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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The TikTok website quickly on both desktop and mobile devices, thanks to its lightweight design ang optimized media elements. Navigation and initial content display are smooth, even on slower connections,


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: TikTok has several sub-pages, including Discover, Upload, About, and support. Users navigate using a top navigation bar and embedded links. The layout is intuitive, with icons and labels that guide users efficiently 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: No, TikTok’s primary website does not support direct bookings. It’s mainly used for viewing videos, managing accounts, and accessing support or promotional content.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could improve by enhancing video playback options, such as resolution control. Additionally, making the mobile view less cluttered and easier to scroll would benefit new users.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer :The TikTok website is visually appealing with a modern layout and bold visuals. On mobile, it’s optimized for touch navigation but can feel more crowded than the desktop version, which offers a more spacious view.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: TikTok use high-quality as its main visual element. The colour scheme is sleek-mostly black, white, and pink. Creating a clean, bold look. Videos autoplay to draw attention.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: TikTok doesn’t use a traditional live chat tool. Instead, it offers a Help with FAQs and support forms. While not instant, the content is informative and generally sufficient common issues. 


	Question 2d – How effective are the social media links on the website?


	Answer:  TikTok itself is a social media platform, so external links are limited. However, users can share videos via links to Instagram, WhatsApp, and others. These sharing tools are visible and easy to use.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: TikTok clearly communicates its main service: 
Short-form video sharing, through its homepage, FAQs, and app promotion. The purpose is quickly understood users create, watch, and interact with content.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: TikTok doesn’t offer 8reviews on its own website. However, user feedback is available on app stores (Googles play, App Store), where reviews are regularly updated and reflect the current user experience


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The website uses polished visuals, trending videos, and brand partnerships to present itself as high quality. I’d recommend TikTok for its creative tools, vast community, and ease of use for content sharing.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: TikTok is free to use, so pricing isn’t relevant. Optional paid features like TikTok Ads or coins for livestream gifting are explained in detail on specific subpage.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Short

	
	2.video

	
	3. App

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes. TikTok appears as the top result when searching those keywords. It’s highly ranked due to its global popularity, SEO strategy and high web traffic.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, website remain indispensable in modern business in the United Kingdom. Despite the rise of mobile applications and social media, a website and acts as a central and reliable source of information.it provides users with support, contact details, terms of service and other essential content that platforms such as Instagram or TikTok cannot fully replace. Website also improve search engine visibility and are critical to SEO, trust accessibility and especially in regulated industries. 


	T


	Answer: I recommend TikTok to add a live chat feature to your website. Although  it has a help center, real/time support would improve only customer service, especially for users with account problems that use TikTok for marketing to get faster responses about ad and analytics tools.
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