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Abstract 
Corporate social responsibility issues have aroused a widespread concern around the world over the past 25 years. Especially with the fast development of both economy and society in China, more and more people start to pay attention to CSR problems. However, previous studies show that alone with the economic development, a lot of environmental pollution, food safety issues, and some significant product safety accidents frequently happened in Chinese companies. Hence, the study about the corporate social responsibility reporting in China is urgent.
Chinese government has made efforts to improve the CSR reporting situation in China by issuing a set of laws and regulations. In January 2002, the China Securities Regulatory Commission and the State Economic and Trade Commission jointly developed and issued the "Corporate governance guidelines for listed companies"; In 2006, the Shenzhen Stock Exchange customized the "Shenzhen Stock Exchange listed company responsibility guidelines". What is more, at the end of 2014, corporate social responsibility has been written into "Company Law", which significantly improved the legal status of corporate social responsibility. 
This study used content analysis to evaluate the CSR released by Chinese top 50 most valuable brand companies. It shows that the situation of CSR reporting in China is now on the mature stage, more and more companies participated in CSR reporting, while the content and quality of the report still need to be improved from several aspects: the CSR information, environmental data, performance report, community involvement, and independent assurance report. Some recommendations have been provided in the dissertation, among them government will play an important role to improve the CSR reporting system in China.
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[bookmark: _Toc493843056]Chapter 1: Introduction
[bookmark: _Toc493843057]1.1 Background information
Over the last 25 years, enterprises all over the world have encountered with increasingly pressure and scrutiny to incorporate business practices and strategies with their social responsibility (Maignan and Ralston, 2002; Baumann-Pauly et al., 2013). Even in the shareholder-oriented countries such as the United States have an evident demand of CSR report (corporate social responsibility) (Crane, Matten and Spence, 2013); (Alnajjar, 2012);(Holder-Webb et al., 2009). The ‘Social Investment Forum’ taken in 2014 declared that the investors in the United State decided to invest more than $6 trillion funds responsible for society. In order to meet this demand, companies are more willing to take their corporate social responsibility, and more voluntary disclosure over CSR issues have been taken place (Boulouta and Pitelis, 2014). 
Similarly, under the impact of western countries, whether it is for the development of companies’ own benefit or is required by the government, more and more domestic and foreign enterprises in China began to undertake this social responsibility and started to publish corporate social responsibility (CSR) report on a regular basis, which also aroused the concern of the Chinese researchers (Shafer, Fukukawa and Lee, 2007).
However, although researchers in China have paid considerable attention to CSR reporting during the past years, there are still quite limited understanding and practice of Chinese firms to take corporate social responsibility (Kolk, Hong and van Dolen, 2008). Some reasons can be explained to this situation. On the one hand, there is a shortage of research about CSR problems that can only focus on a specific country such as China (Lei Wang and Juslin, 2009). The other reason can be the essence of corporate social responsibility reporting is voluntary and lack of consensus standard to assess its implementation (L Tang and Li, 2009). It is strongly welcomed for more comprehensive study with more detailed content analysis to explore and evaluate the status of CSR reporting in China (Zhu and Zhang, 2015). 
Therefore, this study aims to fill this gap in the literature by using qualitative content analysis of the corporate social responsibility reporting in China in respect to the content, quality, effectiveness, credibility, and the role of government characteristics on CSR reports. To do this, the CSR report of Chinese top 50 most valuable companies will be analyzed.

[bookmark: _Toc493843058]1.2 Chinese culture and government influence
A group of cultural dimensions can be used to describe countries, and every one owns somewhat varied values on such cultural dimensions (Fan, 2000). Obviously, the Western and the Eastern counties have varied national cultures. Even though the first appearance of the term ‘CSR (corporate social responsibility)’ can be tracked back to 1990 in Chinese culture (Ho and Chiu, 1994), which always emphasized on the morality and responsibility for every individual and organize, it still a new concept for corporations and business in China (Zuo, Schwartz and Wu, 2017). Therefore, under a unique feature - ‘Socialism with Chinese characteristics’, it is fairly vital to investigate how the concept of CSR shared with the Chinese culture.
Nevertheless, on one side, it seems to be overlooked if consider China only have one culture shared by all the 56 provinces (Lockett, 1988). Each province has its own rich history and diversified local cultures, and all these differences contribute to the formation of ‘Chinese culture’. As a result, China owns many cultures rather than just one (Fan, 2000). From such a perspective, the assumption is reasonable that an overall shared culture and local culture in China act as the background for the development of CSR reporting (L Wang and Juslin, 2009). On the other side, Chinese people are around the world but still maintaining contacts with their families in China. Therefore, Chinese cultures has also been influenced by the people used to been in the western countries, which may shape the way they do business in China because they have been inspired by the other developed culture, and Chinese at abroad has always been encouraged to invest and run business in their home countries by the government (Lin, 2010).
Since culture is a concept that is hard to define, this research referenced a definition from a Chinese scholar Fan (2000) that “culture is a shared mode of thinking, behaving and being; something with deep root of tradition permeating in all sides of any specific society; something studied from childhood by socialization”. This definition informs the understanding that instead of developed within a very short term, culture is formed as a long period of time and affects society and people. Hence, before research and evaluate the content of CSR reporting in China, it is necessary to comprehend Chinese culture as well as how CSR is influenced by the culture in China.
Government has been considered as one of the vital impacts on corporate practice for a long time in China. Because it set the game rules for enterprises as a critical stakeholder in a company (Qu, 2007). The government possesses tactical implications for enterprises at the micro level while solve societal concerns at the macro level (Li and Zhang, 2010). Both local government and central government have introduced a set of documents to require or encourage business to issue CSR reports. Corporations in China are pushed by the central government with laws and regulations to take accountability and at the same time they are encouraged to take responsibility to local economic growth and construction by local government through awarding them some benefits (Zuo, Schwartz and Wu, 2017). Some examples can be listed about government engagement in Chinese firms. For instance, government of Changzhou decided to establish an awarding system to encourage corporations to undertake social responsibility on 21st, December, 2006. A company will get tax relief if it won this award, while institutions of Industry and Commerce Annual Inspection and Labor Inspection will reinforce this funds and regulate the process (China news, 2008). Another example is the effort made by government of Shenzhen. In 2007, it established a systematic corporate social responsibility framework and published ‘Evaluation Criteria for Corporate Social Responsibility in Shenzhen’. It also established ‘Mayoral prize for CSR’ for awarding the most ‘responsible enterprise’ at city level (Zuo, Schwartz and Wu, 2017).
What is more, around 2013, standardize the CSR reporting system have been widespread concern of Chinese government in order to be consistent with the international trends - low carbon, green finance (Liao et al., 2017). It is suggested by Chinese central government toward local one that enterprises need to be pushed to undertake their social responsibility.
However, even though it is mandatory for Chinese companies to report their corporate social responsibility and there have some relevant laws and regulations, such as ‘Act of listed companies’ responsibility’ and ‘corporate social responsibility index’, but not all the contents of CSR reports are compulsory. Companies can choose to disclosure the information as they want (Wong and Gao, 2014). As for the standards for CSR reporting in China, there are some guidelines used by Chinese companies currently, they are: Global Reporting Initiative (GRI); Sustainability Report Guidelines (G4); and the "China's top 100 corporate social responsibility index" built by the Chinese Academy of Social Sciences (Zuo, Schwartz and Wu, 2017).

[bookmark: _Toc493843059]1.3 Rationale for the study
Companies in European countries especially the UK have begun to disclose the corporate social responsibility report in large numbers since 1990s and form a more mature system (Campbell, Craven and Shrives, 2003). On the contrary, China has been lacked of awareness of the CSR reporting both in the academic and practice. From the existing research, the present corporate social responsibility report research in China mainly focused on three areas: the general review of the current CSR reporting in China, the research on CSR reporting standard and model, motivation and determinants of CSR reporting (Dhaliwal et al., 2011). Nevertheless, there is not any uniform standard and guidelines for companies to apply to when preparing their CSR report. One country has quite different understanding and levels of CSR disclosure from another, particularly between developing countries and developed countries (Shafer, Fukukawa and Lee, 2007). Consequently, further research on CSR reporting in China can help fulfil this gap and improve the situation of corporate social responsibility disclosure in China.
[bookmark: OLE_LINK25][bookmark: OLE_LINK26]What is more, western countries like Britain has a relatively complete CSR system with more mature theoretical research and practice, while in China, corporate social responsibility disclosure still has to further develop with institution and technology (Lau, Lu, & Liang, 2016).
Thus, critically absorbing other countries’ experience, strengthening and accelerating the study of CSR reporting in Chinese companies is of great practical significance to improve the level of social and environmental information disclosure in China.

[bookmark: _Toc493843060]1.4 Research question
This study is attempting to answer the following questions: what context has been reported related with CSR issues of Chinese companies? What guidelines and standards are Chinese companies applying to when preparing their CSR report? To what extent of these companies take and report their social responsibility? What patterns can be found in terms of the CSR reporting in China? What factors and theories can be explained to these problems? In order to answer these questions, a set of objectives and proper method has been established.

[bookmark: _Toc493843061]1.5 Aims and objectives
[bookmark: OLE_LINK52][bookmark: OLE_LINK53]The overall aim of this research is to analyze and evaluate the content and status of CSR reporting in China. According to Kahneman and Schild (1966), objectives are “the tasks required to actualize adequately the main elements of the research.” The objectives of this dissertation are as follows: 
Objectives:
· To recognize and investigate the content and value of CSR reporting
· To evaluate the current status and issues of CSR reporting in China
· To provide some recommendations for the improvement
In order to achieve these objectives, content analysis as an effective approach to evaluate CSR report has been used in this dissertation. The samples are the CSR report released by Chinese top 50 most valuable brand companies.


[bookmark: _Toc493843062][bookmark: _Toc488640852]Chapter 2: Literature review 
[bookmark: _Toc493843063]2.1 Introduction 
This chapter will give an overview of research developments and issues related to corporate social responsibility reporting in China. The existing research and peer reviewed articles, as well as relevant concepts and academic theories will also be reviewed in this chapter. As stated in the previous chapter, one aim of this dissertation is to recognize and investigate the content and value of CSR reporting in China. In order to achieve this objective, the dissertation will focus on three categories that have been discussed through the existing literature from Chinese and global scholars, to establish a framework of the development of CSR reporting in recent years; they are:
· The contents and scale that should be included in CSR reporting.
· The format and standards that should be used in Chinese companies.
· The history and development of CSR reporting in China
These are the current focus and main issues in the existing literature identified as relevant to the development of CSR reporting in China.

[bookmark: _Toc488640853][bookmark: _Toc493843064]2.2 Definition of corporate social responsibility
British scholar Miles (1986) in the book "management philosophy" for the first time put forward the concept of corporate social responsibility. He believes that corporate social responsibility should meet other various responsibilities, including economic and moral considerations within and outside the industry in order to contact human needs, and that ethical responsibility is more important. Since Shelton (1990) improved the concept of "corporate social responsibility", the theory and practice of corporate social responsibility have been booming. In fact, there have not formed a unified definition of corporate social responsibility (Guan and Noronha, 2013). Various international institutions, trade associations and academic researchers raised the understanding and defined corporate social responsibility from their point of view (Moratis, 2016).
[bookmark: _Toc488640854][bookmark: _Toc493843065]2.2.1 Definitions in western countries
In western countries, the most influential concepts of corporate social responsibility belong to the famous American scholars Howard R. Bowen; Davis; Archie B. Carroll and Japanese scholar Kanazawa Liang as typical representatives (Acquier, Gond and Pasquero, 2011). 
In 1953, Bowen pointed out in his book "Social Responsibilities of the Businessman" that enterprises should voluntarily carry out business activities in a spirit of being responsible to society, even if this results in lower corporate profits (Bowen and Johnson, 1953). The definition from Bowen formally put forward the idea that the enterprise and its operators must take social responsibility. What is more, he also recognised in this book that the power of large companies and their business activities have critical impacts on society. Thus, he creates CSR research in a specialised area, known as "the father of corporate social responsibility" (Khan et al., 2012).
Another influential scholar, Keith Davis, believed that social responsibility of businessman must be equal with their social power (Davis, 1960). His contribution to the concept of CSR is underlines the correspondent obligations of companies to protect and increase social welfare while considering their own interests and profits.
Furthermore, in 1979, Carroll argued that corporate social responsibility refers to particular expectations from society for economic, legal, ethical and philanthropic aspects that the enterprise succumbs to fulfil its obligations (Carroll, 1999). 
[image: ]
Figure 2-1 Carroll’s CSR pyramid
As is shown in figure 2-1, Carroll (1991) demonstrates that these four categories of corporate social responsibilities can be depicted as a pyramid. The economic responsibility is the foundation before all other responsibilities are established and without which they cannot be achieved. Carroll provided a link to stakeholder theory by noting the "perfect match between the idea of CSR and an organization's stakeholders." Carroll’s CSR pyramid still has a wide range of influence and plays a major role in today’s research (Ehie, 2016).
[bookmark: _Toc488640855][bookmark: _Toc493843066]2.2.2 Definitions in China
The definition of CSR is more influential in China as it reveals the essential characteristics of corporate social responsibility. For example, basing on the essence of “corporation”, Professor Liu (2005) suggests that corporate social responsibility refers to the obligations of a company to maintain and enhance the stakeholders’ interests rather than maximizing the profit as their only purpose (Liu Junhai, 2005). Moreover, Lu (2009) develops this point of view, he argues that CSR indicates the corporate obligations to preserve and improve social interests, and also specializes the stakeholders including the government, customer, and supplier. Furthermore, Taiwan scholar Chiu and Wang (2015) reviewed many western scholars’ articles and concludes that CSR means the company should be based on the interests of the public as a guide of their strategies and business activities rather than the profitability. And also, they propose that CSR can be broken down into three levels: to comply with the law, to practice corporate ethics, as well as the discretion of charity. From the definition of the above concept, the research on corporate social responsibility in China is still in the initial stage (Dong, Liu and Jiang, 2015). Many Chinese scholars, such as Liu (2015); Dong and Jiang (2015) have defined and summarized the concept of CSR from different branch of subject but mainly absorbing and learning from Western research (Cao, 2017).
These are the typical studies of the definition of corporate social responsibility from western countries to China. It reveals the essential concept of corporate social responsibility and its evolution from the past to the present, thus having important practical significance for this dissertation.

[bookmark: _Toc488640856][bookmark: _Toc493843067]2.3 Theories of CSR reporting
The rationale and the causes of corporate social responsibility reporting is mainly explained from the four aspects of the theory - shareholder primacy theory, legitimacy theory, political economy theory, and stakeholder theory (Ehie, 2016).
[bookmark: _Toc488640857][bookmark: _Toc493843068][bookmark: _Toc486800231]2.3.1 Shareholder Primacy Theory
Shareholder primacy theory holds that corporate managers are shareholders' agents and are responsible for maximizing corporate value and profit (Jones, 1995). The source of the theory is from Adam Smith's (1776) classical economic and his book ‘The Wealth of Nations’, claiming that the primary responsibility of a company is to maximize shareholder benefits and only need to provide products and services to the society other than any other social responsibilities. The typical representative of this theory is Milton Friedman (1970) who holds the point that the managers of the company do not have to take any social responsibility in addition to the interests of their shareholders (Freeman, Wicks and Parmar, 2004), which misunderstood the characteristics and nature of the free economy. In a free economy, firms have and have only one social responsibility - engaging in profitable activities. This view reveal that the most basic corporate social responsibility is to manage their own business, in compliance with the law and ethical responsibility, creating as much wealth as possible for the shareholders (Mcwilliams, 2001). But it now appears to be one-sided and narrow, in fact it only recognized the economic responsibility and legal responsibility of a company rather than others, such as legal and social responsibility (Sethi, Martell and Demir, 2017).
[bookmark: _Toc488640858][bookmark: _Toc493843069]2.3.2 Legitimacy Theory
Legitimacy theory suggest that the goal of the business is to create profits, and legal existence is the basic premise of earning profits. Therefore, the main reason for the disclosure of social responsibility information is to not violate the relevant laws and regulations of information disclosure (Patten, 1991). To prove this point of view, Guthrie and Parker (1989) conducts an historical evaluation of CSR reports of major companies in mining and manufacturing industry within 100 years and found that there are many explanations for corporate to disclosure their social responsibility information, among which the reason to satisfy the law or the relevant regulations are the basis. Dong, Burritt and Qian (2014) developed this study and propose that when the company where the industry facing environmental pollution, legal proceedings and other difficulties, the content of social responsibility information disclosure has increased. 
However, varied degree of legitimacy responsibility that corporation should meet according to different types of enterprises. Companies that are more transparent and rely on social and political support are more likely to meet legitimacy (Xun, 2013). What is more, Lu and Abeysekera (2014) have investigated 300 Chinese listed companies’ CSR communications and using empirical method to illuminate stakeholders' influence and corporate types on the impacts of corporate social and environmental reporting. They conclude that heavily polluting enterprises such like iron and steel, mining and manufacturing, water conservancy and chemical industries required a higher legitimacy than non-polluting enterprises (Lu and Abeysekera, 2014). Such enterprises are particularly concerned by environmental stakeholders and will voluntarily provide more environmental information in order to reduce the level of stakeholder concern and regulatory threats to specific events (Hörisch, Freeman and Schaltegger, 2014).
[bookmark: _Toc486800233][bookmark: _Toc488640859][bookmark: _Toc493843070]2.3.3 Political Economy Theory
Political economy is defined as the research of trade and production and their connections with government, law and custom. Political economy is the use and study of how different economic and social systems, like socialism, communism and capitalism are influenced and developed by economic methods and theory (Yin and Zhang, 2012). It also analyses the creation and implementation process of public policy. A basic understanding is explained by political economy of why and how enterprises cumulatively engage in CSR as a way to promote corporate environmental and social practices (Khan et al., 2012). Since different groups and individuals have varied interests in the future development of a nation, political economy is a complicated field, containing an extensive array of possibly competing benefits (Shin, 2014).
[bookmark: _Toc488640860]This theory suggests that the disclosure of corporate social responsibility information is motivated by political pressure to a certain degree. In general, large enterprises are more likely to be concerned by the relevant government departments and are therefore more subject to political and institutional pressures (Downs, 1957). This is illustrated by the research of Moon, Kang and Gond (2010) who use content analysis of the sixty largest advertising companies’ annual report in China and found out that corporate social responsibility report information disclosure is increased because the enterprises seen CSR reporting as an important strategic tool for building good public relations and also benefit to PR management to build a good corporate image. Moreover, some studies also suggest that factors such as the cultural, political and economic development of a country have a significant influence on corporate social responsibility reporting. Moratis (2016) states that the emergence of CSR has more relation with essential alterations in the world wide political-economic system, but less relevance with a newly discovered ethical interest of corporations.
There was a decrease in political implication of governmental competence to regulate and control firms, and particularly the transnational companies (TNCs), as investors and companies now quickly and freely could rearrange their investments (Jose and Lee, 2007). Moreover, the willingness of government to control companies was reduced because of a neo-liberal transformation in the landscape of ideology. Therefore, PE scholars usually use the corresponding characteristic of ‘rolling back the state’ of Thatcher-Reagan era to clarify the ‘rolling in of corporation social responsibility’(Sadler and Lloyd, 2009).
[bookmark: _Toc493843071]2.3.4 Triple Bottom Line
[bookmark: _Toc488640861]An extended spectrum of criteria and values is captured by the triple bottom line (‘3BL’ for short and also considered as ‘people, planet, profit’) to measure societal and organizational success: ecological, social and economic. Elkington (1998) and Hubbard (2009) claim that regarding sustainability, it is necessary for businesses to establish a combined set of objectives, adding environmental and social values as well, instead of setting the sole goal to add economic value. This concept suggests that all the three bottom lines should be taken into consideration (including society and environment) to measure the organizational success, rather than the only conventional bottom line (profit) (Hall, 2011). In practice, triple bottom line accounting refers to that the conventional reporting framework expands to take social and ecological performance into account besides financial performance. Hence, the commitment to CSR suggests a promise to some extent of reporting of triple bottom line (Sarkis and Dhavale, 2015). 
[bookmark: _Toc493843072]2.3.5 Stakeholder theory 
Stakeholder theory holds that the company has multiple stakeholders and that corporate strategies and activities are the result of multiple stakeholders' interactions (McWilliams and Siegel, 2001). From the perspective of stakeholders theory, the stakeholders refer to "all individuals and constituencies that contribute, either voluntarily or involuntarily, to its wealth-creating capacity and activities, and are therefore beneficiaries and/or risk bearers" (Steurer et al., 2005). Shareholders as a provider of enterprise resources absolute have the right asking for their interests, but the company also should protect the interests of other stakeholders (such as employees, consumers, government, suppliers, society and community, etc.). Stakeholder theory is obviously a challenge to the " Shareholder Primacy Theory", while at the same time making the firm account for social responsibility and more clearly defined the scope of corporate responsibilities. Based on the stakeholder theory, companies should assume a variety of social responsibility, develop and coordinate with all stakeholders to create a win-win situation (Brown and Forster, 2013). 
Recent years in China, some scholars take an in-depth study on this theory. Chiu and Wang (2015) establish a three-dimensional model to account for conflicting result with regards to the relevance among economic and social performance and social disclosure. The first dimension means that stakeholder power mirrors the theoretical basis of the framework proposed. As the second dimension, strategic posture depicts the response mode of an enterprise’s critical decision makers over social demands. For the third one, an organization’s past and present economic performances are bilaterally vital. And as a third dimension, a firm's past and current economic performance is important in two ways (Chiu and Wang, 2015). They use this framework model to analyse CSR reports in Chinese companies based on stakeholder theory, which shows that organisations with greater influences by stakeholders are putting more attention to CSR reporting and more willing to disclose socially responsible information to key stakeholders. 
What is more, Gao (2009) Conducted a survey of the response of 146 non-governmental organizations in China, such as environmental protection organizations, consumer organizations and community service organizations, to the disclosure of social responsibility information in the annual report of the enterprise. The results show that non-governmental organizations have a higher demand for CSR reporting because their attention to the interests of all the stakeholders instead of their own profit. And their research also explains the CSR communicating situation especially in China’s highly government controlled counties. However, Cordeiro and Tewari (2015) proposed that the current CSR reporting status is far from meeting stakeholders’ requirements. 
Furthermore, Liao et al (2017) conclude that corporation reporting their CSR information is also a way to communicate with stakeholders, which can fully understand the various stakeholder’s interests and reduce the potential risks of enterprises.

[bookmark: _Toc488640862][bookmark: _Toc493843073]2.4 The contents and scale of corporate social responsibility 
According to the stakeholder theory, (Carroll, 1999) defined corporate social responsibility should take into consideration of the interests of shareholders, employees, consumers, government, competitors, local communities, environmental and social institutions. 
[bookmark: _Toc488640863][bookmark: _Toc493843074]2.4.1 Employees
Employees are the most important stakeholders in the enterprise, who seen as the enterprise's blood, and also are the direct operation of the business activities, as well as the determine of the implementation of corporate strategy and objectives (Lu and Abeysekera, 2014). Kent and Zunker (2017) believe the relationship between enterprise and employees is the main content of corporate social responsibility. Enterprises should stand on a legal and moral level to treat its employees rather than just based on the economic contract. This kind of moral relationship reveals that there should have mutual respect and trust between the enterprise and the staff, and to the extent which companies should undertake correspond responsibility for the development and perfection of their employees (Kent and Zunker, 2017).
[bookmark: _Toc488640864][bookmark: _Toc493843075]2.4.2 Government
The government is another important stakeholder in the business. Government policies provide a guiding role for enterprises, such as to release relevant laws and regulations, to create long-term development principles for industries, to promote a better operation environment for trading, to provide fundamental public infrastructures. Only the enterprises have a good relationship with the government, at the same time abiding by the tax law, can have long-term development and get access to a good external environment (Jeremy Moon, Kang and Gond, 2010).
[bookmark: _Toc488640865][bookmark: _Toc493843076]2.4.3 Suppliers
Suppliers provide the raw materials to the company no matter what product it produced and to a large extent determine the quality and cost of the product, as well as whether it can profit (Brown and Forster, 2013). In the development of rapid economy, the impact of suppliers on the business have occupy a very important position. Under the free competitive economy, enterprises should be responsible to the suppliers as its strategic partners, and abide by the principle of honest and economic contract to establish a fair, stable and healthy environment for cooperation (Chiu and Wang, 2015).
[bookmark: _Toc488640866][bookmark: _Toc493843077]2.4.4 Consumers
Products and services are ultimately purchased by consumers, so that the purpose of maximizing enterprise’ profits are relying on consumers - ‘Customer is God’ (Homburg, Stierl and Bornemann, 2013). This sentence means that without consumers paying for its products, companies will not be able to continue to survive, let alone the sustainable development. Thus, corporation should be self-restraint and responsible to the consumers (Guan and Noronha, 2013).
[bookmark: _Toc488640867][bookmark: _Toc493843078]2.4.5 Environment and society
Any enterprise is not independent of each other, but in an interaction with its environment,
This interactive relationship is everywhere, everywhere, and has become an important factor affecting the survival and development of enterprises (Neri-Castracane, 2015). If companies blindly pursue the maximization of economy while ignoring the costs of pollution due to the environmental destruction, the consequences often not worth the candle. Many Chinese enterprises cost hundreds of million to fix the river pollution in order to pursuing very short-term profits. This is the irrational behaviour that against ethics and social responsibility. Only rational use natural resources and create a harmony relationship with the natural environment can enterprises and the whole society achieve sustainable development (Zhao and Patten, 2016).

[bookmark: _Toc488640868][bookmark: _Toc493843079]2.5 The format and standards of CSR reporting 
[bookmark: _Toc488640869][bookmark: _Toc493843080]2.5.1 Format and types
With regard to the format of CSR reporting, the practice varies from different countries and different enterprises. Dhaliwal et al., (2011) suggest that the social responsibility report can be divided into the following forms: descriptive report (no use or rarely use quantitative information); quantitative reports (measured in non-monetary figures); monetary reports (measured in monetary figures); internal reporting (for internal decision making); external reporting (for external users); partial social responsibility reporting (reporting on one or more social responsibility activities), and comprehensive social responsibility reporting (a comprehensive record of corporate social responsibility). Besides, corporate social responsibility information can be including in the annual report, or using a separate report and even in the form advertisement in their corporate website. In addition, CSR report also in a form of value-added table, employment report, the company's sustainability report, etc (Sethi, Martell and Demir, 2017).
Generally, Western companies (including German, France and Britain) take three forms of CSR reporting: target social responsibility report, that is, add the future objectives of corporate social responsibility into the report; traditional reports; and social responsibility statements (Brammer and Pavelin, 2014). In China, there also have great progress in the study of CSR report forms. Tian, Wang and Yang (2011) argue that although the various enterprises apply to different types of CSR reports, but there are mainly as the follows: Improvements in existing annual reports (reflect or add new items in the form of notes), narrative and stand-alone reports (eg, social and cost reports, pollution reports, social balance sheets, social income statements, social responsibility annual reports, etc.).
[bookmark: _Toc488640870][bookmark: _Toc493843081]2.5.2 Standards and guidance
The Global Reporting Initiative (GRI) was established in 1997 by the United States Non-Governmental Organization "Environmentally Responsible Economies Alliance" and the United Nations Environment Program (UNEP) (Kahneman and Schild, 1966). The GRI Report Document Series consists of the Sustainability Reporting Guidelines, Industry Supplemental Guidelines, Indicators Regulations and Technical Regulations. It is an important tool to help users prepare or read and use sustainable development reports (Initiative, 2006). One important objective of the organization's establishment is to promote a framework and guidelines for global organizations to disclose information related with sustainable development, such as economic performance, the environmental data, and other achievements in social aspects, so that to improve the quality of CSR report (Initiative, 2014). In 1999, GRI first issued a draft of the Sustainability Reporting Guidelines - the world's first framework of CSR reporting based on the theory ‘triple bottom line’. Then a formal guide for sustainable development was published in June 2000, which was revised in 2002 as a G2 guide; the latest edition is the G4 guide published in October 2016 (GRI, 2016).
According to the "Standard Disclosure" requirement in the GRI reporting framework, the basic content of CSR report consists of three categories:
· Background information. It requires a comprehensive and accurate description of the background information including corporate vision and strategy, main achievements, challenges, problems and solutions
· The management policy and strategy. How companies manage specific issues and important aspects of sustainable development, including management systems and key policies and processes.
· Performance information. This is the core content of the CSR report. The performance information is divided into economic, environmental and social performance sub-categories. Each sub-category has specific indicators with detailed introduction (GRI, 2016).
Similarly, in addition to ‘Global Reporting Initiative (GRI)’, the ‘social responsibility initiative’ and ‘the construction of the social responsibility index system’ are also the key guidelines to measuring social responsibility (Moratis, 2016). The more commonly used indicators around the world are: Corporate Social Responsibility Guide (ISO26000); The Fortune 100 Responsibility Ranking Index; The Dow Jones Sustainability Index; the BITC (Business in the Community) Corporate Social Responsibility Index, and MSCI KLD 400 Social Index; a third-party rating agency - Renson Global (RKS) - RKS social responsibility reporting rating system (including MCT social responsibility report evaluation system and rating conversion system) (Toppinen et al., 2015).
In China, standards and guidelines that generally used by Chinese companies are: Global Reporting Initiative (GRI); Sustainability Report Guidelines (G4); and the "China's top 100 corporate social responsibility index" built by the Chinese Academy of Social Sciences. However, there are no unified principle and standard in China that all companies have to follow when draw up their CSR report. Even though it is mandatory for Chinese companies to disclosure corporate social responsibility and there have some relevant laws and regulations, such as ‘Act of listed companies’ responsibility’ and ‘corporate social responsibility index’, but not all the contents of CSR reports are specified and compulsory like a financial statement do, companies can choose to disclosure the information as they want (P.-C. Liao et al., 2017).

[bookmark: _Toc488640871][bookmark: _Toc493843082]2.6 CSR reporting in China
[bookmark: _Toc488640872][bookmark: _Toc493843083]2.6.1 The background and rationale of CSR reporting in China
Since the 1990s, Chinese academia has begun to pay attention to the study of corporate social responsibility, especially after the late 90s, set off a corporate social responsibility research boom (Lu, 2009). Several reasons can contribute to the emphasis on corporate social responsibility research in China. Firstly, with the introduction of in-depth academic achievements of western corporate social responsibility research, Chinese scholars has aroused the concern of social and environmental problems, thus beginning to explore the issue of corporate social responsibility. Secondly, the increasing number of social and economic problems caused by Chinese companies, such as employee’s interests, consumers' rights, and environmental pollution and so on, has aroused widespread concern (Yaning, 2012). These problems not only affect the healthy operation of the economy, but also threaten the stability and development of society. Academics and the community began to study the solutions to solve these problems from the perspective of the enterprise. Thus, corporate social responsibility emerging into the research field of vision (Moon and Shen, 2010). Finally, is the concept of sustainability. The Chinese traditional concept of development emphasis on the economic growth while ignoring the humanities, social resources, and environmental problem, which accumulated a wealth of material and economic growth, but also caused a series problems such as waste of resources and environmental pollution (Guan and Noronha, 2013). With the development of economy and society, China has gradually realized the importance of sustainability and started requiring companies to take and report their social responsibilities to the public (Dong, Liu and Jiang, 2015). The development of corporate social responsibility reporting in China can be divided into three stages:
[bookmark: _Toc488640873][bookmark: _Toc493843084]2.6.2 The pioneering stage of CSR in China (1985 ~ 2000)
The literature search shows that the earliest work in China mentioned this concept is the book named "corporate social responsibility" edited by Yuan Jiafang (1990). The book defines corporate social responsibility as "the obligation that an enterprise must take to safeguard the fundamental interests of the state, society and mankind as well as facing the social needs and problems while striving for its own survival and development" (Yuan, 1990). Yuan has known as a pioneer for the study of corporate social responsibility in China. But his book emphasis too much on the legal level, the understanding of corporate social responsibility is too narrow. At this stage, the articles and researches studied on corporate social responsibility is basic and mostly an introduction of western examples and practices (Guan and Noronha, 2013). 
However, there is a wide range of controversy over the issue that whether companies should fulfill their social responsibilities. Some scholars from the view of the state-owned enterprises under China's reform situation, argued that although the enterprise should take social responsibility, but should not be too much involved in social activities (Noronha, Tou and Cynthia, 2013). Gao (2009) pointed out the dependent nature of the state-owned enterprises under the planned economy, and the government's inappropriate intervention of enterprises such as apportionment of manager, sponsorship. Lu (2010) advocate state-owned enterprises to establish a modern corporate system which should be stripped from the social function and responsibility. Nevertheless, there are also scholars directly suggested that the social function of state-owned enterprises is not standardized and should be separated from the government (Tian, Wang and Yang, 2011). Furthermore, Zhao and Patten, (2016) believe that enterprises have been unavoidably passive committed to social responsibility. And he suggests corporations should take the initiative to undertake social responsibility for the sake of itself to create a broader living space.
[bookmark: _Toc488640874][bookmark: _Toc493843085]2.6.3 The growth stage of CSR in China (2000 ~ 2008)
During this period, the topic of research on corporate social responsibility in China includes:
Social responsibility and the relationship between sustainable development and a harmonious society; Introducing to SA8000; Corporate culture, business ethics and business accounting in the respect of CSR issues; Chinese private corporate social responsibility; The relationship between CSR and economic performance; Multinational companies, stakeholders and corporate social responsibility; CSR and corporate governance, labor protection and so on (Noronha, Tou and Cynthia, 2013). 
In addition, the empirical research on corporate social responsibility in China has begun to emerge, as well as the discussion on the standard and types of CSR reporting. As for the content and value of Chinese CSR report, Xiang and Li (2007) found that for the inclination of CSR issue reporting, most of the listed companies would like to disclose staff issues, philanthropic donations and product quality problems while most listed companies did not widely disclose issues on community support and environmental protection. Similarly, Wang and Chaudhri (2009) researched 642 companies in total listed on SSE (Shenzhen Stock Exchange) in 2003 about their corporate social responsibility disclosure, but did not include practices in financial sector. This research found scattered CSR information has been disclosed in their annual reports while many companies had no independent section for CSR issue reporting. 
What is more, there are several researches evaluated the CSR reporting status in China. For example, Zhang (2012) researched 168 firms listed on SSE (Shenzhen Stock Exchange) in 2007. It was revealed by the finding that 155 companies among them have conducted CSR disclosures in the annual reports. It was also shown from his study that 48% and 68% of the studied firms disclosed environmental CSR issues and community support issues respectively. And merely 34% disclosed issues on product quality while 28% disclosed staff issues. 
Furthermore, Gao (2009) found that most firms arranged CSR information within the section of ‘Notes to the Accounts’. The research by Gao has pointed out that the critical CSR issues solved by listed companies in China have shifted to issues about environment and community support from those about employee and product quality.
[bookmark: _Toc488640875][bookmark: _Toc493843086]2.6.4 The mature stage of CSR in China (2010 ~)
[bookmark: _Toc488640876]Since China's participation in ISO26000 drafting and become a member in 2010, the CSR research gradually become mature and international (Tian, Wang and Yang, 2011). Around 2011, institutionalized the CSR reporting have been widespread concern. In addition, researches in this stage show the feature that consistent with the international trends - low carbon, green finance and competitiveness issues become the subject of research (P.-C. Liao et al., 2017). For example, Zhao and Ma (2015) surveyed 458 enterprises listed on Shenzhen Stock Exchange (SSE) in 2014. Compared with study of Zhang, this study implied that issues on employee and product quality played a prominent role in CSR disclosure that were disclosed by 15% and 45% of the studied companies respectively. For community support and environmental issues, only 1% and 7% of the enterprises reported these issues in the annual reports separately. These previous studies have revealed varying trends on critical CSR issues reported by Chinese companies listed on varied stock exchanges during a similar time period (Xun, 2013). 
However, these researches were carried out before CSR reporting instructions were issued by SSE (Shenzhen Stock Exchange). Liao et al., (2017) suggest that in order to make contrast, it is urgently necessary for these two stock exchanges to conduct content analysis on the CSR reports and annual reports that Chinese-listed companies issue after pronouncements.
Furthermore, Western academia has been aware of CSR reporting of China, recently contributed by a research by Marquis and Qian (2014), who investigated 529 corporate social responsibility reports from mainland Chinese enterprises with content analysis. They found that more than 41% of these sampled enterprises could not offer any information about the 42 dimensions of CSR indicators their study referred to. However, there are some limitations for this study. With only examination of CSR reports within one singular year (2013), this study excluded other communication medias, like corporate websites and corporate annual reports. Besides, the study put most focus on concerns about environment and employed an indigenous list of dimensions of CSR (the expert evaluation system for Chinese honour roll for CSR) rather than an international one like GRI. Therefore, this dissertation attempt to make up this gap since it is strongly welcomed for more comprehensive study with more detailed content analysis to explore and evaluate the status of Chinese CSR reporting. 
[bookmark: _Toc493843087]2.6.5 Conclusions of the characteristics of CSR reporting in China
After reviewing the existing literatures relevant to CSR reporting in China, it can be seen that the researches has shown the following characteristics:
From the understanding of the definition of corporate social responsibility itself, early researches in China emphasizes on the economic responsibility. This is closely related to China's transition from a planned economy to a market economy, that need to pursuit of efficiency and profitability. Later on, with the gradual understanding of Western theory and practice, as well as the requirements under the condition of Chinese market economy, the subsequent researches in China mainly based on the concept of Western corporate social responsibility and theoretical framework to explore a variety of topics. It is especially worthy of attention that these researches combined CSR and China's national conditions and social background together and is of practical significance to construct a set of corporate social responsibility system suitable for China's specific social background. 

[bookmark: _Toc486800238][bookmark: _Toc488640877][bookmark: _Toc493843088]2.7 Summary of literature review
This chapter has reviewed all the appropriate and, as far as possible, up to date material; many theories and models are available for the definitions of corporate social responsibility, and the content and value of CSR reporting in China. While CSR disclosure has received considerable attention by researchers over the past several years, the general understanding of its implications for Chinese companies is very limited due to lack of adequate coverage of existing studies, especially in recent years, and also because of the comprehensiveness of CSR reports that are highly non-standardized and mostly voluntary in nature. 
This study will seek to address this gap by means of undertaking content analysis of the corporate social responsibility report of the top 50 Chinese companies.


[bookmark: _Toc493843089]Chapter 3: Research Methodology 
[bookmark: _Toc493843090]3.1 Introduction 
This chapter aims to explain how the research process would be conducted in order to achieve the objectives that have been presented in the previous chapter. The research philosophy, research strategy and the research method will be explained in detail, as well as the data collection methods will be discussed. Alone with the rationalizations of the selected strategy and method within this investigation.
To ensure the research can be applied appropriate and relevant, the clear definition of business research proposed by Bannister and Saunders (1978) demonstrate that “business research is a systematic, organized, critical, data-based, objective scientific investigation into a given problem conducted with a purpose, in order to obtain a solution or answer”. It has been argued that business research belongs to a knowledge body that enables scholars to analyse and depict methods. As Cooper, Schindler and Sun (2006)implied, business research might contain researches that are explanatory, reporting, predictive or descriptive. Business research is defined by Saunders et al. (2015) as a procedure by which people make efforts on learning things through a systemic means in order to enrich their knowledge.

[bookmark: _Toc493843091]3.2 Aims and objectives 
The purpose of this study is to analyse and evaluate the content and status of CSR reporting in China. The objectives that would be complemented in this research are as follows:
· To recognize and investigate the content and value of CSR reporting
· To evaluate the current status and issues of CSR reporting in China
· To provide some recommendations for the improvement
In order to achieve these objectives, this paper applied to the research onion as a methodology developed by Saunders et al (2015). The research onion, which can be seen in figure 3-1, encompasses the entire research process in a series of layers: The research philosophy, research approach, research strategies, time horizons, finally constituting the data collection methods to be utilized.


[bookmark: _Toc493843092]3.3 Research Design
[image: reference/2017.07.26%20methodology/research%20onion.png]
Figure 3-1: The research ‘Onion’ adapted from Saunders, 2015
Research design is important due to its character as a key link between arguments and theories that inform collected empirical data and the research. Similarly, Cavana, Delahaye and Sekaran (2001) thinks that a certain research can get direction from appropriate research design to collect and analyse the data. Based on Saunders et al (2015), an onion can be used to represent the research procedure. When individuals conduct research, several available approaches and layers must be employed consistently. According to research onion, individual must consider several issues before data analysis and data collection - as the core and central point of onion - are addressed (Saunders and Lewis, 2012). The contents of the research onion and the chosen method are explained in the subsequent sections, they are: research philosophy, approach, strategy, technique and procedure. 
[bookmark: _Toc493843093]3.3.1 Research Philosophy
As the first layer in research onion, research philosophy shows most importance. Research philosophy refers to an idea or a belief with regards to the interpretation, analysis and collection of collected data (Saunders, Lewis and Thornhill, 2009). It can be defined as the knowledge development in a specific field that will affect the strategy of researcher related with the research method or plan. Actually, the particular opinion and view of the relation between process and knowledge which helps it develop are among the major considerations affecting the selection of a particular philosophy(Crossan, 2003).
A research onion provides several philosophies: realism, pragmatism, interpretivism, and positivism. Each of the philosophy can affect the research procedure by which a researcher would consider to choose.
For this study, an interpretivist approach will be adopted throughout the whole research. As a philosophical stance, interpretivism supports that human have difference from physical phenomenon, as they have different meanings (Bannister and Saunders, 1978). It is argued by an interpretivist method that individuals cannot study social worlds by the same means as studying physical phenomenon because it is needed to take complexity into consideration (Bryman and Bell, 2015). Interpretivist research aims at creating richer and new interpretations and understandings of the world where we live. For this reason, this philosophy perfectly matches the objectives presented before, that to comprehensive the knowledge about how the Chinese companies engaged in CSR reporting and to figure out what factors may be associated with it.
[bookmark: _Toc493843094]3.3.2 Research approach
The second layer in the research onion by Saunders et al. (2015) is research approach, which is divided into the inductive method and the deductive method by them. The deductive method includes data collection and theory development on the basis of the consequences brought by data analysis. This approach is to put hypothesis first and from the hypothesis and theory to the conduct a result (Cavana, Delahaye and Sekaran, 2001). On the contrary, an inductive approach is to develop a result and theory based on the process of data analysing (Veal, 2005). Thus, it is doubtless that inductive method is suitable for this specific study, from data towards theory, gathering the data firstly and then generating the main findings as a consequence of data analysis. However, the inductive method only describes the result instead of informing the reason for behind it (Zikmund et al., 2013). This research will take advantage of the inductive method but improve it as not only tell people what can be find through analysis, but also try to explain why it happens.
[bookmark: _Toc493843095]3.3.3 Research strategy
The research strategy chose for this study can be described into three steps: First, summarizes the basic framework with the help of theoretical basis to ensure the rationality of the CSR reporting system. Secondly, use content analysis to process the extent of Chinese companies engaged in corporate social responsibility reporting. In the step, a basic excel spreadsheet software will be use to record what content has been reported in CSR report. Thirdly, a further step will be taken by scoring each indicator’s performance. 
As a primary instrument used to analyze the issued information, content analysis is regarded as a ‘technique to make inferences through identifying defined features of messages systematically and objectively (Holsti, 1969).’ Stemler (2015) thinks content analysis is a study tool utilized for investigating whether certain concepts and words exist in the texts. Content analysis has been applied widely in corporate environmental and social responsibility research (Hsieh and Shannon, 2005). 
There are many advantages for choosing content analysis as a research strategy for this study. Firstly, though CSR reports have many format and standards, such as stand-alone sustainability reports, annual reports, and corporate websites (Liao et al., 2017). The research on CSR reporting has acknowledged content analysis as a helpful method for a long time. This method contributes to analyzing diverse CSR issues, containing themes, motivations, corporate social disclosures and approaches (Neuendorf, 2016). Content analysis makes it easier for researchers to compress large data into fewer categories of content from diverse texts based on explicit and organized standards (Graneheim and Lundman, 2004). Neuendorf (2012) also pointed our that the essences of content analysis that are systematically, objectively, and quantatively features give no bias on the research results.
Therefore, this study will use content analysis to find out the status and patterns of CSR reporting in China. Specificly speaking, the content of CSR report will be divided into eight categories and  thirty-two sub-categories as indicators to evaluate the quality of the CSR report. These indicators and relevant criteria for reporting them are according to the Sustainability Report Guidelines (GRI, 2016), which has been introduced in Chapter two. 
The first step of content analysis is to fill the spreadsheet by simplely identify which indicator has been reported in the CSR report by the choosen sample. If they disclosed the information then fill with ‘Y’ in the box; on the contrary, the box will be blanked if not. However, this approach only answered the question whether the company report the information in their CSR report, but not tell the quality and to what extent does the company disclose these informations (Neuendorf, 2016). 
Thus, a further step will be taken into account, which is to score the company’s performance on each indicator, by completing the disclosure indicator scoring sheet (Appendix 3). Each of the standard and point are given as follow:
· None disclosure (0 point): No information description, no expression;
· Less than average (1 point): Only mentioned but lack of detailed discussion;
· Average (2 points): Certain details of the information have been reported but very limited content and length;
· More than average (3 points): Most of the details are disclosed, but lack of integrity and in depth data to support
· Comprehensive (4 points): The information is completely, clearly, comprehensively reported supported with data and statistic.
After marking all the companies’ scoring sheet, there will be an average point for all the company’s performance on each indicator, compared to the full mark 4 points, it can be seen that how Chinese companies are engaged in the CSR reporting. 
To conclude, content analysis is the chosen approach for this study to evaluate the degree to which Chinese enterprises have worked on CSR reporting. Content analysis has advantages and characteristics fitting for the selected research questions and will assist to realize the particular objectives. This approach can be employed to study the standards and content of Chinese CSR reports as well. 

[bookmark: _Toc493843096]3.4 Data collection 
The data can be collected from two sources, primary data and secondary data. Primary data belongs to original data that collected for the study questions at first hand, while secondary data refers to information that others collected for their objectives that may not be the same as the research’s (Downe‐Wamboldt, 1992). In this study, the secondary source will be used, as the data will be collected from company’s CSR report and their website.

[bookmark: _Toc493843097]3.5 Research Sample  
Sampling refers to the choice of a sub-set of examples of the aggregate number of units so as to have the ability to draw overall conclusions regarding the whole body of the units (Blumberg, Cooper and Schindler, 2014). Especially when facing with a quite large population, researchers will choose a suitable sampling method to generalize the results, because surveying the entire population is unusual for an investigative study due to financial constraints and time. For this reason, it is suggested by Saunders et al (2015) that researchers are required to draw a conclusion with regards to the sample for target population for achieving the research goals. Many studies find that there are two categories usually for sampling design: non-probability sampling and probability sampling (Zikmund et al., 2013).
The selected sample has been chosen as a non-probability, convenience sample for this study. As Saunders et al (2015) differentiate between non-probability sampling and probability sampling on the basis of their level of being accessed. The definition of a convenience sample is that the members are being chosen out of population according to their relative low cost and easy access (Saunders, Lewis, & Thornhill, 2015). 
With respect to statistical terms, although the results from examine non-probability sample can also explain the overall nature and characteristics to a certain extent, it cannot be deduced from the population in general (Veal, 2005). However, it might be more appropriate to use non-probability sampling in an in-depth research on complicated social phenomena whereas probability-sampling is suitable for large-scale research related to representativeness (Small, 2009).
The selected companies in the sample of this research will be the top 50 Chinese companies ranked by brand value in 2017, the data will be collected from their websites and other information will from public Exchange stocks in China. 

[bookmark: _Toc493843098]3.6 Reliability 
Reliability refers to the ‘degree by which data collection techniques or technique will generate consistent discoveries, other researchers would reach similar conclusions or make similar observation, or transparency exists in how raw data provided sense.’ Literature has logically derived all data collection. The procedures of data collection have been testified by a dissertation supervisor with rich experience. Every effort has been paid to ensure the remaining impartiality and objectiveness of researcher throughout the survey procedure. Questions were derived from the fundamental literature for collection of primary data to limit bias. The whole primary investigation adopted a neutral vocabulary. The expert dissertation supervisor signed off an original pilot study that subject specialists and colleagues completed before data collection. 

[bookmark: _Toc493843099]3.7 Validity
Bechtoldtas defined validity as ‘the adoption of a group of operations as appropriate definition for whatever is going to be measured’. Even though inter-coder reliability does not have any recognizable standard, it was indicated by the report of Neuendorf (2016) that more than 80 percent would be adoptable in most cases. For improving validity of the results, this research has expanded and reviewed the definitions to make sure that each sub-category has a wide word list, in which it could be applied. During the whole process, the researchers’ biases can be minimized under the help of using content analysis to interpret qualitative texts, and a more reliable and valid results can be provided to its readers. This study will therefore be valid if it measures to what extent Chinese companies engaged in CSR reporting. 

[bookmark: _Toc493843100]3.8 Ethical consideration
There will be ethical considerations and limitations to be taken into account during the process of this project. Research ethics is defined by Saunders et al (2015) as ‘the norms of behaviors guiding our conduction related with rights of people who turn into your work subject or are influenced by your work’.
[bookmark: OLE_LINK65]For this project specifically, the researcher will use content analysis method and will be subject to guidance from the university’s code of ethics. Content analysis is going to be used to analyze information that organizations gave and will sample no sensitive classified information. The use of content analysis will enable the research to prevent any ethical problem, since the analyzed document is published by organization. Nevertheless, a form of ethics was put forward and completed, and then assessed and authorized by the dissertation supervisor. Moreover, there exist no onerous concerns as this study only utilized resources in public field.

[bookmark: _Toc493843101]3.9 Limitations
One of the main limitation of this chosen method is the scoring system that will been taken to evaluate the quality of the CSR report. Although the points that have been given to each company is based on the GRI guidelines, it is still individual and subjective at some point. Due to these circumstances, a dissertation supervisor with a wealth of knowledge and experiences has been allocated and worked alongside the individual to inspect the progress and to give guidance on the chosen subject. In addition, the supervisor can help certify if the collected data is reliable. What is more, with regard to the scale of sample, it cannot be denied the fact that a limited number of CSR reports have been chosen, which is only the top 50 Chinese companies.

[bookmark: _Toc493843102]3.10 Conclusion 
The function of this methodology chapter is to clarify the general research methodology this study adopted and the reason why it has been selected. It is also a chance for reflection of limitations owned by the chosen methodology in this study as well.
To conclude, this study will apply an interpretivism philosophy with an inductive method for research approach. This research has also used content analysis. Nevertheless, this investigation aims at reviewing CSR reporting of Chinese companies, rather than seeking to verify a specific hypothesis. The data collection choice would be a multi-method qualitative research according to the contents of corporate social responsibility reports or their websites. 


[bookmark: _Toc493843103]Chapter 4: Research analysis
[bookmark: _Toc493843104]4.1 Introduction
This chapter will give full analysis of the Chinese top50 most valuable brand companies’ CSR reports to meet the main objective of this dissertation – to investigate and evaluate the status and issues of corporate social responsibility reporting in China. The contents and quality of each CSR report will be evaluated by scoring each indicator that suggested in the Sustainability Report Guidelines (the 50 companies’ individual scoring sheet are shown in the Appendix 3). The process and criteria used to evaluate that to what extent are these contents have been disclosed by the company during the scoring system are as follows:
Table 4-1 The criteria and standard of the scoring system
	None disclosure    [image: ] Full disclosure

	0
	1
	2
	3
	4

	None
	Less than average
	Average
	More than average
	Comprehensive


Based on the standard made by Global Reporting Initiative (GRI), the Sustainability Report Guidelines (G4) and various Chinese corporate social responsibility standards, such as ‘China's top 100 corporate social responsibility index system’, this research divided the content of the CSR reports into eight categories and thirty-one sub-categories. The eight main categories are corporate vision and strategy; background information; CSR information; performance information; product data; community involvement; employee data; and independent assurance reports. Content analysis has been used to evaluate each of the thesis. 

[bookmark: _Toc493843105]4.2 Corporate vision and strategy
Corporate vision and strategy is an important measure to guide corporate social responsibility behaviour and practice, which reflect the understanding and attitude in respect of the willingness to take social responsibility within a company. It includes the indicators: Vision and Strategy, Corporate performance and commitment, Challenges, problems and solutions, Stakeholders and stakeholder strategy, Stakeholder engagement, and Key stakeholders' dividend policy.
[bookmark: _Toc493843106]4.2.1 Vision and Strategy
Table 4-2 Number of companies disclosed ‘corporate vision and strategy’
	
	CORPORATE VISION AND STRATEGY

	
	Vision and Strategy
	Corporate performance and commitment
	Challenges, problems and solutions
	Stakeholders and stakeholder strategy

	
	
	
	
	Stakeholder engagement
	Key stakeholders' dividend policy

	Number
	35
	42
	14
	4
	4

	Percentage
	70%
	84%
	28%
	8%
	8%


In the results of the content analysis (table 4-2), it can be seen that most of the CSR reports of Chinese top 50 companies talked about companies’ vision and strategy at the very beginning of the report, the percentage reach to 70%. Furthermore, almost 84% of the reports included the performance and achievements they have recently accomplished, while the sub-category of ‘challenges, problems and solutions’ has showed a very low rate, only 14 companies mentioned this in their CSR report. Stakeholder strategy and key stakeholders’ dividend policy also shows poor performance, accounting for 8% of the total 50 companies. More details of the content analysis and the information about which company has reported this can be found in the Appendix 2.
[bookmark: _Toc493843107]4.2.2 Corporate performance and commitment
[image: ]
Figure 4-1 Corporate vision and strategy scores
What’s more, looking at the detail of the content, it’s evident in the figure 4-1 that some sub-categories have performed better than others. The scoring sheet of each companies can be found in the Appendix 3. The result shows that the values of ‘vision and strategy’ and ‘corporate performance and commitment’ show relatively high scores (2. 78 for Vision and Strategy and 3.33 for corporate performance and commitment). That means these two contents has been explained in detail in most of the CSR reports, among them ‘corporate performance and commitment’ present the best. For example, there are three companies have got full 4 scores in this part, which are Ping An, Suning Appliance and Huawei. Huawei Group have made a full description in their CSR report about their achievements last year and ‘commit to take more responsibility to its customer and the whole society by innovating new 5G products in the next 3 years’ (directly quote from the report but translated from Chinese). Pingan China expressed corporate strategies and relevant implementations, and even gave details about how to measure and supervise their practices. 
The results of this study can be explained by the stakeholder theory in terms of CSR problems discussed by Kim, Park and Wier (2012), McWilliams (2001), and Zhao and Patten (2016). They claim that a clearly communication about corporate performance and commitment to its stakeholders can let them learn more about company’s overall strategy and its business philosophy and thus reflecting on their social responsibility actions and projects.
[bookmark: _Toc493843108]4.2.3 Challenges, problems and solutions 
However, there are some parts got relatively low score, for example, with respect to ‘the problems and solutions’, most of the enterprises in their corporate social responsibility report only briefly introduce the problems and challenges they are facing at the moment and also mentioned that some measures will be taken to deal with these problems. However, they do not classify these problems, for example, Bank of China reports that their big challenge is “the problem that the digital age has been brought about” (translated from Bank of China original CSR report in Chinese). They have not specified in detail how the digital age impacts different sectors of the company, such as product problems, economic performances, environmental problems or corporate social responsibility activity. The cause and essence of the problem have not been elaborated, nor did the company propose a detailed solution as to what measures should be taken in corporate governance, environmental management, etc. 
The results of this research are consistent with the study of Lu (2009) that the existence of this issue means that Chinese companies are lacking the capacity to deal with social responsibility problems and remains to be further strengthened.
[bookmark: _Toc493843109]4.2.4 Stakeholders and stakeholder strategy
Of the Chinese top 50 most valuable brand companies’ CSR reports that have been collected and analysed, only four companies described the importance of stakeholders’ engagement and key stakeholders' dividend policy in their social responsibility report while other companies do not mention these questions at all. The four companies are Tencent, Suning Appliance, Petro China and China Merchants Bank. There are a number of enterprises that do not involve the distribution of benefits of key stakeholders, including China telecom, China Construction Bank, and Sinopec. This part is the lowest score among all the sub-categories. 
The reason for this result of low rate disclosure about ‘key stakeholder income dividend’ is caused by the different management policy of Chinese listed companies (Guan and Noronha, 2013). Many listed companies consider this as the business secrets and therefore refuse to report their social responsibility in detail. (P. C. Liao et al., 2017).

[bookmark: _Toc493843110]4.3 Background information
Background information includes the brief introduction of the enterprise’s name, the organizational structure, the number of products, the number of employees, nationality and stakeholder list (GRI guideline, 2016). 
The result of content analysis shows that reporting in background information is the most ideal level of performance of all the ten categories, as almost 90% of companies disclosed this information in their CSR report. In addition to the basic enterprise profile information, some of the most influenced enterprises in China have included more details contents linked to social responsibility, such as the sales revenue, energy-saved products, business development plan and marketing strategy. These enterprises are Petrochina, Sinopec, Airchina, Evergrand Real Estate and so on, most of them are energy-based or energy-consuming enterprises whose social responsibility report has been paid to a higher degree of attention by the stakeholders and public society.  
The result shows the same pattern of previous research such as Gao (2009) and (Noronha, Tou and Cynthia, 2013) that companies with greater influent in environmental and energy-based industries have a higher demand for CSR reporting because they pay more attention to the interests of all the stakeholders instead of their own profit (Gao, 2009). It is also similar to the habits of listed companies in China that enterprises are more intended to report the basic information (Noronha, Tou and Cynthia, 2013).

[bookmark: _Toc493843111]4.4 CSR information
This category mainly analyses how the company prepare its CSR report, the guidance and criteria, the objectives and actions in terms of company’s CSR strategy and its implementation, CSR honours and recognition. As well relevant government support and guidance on Chinese companies’ sustainable goals are been included, such as China’s National Plan on Implementation of the 2030 Agenda for Sustainable development.
[bookmark: _Toc493843112]4.4.1 Preparing the CSR report
Table 4-3 Number of companies that disclosed CSR information
	CSR INFORMATION

	
	Preparing the CSR report
	CSR Honors and Recognition
	China’s National Plan on Implementation of the 2030 Agenda for Sustainable development
	Sustainable Development Goals

	Number
	41
	21
	11
	20

	Percentage
	82%
	42%
	22%
	40%


Based on the content analysis of China's top 50 corporate social responsibility reports, it can be found in table 4-3 that the preparation of the CSR report is generally well presented, nearly 82% of companies reported this information. Not only the basic CSR information such like the time range, the main content covered by the report are included, the guidelines for the preparation of the report has also been explained, as well as the reference to the data and some reporting commitments have also been covered. Among all the elements, the guidelines and criteria the company chose to use for preparing the report is the most content that must be included in each report and a vital criterion for evaluating its quality (Marquis and Qian, 2014).
The result shows the same picture with (Lu Tang and Li, 2009) that in addition to comply with the GRI standard, some companies in the process of preparation CSR report also refers to a number of Chinese industry standards and some local policies and regulations. For example, China Construction Bank referred to the ‘Guideline for the CSR report of Chinese Banking financial institutions’ to fulfil corporate social responsibility report. And Haier, China Sinopec Group, Lenovo Group, also referred to the "China's top 100 corporate social responsibility index system" built by the Academy of Social Sciences (Toppinen et al., 2015).
This shows that Chinese enterprises emphasize on its own development characteristics in the process of the preparation for corporate social responsibility report, instead of blindly complying with Western standards, but pay more attention to some of the domestic speculation and the implementation of the requirements (Yaning, 2012).
[bookmark: _Toc493843113]4.4.2 CSR Honors and Recognition
This element evaluates company’s honors and recognition on CSR and how they communicate with stakeholders about their CSR mission and recognition by reporting their social responsibility activities and accomplishments. 
It can be seen from the table 4-3 that this information is not well disclosed compare to the information of preparing CSR report, which just account for 42% of all 50 samples. That means only 21 companies report or describe relevant information, and it is below the average.
[bookmark: _Toc493843114]4.4.3 China’s National Plan on Implementation of the 2030 Agenda for Sustainable development

Figure 4-2 CSR information scores
Table 4-3 and Figure 4-2 shows that China’s National Plan on Implementation of the 2030 Agenda for Sustainable development has been mentioned and implement only by a small amount of companies among the research samples, which account for 22%.
But through content analysis, this information only reported by some of the heading companies within different industries, including Tencent, China Mobile, China Construction Bank and other 8 companies. This is due to the link and collaboration between Chinese big companies and the sustainable development policy made by the government, which is consistent with what has been discussed in the literature review that the government is another important stakeholder in the business. Only have a good relationship with the government, at the same time abiding by the tax law, can the enterprise have long-term development and get access to a good external environment (Jeremy Moon, Kang and Gond, 2010).
[bookmark: _Toc493843115]4.4.4 Sustainable development goals
However, the result shows that sustainable development goals were less than partially disclosed in the CSR reports, which only account for forty percent and hence need to be improved. According to (Yin and Zhang, 2012), this is because there are some problems in understanding of the specific environmental objectives of the enterprise. Most of the company failed to give and list the specific actions for reducing environmental pollution, and showed the lack of determination to the efforts that should be made from the company. Instead, they use a lot of vague words, such as "strive to", "try to improve", “may enhance” and some companies even did not report any statement about their own environmental goals and actions in the CSR report. This will affect the assessment of the sustainability of business performance, and will greatly weakening the quality of the corporate social responsibility report (Dong, Burritt and Qian, 2014).

[bookmark: _Toc493843116]4.5 Performance information
This category analysis how company report their performance in detail, including sustainable strategy, economic performance, social performance, and the correlation between economic performance and sustainable performance. 


Table 4-4 Number of companies that disclosed performance information
	PERFORMANCE REPORT

	
	Economic performance
	Environmental performance
	The correlation between economic performance and environmental performance

	Number
	36
	25
	5

	Percentage
	72%
	50%
	10%


As can be seen from table 4-4, most of the top 50 Chinese companies would report the economic information in their CSR report, which leading the percentage of 72% of all the sub-categories. This may because of the existing standardized compulsory financial statement that Chinese listed companies are required to report by the government (Yaning, 2012). 
The second position raking among all the three sub-categories is the environmental performance information, 50% of the companies chosen from the sample are intended to report their environmental data. 
[bookmark: _Toc493843117]4.5.1 Economic performance 

Figure 4-3 Economic performance scores
The economic performance evaluates the way corporate reveals information about financial performance including profits and revenues, payments on tax and influence made by company activities to society, fair trade as well as competition. 
The result shown in detail in figure 4-3, and in-depth economic disclosure elements has been analyzed that fundamental information including profit, sales and revenue were reported in a more comprehensive way with a grade of 3.29, while tax issues were reported in a level of above average with a grade of 2.96. What was revealed in a poor way was fair trade and anti-monopoly with a grade of only 1.07. That is to say, there are 82% companies disclosing the fundamental information regarding to economic disclosure in a comprehensive way or above the average level, while there are 74% companies reporting the same level regarding to tax issues. A minority of companies have revealed fair trade and competition.
Above all, the comprehensively disclosed part is the basic information about company's profit and revenue followed by tax issues and disclosure about the impact of company's activities on society. The result could be caused by the fact that a majority of companies are highly committed to stakeholders and investors, therefore need to present the economic performance of their companies (Mcwilliams, 2001). Additionally, it has been discussed in Chapter 2 in terms of political and economy theory that supporting the policies and regulations issued by government is one of the main functions of CSR reporting, therefore, China’s majority companies are intended to report tax information as well as their business influence on society (Zhao and Patten, 2016). 
What is more, reporting on anti-monopoly and fair trade was at very low reporting percentage since it is not covered by over 62% companies in their CSR reports (Appendix 2 shows that 38% of the companies report this). Corporate that made comprehensive reporting on these categories includes Moutai, Mengniu, JD.com Group, and China Unicom. Tian, Wang and Yang (2011) explained that following anti-Monopoly Law can help to protect marketing competition in a fair way, and can enhance the operational efficiency, as well as protecting the interests and benefits of the public and consumers, and contributes to the market economic development in a health way. Therefore, the company is considered as being socially responsible by reporting this issue (Neri-Castracane, 2015).  
[bookmark: _Toc493843118]4.5.2 Environmental performance
The environmental performance assesses the level of environmental data, management systems, and targets set by the company and how they are reported to stakeholders. It includes indicator such as green action plan, environmental policy and sustainable management system, actions and performance for reducing environmental pollution.
Table 4-5 Number of companies that disclosed environmental data
	ENVIRONMENTAL DATA

	
	Green action plan
	Environmental policy and sustainable management system
	Actions and performance for reducing environmental pollution

	
	
	
	

	NUMBER
	13
	32
	17

	PERCENTAGE
	26%
	64%
	34%


As the result presented in table 4-5, almost 64% of companies disclosed above average in detail the aspect of the environmental policy and sustainable management system in CSR report. Followed by the reporting about their actions and performance for reducing environmental pollution, which has 34% of the Chinese top50 companies described or mentioned the environmental data about this information. However, only 26% of all the samples disclosed the specific Green action plan such like water pollution data and relevant solutions.
For more detail among the corporate social responsibility reports published by the Chinese listed companies, half of them reported the enterprise's environmental policy and sustainable management system. For example, Vanke Group long ago put forward the environmental management objectives of "building a world-class environmental real estate enterprise" in their corporate social responsibility report, and “made the protection of the environment as a basic business strategy of the enterprise”, “equipped with a perfect environment technology and management policies” (directly quote from the report but translated from Chinese). What’s more, China Construction Bank also mentions the ‘green construction’ concept, setting energy saving as an important part of the assessment of corporate performance (China Construction Bank sustainable report, 2016).
The result is consistent to the investigation conducted by KPMG (2008) on the CSR reporting trend focused by the country, which might result from the increasing concern of climatic change agenda among different stakeholders and growing environmental awareness in various companies. As a hot topic for China in recent years, many initiatives and regulations have been made on climate change and pollution to enhance companies’ realization and reporting (Tschopp and Nastanski, 2014). For example, Chinese government has implemented one environmental measure of merging or closing all the small mining corporate that was not running in an environmentally-friendly way and also executing a policy to enhance the application of energy-saved vehicles (Moon and Shen, 2010). What needs to be improved by corporate in China is to reveal concrete and specific data for pollution wastes, emission and also to establish achievable aims (objectives) that can be worked as motivation and benchmarks for Chinese companies (Dhaliwal et al., 2011).
[bookmark: _Toc493843119]4.5.3 The correlation between economic performance and environmental performance
While less company disclosure their social performance and hardly of them describe the correlation between economic performance and sustainable performance, which only account for 10% of all the 50 companies (Table 4-4). The five companies are Tencent, Alibaba, China Telecom, Mengniu, and Vanke. However, though there are only five companies reported this information, nearly all of them have described extensively and comprehensively about the relationship between environmental protection and economic performance and Vanke obtained a comprehensive 4 score of this value, which is a full mark. This reflects the link between Chinese big companies and the sustainable development policy made by the government.

[bookmark: _Toc493843120]4.6 Product data
Product information include the disclosure about the sustainability of product, quality and safety, and also product innovation and creation, as well as product purchasing process and customer experience. 
Table 4-6 Number of companies that disclosed product data
	PRODUCT DATA

	
	Sustainability of product
	Product quality and safety
	Product innovation
	Product purchasing process and customer experience

	Number
	37
	37
	9
	23

	Percentage
	74%
	74%
	18%
	46%


The result in table 4-6 shows that	most of the company are intended to report their product data, especially the sustainability of their product, which are the same rate of product quality and safety, 74% companies have included this two information in their CSR report. What’s more, 23 companies have well-presented product purchasing process and customer experience, which ranking the second one of all the four sub-categories. However, few companies have put emphasis on product innovation and creation, only 18% of the company report this information. These companies are Tencent, Alibaba, Huawei, China Telecom, Lenovo, Suning, and ZET, which are all from electronic and technology industry.
The result can be linked to the stakeholder theory in terms of the stakeholders of consumer and clients. Products and services are ultimately purchased by consumers, so that the purpose of maximizing enterprise’ profits are relying on consumers and its products. It is enterprise’ responsibility to provide quality and safety products to its customers, and then make efforts on product innovation and creativity as well (Wang and Chaudhri, 2009). 
However, the result shows that Chinese companies have not pay much attention on its stakeholders, especially the customers, which is consistent with the result found by (Lu and Abeysekera, 2014) concerning the highlight on reporting customer and product information in CSR report. In addition, other scholars’ finding that have been discussed in the literature review, like Castka and Balzarova (2008) point out that the reason for enterprise to improve the product information reporting and communicating is of great importance. Because with the continuous development of Chinese economy and also the improvement of laws and regulations, the demands for company to make qualitative product is becoming higher and higher, at the same time the stakeholders such as government, public supervisors and consumers are being stricter about the regulation of product quality and innovation (Castka and Balzarova, 2008). Thus, enterprises are facing more challenge and pressure in terms of reporting their product information, which is the best way to take social responsibility and also communicate to its stakeholders (Shin, 2014).

[bookmark: _Toc493843121]4.7 Community involvement
Community involvement, or social performance, is the most important part to assess the corporate social responsibility. It reflects the social contributions that the company made to the community, including Charitable programs, Contributions to the community, Cooperate with non-governmental organization, and Social risk.
Table 4-7 Number of companies that disclosed community involvement
	COMMUNITY INVOLVEMENT

	
	Number
	Percentage

	Charitable programs
	34
	68%

	Contributions to the community
	30
	60%

	Cooperate with non-governmental organization
	10
	20%

	Social risk
	12
	24%


[bookmark: _Toc493843122]4.7.1 Charitable programs
Among all the four sub-categories, charitable programs scored first rank (Appendix 2). As is shown in table 4-7, there are 34 companies disclosed this information and account for 34% of the total sample, and this can be explained by the continuous history and culture in China that most companies are seen donation and charity as the important thing to take responsibility to the society (Noronha et al., 2013). The result shows a pattern that most of the companies that reported the charitable programs are state-owned company. In the CSR report, many listed companies have detailed the company's efforts in the charity, mainly interpreted themselves as a sponsor to donate people or institutions in need, or helping the poor, such as Sinopec introduced their charity program in the report that ‘develop the "spring bud plan" furthermore in 2018’ (directly quote from the report but translated from Chinese), Petrol China also detailed description about their regular donation. In addition, most of the companies mentioned and give a specific number or amount donated to charitable programs supplemented by description, which account for 96%, only two companies in this research didn’t mention this in their CSR report, they are Yunnan Baiyao and Gree. 
The result is not consistent with the investigation conducted by Jose and Lee (2007), and Liu Junhai, 2005), that there was low charitable activities reveal among Asia-pacific listed corporate. What causes the inconsistency is that lots of companies took part in disaster relief and the donation to Wenchuan earthquake, snow storm taking place in the southern part of China as well as drought taking place in the western China in the year 2007-2008, as well as the active participation in the 2008 Olympic and Paralympics Game, most of the companies have contributed to bring about the result. 
[bookmark: _Toc493843123]4.7.2 Contributions to the community 
The research shows positive result in contributions to the community, 30 out of 50 companies report this information, accounting for 60% of the total sample (table 4-7). This element assesses the contributions to the community by the company including in many aspect, and companies report this information in a lot of different descriptions. For example, ICBC describes in the CSR report and emphasis it in detail that ‘they respect for human rights’; China construction bank reports that they ‘encourage employee to participate in volunteer activities and reward them for doing that’; Huawei contribute to the community by helping increase employment for the society, ‘We will increase 5 thousand job offers to the graduates in 2018’ they reported; and Vanke Group made efforts on supporting community reconstruction and rebuilding, they offered an amount of financial support and reported the number; China Unicom also disclosed contributions to promote local economic development and so on. However, what needs to be improved by Companies in China specifically is to setup long-term goals to develop community and to develop a monitoring system for community investment (Simon, 2013).
[bookmark: _Toc493843124]4.7.3 Cooperate with non-governmental organization 
In this section, the information disclosed by the enterprise in cooperation with non-governmental organizations have been analysed. But the result shows a poor present or below the average level that the company disclosed this information, involving in the establishment of non-governmental organizations, activities and financial supporting, and volunteered participation in NGO activities, and other relevant information (Appendix 2). 
As is shown in table 4-7, only 10 of the 49 enterprises disclosed information related to cooperation with non-governmental organizations, accounting for 20% of the total number of enterprises, the disclosure situation in China is not optimistic.
Non-Governmental Organization (NGO) is an organization that does not belong to the government and is not established by the state, usually independent of the government (Ullmann, 1985). Although it is defined as a business for the purpose of profit, the term is generally limited to non-commercial, legal, social and cultural-related advocacy groups. NGOs are usually non-profit organizations (NPOs), and at least some of their funds come from private donations.
The use of the term ‘Non-Governmental Organization’ is now generally associated with the United Nations or authoritative NGO designated by the United Nations. NGO's clients are primarily public, or a public group, which is often defined as vulnerable groups such as children, the elderly, migrants, people living with HIV, and the victim of environmental pollution (Marquis and Qian, 2014). Therefore, the public group chosen by NGO naturally becomes its direct customer and its core activities and service content including provide scholarship for student, pension and medical care for elder people and so on. As a result, cooperating with non-governmental organization is of great significance for enterprises to take corporate social responsibility (J Moon, Kang and Gond, 2010). 
[bookmark: _Toc493843125]4.7.4 Social risk
Social risk refers to the risk of losing economic and social production and even people's lives due to the behaviour of individuals or institutions, including negligent acts, misconduct and intentional acts. It is an important indicator to evaluate and assess a CSR report as if the company are willing to recognize and take the social risk by communicating to its stakeholders and the whole society. 
However, it can be seen from table 4-7 that only 12 CSR reports covered this information, accounting for 20% of the total 50 companies. For example, Huawei, as the biggest and most influenced high-tech company in China, reports that “the development of technology and digital age make the social network system highly complicated, thus putting increasingly social risk such like the leak of personal information and privacy on fire” (directly quote from the report but translated from Chinese).

[bookmark: _Toc493843126]4.8 Employee data
The category evaluates how companies view their employees and how their actions are communicated both internally and externally, and it includes health and safety policies, human resource issues, training and lifelong learning, diversity and freedom of association, human rights and child labor, adhere to international charters. 
 
Figure 4-4 Employee data scores
In the overall disclosure evaluation, the results show that this category performed poorly and ranked in the last position among CSR reporting disclosures indicators by scoring rate of average 54.6%. Looking at the detailed content of this disclosure category (Figure 4-4), the leading reported comprehensively reported item was employee health and security, which scored 3.05. Other contents which were reported more than the average rate are extensive training, learning and development, and salary and welfare system, scoring of 2.82 (76 %) and 2.45 (64%) respectively. The least reported contents were ‘employee involvement, information sharing and worker voice’ and ‘Employee innovation and entrepreneurship’, which scored means of 1.63 (28%) and 0.13 (16%) respectively.
Table 4-8 Number of companies that disclosed employee data
	EMPLOYEE DATA

	



	Employee innovation and entrepreneurship
	8
	16%

	
	selective hiring and sophisticated selection approach
	14
	28%

	
	Employee health and security
	38
	76%

	
	Salary and welfare system
	32
	64%

	
	extensive training, learning and development
	38
	76%

	
	employee involvement, information sharing and worker voice
	14
	28%


Analyzing this disclosure on a company basis, table 4-8 shows about 28% of all companies in the sample have reported more than average the issue of employee health and security, and 76% of companies have reported the issue of extensive training, learning and development clearly. On a contrary, area of employee involvement, information sharing and worker voice were disclosed by a few companies as results show that only 16% of all companies report on employee innovation and entrepreneurship and 28% of companies either disclosed a little or not at all their support of the selective hiring and sophisticated selection approach.

[bookmark: _Toc493843127]4.9 Other information
Analyzing the form of assurance, there are two forms of assuring CSR reports. What has been focused on this dissertation is the third party independent assurance report, which is formal statements issued by independent professional assurance providers, including accounting, certification, and technical firms (Hodge, Subramaniam and Stewart, 2009). Instead of a formal assurance statement, some companies chose to include the views or commentary of other external parties in their reports. The commentary may be from influential stakeholder groups or reputable experts in a specialist corporate responsibility field or even a panel of stakeholders (Junior, Best and Cotter, 2014). According to the content analysis shown in the Appendix 2, only 10% of companies have used a third party independent assurance report and these companies are China Mobile, China Construction Bank, PetroChina, China Unicom, Sino and ZTE. 

[bookmark: _Toc493843128]4.10 Discussion 
It cannot be denied the fact that without universal frameworks used to select content and report, companies are unable to make proper comparisons and reviews on CSR reporting between different industries and also among the top universal corporation, let alone perfection and future development (Initiative, 2006). Based on the analysis, it is indicated that there will be a brighter future of China’s CSR reporting since currently guidelines of CSR reporting are applied in most companies with both international and also local frameworks. It is revealed and implied the fact in the study that even though that GRI is considered as the most applicable standard in China, the national reporting guidelines and standards issued by Chinese government as well as local Exchange Stocks, such as Shenzhen and Shanghai Exchange platform, are also popularly applied. 
Additionally, it is indicated that while preparing their CSR reports, some companies have applied not only one standard. It has been found that companies such as China mobile and Petrolchina also use specific sector as supplementary reporting materials to specify this information, while other companies such as China Eastern Airline, as well as Poly Real Estate have reported that they obtained Grade A+ result of their GRI reporting frameworks in the last year. The trend mentioned above would help boost the growth of CSR reporting in China at it mature stages that has been discussed in Chapter 2, since it would help companies gradually master the usage of such frameworks, and then improve to international level.  




[bookmark: _Toc493843129]Chapter 5 Conclusion and recommendation 
[bookmark: _Toc493843130]5.1 Introduction
This chapter seeks to conclude the main findings of this research in a logical and clearly structured way by estimating to what extent the research objectives are being completed. Some main concepts and issues of CSR reporting in China will be recognized, as well as the possible reasons behind it are going to be provided based on the theories and findings interpreted in the literature review. However, it is also important to synthesis and compare the main findings of this research to the previous literature, in order to give recommendations for the future research. This chapter is organized and interpreted by completing the three research objectives:
· Recognize and investigate the content and value of CSR reporting
· Evaluate the current status and issues of CSR reporting in China
· Provide some recommendations for the improvement

[bookmark: _Toc493843131]5.2 Recognize and identify the content and value of CSR reporting 
The first objective is to identify the content and value of CSR reporting, which has been completed by analysing the Chinses top 50 companies’ CSR reports, as well as by linking to the previous literatures. The main findings in related to this objective can be concluded as follows:
[bookmark: _Toc493843132]5.2.1 The content of CSR report in China is slightly different from western countries
The result of this study suggests that the content of CSR report in China can be generally categorized into 8 theses and 31 sub-categories. The 8 main categories are corporate vision and strategy; background information; CSR information; performance information; product data; community involvement; employee data; and independent assurance report. 
Comparing to previous studies, this result is slightly different to the western companies’ CSR reports found by Bonsón and Bednárová (2015), Shil and Paramanik (2009) concerning the content of the CSR report. They concluded that there are 6 categories can be evaluated the content of the CSR report, which are corporate codes and polices, CSR strategy and communication, social, economic, environment, and corporate audit. The reasons for the differences in respect to the content can be explained by the particular culture and situation in China (Zhao and Patten, 2016). As a result of the late development of China's social responsibility report system, Chinese companies’ CSR report present a lack of a mandatory third-party audit (Chen et al., 2016).
[bookmark: _Toc493843133]5.2.2 The standard and format using in China have not reached a consensus
In addition, the study found that the standard and guideline that Chinese company use to prepare their CSR report are different from each other and have not have a consensus standard for it. Most of the company use Global Reporting Initiative (GRI) as the guideline, which account for 64% of the total 50 companies from the sample, though some of them associated with the Corporate Social Responsibility Guide (ISO26000) and the "China's top 100 corporate social responsibility index" built by the Chinese Academy of Social Sciences, such as Huawei, Evergrande Real Estate, and China Southern Airlines.
The result is consistent with the findings discussed in the literature review, for example, Noronha et al. (2013) state that although the various enterprises apply to different standard of CSR reports, but there are mainly two guidelines that have been used widely which are G4 and ISO26000. Castka and Balzarovab (2008) found that most of the current corporate social responsibility reports are disclosed using the GRI model, but the content of disclosure is casual and lacks guidance and accuracy in China.
[bookmark: _Toc493843134]5.2.3 The value of CSR report in China still need to be improved
What is more, it can be seen from the result that the most valuable part of CSR reporting in Chin is that the emphasis on enterprises to take and report social responsibility are gradually getting better than the old generation China.  This result is different from the previous research such as Gao et al (2009), Yaning (2012), that with the continuing understanding of Western theory and practice, as well as the requirements under the condition of Chinese market economy, the CSR researches in China mainly based on the concept of Western corporate social responsibility and theoretical framework (P. C. Liao et al., 2017). These researches combined CSR and China's national conditions and social background together and it is of practical significance to construct a set of corporate social responsibility reporting system suitable for China's specific social background. 

[bookmark: _Toc493843135]5.3 Investigate and evaluate the current status and issues of CSR reporting in China
According to content analysis of the 50 CSR reports of Chinese most valuable brand company in 2017, this objective has been completed and fully discussed in Chapter 4. The result suggests that the current status and issues of CSR reporting in China are showing some patterns and can be synthesis as follows:
[bookmark: _Toc493843136]5.3.1 Avoid the important but dwell on the trivial
Firstly, based on the research, it can be seen that most companies are willing to fully disclosure and spend a lot of length and words to discuss the basic and general corporate information, like vision and strategy, background information, but not put emphasis on the thesis that really matters to its stakeholders, such as stakeholder’s strategy and key stakeholders' dividend policy, only 8% companies mentioned this in the report. Although 40% of the companies reported sustainable strategy and goals, the content is not concrete and detailed. Most of the companies only mentioned the general corporate strategy, and even put this part together in the president and executives’ statement.  
The result is consistent with the research conclude made by Wang and Chaudhri (2009) Lu (2009), Yaning (2012) that have been discussed in the literature review. Yaning (2012) states that the reason behind this is because Chinese culture and the late development of the concept of corporate social responsibility. 
[bookmark: _Toc493843137]5.3.2 Long – term CSR goals and strategy are not detailed and concrete
Secondly, the Corporate Social Responsibility Report not only requires companies to reflect the performance of corporate social responsibility in the reporting period, but also requires companies to present their long-term commitment to stakeholders, such as performance information and product data. The result shows poor performance at several indicators: The Green action plan, actions and performance for reducing environmental pollution, environmental pollution data, the correlation between economic performance and environmental performance and so on. When it comes to future commitments, although almost all companies have a vision for sustainable development in the future, few companies are willing to quantify future commitments (Tian, Wang and Yang, 2011). For example, in the disclosure of environmental data, many companies only disclose the historical data, but did not give the future plans to reduce emissions. The future responsibilities are simply no way to track, let alone to evaluate and compare.
[bookmark: _Toc493843138]5.3.3 The report only reveals positive information but avoids negative information
Furthermore, from the analysis, community involvement and employee data are the two well disclosed parts. Among which the reporting on contributions to the community and Charitable programs accounting for 60% and 68% respectively. The study found that most companies have spared no effort to disclose their positive social responsible development information, such as philanthropy, while there are relatively few companies willing to disclose their negative information, such as environmental pollution, product safety data, and social risk and so on.
Guan and Noronha's study (2013) shared the same opinion that corporate social responsibility report aims to reflect the reality of the performance in the reporting period, the purpose of the report is neither the tool to shape the corporate image, nor the advertisement of the enterprise. Therefore, enterprises should be objective and impartial in reporting the positive information of their own social responsibility achievement, while disclosing negative information to facilitate the supervision of stakeholders, at the same time benefit to continuous improvement of CSR reporting system in China in the future (Dong, Burritt and Qian, 2014).
[bookmark: _Toc493843139]5.3.4 Lack of audit and assurance of the CSR report 
Last but not the least, the result shows only 10% of companies have used a third party independent assurance report, while others had internal audit report and some companies even did not mention this information in their report. The internal audit is hiring from the own company thus the objectivity and credibility of the report are likely to be questioned. The GRI Sustainability Reporting Guide (2016) recommends that companies need to conduct a third-party independent assurance report by the external professional audit, which is undoubtedly more objective and effective. This issue has not been found in previous study and thus need to be stressed.
[bookmark: _Toc493843140]5.3.5 State-owned enterprises perform better than Non-SOE
This research found that the state-owned enterprises (SOE) perform better than Non-SOE on several aspects: economic and environmental performance, and community involvement (Appendix 2). Among them, the disclosure on charitable programme perform much better by state-owned enterprises than Non-SOE in their CSR report, which account for 74% of all the thirty-four companies that reported this information (Appendix 3). 
This is consistent with the legitimacy theory argued by Patten (1991) that the main reason for the disclosure of social responsibility information is to not violate the relevant laws and regulations, because paying tax and reporting financial statement are mandatory by laws in China. Therefore, state-owned enterprises are under more pressure to compliance with laws.
However, the situation of CSR reporting in China hardly meets the requirement by the triple bottom line theory and stakeholder theory, as these theories expect companies to take more social responsibilities rather than just pursuing or reporting economic performance. Elkington (1998) and Hubbard (2009) claim that regarding sustainability, it is necessary for businesses to establish a combined set of objectives, adding environmental and social values as well, instead of setting the sole goal to add economic value.

[bookmark: _Toc493843141]5.4 Provide some recommendations for the future improvement
According to the main findings of the current status and issues of the CSR reporting in China, some recommendations are provided in this dissertation. 
Firstly, given the lack of consensus standards and guideline in Chinese companies, the Chinese government may issue mandatory social responsibility information disclosure laws and regulations while continuing playing the existing normative and guiding role. Only in this way can China establish a more standardized system of the CSR reporting system, which is beneficial to the evaluation of CSR behaviour and performance for the stakeholders, and ultimately accomplishing the sustainable development of enterprises and whole society.
Secondly, in terms of strengthening the objective and substantive disclosure of corporate social responsibility information, monetization of quantitative-based report can be required, such like providing the key performance indicators table and revealing concreate economic and environmental data in order to increase the comparability of the report.
Finally, the recommendation for Chinese enterprises is to attach importance to and strengthen the independent third party external audit and assurance. Specifically speaking, two aspects should be taken into consideration: on the one hand, carefully select the prestige and experienced authority as the external audit institutions, such as KPMG, etc., in order to maximum the degree of credibility and reliability of the assurance report. On the other hand, 
the results of the independent third-party audit should be accurate and fully presented in detail, no matter it is good or not. What is more, some key elements and indicators that closely linked to corporate social responsibility should be listed elaborately, such as the use of donor funds, environmental pollution data and so on.

[bookmark: _Toc493843142]5.5 Limitations 
When considering the limitation of this study, it is evident that the research has been conducted by a postgraduate student with limited knowledge of corporate social responsibility. It must also be noted that the individual has faced great challenges within the set time frame with other commitments added to their workload. What is more, considering the research method and the strategy, another limitation of this dissertation is the scoring system that has been taken to evaluate the quality of the CSR report. Although the points that have been given to each company is based on the GRI guidelines, it is still individual and subjective at some point. Due to these circumstances, a dissertation supervisor with a wealth of knowledge and experiences has been allocated and worked alongside the individual to inspect the progress and to give guidance on the chosen subject. In addition, the supervisor can help certify if the collected data is reliable. Finally, with regard to the scale of sample, it cannot be denied the fact that a limited number of CSR reports have been analysed, which is only the top 50 Chinese companies.

[bookmark: _Toc493843143]5.6 Recommendation for future research
This dissertation has fully accomplished the objectives. Since there are very limited researches conducted to analysis and evaluate the current status of CSR reporting in China, this dissertation has made a great step to the academic in this area. However, considering the limitations of this study, there are some recommendations for the future research. Firstly, the chosen sample can be in a wider range if the time is allowed. Secondly, a further content analysis can be applied to in terms of the scoring system, for example, some specific criteria and coding software can be used. Finally, approach to the manager or employees work in the company to get inside information about their CSR reporting strategy. To do that, an interview and survey could be taken into consideration in the future research. 

[bookmark: _Toc493843144]5.7 Conclusion of the study
This section will give the final conclusion of this dissertation. The overall objective of this study which has been accomplished is to evaluate the CSR reporting in China. Since corporate social responsibility has long before aroused wide concerns in western counties, it is also important to develop the concept and practice of CSR reporting in Chinese companies. The previous studies have revealed the rationale and benefit for reporting CSR information based on the relevant theories such as the triple bottom line and stakeholder theory, which have been discussed in Chapter 2, as well as the content and scale, format and standard of CSR report has been compared between China and western countries. However, the CSR reporting in china has been through several stages, from non-disclosure to gradually disclose. By using the content analysis of the Chinese top 50 most valuable brand companies, the study shows that the situation of CSR reporting in China is now on the mature stage, which is consistent with the previous research in recent years, more and more companies participated in CSR reporting, while the content and quality of the report still need to be improved from several aspects: the CSR information, environmental data, performance report, community involvement, and independent assurance report. Some recommendations have been provided in the dissertation, among them government will play an important role to improve the CSR reporting system in China.
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	Company Name
	Ownership 
(SOE: state-owned enterprise)
	Brand value (US$ mil)

	1
	Tencent
	Non-SOE
	82,107

	2
	China Mobile
	SOE
	57,157

	3
	Alibaba
	Non-SOE
	47,605

	4
	ICBC
	SOE
	34,276

	5
	Baidu
	Non-SOE
	26,849

	6
	China Construction Bank
	SOE
	19,720

	7
	Huawei
	Non-SOE
	18,501

	8
	Agricultural Bank of China
	SOE
	16,239

	9
	Ping An
	Non-SOE
	15,624

	10
	China Life
	Non-SOE
	15,504

	11
	Bank of China
	SOE
	1,974

	12
	Sinopec
	SOE
	12,717

	13
	Moutai
	SOE
	11,507

	14
	PetroChina
	SOE
	10,709

	15
	JD.com
	Non-SOE
	9,422

	16
	China Telecom
	SOE
	9,003

	17
	China Merchants Bank
	Non-SOE
	6,631

	18
	Yili
	Non-SOE
	6,235

	19
	Air China
	SOE
	4,902

	20
	Mengniu
	Non-SOE
	4,755

	21
	China Unicom
	SOE
	4,708

	22
	Bank of Communications
	SOE
	4,499

	23
	CPIC
	Non-SOE
	4,304

	24
	Lenovo
	Non-SOE
	3,788

	25
	China Minsheng Bank
	Non-SOE
	3,441

	26
	Suning
	Non-SOE
	3,310

	27
	Yunnan Baiyao
	SOE
	3,046

	28
	Vanke
	Non-SOE
	3,038

	29
	China Eastern Airlines
	SOE
	3,015

	30
	PICC
	Non-SOE
	2,975

	31
	Wanda
	Non-SOE
	2,921

	32
	Letv
	Non-SOE
	2,805

	33
	Midea
	Non-SOE
	2,495

	34
	China Southern Airlines
	SOE
	2,456

	35
	Haier
	Non-SOE
	2,360

	36
	Evergrande Real Estate
	Non-SOE
	2,288

	37
	Shuanghui
	Non-SOE
	2,265

	38
	Poly Real Estate
	Non-SOE
	2,113

	39
	Gree
	Non-SOE
	1,947

	40
	NetEase
	Non-SOE
	1,933

	41
	360
	Non-SOE
	1,903

	42
	New China Life
	Non-SOE
	1,825

	43
	Tong Ren Tang
	SOE
	1,808

	44
	Ctrip
	Non-SOE
	1,711

	45
	Yanghe
	SOE
	1,648

	46
	BYD
	Non-SOE
	1,573

	47
	ZTE
	Non-SOE
	1,548

	48
	Country Garden
	Non-SOE
	1,468

	49
	Tsingtao Beer
	Non-SOE
	1,440

	50
	ChangYu
	Non-SOE
	1,162
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EMPLOYEE DATA
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