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1.0 Introduction
“An Analysis of Gambling Shirt Sponsorship Within Championship Football” 
Although the Championship may not be the top tier of football within England, attendances are comparable to the best leagues in European football and crowds within the championship boasting the thirds largest in European football (BBC Football, 2018) it is not hard to see why businesses invest money into shirt sponsorship deals with clubs within the Championship. However, it is also important to understand the negative externality of gambling sponsorship because of the harms associated with gambling. The Gambling Act 2005 liberalised the industry; prior to September 2007, advertising gambling was prohibited in the UK (Jawad, 2018). Concerns have been identified about the normalisation of gambling and its general acceptance as entertainment within British culture (ibid). Due to the mainstream appeal of some sports, television audiences and fan-bases can include youth, at-risk and problem gamblers, who may be prompted to gamble, or to increase their gambling, by the direct marketing, alignment of gambling with a ‘healthy’ activity and increased normalisation of gambling. This dissertation cannot conduct a casual study because of the size and nature of the topic but aims to prove cause and effect and seeks to contribute to a greater understanding of the issues and perceptions of football fans and the links with gambling. 
1.1 Background
Experts on gambling and the development to problem gambling have described the number of clubs with betting companies and online casinos to be very worrying and claim that a national debate on the potential harm that these shirt sponsors is overdue (Slater, 2018).  	Comment by Caroline Jawad: Avoid single sentence paragraphs
Nearly 60% of the football teams in the top two divisions in English football have gambling sponsors on their shirts for the season coming, ‘including 17 of the 24 Championship clubs’ (The Irish Times, 2018). This dissertation seeks to understand more about the implications of Championship football teams with gambling shirt sponsorships and will utilise Swansea City FC as a case study. 
Below This research proposal has produced primary research in the table below is a table of the current second tier English football clubs that feature a gambling sdetailing shirt sponsorship on their shirt for the 2018/19 season. It can be seen that  bookmakers chose shirt sponsorship deals with Championship clubs. 32Red sponsor a record five clubs within the Championship with the hope that one of their chosen teams can have a strong season win promotion to the Premier League, one of the most televised and watched leagues in the world. 32Red have chosen five clubs that have huge history, large following and although they are not playing in the top tier of football in the country during this season, one, if not more, of these teams will return to the top flight and 32Red will do everything in their power to sponsor them during that time. (JustBettingOffers, 2018). As of the 2013/14 season SkyBet became the main sponsor for the Championship, League One and League Two within the English divisions of football. Ever since signing this five year deal with SkyBet the ‘EFL’ is now named the Sky Bet Football League and all teams within this league will have a league badge with a Sky Bet sponsorship (The Football League, 2013). An EFL spokesman said the leagues have agreed a ‘memorandum’ of understanding with Sky Bet as the EFL sponsor and to ensure that the relationship is ‘socially responsible’ between Sky Bet and the EFL (Slater, 2018).many




	Football Club
	Shirt Sponsor

	Aston Villa F.C.
	32Red

	Blackburn Rovers F.C.
	10Bet

	Birmingham City F.C.
	888Sport

	Brentford F.C.
	LeoVegas

	Bristol City F.C.
	Dunder

	Bolton Wanderers F.C.
	Betfred

	Derby County F.C.
	32Red

	Ipswich Town F.C.
	Magical Vegas

	Hull City F.C.
	SportPesa

	Leeds United F.C.
	32Red

	Middlesbrough F.C.
	32Red

	Norwich City F.C.
	LeoVegas

	Nottingham Forrest F.C.
	BetBright

	Preston North End F.C.
	32Red

	Queens Park Rangers F.C.
	Royal Panda

	Stoke City F.C.
	Bet365

	Swansea City A.F.C
	BETUK.com 



Figure 1.1 Championship Club Sponsorship 
1.2 From the table above, you can clearly see that a large number of bookmakers chose shirt sponsorship deals with Championship clubs. 32Red sponsor a record five clubs within the Championship with the hope that one of their chosen teams can have a strong season win promotion to the Premier League, one of the most televised and watched leagues in the world. 32Red have chosen five clubs that have huge history, large following and although they are not playing in the top tier of football in the country during this season, one, if not more, of these teams will return to the top flight and 32Red will do everything in their power to sponsor them during that time. (JustBettingOffers, 2018). As of the 2013/14 season SkyBet became the main sponsor for the Championship, League One and League Two within the English divisions of football. Ever since signing this  five year deal with SkyBet the ‘EFL’ is now named the Sky Bet Football League and all teams within this league will have a league badge with a Sky Bet sponsorship (The Football League, 2013). An EFL spokesman said the leagues have agreed a ‘memorandum’ of understanding with Sky Bet as the EFL sponsor and to ensure that the relationship is ‘socially responsible’ between Sky Bet and the EFL (Slater, 2018).
Swansea City
Swansea City Association Football Club is A Welsh professional football club founded in 1912 based in Swansea, Wales. They currently play in the Championship, the second tier of English Football.  Their current shirt sponsor for the 2018/19 season is BETUK which is described as an online casino and betting brand (Swansea City, 2018). This shirt sponsor replaced LETOU as the main shirt sponsor, another online gambling firm. Although Swansea City have a level of corporate social responsibility for displaying betting advertisements as their shirt sponsors, they are fundamentally a business and are run like a business, therefore, accepting the shirt sponsors that would bring the highest amount of money to the football club and generate the largest amount of revenue.
	Shirt Sponsor
	Year
	Sponsorship Type

	Swansea.com
	2008/09
	Swansea magazine

	32Red
	2009/10
	Online casino

	32Red
	2010/11
	Online casino

	32Red
	2011/12
	Online casino

	32Red
	2012/13
	Online casino

	GWFX
	2013/14
	Online trading industry

	GWFX
	2014/15
	Online trading industry

	GWFX
	2015/16
	Online trading industry

	BETEAST
	2016/17
	Asian online betting brand

	LETOU
	2017/18
	Sports betting & online casino

	BETUK.com
	2018/19
	Online casino & betting site



Figure 1.2 Swansea City shirt sponsors over last decade 
2.0 Research

2.1 Research Objectives:
· Examine the positives and negatives of championship football teams taking such sponsorship deals and the impacts it can have on fans 
· Investigate the regulations that teams would have to follow when taking such sponsorship deals 
· Analyse the ethical issues that surround a betting company sponsoring a sport such as football and the implications this has had on the online betting market within the UK
· Conduct an extensive literature review regarding the presence of gambling sponsorship within English football
· Analyse any correlation between the increase in gambling sponsorships within English football and the growth of the online betting market within the UK


2.2 Research Strategy & Theory
The theories that will be used and explored throughout this dissertation look at responsibility of championship clubs using gambling shirt sponsorships with closer examination on Swansea City Football Club. It is important to understand why businesses should act in an ethical way and practice CSR. Corporate Social Responsibility is aimed at encouraging companies, such as Football clubs, to be more aware of the impact of their business on the rest of society, including the stakeholders of the business and the environment in which the business operates (FinancialTimes, n.d.).  CSR is a large field containing many different activities, this is due to the heavy influence a business has over its stakeholders which requires practicing effective CSR. (Dahlsrud, 2008). The main goal of implementing effective CSR is to create and deliver value to key stakeholders within an organisation (Freeman, 2011).  This CSR policy would therefore consider the sustainable development of social, economic and environmental factors and how the business would affect these. 
Research can be defined as ‘something that people undertake in order to find out things in a systematic way, thereby increasing their knowledge’ (Saunders et al, 2009). Research can be used to determine relationships and find explanations and understandings. Understanding the extensive multitude of methods available to the researcher is vital in choosing an appropriate method of research. The extent of these methods is illustrated within the research onion (Saunders et al, 2009). 

[image: C:\Users\Dan\Desktop\onion.jpg]

Figure 2.1 The research onion (Saunders et al, 2009)

The core of the onion depicts data collection and analysis processes. This will be addressed by the researcher. The approach to the research will be cross-sectional in nature as the research will be conducted at a specific point in time. This research will be collected in the form of an online questionnaire following the mono method in the form of qualitative data. 

2.3 Paradigm
A research paradigm can be defined as ‘the set of common beliefs and agreements shared between scientists about how problems should be understood and addressed’ (Kuhn, 1962). The philosophy being used for the research is positivism. The researcher will use online questionnaires to collect this information. The use of a questionnaire will enable respondents a set number of responses to questions to derive patterns during analysis that will demonstrate patterns of behaviour or thinking surrounding the topic of gambling shirt sponsors within the Championship. 

2.4 Limitations
The only limitations that exist for the researcher is the limited time frame of conducting primary research and collecting secondary research. Making sure that there is an affective sample to analyse within the time frame given for research. These time constraint-based limitations can be seen within the Gantt chart.
2.5 Ethical Risks
There are limited ethical risks surrounding the research being conducted. All participants within the online questionnaires is voluntary and data collected would only be used if the participant is over the age of eighteen and will remain anonymous throughout the process. Any pieces of data collected during this research will remain confidential and will always be kept securely behind a password.

3.0 Resources & Timescale
3.1 Resources
A large array of secondary data, including the use of theoretical sources will be used to develop the researchers understanding and knowledge within this specific area. This would include many articles produced within the field of gambling sponsorship and CSR of sponsorships, the universities extensive online library and books printed on football sponsorship and CSR. Primary data will be collected via online questionnaires and the researcher’s personal computer used to analyse this data. 

3.2 Timescale
All research being conducted by the researched is heavily time constrained. One of the methods to make sure that timing is not being wasted and keeping on top of time is the use of a Gantt chart. Gantt charts are a project planning tool that can be used to display and represent the timings of tasks and the end of the project. Because of the simplicity of creating and understanding a Gantt chart they are commonly used by many project managers (Durfee, 2008). 
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