry, meeting rooms, and guests room. The hotel claims to use energy that is 94% green and they are working upon the initiative of recycling and waste reduction practices.
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