Task 6 week 5 
Group 3 weekend 

1. Market segmentation 
Adults 18-55 mostly women, for every persons available on their income and their budget who like home décor and buy for gifts or special occasions.
2. Targeting 
Focus on women 30-50 disposable income who enjoy decorating and personalised products.
3. Positioning 
” Unique, handcrafted flower, and ornament arrangements that make any space special” Creative, premium, and personalised.
Given the costumers the best position for money for example even if they have a small budget I can do something nice for their event or occasion.
4. Reaching your Audience 
Use instagram, Pinterest, TikTok and email. Promote with discounts, seasonal offers, workshops, and social media content.
