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	Student Number
	2520247
	Student Name
	Monique Kiran

	

	Website Chosen 
	HOLLYWOOD BOWL

	Insert hyperlink to website
	https://www.hollywoodbowl.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: After a few attempts using different web browsers such as Chrome, Firefox and Safari on a mobile phone, I found this website loaded quite quickly, around 2-3 seconds.

“The average page load time on desktop is 2.5 seconds and 8.6 seconds on mobile, according to a survey of the top 100 websites globally.” (Das, 2023)

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has sub pages to navigate you through Locations, Games, Offers, Parties Groups and more.
When you hover over the subpages, it will list different areas you can access in regard to the area you have chosen, for example, if you hover over “Parties” the below will be listed:
· Children Parties
· Teen Parties
· Adult Birthday Parties
· Mini Golf Birthday Parties


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, there is a “BOOK NOW” button. Once you have clicked this button it provides a drop-down menu of the locations to choose from, once location has been selected, it will automatically take you to a page to input in your party size information along with your game choice, date and time. You will then need to complete the next few pages to confirm any extras and complete booking payment.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: Overall, I think the usability for this website is great. The scale size of the content automatically adjusts its format to fit the devices screen i.e. laptop or mobile phone. It is easy to navigate through the subpages to find out the information you need.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: It’s bright and colourful using clear text fonts. Very appealing to the eye. The colours remain the same on the mobile phone as it does on a laptop.

The sub pages are moved to a 3-line menu button on the top right corner of the mobile screen. This is to make the usability of the website on the phone easier as it is a smaller screen size.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: There are loads of pictures that have captured the moment showing this is suitable for family and friends. Adults and children appear to be having a lot of fun in the pictures. It also has a dedicated page of full of videos from their Instagram followers who have posted videos of the experience. In-text citation: (Instagram.com, 2017)



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: There is no live chat on this website, however, they do have an option that says “Click the button above to request a FREE call back from a member of our team at a time that suits you best.” After doing some research I have found on a website called comm100 “79% of consumers prefer live chat over any other channel. It also has the highest consumer satisfaction rate at an impressive 92%.” (Rogerson, 2021)


	Question 2d – How effective are the social media links on the website?


	Answer: The interlinks to their social media page are highly effective. It took 2 – 3 seconds to load on to the social media page every time I attempted from my laptop and mobile phone. After viewing their social media page X, I had noticed nothing had been posted on there since 2022 (X (formerly Twitter), 2026). On their YouTube channel, their last post was 9 months ago. (YouTube, n.d.)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: There is a section called “TOP OFFERS” where you can find great deals for adult, children and families. There are further offers under the subpages:
· GAMES
· PARTIES
· GROUPS
Group offers are catered for:
· Celebration packages
· Team events
· Adult bowling
· Corporate events
· Students
· Schools


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews can be found on Trustpilot and Tripadvisor. The most recent review on Trustpilot was in August 2025, titled “Don’t eat there!!!” by Mark Ferriby (Rennes Et L’hÃ ́tel D’armaillÃ(c) Pendant La RÃ(c)volution, 2025).The most recent Review on Trustpilot was in March 2026 titled “Fun family time” by Customer Meena (Trustpilot.com, 2026)
On google review, it is rated 4.3* out of 5* (Google Maps, 2021)
There are no reviews available on the website itself.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: The website is very informative and has a rating of 4.5* out of 5* on Trustpilot and 3.5* out of 5* on Tripadvisor. The website presents their organisation as a fun day out for the family, friends or even work events.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: When selecting 2 adults to play 2 games on a Saturday evening, it says it starts from £6.40 per game. However, the prices are different for the time of day you choose to play, for example, at 18:00 it is £34.32 for 2 games and at 18:50 is £34.16 for 2 games. In my opinion the price is misleading. This does not reflect the quality of service.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. bowling

	
	2. arcade

	
	3. bowl

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: 
When typing in bowl and bowling, it does appear in the top 10 searched. When typing in arcade, it does not appear in the top 10.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Absolutely. Website in general hold most of the information you require. You can use websites to make bookings and payments rather than calling. Its quick and easy and can be convenient for most who don’t like to call and make bookings and payments over the phone. Websites have a larger space to present all the facilities and features they hold when advertising to their customers. Website hold features such as live chat.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would suggest having a price list that is much clearer. It should state how much it is per adults and per child from the beginning rather than having to select how many adults and children are playing for the website to then give you a total. They should provide a subpage with these price lists including group bookings and corporate events. 
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