	
TASK DESCRIPTION







Assessment Component 1 – 50%: Written Essay (1500 words -/+ 10%)

TITLE: A comparison of the marketing methods of two multinational hotel brands.
Students will be required to write an academic essay introducing the subject of marketing, specifically comparing the marketing methods and strategy of two multinational hotel brands.   

Students will examine two hotel brands (Premier Inn and Hilton Hotel) you must examine these brands only and not any parent or associated brands. 

Your task is to compare the brand’s marketing strategies utilising the situational analysis tools discussed in class, i.e. the ways in which these organisations market their products and services (Marketing mix) and will include discussing the use of segmentation targeting and positioning and marketing communications with their target audiences, your work must be supported with the Simmilarweb analysis tool. Students will Identify similarities and differences in the respective marketing strategies; and make recommendations to develop and enhance marketing activities for their chosen brands that will aid potential future growth, while also considering any relevant contemporary concerns in the hospitality market.

This will allow students to explore a number of different generational and strategic approaches to marketing and perhaps the use of social media and digital marketing versus traditional advertising and marketing techniques. What is the brand message? What changes have been made due to contemporary issues (within the past year) i.e Ukraine, recent Geopolitical events, Business environment changes, or other contemporary Industry changes and concerns. 
Essay structure and content must include:
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Wordcount: 1500 words + - 10%. You must display your wordcount on your cover page. 
Between 10% and 25% above the word limit – Deduction of 5 marks off final mark or reduce to capped mark whichever is the lesser penalty.
Between 25% and 50% above the word limit – Deduction of 10 marks off final mark, or reduce the mark to the capped mark, whichever is the lesser penalty.
50% or more over length – (Maximum mark of capped mark 40%)

You will receive failing grade if you do not follow any of the following two instructions.
1)	You must write this assignment in essay format
2)	You must include a reference list with minimum of 15 references

Your title Page:
You must present your essay with a title page, this to include:
· [bookmark: _Hlk60912898]The title A comparison of the marketing methods of two multinational hotel brands.
· Your name
· Your student ID number
· The module title: Marketing Essentials BMIH4005
· Your lecturer’s name.
· Word Count
References & In-text citations
You must use credible sources (minimum of 15) for your research from online sources, textbooks, media, and industry journals to support your essay. Your references are not part of the word count
You will be assessed on your ability to synthesise knowledge, to develop an understanding of both the organisations you have chosen to examine and how their marketing methods differ or not.  
You will be expected to show an understanding of the basis for marketing essentials and strategies such things as targeting, segmentation, consider the size of the organisation, the countries that they operate within, how has this impacted on the way they market their products? 
Essay Format Paragraphs only, no contents page, side/sub headings. 
No illustrations/diagrams/photographs in main body but may be included in the appendices
Introduction
Main Body
Conclusion 
References
Appendices
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