



Social media is a constant of modern everyday life, it is almost impossible to go outside in any developed country and not see a person looking down at their phone, likely browsing some form of social media. It is quite extraordinary how quickly social media came in and became an integral part of our lives. 
Most of these social media platforms came to life only in the early 2000s, MySpace was launched in 2003 and Facebook in 2004. Nowadays in the UK around 83% of the population owns a social media account. (Kemp, 2024)

With this concentration of people in a few major websites, social media has become one of the main places where businesses will look to advertise their products or services. Companies can pay the owners of the sites to display their advertisements in the form of an image, which can then directly link the user to the webpage where the advertised products can be sold. Videos can also be used to provide even more information and be more eye catching to the potential customers. 
The before mentioned ability for digital advertisements to directly link customers to the product the advertisement is trying to sell is a major advantage of digital advertising. If you see an advertisement on a poster in the street for example, you may be interested in the product but then you still need to get your phone and look up the product online or walk to a store to pick up that item. People nowadays have busy lives; all of this is an extra step that filters out a lot of people from purchasing the product. While an online advertisement can instantly take you to a webpage where the product can be purchased straight away, no extra steps, direct ability to purchase. 

Another point about advertisements is the low cost of the whole process, it costs around 3 times more to reach 2000 people through newspapers than social media networking, and 12 times more to do so by directly mailing people. (Pepper Team, 2022)
This means that for the same price you can reach more people with social media methods, rather than traditional methods. This is vital as every extra person you reach is another extra possible customer. And every advertiser obviously wants their money to go as far as possible.
The topic of low costs also leads to the fact that paying the site owner to put up advertisements on the sites is not the only way of leading an advertising campaign on social media. Another very popular way to advertise is by creating accounts on various platforms and posting videos, pictures of the products provided or the general activities of the company then responding to comments left on those posts. (WordStream, 2024).
This allows advertisers to actively engage with users on social media, for free. This sort of engagement humanises the company and brings down to a relatable level for the customer.
However there are some disadvantages to use of social media for advertising. One example of this is that it can create a non-favourable image of a company. Traditional methods of advertising are still generally viewed as more prestigious and respectable ways to advertise a business. Companies that advertise on social media can be perceived as ‘’looking cheap’’ or  ‘’unprofessional’’.
Another disadvantage to using social media for advertising is possible backlash or negative feedback that can be shared by users. If a company chooses the route of creating an account and using it to market their company, users can leave negative comments on the posts made by the company. This can expose many people to criticisms whether they are founded or unfounded of the company which they would not have otherwise heard, bringing a level of risk associated with certain types of social media marketing. Due to this companies may need to be extra careful with what they say on their accounts which can eat up additional resources.
There are many alternate methods of advertising that can be considered instead of social media marketing that may be a better fit for certain businesses. For example some businesses targeting the older generation of people may find it way better to put their advertising on TV adds or newspapers as this form of media still has a large audience mainly with the older generation. 
Posters can be used to target very specific areas for advertising for example a fair or festival may be coming to a town and posters are put up to advertise it, this works very well as the advertising needs to only be in a small area. This makes social media less effective as it has a very broad outreach.
Overall, looking at the disadvantages and advantages of social media marketing, I can safely say that any company that wishes to have effective advertising in the modern day and age needs to seriously consider and almost always include social media in its advertising campaign. The advantages in terms of outreach compared to cost are staggering, the new ways of making the firm more human and approachable are also vital considerations. While possible disadvantages exist and should be considered they can generally be managed through careful planning and consideration. There are also companies with specific circumstances such as customer bases or having to operate in a very specific area for which social media advertising may be less suitable. 
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