
The consumer rights Act of 2015 was put in place to protect the consumer. The consumer being an individual acting on the purpose that is outside the induvial trade business or profession. Even if a trade is made with a small business, it will fall outside of the CRA 2015 (Elliot & Quinn, 2017). The consumer rights Act is to protect contracts when they are business to consumer.

There are many aims in which the CRA 2015 were hoping to be covered by the new legislation, they wanted to consolidate all previous legislation to all in just one place. this would include consumer rights that covered contracts of goods, digital content, and other services. They aimed to reform and consolidated the law in unfair terms contracts, to make easier enforcer powers and to investigate possible breaches of the current consumer law. The CRA 2015 aimed to give more flexibility to civil courts and the public enforcement to enable them to take action for consumers on things such as breach of contract. Then the CRA 2015 were also hoping to ensure that the routes were made easier to allow consumers and smaller businesses to enable them to challenge anti-competitive behaviour through the competition Appeal tribunal (commons library,2021).

Legislation.gov states that part one of the consumer rights Act 2015 covers consumer contracts for goods, digital contents, and services. This broken down shows that it looks at what type of goods contracts are covered, it looks at the statutory rights that are covered. It also looks at what remedies are there if statutory rights under a goods contract are not met. It looks at these elements within the digital contents and services too. It then goes on to explain the general and supplementary provisions such as court powers, interpretation, and any changes in legislation. 

If you were to compare previous Acts that cover contracts such as supply of goods Act 1979 or services Act 1982 it states on the gov.co.uk website that this Act is for the purpose of an agreement that intends to operate by way of mortgage, pledge, charge, or other security.
The sales of goods Act 1979 was replaced with the consumer rights Act 2015 the difference being that the CRA 2015 is now to include digital goods and any item purchased after October 2015. However, the sales of goods Act 1979 can still be used if you were able to prove the item was bought before October 2015. Even though one replaces the other the cover still remains that items must be of satisfactory condition, fit to any particular purpose made known to seller and items are as described (consumer council,1984/2021). Part 1 of the CRA 2015 now also includes a new implied term that traders have the legal rights to supply the goods and if any purchased goods are faulty in any way, they you would be covered under CRA 2015 this would be against the retailer and not the manufacturer (Conway, 2021).

Liability has been extended to include any business that would be providing services including financial or supplying goods or digital content. It is said that even though the CRA 2015 is a large piece of consolidation it contains some significant changes which will affect almost every business at some point (Blake morgan,2022). 

Legislation states that part 2 of CRA 2015 is to cover unfair terms of a contract. Section 61 of part 2 CRA 2015 covers unfair terms on a trader to consumer basis this is known as the ‘consumer contract’. Part two looks at the general rules of fairness in contract terms and notices, it then moves on to look at how the general rules are actually enforced, and then moves on to the supplementary provisions. According to Flynn and Broadhurst (2020) before the CRA 2015 was introduced consumers were protected against the unfair contract terms Act 1977 and the unfair terms in consumer contracts regulations 1999. However, these terms have now all been covered in the CRA 2015 the act will now also apply to negotiated and non-negotiated contract terms. 

According to Duncombe 2015 it was said that there were seven key changes made to the CRA 2015. After it received the royal approval, its reforms were made to the myriad of UK legislation, it is now to include protection rights for the consumer. Its changes now bring into effect the online rules from 2013 regulations to all consumers contracts. It means that any changes made before the consumer enters a contract are not effective unless they have been agreed upon first. Example being a delivery must be within 30 days unless agreed to by the consumer., 
One of the key changes from previous legislation was it is now to include digital content. The change was to ensure that digital content meets the quality and standard equivalent to the current requirement for goods and services.
Another key change was to the pre- contract information, the change was to ensure that any pre- contract information must now form part of the implied terms under consumer contracts. Another change was to ensure that prominent and transparent key terms were clear this meaning that the price and subject matter need to be on show and visible to the consumer making it prominent and transparent at the beginning of any purchase made. 
Remedies available to the consumer was also a key change it was to enable consumers the right to reject with in the 30-day period should the goods or item not meet the requirement of statutory standard. The new remedies system in place will give consumers the final right to reject. Consumer notices were changed to include non-contractual notices that will now be subject to the fairness test and any that do not pass and classed as unfair will be unenforceable. Changes were also made to include unfair contract terms the change was to implement the streamlining of the law already in place and add the addition of new categories that would be unfair to a so-called grey list. The last change we looked at was the quality standards applying to goods, the change was to the quality of standard that currently implied as standard terms by existing legislation is to be replicated under the act and extended to include goods purchased by looking at the model of final product (Duncome,2015).

According to ward hadaway 2015 the CRA 2015 has been strengthened especially for goods. It goes on to say that certain things have been included that would help and benefit consumers such as the 30 day right to reject goods, whereas previous Acts were only ‘a reasonable time frame’. The right to receive a full refunded has been implemented and the right to a repair or replacement, and the right to a price reduction or final right to reject was put in place to give strength to the CRA 2015. They also advise of the strengthened remedies which would be limited numbers on repairs before the trader must offer some or all of money back. Then if goods are not repaired or replaced with in the first six months of purchase the consumer would then be entitled to a full refund. 
Citizen advice say that the law on Consumer Rights Act 2015 is now much more clear and easier for the public and especially the consumer to understand. They say that it means consumers can buy and businesses can sell with trust and confidence. They believe that when any problems become known such as disputes this is dealt with much more efficiently and will not become much cheaper. When it comes to alternative resolution this can be done through the ombudsman which is easier to do than going through the courts. It states that the changes that have been made are relevant to consumers and businesses. They also state that UK consumers spend £90 billion a month and so by having transparent rights this will help businesses and consumers to make better choices and to save time and money.
Trounson (2015) again agrees with others and says that the new CRA 2015 brings strength to consumers and businesses, its clarifies and consolidates the already existing laws into one piece of legislation. He says that the rights and remedies for consumers have been strengthened and changed to ensure it benefits consumers in many keyways. 

Main aims of the CRA 2015 were implemented to protect the consumer better, the individuals acting as individuals and against unfair contract terms and notices, the act also intended to update the rights of consumers who would be participating in the digital world. 
Wrench and Farrant 2017 have argued that despite the intentions of the CRA 2015 to consolidate the legislation into one piece there are still numerous rules and regulations to be read in order to achieve the full understanding of the CRA. They believe that they are still not clear in some respects such as the consumer contracts regulations 2013 and consumer protection act 1987, pacifically information regarding cancellation and additional charges. They say that the unfair contract terms in the CRA 2015 also operate in parallel with the consumer protection and unfair trading regulations. They state that whilst the CRA 2015 aim was to consolidate they did that but failed to create a single piece of legislation that would not leave a consumer in the dark, they go on to say that the CRA 2015 is certainly not a simple piece that is easy to understand by consumers and still believes that to understand the legislation that you would need a wealth of knowledge and understanding of how the rules and regime works. 

Based on the findings it seems that the CRA 2015 have had more benefits than not. The evidence shows that people have been happy with the legislation currently available to consumers and businesses, however there is also evidence to suggest room for change such as making it clearer and more understanding to the general person. like most things the world is changing every day and so legislation will need to move with it to ensure up to date cover is available to protect both consumer and businesses. 

By Ceri-anne Johnson 
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