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Assignment One
My Digital Marketing Idea
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I will be helping Bug Box Limited adopt digital marketing more in the business. The following will be my report to them presenting my ideas, evidence and sources. I will be using methods such as Google My Business and providing them with a context analysis on the digital marketing in the pet sector to help convince them my idea is a positive change for the business. Digital marketing is a very good and highly popular method of marketing in the 21st century. It’s now much more flexible compared to print marketing as you can tweak, edit and pause campaigns unlike print marketing. 

Context analysis of digital marketing in 2020 for the retail & pet sector: 
Digital Marketing was a key concept in the pet sector back in 2020. In a world where an estimated 1.8 billion people worldwide purchase goods online (Statista, 2018) it is a no-brainer than you should be using digital marketing for your business. According to the same source e-retail sales are going to grow to up to $4.8 trillion by 2021 (Statista, 2018). In 2020 the world is in a complete lockdown and people have become scared to go out and shop because of the coronavirus pandemic. Due to this most people are now doing their shopping online, and having an online presence is very important for your customers to find you. Not to mention that E-commerce is the fastest growing channel in the pet sector (Lincoln International, 2020). Another positive thing for the pet sector to come out of the pandemic is that pet ownership soars in the UK and is set to continue to grow (Pet Business World, 2020). 

The coronavirus has provided a fantastic opportunity for the pet business to build a digital marketing plan and take control of your market. 
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The graph above shows that during covid-19 the total pet revenue has grown 63% since the corona virus. (Common thread, 2021). Three of the fastest growing stores in the pet industry has grew so rapidly due to its online digital marketing presents. 
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The graph above shows the US pet market purchase increase online since 2014 (Statista, 2018). 
Analysis of the impact of mobile consumer behaviour: 
Over the years the use of mobile with consumers has changed drastically. Mobile phones have evolved over the years and now include a touch screen, thousands of applications which you can instantly download and interact with, cameras so you can take photos and videos and so much more. It is now much easier and much more continent to now shop on your mobile phones and it cuts out the long shop queues and the travelling times to and from the shops. There is a lot more of a social aspect now on mobile phones as you have social media, video calling faculties and the standard text messages and phone calls. Due to these mass changes in mobile phones, it also means the consumers have also had a mass change. For example, more people especially the younger generation now use their mobile phones all day, they leave reviews, share social posts to family and friends and purchase goods. More than half of consumers digital time is spent on mobile devices (The Future of Commerce, 2014).  In moments of need, people turn to their phones and search with 96% of people using a smartphone to get things done (ThinkwithGoogle, 2016). 
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The impact of mobile on consumer behaviour has grow rapidly, especially since covid-19. Looking at the graph below (Numerator, 2020) Using social media has grown a massive 64%! 
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Social media is now the number one platform being used by mobile consumers. It’s a very important tool in digital marketing for business. Numerator has broken the social media usage down in the graph below. 
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As the chart shows above the number one social media with 83% of mobile consumers using it is Facebook. However 68% of people are using social platform Pinterest for inspiration for at home activities, this would be a perfect opportunity to share your images to link back to your blog on activities to do with your pets at home, this can lead to so many potential leads and sales. 
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Covid-19 has also had an impact on consumer behaviour with their shopping habits. Now there has been whopping 89% of shoppers impacted and, in a result, now prefer shopping online than in a brick n mortar store. 
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5% more of people have also started shopping online as a result of the pandemic. 

The graph from Smart Insights below, shows that there are 3.5bn mobile users in 2020 with an average +6.7% increase. (Smart Insights, 2021). 
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Mobile social media usage varies throughout the day. This is very important to know especially when you are planning to buy a Google AD or Facebook AD for your business. 
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The graph above shows the best time to target mobile consumers is prime time (20:00-12:00). Using this graph will help create posts for your audience to see but it will also help create an efficient AD for your company, so you don’t waste any money. 







Role of social media in digital marketing: 
Social media has a massive impact in digital marketing. Social media brings improved marketing strategies, as it allows everyone to connect with each other much easier and more efficient that ever before. Social media also increases sales as you can target anyone you want using services such as Facebook ads, google ads etc and the people you are targeting can be anywhere in the world. Using services such as the social medias messages platforms improves your customer service because it’s much easier for customers to communicate with you compared to phone calls and emails. Social media can be good with your business reputation management. For example, you can solve issues which can affect your business reputation very efficiently on there and you can also use social media as a listening tool for your customers. More importantly it’s a platform to create a community for your customers where you can discover new trends to help develop products and boost your launches. 

I think creating blogs with detailed care guides for the insects will be very beneficial for the customers and will be bringing traffic onto the website which can turn into leads and purchases. Video content would also be very good because the exotic insects look very unique so it’s the perfect opportunity to show them off to get people talking. As well as creating the content time will have to be given to manage the social media pages and tasks such as replying to messages and comments. 

Role of Blogs in digital marketing: 
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Description automatically generated]A key role I think we should focus on is blogs. These are a fantastic way to engage with customers and provide informative information. As well as the information you can include video content, GIFs and different styles of text to make the blog post more engaging and easier to read. In this market a Blog post on the care like a care guide will be a very useful and popular type of digital marketing. This will also increase your website traffic which could also turn into leads and sales just from one blog post. For a small business blogs are one of the most cost inexpensive methods to drive constant traffic to their website. According to Inbound Marketing Report, nearly 80% of companies who use blogging as part of their marketing strategy reported acquiring customers through their blogging efforts (CBO). Another perk of using a blog is it helps boost your SEO which can be expensive to get someone to do for you. Overall, it’s an inexpensive yet highly rewarding feature in digital marketing. 

My plan is to create a blog section to the website where I will create a post on the most popular live product. I will title it “How to keep ladybird spiders”. As you can see on the left it was a very popular post with over 1,000 views, 3 comments and 12 love reactions. 
Assessment on how your idea would benefit the business: 
Did you know that 63% of shopping occasions begin online? (Thinkwithgoogle, 2018). This is why its very crucial for all business to have a strong online presents and digital marketing so your products and services can reach the new potential customers prior to your competitors. My idea of a blog post with content such as images, video and GIF content will not only bring in a lot of new leads it will create new customers who would like to shop on your site as it will be seen as very knowledgeable and informative. They will see your products and a plus. This is a good method of upping your returning customer score too, which investors will love. All the images will have the option for your customers to pin them on Pinterest which will provide even more traffic to your website. Then at the bottom of the blog there is the option for your customers to share the post on social media. This idea could potentially boos the traffic up by 63% compared to the current traffic rates without a blog. 
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Social Media Use During COVID-19

Which if the following describe how you're currently using social media sites or apps?

Using s ’ stayingupto
seaying nsprtion for Livestreaming
connecradwitn | srostionfrom "SI | dateonthe | \etueridng | avents Gerviat
Ty /onde | chelstest | U atest concerte, et
oo CoVID-13 news
TOTAL 40%
Facebook % as% % 19% % 2% 2%
YouTube 7% 5% % 30% ™ % 7%
Instagram 46% 70% 31% 15% 2% 19% 4%
Pinterest 0% % % so% 5% ™ %
Twitter 23% 38% 32% 6% 34% 23% 10%
Snapchat 2% 9% 2% % 10% ™% ™
Linkedin 1% 7% % E o% so% 5%
Whatsapp % 78% % 5% ™ 1% %
TikTok % 2% % % % % %

f users

N Numerator Numerator Surve

Following at-
home workouts

7%
6%
7%
6%
5%
6%
3%
%
9%

prior | n=1094




image7.png
COVID-19 Impact on Consumer Behavior
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