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Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer: 
After entering Eden Spa Harborne’s website, it is verified that the website loads promptly on both mobile and computer versions of web browsers (Eden Spa Harborne, 2025). That indicates that the server optimisation of this website is well structured and easy to access.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website of Eden Spa Harborne consists of different sub-pages, which are crucial to illuminate various things like customer services, contacts, reviews, about, visit us, and others (Kowalczyk and Szandala, 2024). Those can be identified at the bottom of the page and can be navigated with dropdowns and search functions. 

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: 
All clients are allowed to make a booking on the Eden Spa Harborne’s website (Singhal and Tanwar, 2021). Customers will need to just visit the contact us subpage and fill up the requirements such as name, email, subject, and message where they are allowed to specify the services that they want to take. 

	Question 1d - What improvements could be made to the usability of the website?

	Answer: 
The website could involve some crucial approaches for navigational ease for all ages. In this regard, the website might involve a title bar, which could be accessed easily and be visible with larger fonts (Yibo, 2021). Moreover, the services could be mentioned with pictures and customer reviews, wherein customers could easily perceive what services they are willing to take and the quality of services.

	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has been developed with vibrant colours with artistic views that can attract the audience easily (Eden Spa Harborne, 2025). The greenish colour with the flower image perfectly resonates with the category of business and gives a welcoming vibe to the customers. On the other hand, it is easy to access and learn about different features of the website over a mobile phone, whereas the PC version consists of a larger range. Moreover, the mobile version is quite faster to access and appears the same as with smaller version.


	Question 2b - How does the website use imagery, video, and colour? 


	Answer: The website consists high quality images with contrasting and vibrant green and white colours that can appeal to any customer easily. On the other hand, some flower imagery has been included, but no videos can be identified on the page, which could ease the service selection and learning experience of customers (Shao et al., 2024). Moreover, the text fonts colour over the light colour backgrounds are also maintained, where they could use darker font colours for greater visibility. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	Answer:
The website of Eden Spa Harborne contains an online chat tool where customers are allowed to directly connect with the business representatives. However, while there is no one available to connect with clients, auto messages are sent to the clients by instructing them to wait until someone is present for navigation (Wu, Chiu and Chen, 2020).


	Question 2d – How effective are the social media links on the website?


	Answer: 
The added social media links are quite effective for the website, and they can direct visitors to active social media sites and provide them with sharing opportunity of the website with their preferred ones (Singhal and Tanwar, 2021). Such actions can be pursued as a smart move that serves as a referral for businesses. Moreover, it is helping the business to increase its brand visibility, accelerate customer engagement, and drive traffic (Kowalczyk and Szandala, 2024). Although they cannot directly impact the SEO rankings, they provide a supportive way to interact with clients and share content easily.

	
Section 3 – Perceived Value


	Question 3a - How are the services offered by the company made clear to customers?


	Answer: 
Customers can easily learn about the services that are offered by Eden Spa Harborne on its homepage and sub-pages (Shao et al., 2024). Moreover, the services are presented with a short explanation and related imagery icons. Further, the prices are mentioned on the page, which assists customers in comparing with other business offerings.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: 
Only a few customer reviews can be noticed on the page, which are also not recent ones. These may create confusion among customers (Wu, Chiu and Chen, 2020). However, most of the reviews are positive and in favour of the business, which are embedded through a review form on their website and can be filled up through a direct website link, social media or text messages.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: 
The service provided on the website can be determined as high-quality due to its combined offerings of luxurious facilities, professional treatments, and a focus on personalised experiences (Yibo, 2021). I would suggest the services of Eden Spa Harborne to my friends due to its positive reviews and reasonable pricing. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: 
The price of services is mentioned on the website, and the contact options are available to connect with the business (Kowalczyk and Szandala, 2024). Moreover, the price tag for services such as Facials, manicure, pedicure, massage, waxing, and full body massage are mentioned with categorised indications. Specifically, the services for what body portion with their charges are mentioned on the website, allowing customers to select their preferred ones easily (Wu, Chiu, and Chen, 2020). The business added the service price to the webpage, which also reflects the quality-of-service offerings, as the business is charging a comparatively higher price than others, and customer reviews are mostly in favour of Eden Spa Harborne.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1."spa near me"

	
	2.“Spa website in Birmingham”

	
	3. “Book a massage near me.”

	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: 
After typing these words into Google, Eden Spa’s website does not appear in the top 10 websites. The reason behind this could be that its search engine is not optimised for a specific search term or any technical issue, such as blocked crawling (Shao et al., 2024). Along with this, the content of the website cannot be optimised for specific search content, which is causing complications by not being highlighted within the top ten websites (Yibo, 2021). 


	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I believe that websites remain highly relevant in the UK digital business horizon as they allow customers to learn about the brand, product, and services, pricing, and compare the pricing with other brands (Kowalczyk and Szandala, 2024). Moreover, they serve as the hub for gathering business data, search engine optimisation, and client interaction, making them important for developing trust, improving conversion rates, and reaching the targeted audience numbers. For instance, any professional website in the UK can build trust and credibility with clients, which can prove to be a key differentiator in the competitive landscape (Singhal and Tanwar, 2021). Along with this, websites are optimised for search engines, allowing organisations to rank higher for search results and attract customers through organic traffic. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend Eden Spa Harborne to add suitable images and use videography for their service offerings' illustrations. Moreover, I would suggest using engaging content and focusing on clear navigational approaches and usage procedures, which could ensure a user-friendly customer experience (Shao et al., 2024). Along with this, I would recommend to continual use of up-to-date content and gathering customer feedback to enhance both its website and service offerings (Yibo, 2021). On the other side, I would suggest that the website looks and optimises properly on each device, as the complications can be noticed on the PC web browser version. In addition, the confirmation of accessibility to people with disabilities through the addition of visual and auditory impairment could assist comprehensively.
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