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Introduction 

In today’s world social media platforms can be highly important in a business. By using it you can access a wider audience towards your business. You could also communicate easier with your colleagues or any other companies that you might want to work with, this could be easily done with the help of Email. By using it you will be able to send important information to multiple people at the same time, any changes in schedules or other thing as such and also allow you to connect with other people. Other apps such as “Instagram” or “TikTok” are highly used today for advertising your product/company and expanding your company to a bigger variety of individuals this way.

Social media facilitates targeted audience and enables businesses to reach a certain audience, which can lead to a higher conversion rate. 

Benefits and ways of using social media: 
By using these apps you are able to share valuable and relevant content about your brand which can attract people towards you and if they share an interest in it, there are more chances that they will likely share your brand to their friends and other people that might have an interest in it.

Advertising in social media is also very efficient as you will be able to benefit off a paid promotion as it will allow to target a specific audience based on people who resonate with your services. 

Another way you could push your brand forward is by partnering with a social media influencer. By doing so you will able to expose your service/product to a community that is already growing, this way if an influencer will promote your brand your chances of gaining attention  will increase. 

You should also focus on increasing your own community too, you could do this by interacting with customers on social media and giving them a positive experience. 

Pay-Per-Click(PPC) is also a efficient method used by a lot of companies.
  According to statistics from   Lunio.AI “ 74% of brands say PPC is a huge driver for their business.” (State of PPC 2019/2020, 2019)
“For every $1 spent on Google Ads, businesses earn an average revenue of $2.” (Google, 2018)

Search Engine Optimization(SEO) is the process of optimizing a website to be higher in rank in a search engine page. If your website is well optimized it will organically attract more users which increases the likelihood that potential customers will view your website while they search for related products/services.

In digital marketing the most successful strategy  you can use is integrating all these different methods into one. Combining social media, SEO, PPC and also email to create a huge campaign, as you are able to use all of the methods above in different way, for example social media marketing can be used to attract more consumers to you, SEO is used to get a more natural and organic traffic towards your website and PPC to target specific keywords which will lead to your website.
Social media also allows real-time communication which makes it easier to manage a efficient customer service and solve any issues  which will deliver your consumers a great experience



Data analytics can also be used to your own advantage as it can play a crucial part in optimizing strategies. For example analyzing  engagement rates and conversion rates allows you to determine what is more likely to get people’s attention and can help you optimize your campaigns in a way that can reach your target audience while also engaging and providing the help needed for them.  


Conclusion:
In conclusion, using social media effectively can lead to increased customer engagement, brand awareness, and overall a positive impact on your business.
In today’s competitive market, integrating social media and digital strategies is essential for any growing businesses who are looking to increase their reach to a wider audience and maximize the impact they want to make. 
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