[image: A black and yellow logo

AI-generated content may be incorrect.]

	Student Name: Dhruv Bhupendrabhai Solanki	

Student ID: 2519348

Module Name: Marketing Management

Module Code: LCMB7024

Lecturer’s Name: Dr Laila Maazouz

Poster – Marketing Strategy Pitch



[image: ]
image1.png
Prifysgol Cymru
% Y Drindod Dewi Sant

% University of Wales
Trinity Saint David

£




image2.png
Google EcolLife
Smart Sustainable Living

~N\Google ,

9 EcolLife

—— Smart Sustainable Living ——

Brand Extension Idea - Google Ecolife

Line Extenalon Breni Bxtension A smart home sustainability platform.

» Tracks energy use in real time

Al suggests ways to save energy

» Connects with Google smart devices

» Helps users reduce electricity bills
(Sorout, 2026; Olaleye et al., 2025)
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» Rising demand for smart homes \ /
« Growing eco -awareness I

« Al-based personalization is popular Target
(Widianto et al., 2025) Tech -savvy & eco -conscious users

Sustainability Alignment

Google Ecol.ife supports green living by tracking carbon footprints and promoting energy
efficiency. It encourages eco  -friendly habits among users. The platform aligns with Google’s
carbon -neutral sustainability goals (Ge, 2024; Shi et al., 2025).
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