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With the substantial consumption of water and energy, and also the substantial use of consumables, the hospitality sector has always left a considerable environmental impact (Gössling., 2022). However, this industry has seen a notable change towards sustainability in the 21st century. Recycling has become a top priority for hoteliers due to rising customer demand, strict government demands, and a greater understanding of issues related to the environment. To address these issues, Marriott, a major worldwide hotel chain, has adopted a CSR, or Corporate Social Responsibility, strategy.  The Triple Bottom Line and the economy of waste are both concepts that are supported by Marriott's CSR strategy, which demonstrates a dedication to sustainability on all fronts. This article analyzes Marriott's CSR programs critically in order to shed light on how the hospitality industry's approach to sustainability is changing. Marriott International is an organisation with an origin in the United States and headquartered in Bethesda, Maryland. It has business in around 139 countries. It has around 8000 properties across the world, out of which 2149 are operated by the group while the remaining act as a franchise. It was established in 1993 when Marriott Corporation was split (sec.gov, 2021). 
Government constraints and competitive forces have combined to dramatically boost the drives for implementing green in the hotel industry. In order to lessen the total effect of enterprises, including hotels, governments from all over the globe are establishing strict limits on environmental impact. These rules cover things like managing waste, reducing water usage, and energy efficiency. Non-compliance may result in penalties and harm to one's reputation. As a consequence, companies like Marriott are being inspired to embrace sustainable practices in order to satisfy their legal responsibilities (Susilo and Santos., 2023). In accordance with global pacts like the Paris Agreement, several countries have made a commitment to lowering the release of carbon dioxide. Hotels contribute significantly to emissions because of their energy use and travel. Hotels must alter as carbon reduction goals are established by governments or risk fines. 
Travellers today are becoming more and more ecologically conscientious. They look for lodgings that reflect their ideals, making sustainability a crucial factor in hotel selection. Residences like Marriott can draw in a rising market of eco-aware customers by providing sustainable facilities and practices. In addition to maintaining compliance, this drive also aims to meet changing client demands. Travellers who are concerned about the environment are a valuable market. Hotels may get into this industry by positioning themselves as environmentally conscious, which can improve their brand's reputation and share of the marketplace (Gao., 2023). The CSR programs and sustainable practices of Marriott assist draw to and keep eco-aware visitors, increasing the company's occupancy rate and profitability. Hotels continually evaluate themselves against competitors in a cutthroat market. Sustainable practices have emerged as a key differentiator. When a significant hotel chain, such as Marriott, adopts sustainable development, it puts pressure on rivals to do the same in order to remain competitive. 
The concept of business social responsibility (CSR) extends beyond the standard emphasis on maximizing earnings. Companies like Marriott use a deliberate strategy to include social and environmental issues in their daily operations. This entails taking into account how their decisions may affect stakeholders outside shareholders, the environment, and society. CSR places a strong emphasis on moral corporate conduct, prudent use of resources, and a dedication to positively impacting society. CSR acknowledges that companies interact with a wider range of stakeholders, such as local communities, administrations, workers, and suppliers (Okafor et al., 2023). CSR must interact with these stakeholders.  In order to comprehend their issues, meet their expectations, and promote constructive connections, these groups are involved in conversations and collaborations as part of Marriott's CSR programs. By doing this, the firm not only creates trust and improves its brand, but it also contributes to addressing issues related to society and the environment.
CSR connects strongly with the ideas of the circular economics. Products and commodities are utilised in a linear society before being wasted. The circular economy, in contrast, encourages reuse, recycling resources, and lengthening product lifecycles in order to decrease waste. By embracing CSR, Marriott may put into reality strategies like recycling facilities, limiting single-use plastics, and motivating visitors to take part in waste reduction activities. By lowering waste, companies not only lessen their impact on the environment but also demonstrate their dedication to the ideals of the circular economy. A circular economy encourages ethical purchasing and manufacturing throughout supply networks. Marriott's CSR programs may entail working with vendors who uphold moral standards and environmental sustainability (Gajadhur., 2023). Local food procurement, promoting ethical labour standards, and selecting vendors with solid sustainability histories are a few examples of how to do this. A closed-loop system with constant product and component reuse and recycling is what the circular business model proposes.
Economic sustainability, according to Marriott's CSR strategy, entails not just maximizing the company's financial results and profitability but also doing it in a manner that is consistent with social and ecological objectives. By integrating energy-efficient technology and limiting waste, Marriott increases revenue, lowers operational costs, and leaves a smaller environment imprint (Larsson and Hatzigeorgiou., 2023). The organization's long-term financial viability is ensured by this emphasis on economic sustainability, which also shows a dedication to ethical corporate conduct. In the areas where they operate, Marriott frequently includes local economic growth in their CSR programs. This could encompass collaborations with neighbourhood companies, training initiatives, and job development. 
Marriot’s dedication to inclusiveness and employee welfare is evident.A culture of fairness and opportunity is fostered through Marriott's focus on inclusiveness and diversity, ensuring that workers from every race may succeed within the company. This not only satisfies moral requirements but also improves the company's competitiveness and reputation. Marriott actively participates in the local community through a number of charitable endeavours. Supporting neighbourhood nonprofits, environmental initiatives, or schools may be part of these efforts.
Marriott's CSR strategy is also centred on lowering the consumption of energy and water through eco-friendly systems, water-saving gadgets, and ethical business procedures. Along with lowering operating expenses, these initiatives help lessen the company's ecological impact. Marriott's dedication to minimizing the environmental impact it has may be seen in how efficiently it uses water and power. Marriott prioritizes obtaining food and resources from sustainable sources. This lessens the supply chain's ecological effect and encourages moral behaviour. Green building programs, like LEED-certified buildings, demonstrate a dedication to minimizing the harmful effects of its facilities. 
The three pillars that support Marriott’s Corporate Social Responsibility (CSR) program—Environmental, Social, and Economic—each stand for a critical component of sustainability. These pillars demonstrate Marriott's dedication to attaining a fair and accountable method of conducting business.
To lessen its influence on the surroundings, Marriott has put in place a number of programs. These consist of technology that conserves water as well as heating, cooling, and lighting systems that use fewer kilowatt-hours. Marriott reduces the cost of operations and carbon impact by using less electricity and water, which helps the company achieve larger goals regarding sustainability. Marriott places a high priority on ethical food sourcing. This involves acquiring foods that are sustainably, organically, and regionally sourced. The firm favors ecologically sound farming and lessens the adverse environmental impact of the food it produces supply chain by collaborating with environmentally conscientious suppliers. This dedication is in line with the expanding consumer desire for environmentally responsible dining alternatives.
Given the importance of its personnel, Marriott makes investments in their education, growth, and welfare. Programs for employees include initiatives for inclusiveness and diversity, professional advancement, and health and wellbeing. Marriott not only fulfills its social obligation by assuring employee welfare and cultivating an inclusive environment, but it also increases productivity and draws top talent. Connecting with neighbors is a crucial part of Marriott's efforts to promote sustainable development. The business contributes to a number of nonprofit organizations, such as environmental and educational programs. by actively contributing to the prosperity of the areas in which they operate.
Revenue Creation via Sustainable Practices: Earning revenue via sustainable practices is a component of Marriott's financial sustainability (Flam et al., 2023). This includes cost-cutting strategies based on resource and energy conservation, as well as providing sustainable solutions for environmentally sensitive customers. Sustainable business practices show a business's dedication to ethical corporate behaviour while improving financial performance and profitability. Marriott places a strong emphasis on ethical decisions regarding investments and purchasing procedures in this sector. This entails selecting vendors who adhere to ethical and sustainable standards, defending fair labour laws, and encouraging ecologically friendly purchasing. 
Marriott's main sustainability program, "Serve 360," exemplifies the company's dedication to having a good effect everywhere it goes. This program includes a variety of activities, from promoting social well-being to reducing its impact on the planet. "Serve 360" epitomizes social responsibility for businesses since it takes a complete strategy that goes beyond just making money. Another one of Marriott's sustainability programs, "Serve Our World," emphasizes both local and international participation (Torres., 2023). In order to address global concerns like poverty and injustice, this program entails community projects, humanitarian endeavors, and collaborations with organizations. It highlights the commitment of the business to social advancement and highlights Marriott's larger obligation to make a positive contribution to the community it serves.
Marriott's achievement of the Green Key Certificate is proof of its commitment to sustainability. This well-respected eco-label denotes a dedication to environmentally friendly activities in hospitality. Marriott displays its commitment to reducing the environmental effects of its properties, preserving resources, and adopting sustainable operations by satisfying the strict requirements for this accreditation. Marriott has established challenging carbon emission reduction targets and continuously monitors its development in this area. The company's aim of lowering its carbon footprint may be evaluated by stakeholders thanks to this open method of quantifying its environmental effect (de Villiers et al., 2023). Marriott's efforts to cut emissions are not only important for the environment, but they also support international efforts to stop climate change. Through a range of initiatives and instructional materials, the Hotel actively involves its guests in its sustainability voyage.
In the hotel sector, introducing environmentally conscious practices sometimes entails up-front expenses. Like many other hotel companies, Marriott has difficulties funding eco-friendly technology, changing the infrastructure, and educating employees. Long-term gains, including decreased operating expenses and improved brand perception, frequently surpass these initial expenditures, though. Marriott's structure of operations has to undergo a cultural revolution in order to transition to sustainably. It entails empowering staff members at all levels to adopt and apply sustainable practices. This cultural transformation may be challenging and lengthy since it calls for a shift in mentality and methods of operation. In the hotel and restaurant industry, greenwashing is a serious problem since some establishments could make flimsy assertions about sustainability just to attract customers (Watson et al., 2023). Being a prominent participant, Marriott must make sure that its environmentally friendly statements are reliable and supported by actual deeds. If the business breaks its commitments, ethical issues can surface, which might harm its standing and consumers' faith in it. 
Environmental, community and economic constraints are driving a global necessity for the hotel sector to move to sustainability. Businesses must adjust to changing regulatory constraints and consumer expectations. A notable hotel company can embrace sustainability by following the lead set by Marriott's CSR strategy. The industry stands to be a leader in terms of environmental responsibility, community engagement, and economic viability, as evidenced by its "Serve 360" effort, the company's Green Key accreditation, and customer service initiatives. The hotel business is still making progress toward sustainability. To secure a greener, kinder to society, and commercially sustainable future for the industry, Marriott and other businesses have to keep creating new ideas, investing, and adapting. The hotel sector's advancements in sustainability are a sign of optimism for a more responsible future.
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