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[bookmark: _Toc49204282]Introduction
In this report I am going to look at some of the most important employability skills that are required for someone to excel in any industry. I will also show how these skills are important to me personally in order to become a leader in the fashion industry. Firstly, I shall look at communication as I feel this is the most important skill that anyone needs to be successful at work. The fashion industry is no different, and I will underline the importance of being able to listen, speak and write clearly with a range of clients from all over the world. The second skill I shall look at will be creativity. The ability to always have new ideas, to not be afraid to be ambitious, are vital characteristics that I will need to show if I am to be successful in the future. Thirdly, I will show the importance of working as a team. The fashion industry, like many others, relies on collaboration, of working as part of a team to achieve success. Fourthly, a desire to learn. In any job you have to show this desire, to show you are passionate and ready to do whatever it takes. Finally, I will look at leadership. Leadership is another skill that is often coveted by employers, as it helps set you apart from others. Equally this is especially relevant to my desire to be a leader in the fashion industry.

[bookmark: _Toc49204283]Communication:
The most important part of making yourself employable is good communication, and indeed its importance is growing and changing all the time. As Trina Jorre de St Jorre states; “Communication has always been important in the workplace, but with improved technologies, growing globalisation and the increasing complexity of modern workplaces, it’s even more important in terms of understanding who we’re communicating with.”     (St Jorre, 2018). If you want to succeed at anything in either your personal or professional life, you have to be able to communicate effectively with other people. Within most professions you will be working with a range of people, be it just a handful of others, to being part of a huge organisation and sharing an office with hundreds. So, you have to be able to communicate either one to one or as part of a larger group. To demonstrate that you can listen to others around you, to actively listen that is, taking on important information and showing that you understand. Being able to listen to instructions are also a basic requirement, listening to superiors as well as those on the same level. Instructions might not always be verbal, sometimes they may be written in memos, sent as emails, or as part of a welcome pack, so being able to read and write effectively is also necessary. This includes using and understanding the correct spelling, grammar and punctuation. All of which falls under the bracket of verbal communication, but non verbal communication is also just as important. 
All of these skills mentioned above will be important for me in the fashion industry. Whether, I am starting from the bottom, dealing with people at different levels in the company, as well as designers from outside the company, will be a vital part of my job. The fashion industry is extremely diverse and I will have to communicate with people from different backgrounds. My language skills will be important, as I am already able to converse to a high standard in French, English, Portuguese and Spanish. However, refining these in the future will be vital to progression within the fashion industry.  I shall have to be able to communicate effectively with any clients, building close relationships and a rapport with them. In my own experiences this is crucial, as helping to select an outfit for a customer is a key part of the job, and so is telling them if I feel its not right for them. I have to be able to tactfully explain this without coming across as arrogant or insulting. 

[bookmark: _Toc49204284]Creativity:
For my own employability skills and desire to become a leader in the fashion industry clearly creativity will be important; as I will show shortly. However, it is also part of an important skill that is very important within any industry. The importance of creativity within the workplace should not be underestimated. Boland Jones, the CEO of Web-based collaboration software firm PGi, explains that the two can be very closely related. “I believe that creativity leads to productivity, provided that the workplace environment is developed and nurtured in a way that allows the two to peacefully co-exist” (Jones, 2014). Jones wrote in Entrepreneur, that problem solving is cited as the top skill required by employers with 50% citing it in their top three. Employers want employees who can think up new ways to complete tasks, to think creatively to solve problems. Maybe this means bringing fresh and innovative ideas to the job, perhaps even somewhat unorthodox, to help the company become more productive. Gabe Duverge, argues that more and more businesses are working hard to create a working environment that promotes creativity within the workplace rather than stifling it. (Duverge, 2016). 
Being highly creative and having an artistic mindset is crucial for anyone in the fashion industry. According to Jennings (2011) “creativity is the backbone of fashion design.” Many others have stressed the same level of importance, arguing that regardless of the primary job focus, creativity and problem solving is essential in the fashion industry (Karpova, Marcketti, & Barker,2011). Fashion trends change rapidly, with designers expected to constantly come up with new styles. Top models, singers, celebrities etc, all want to be seen as trend setters, to be seen as different from the rest. I like to solve problems and think up new ways of doing things, so these skills are already suitable to the fashion environment. I feel I have a creative mindset; I enjoy designing in general and want to improve these skills further in the future. 

[bookmark: _Toc49204285]Working as a Team:
Team work is all about your ability to collaborate with others to achieve a goal, your willingness to support others, to contribute ideas, and to share responsibility for a piece of work (Rosalie Marsh, 2012). Understandably, being able to work as part of a team is a crucial skill that you need to be considered employable. To demonstrate that you are able to work simultaneously with others, in harmony, to motivate your colleagues, or to contribute in a positive way. You need to also be able to listen to other people and their ideas; to share ideas amongst each other. Sometimes it is important to ask questions so you are sure of the objectives, and by clarifying these with colleagues you save time by not pestering your boss. It is also necessary to treat all other team-members with equal respect and to build up trust. Karen Holmes talks about the importance of being able to integrate yourself in a range of environments (Karen Holmes, 2017). It should be noted that the importance of working as a team is drilled into you from an early age at school, as without this trait you will be a problem within almost any workplace. 
For my own future within the fashion industry I am already aware of how important it is to be able to work within a team. Quite often you have to be part of an extensive team that works very closely together on major projects. A close knit and intensive group having to share ideas with one another, without letting egos or arrogance get in the way. Especially as with something as creative and diverse as the fashion industry, sometimes it can be easy to see someone else’s ideas as strange or different, so its essential to be able to work well with others, to collaborate as one and be open to a range of ideas. 

[bookmark: _Toc49204286]Desire to Learn:
A willingness to learn new skills is one of the most important qualities employers look for when hiring new employees (Skye Schooley, 2019). Clearly its importance for employability cannot be overlooked. It is something that sets you apart in an already over populated market. It highlights your better qualities; a willingness to learn and improve yourself; to embrace new ideas, ways of thinking, technology etc. It shows that the job is more than just that, it is something more. If you are actively listening to your boss, or fellow employees, and asking the right questions to show you want to learn, then your managers are going to see that you have something extra about you. 
A desire to learn is crucial if I want to progress to become a leader within the fashion industry. "A common mistake of an eager candidate is to overpromise, which creates the risk of underwhelming your new employer," said Sivanesan. "Companies are more interested in self-awareness and what you're doing to develop yourself professionally” (Sivansen, 2017) It’s important to show I any future employers that I have already developed my own portfolio of work. That I already possess a desire to learn and want to learn from the best in the business.  

[bookmark: _Toc49204287]Leadership:
Certain aspects of leadership I have already mentioned in my report so far; communication, creativity, a desire to learn etc, all go hand in hand with leadership skills. However, clearly leadership is more than just these attributes. The importance of leadership is something many employers look for. The Chartered Management Institute's 21st Century Leaders report, published with the Chartered Association of Business Schools and Institute of Student Employers, surveyed more than 1,000 managers and 830 students. It reveals that around 70% of prospective employers now want management, enterprise and leadership modules made available to all higher education students to help improve their skills in the workplace. A good leader must be able to communicate with those around him or her effectively, be it their superiors or equals. It may seem obvious but a desire to work hard is vital, to be seen to wanting to better yourself and in turn the business as a whole. This demonstrates that you are committed; that you want more than just to a foot soldier. A leader must stand out, ask for extra tasks, embrace new challenges, and shadow those above you and not be afraid to ask for advice. 
The fashion industry is very competitive, so it is important to be able to distinguish myself from the others. I enjoy taking a lead where possible, and I feel I possess the relevant skills to become a leader within the fashion industry. I enjoy motivating others around me, quite often in my working life so far, I have often taken on more responsibilities. I am happy to take on further responsibilities, and whilst this makes me more accountable at times, it is a challenge I relish and shall continue to relish. 

[bookmark: _Toc49204288]Conclusion:
The importance of employability skills cannot be stressed enough. Even more so at a time like this, where the impact of a global pandemic has led to worldwide increase of people losing their jobs. A further consequence being that now more than in recent years, there are more people applying for jobs than there are jobs available. As Peter Hawkins states, “to be employed is to be at risk, to be employable is to be secure” (Hawkins, 1999). The qualities that I have outlined above are just a few of the important attributes that are needed to make yourself more employable. It should however be stressed that everyone is different, possessing a range of skills that can be harnessed in order to make themselves more appealing to an employer. With regard to myself it is important that I take all of these on board in order to be successful within the fashion industry. 
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