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Evaluation/Compare output against objectives

Events are frequently described in terms of their scale and scope. Communities often hold local festivals and events for soci  al, fun, and entertainment purposes.

These events frequently provide a variety of benefits, including increased community pride, a stronger sense of belonging, an d an awareness of place. These activities can promote acceptance of different viewpoints and exposure to fresh perspectives and
experiences. Local governing bodies often sponsor such events as a segment of their community and cultural growth endeavours (Bowdin et al, 2012).

Many event organising businesses collaborate with other companies and outside vendors to ensure that their events run effecti vely. This ensures that you only use businesses which you trust to provide excellent assistance and are dependable. To become an
effective planner of events, you must possess specific skills. Good management and interpersonal competencies are especially important for the long -term achievement of your company. Because events sometimes do not proceed as planned, you are going to need

able to think quickly, solve challenges creatively, and remain calm under pressure. A business sense and a genuine interesti  n what you do are also required for your company's success ( CPD Online College, 2024).

SIEM platforms are a valuable resource in SOCs because they obtain security events from a wide range of sources in organisati on networks, normalise the events to a typical layout, maintain the standardised activities for forensic review, and correlate t  he incidents to
detect malicious activity in actual time (Bhatt, et al, 2014).
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SWOT ANALYSIS
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PESTLE ANALYSIS
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