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Data-driven companies are now upcoming and finding their place in the business industry more often than companies who do not follow modern trends related to online business intelligence, which is now a growing trend globally (Soldić-Aleksić et al., 2020). The report will discuss the concept of business intelligence and the top five trends related to it. The trends will be supported by credible sources. 2022 has been an exciting year for business trends, and 2023 will be a year of similar trends. Business solutions are now made easier with the rise in technology as it aims to ensure to make processes are easier for businesses. Companies are now more data-driven because it is an effective technique to make sure there is transparency and accountability in the system (Zohoori et al., 2018). This also helps keep the confidentiality of their clients. Errors can be rectified more easily, and there can be better visibility and correction of any errors. Business intelligence trends show companies what the issue is and how it can be prevented in the future.
[bookmark: _Toc119931477]Five current business intelligence trends
The concept of business intelligence means to analyse data and use it for actionable information delivery digitally. The world has faced enough losses during the pandemic, and now with the future looking less troubled, the attention is transferring to business intelligence to accelerate processes in businesses (Leake, 2022). The cloud, mobile analytics and automation have continued to thrive; however, now, the business world is moving far and beyond to uncover more efficient business intelligence trends for 2023. It is anticipated to be trusted by the people based on its adaptability in the business intelligence industry to promote better practices for employees and people in business.
 In 2023 it will be essential to find out more about business intelligence software because businesses now need easier data collection techniques. One can easily say that data collection can otherwise be lost and can turn corrupt; however, with safe techniques, there are fewer chances of any hacking or any sort of file corruption. This makes businesses flourish easily and also cuts costs. Cost saving is essential for businesses that are small and large with the economic conditions. This is best for simplifying company activities, and useful insights are seen over time. Companies are now training employees to become more technology-prone and using business intelligence to enhance their performance.
[bookmark: _Toc119931478]Cloud BI Verticals will be in demand more often in 2023
Cloud BI Verticals can help businesses with remote work, and hence work is more effective now than ever. It is predicted that in 2023, at least 40% of workloads are to be deployed through Cloud (Yermish et al., 2020). Remote working has now become more common, and hence cloud is becoming more adaptable. Remote workers appreciate the way the cloud tends and caters to them. It is a data solution that is being adopted more over time because the data solution needs to become more modern so it is attainable in an easier manner. It is best to see that work is done more efficiently. Physical hardware can take a lot of time and effort alongside the cost; data-driven decisions can be made easily (Yermish, 2020). It helps with remote work, as COVID-19 has now done remote business more often, and small start-ups usually start as small businesses and do not have space for offices. Hence, remote work can be done from home.
[bookmark: _Toc119931479]Drive Data Literacy Initiatives will be driven by self-service. 
Self-service BI is now trending in 2022 due to the drive to push for literacy of data amongst industrial work as organisations are acknowledging the advantages of assigning BI activities to workers. No one will need a computer science degree for the designing and executory work of data visualisations, analytics and reports. Every step of the data will be informed from the time the project starts to the time it is completed (Shaqrah, 2018). Employees also learn data querying and interpretation skills. Technical help is not required for the out-of-the-box data connectors, pre-designed workflows and intuitive interfaces (Leake, 2022). Augmented analytics and interactivity add to the BI trends. Ad hoc reporting and querying are also included. A data-first culture calls for a shift of mindset and a constant organisation-prone effort being promoted (Leake, 2022). Even a user who is not an expert in technology can use this. In future trends, there will be a need for self-service techniques and tools. Data mining and statistical analysis are almost the same as business intelligence. However, a person can use self-service BI to replace them easily. Data mining explores data, while BI tracks performance (Leake, 2022). Hence, self-service will be seen progressing throughout the upcoming years.
[bookmark: _Toc119931480]Data Science will be important in the coming year as well. 
This trend will be seeing the light of day for a long time. Data science roles and self-service information discovery often are the same as one when it comes to their roles. These are automated platforms on a higher level and are beginning to add data science tools which do not ask for a data scientist to come to use (Finances Online, 2022). This will make more organisations incorporate data-driven businesses at each different level of the business. When this starts to occur, there will be an analyst in every ordinary person, and the roles will begin to shift. The cross-team collaboration will be more essential as time passes as this makes it easier to multi-task and complete work timely (Tang, 2019). Multi-tasking is easier when done with applications and software, and it saves time for employees.
[bookmark: _Toc119931481]Augmented Analytics and Automation 
Predicting business trends with predictive analytics now has no restriction when it comes to data scientists due to natural language generation, machine learning and automation. Automation is also a famous trend in business intelligence. ML-driven algorithms are much faster in speed, giving automated replies to searches and also driving workflows that are event-driven (Seetharam, 2022). Basic software skills can be used to perform analytics and data discovery. No-code app integration and development is a disruptor in the market in interoperability, and this reduces the new functionality buying need as this can be at a low cost (Seetharam, 2022). Augmented analytics and automation will be seeing their way upward through 2023.
[bookmark: _Toc119931482]Embeddable Data Stories
Data storytelling is now becoming popular in business intelligence trends because organisations are seeking to utilise analytics that is visual and send stakeholders a message. This ensures that there is no traditional reporting that rather takes up much time. These data stories can be embedded into web applications and client systems (Seetharam, 2022). Storytelling and data visualisation tools collaborate well together. The necessary support is provided by intuitive user actions and augmented analytics. Animated 3D charts have replaced new menus and button options, and looping GIFs and scrolling actions do the same (Seetharam, 2022). Natural language insight has a human touch to it and a human feeling to understand well what is happening.
[bookmark: _Toc119931483]Conclusion
In conclusion, BI Verticals in the Cloud will be much in demand in the coming years. Self-service BI will initiate towards data literacy; data science will be a specific skill which will be there even though there will be a citizen data scientist rise, automation and augmented analytics will be useful in driving delivery pipelines, and there will be insight given with embeddable data stories. The report analyses the importance of the different business intelligence tools and trends as they are gaining momentum. Businesses are checking their feasibility and data through applications more often than not. Business solutions in 2023 will be looking towards newer applications and improvements in the already existing ones, which are becoming more usable by the day.
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