


Digital marketing is a byproduct of the internet. Once the Internet came into being communications at a global level transformed. Before it, using the old traditional means of communication the information was much harder to reach everyone involved. The Internet together with hardware and software advancements helped everyone to connect multiple computers around the world. With the increase need for connectivity, social media emerges as a result. At this point people all around the world can create a profile of themselves uploading a multitude of personal details, followed by pictures and videos. The information became quickly accessible saving time and effort, certain tools of communication emerge as a consequence. One of this tools of communication is the focus of my report: FACEBOOK. In the beginning Facebook started as a place to make interpersonal connections. For example connecting two individuals from different parts of the world. Of course that evolved and soon enough it became a tool of digital marketing (Nadzrif et al. 2021).
My main focus will be Facebook as a tool for digital marketing but is worth to mention there are many other apps that provide the means to advertise. Other social media platforms such as Twitter, Instagram and YouTube can also be used by businesses for marketing purposes.
To get into the advantages and disadvantages of digital marketing as a tool to promote brands and products to customers, I will first explain the traditional marketing concept. First I will give a few examples of traditional marketing: promoting products and services using TV advertising, catalog marketing, kiosk marketing, paper articles/advertising. Analysing this traditional ways of advertising I can identify some disadvantages  as compared with digital marketing: it will take time to get across the targeted customers, it is probably more expensive, it will be difficult to make any adjustments to said adverts.
Mentioning all this disadvantages that come with traditional marketing allows me to paint a parallel by listing the advantages of digital marketing advertising:
· Advertising using social media we can target a specific category of customers;
· Users can write reviews;
· Brands can see them in real time and make modifications on-the-go;
· The customer and the website can be linked with one click.
Having a quick read of what I’ve written so far can give the impression that traditional means of advertising should not be used at all or have no advantages at all and digital marketing should be the only logical choice. That is simply not the case.
With that in mind I will list some disadvantages when using digital marketing:
· There can be quick and negative responses from users regarding an advert;
· Such negative reviews can be quickly shared and can reach a large number of users, that will lead to negative publicity;
· With so many brands being advertised using social media it can be quite challenging for users to see adverts as intruding at times.
Until now I made a clear division between social media marketing and traditional means of marketing, however according to (NFI 2021) all is a part of social media, if not totally, that line will be blurred more and more as both evolve.

Getting back to Facebook, it was created by Mark Zuckerberg on 2004, it has around 3 billion users which makes it one of the most used apps out there.
According to Dr. Jignesh, B. Valand, and Dr. Ashok, G.(2020, Vol. 24, Issue 05)’ What makes the facebook success? The success lies in its information feed, which maintains individuals knowledgeable and engaged.’
Users around the world only need to create an account, log in and they can search for information based on preferences. It can be used as an personal account connecting with people from all around the world, sharing ideas and building bonds.
Some people have more than one account. Beside the normal personal one they have one’s called business accounts where they promote their products or they promote brands and products of other larger companies for a fee. An example of a business account which is very common are women with a particular skill in home cooking/pastries. I encountered this concept in the Romanian community, ladies would promote their products using Facebook, targeting a specific block of customers but in some cases without taking it into account, actual established businesses buy said products. We can easily see in this example how Facebook as a marketing tool promotes the few talented lucky ones to turn considerable profit and of course as a result of it grow the business in question to reach new higher levels. Further examples are people promoting their make-up, hairstyling skills.
There is a tag on Facebook called Marketplace. As the name suggests, this part of Facebook is somewhat like a virtual market. Anyone with a Facebook account can access it. Anyone if it chooses to can sell any item they can spare, they want to exchange. Whatever the reason the purpose of such a listing is clear: profit. 
A short guide on how to create a listing is as follows:
· To start with we need to select the Create listing option;
· Next there will be three options depending on the category the product falls into: Items, Vehicles or Properties for sale or rent.
When selecting each of this categories you will be seeing a multitude of empty spaces to be filled up, such as: 
- the title;
- price of the item;
- category;
- condition;
- description.
	Next a general location or and exact location where the product is given. You can also choose who can view the listing in question. It can be made public or it can all be seen by the people in your friend list. Or as an option friends can be excluded from seeing it. We can go even further by listing it in certain groups which we consider have people with a high interest in what we are offering. On the matter of groups this are divided by race, nationality, religious beliefs etc. In choosing a specific category of people we ensure we deal with our preferred one. 
	When all this steps are completed all we need to ensure is a means of interested parties to get in touch. We can add a telephone contact number, an email or if all those are too personal we can leave them out and specify to be contacted via direct Messenger chat.
	In conclusion Facebook will evolve and adapt to match the number of customers, the variety of products and many other factors along the way. There is no doubt that digital marketing is the future of advertising and it will evolve continuously and as a result it will reach a much wider customer base.
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