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In this report I will be looking at the specification given to me by Healthy Harvest, they are an online business presence who mainly deal in the selling of fresh fruit and vegetables, food for the pantry, pre-cooked meals and grocery box subscriptions. The company has a very loyal customer base, but the website is very confusing to use, is very badly optimised for phones and visually looks off putting with bad quality images and confusing designs while having a hard to use checkout function. Because of these problems users are complaining and purchasing less and less from the business.
To combat this, my report will show an improved user interface and user experience design process to show what the Healthy Harvest website could look like. Using things like creating a mood board and developing a wireframe then being able to make a prototype of the website and main pages allowing the business to look through and pick changes needed for their website by providing an interactive experience for them to use and understand.  This will show them how Healthy Harvest could meet a wider audience and generate more business.
I will be focusing on the parts of the website that I feel are negatively impacting the brand and what changes can be made to counter this and also implementing ideas of my own to give Healthy Harvest an idea of things customers want and need that can be implemented, these are things like the way the website looks, feels and is accessible by customers.
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1. [bookmark: _Toc235767301]Healthy Harvest Website Redesign

The main issue with the Healthy Harvest is the website is very hard to navigate. I tried to use the website as a regular customer and was unable to tell where to go everything was bundled onto one page and very unclear/low quality. Customers are struggling to locate certain parts of the website mainly the produce this is because the visual design is extremely outdated and the layout is counterproductive and it fails to convey what the brand wants and provides for the customer.
Another pressing issue is how the mobile format does not work properly in the current day a lot of grocery shopping is done online on the phone because of the convenience and a site like Healthy Harvest which looks unappealing and confusing to look at which makes customers use another brand or site which has more convenient usage. 
The pages which display product information are unclear and do net let you purchase properly leading to an annoying/long checkout process which would put people off. There’s little to no information about anything on the website which doesn’t show transparency to the customers losing trust with some customers. For an organic brand like Healthy Harvest, knowing where the produce comes from is imperative to customers, so they have peace of mind knowing everything is organic as advertised. The low-quality content plastered over the website does not help with proving the quality of the products to the customer either and can seem rather off putting.
The process of checking out is not efficient and it is too long; this makes it a hassle for customers to want to return and purchase from the website and this is the most important part of the website as this is what is there to generate the revenue.  The site has many ways it can be more appealing and appeal to a larger audience by using a higher quality design with better and clearer images while making the checkout simpler to use, hopefully this will help customers stay and make purchases more often.

A way to avoid this would be to make the mobile version be smooth and responsive when opening on the phone with low size and high-quality images to improve loading times which will make the customer experience smoother and make customers return. The checkout process needs to be streamlined too the current site does not even allow people to add items to basket without joining a WhatsApp group, removing this and adding a add to basket function will also make it easier for people to shop while managing how much they are spending this is another way the site will be user friendly. There should also be a reviews section where customer testimonials are posted this will help new customers feel confident in what they are purchasing which will be good for new customers and customer retention. 

2. [bookmark: _Toc235767302]Responsive Design Implementation

Having a responsive design is a requirement for websites in the e-commerce sector because of the ease and comfort of shopping on your smartphone. For a company like Healthy Harvest that sells groceries customers are looking to shop frequently which means having a responsive design is just as important as the products that are being sold. The website needs to function on both computers and phones/tablets to make the customers shopping experience as smooth as possible, so they have no issue coming back every week to place their orders. A layout that works across multiple devices would be ideal. Having a functioning website will also make it more likely for customers to renew their subscriptions and complete the checkouts [1]. Mobile users are now more than 60% of all online traffic so having a website accessible on phone is a great bonus to any business, these users expect easily readable content, easily findable products and a simple navigation bar which can help them checkout easier [2].
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This is page 1 which is the home/landing page in the wireframe.

[image: ]
This is the same page as above but for the mobile version.
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This is the page for the products.
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This is the page for the reviews.
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This is the contact us page.
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This is the page with the company information, the above pages with a white background are all part of the wireframe.
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This is the mood board landing page, I have added clearer images and brighter colours to pique the interest of customers.
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This is the mobile version of the landing page above.
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This is the products page in the mood board and again I have added higher quality pictures and a more functional display.[image: ]
This is the customer reviews page in the mood board with reviews of customers who have purchased from Healthy Harvest.
[image: ]
This is the contact form in the mood board design I have made it a smoother design.
[image: ]
This is the about us page in the mood board here I have added an outline of the company to help the customers feel more familiar with the brand. The above pages with the colours are all the pages created in the mood board.

https://www.figma.com/design/xMxJeZw3exfAAkLi5Zceq8/Untitled?node-id=26-26&t=R8e9pjGmqfqbIFvu-1 

The above link is the link to my wireframe and mood board.
The wireframe is a good way to start the design of a website because the wireframe is kind of the like the skeleton of the website, it is not too detailed but it gives a good structure to show how the website could possibly function and it is not set in stone so changes can constantly be made until the client is happy. Making the multiple pages to reflect the designs and show placements of things like the navigation bar, logos, products etc helps imagine what the website would look like compared to what it looks like right now.
The mood board is more like the skin and flesh of the website it gives a better visual representation and some basic functionality to the website, so you are able to visualise it better and even try some functions that are implemented. As you can see in my mood board I have gone for “farm-ish” colours like brown and green to give the vibe of a vegetable store so the clients can have an understanding of how their website can feel from a customer’s point of view. These colours are also easier on the eyes compared to the extremely bright colours on the previous website which should make it more appealing to new and existing customers who open the website. I have added buttons and better images of the fruits and vegetables so the client can also see how the quality of the pages affects the customers chances of shopping or staying on the site for longer to increase the traffic.
Having both together helps them compliment each other and give the client a better understanding on the uses and benefits that updating/upgrading the website can give to the business. After creating both designs I am able to make a prototype which each page lets the client use the website like a customer and hopefully helps them feel the comfortable vibe of purchasing fruits and vegetables from a reputable local source and gives them the peace of mind when placing orders.


[bookmark: _Toc235767304]Conclusion

Overall working on this project has given me insight into how businesses work and how important the branding of a business is. Working on the Healthy Harvest web design and creating the wireframe pages as well as the mood board pages helped me see how web design greatly impacts how websites function and how the traffic going to and from the website can help boost the visibility in a positive way. 
The process of working on this helped me identify how having a website that is easily accessible allows more customers to reach a brand. Making the wireframes and the mood board showed me how many issues with websites can go unnoticed and how to see the website from the customer’s point of view which allowed me to give input that I personally would like to see in a website, I feel doing this helped me better understand the creation of the wireframes and mood boards because it gave me some form of a vision.
Healthy Harvest have spent many years with this website building a customer base which is loyal enough to have some return even with the struggles of the old website they had. I hope the prototype, wireframe and mood board that I made helps position Healthy Harvest in a better way to meet its business plans and objectives making improvements where needed and helping push the brand out further with the user interface and user experience changes that were made. 
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We Value your feedback! Read what our customers have to say about
their experience with Healthy Harvest.
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Aboutus

Here at Healthy Harvest, we're passionate about bringing the freshest fruit
and vegetables straight to your table. We carefully source high-quality,
‘seasonal produce from trusted growers who share our commitment to
freshness, sustainability, and exceptional taste. Whether you're shopping for
everyday essentials or ingredients for a special meal, we make it easy to enjoy.

nutritious, farm-fresh produce at great value.

We believe that healthy eating should be simple, accessible, and enjoyable.
‘That's why we focus on offering a wide selection of fresh, hand-picked fruits.
and vegetables, backed by friendly service and reliable quality. From crisp
greens and vibrant berries to everyday kitchen staples, every item is selected
with care to ensure you receive produce you can trust. We're proud to support
local farming where possible and help our customers make fresh, wholesome
choices every day.
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