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1. Introduction
The year 2020 was neither the most generous nor the most productive, the cause being the pandemic. COVID19 is the virus that has greatly affected human health and the entire global economy. It was a time with a strong emotional impact, where humanity was challenged to learn to fight and to be immune not only to health but also to material things, which are strictly necessary, being at a time when access to everything is limited. In this task, we will discuss more how the pandemic has affected the economic sphere and what damage it has caused, we will talk especially about the automotive industry in the UK, what were the achievements during this period, what losses were recorded, what measures were taken to meet all the objectives in a rather stressful period, where the biggest problem was lockdown.

2. Car Industry in the UK
The United Kingdom is one of the main countries that determine the economic power of Europe. The British industry includes many sectors, some of which are of global importance. The population of the United Kingdom represents about 1% of the world's population, however, the United Kingdom is in the top 4 countries in the world in terms of trade. The main exports of the United Kingdom are engineering, transport, and manufactured goods. But still, the car industry plays an important part in the state economy, accounting for almost a third of GDP. It creates 26.5% of GDP and 84% of the country's exports. It accounts for about 18% of the economically active population. About a third of employees are in transportation engineering.
That is why British brands, like many other products in this country, are recognized worldwide as an example of quality, style, and luxury. At the same time, British Automobile Manufactures are very strong, as evidenced by investments in production. The United Kingdom, like all major economic powers such as Germany, the United States, Japan, Italy, and France, has suffered from the pandemic. GDP fell by 9.7% in 2020, the largest decline in three decades. Like any other branch of the economy, the car industry has undergone a series of changes, being affected by the shortage of semiconductors from which electronic chips are made.
Most of the semiconductors used in the automotive industry are produced in Southeast Asia, mainly in Taiwan, where production was virtually frozen during the pandemic. There have been other fairly tough barriers, such as internal lockdowns, many people were isolated in homes to reduce the risk of infection, a sharp rise in parts prices, and a significant drop in demand. All these things turned upside down the whole production, and as a result, the whole achievement process was stopped. Car production in the UK fell sharply by -29.3% in 2020 to 920,928 units, (www.smmt.co.u, 2021) the lowest 
total since 1984 officially recorded to date.
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Below you will be introduced to the impact of COVID on the BMW Group. What were the achievements, what problems did they face, and what new trends are coming into the market.
 
3. The impact of COVID on BMW
Shops, restaurants, hotels, and showrooms closed. Nearly a third of the world's population has been urged and advised by their governments to stay home. Now, these harsh measures are gradually becoming a thing of the past. However, the coronavirus outbreak (COVID-19) has had a dramatic and massive impact on economies and consumer markets around the world. The BMW Group was no exception, overcome by a series of challenges, but still managed to maintain a balance. According to the press service of the Bavarian concern in the first quarter of 2020, the company recorded an income of 498 million euros, before taxes. Sales during this period decreased by 21.7% to 824,153 units. Request for Mini manufacture decreased by a third to 118,862 units (-31.1%) and motorcycles are meaningfully lower (-17.7%), which would be 76,707 units. At the same time, the BMW Group has limited the allocation in investigations and development by 2.2% compared to 2019, to 2.73 billion euros. Some official dealers were forced to close for a few weeks, leading to financial losses again. Presentations of new cars were also stopped and rescheduled
Despite the difficult situation at the time, the BMW Group was a supporter of society, supporting measures to combat the pandemic company gave automobiles for social care and health services to provide the mobility of nurses and health workers. It also helped governmental and non-governmental organizations with donations of goods and materials such as masks and disinfectants. In that rather complicated period, the company came up with some support for its customers, such as expanding insurance for new and existing maintenance cars, online consulting services, and service activities as far as the law allows. All this madness created by COVID, made the Bavarians follow that rhythm of life and write a strategic plan that could help them maintain their position, without losing much.
· First of all, they kept the skilled workforce, organized shift work, and thus reducing the risk of infecting staff.
· Rapid adaptation of sales channels. Because of the virus, more and more people were avoiding interactions, so BMW continued to digitize it so that customers could afford to buy a car anywhere in the world.
· Strong performance of luxury models. In 2021, BMW delivered 2,028,659 cars worldwide. A significant contribution was the success of the models in the luxury segment, which increased by 12.4% compared to 2020.
· It continues to invest in technology and the development of electrified machines. Emphasis is placed on reducing CO2. Sales of electrified cars have increased by more than 30%.

The graph below shows the ratio of production to deliveries for the last five years. The annual number of cars produced by BMW, excluding the Mini, Rolls-Royce, and motorcycle segments.



4. Success Factors and Survival Factors of BMW

BMW remains one of the most famous and admired car brands in the world, with millions of people around the world wanting to own this top vehicle. But how did this company, founded almost a decade ago, manage to maintain its global activity? Below we will analyze the success factors that contributed to and continue to help the company stay in the top position.
· A diverse range of products. BMW stands out with a wide variety of products, from super expensive to affordable models. Thus, the brand attracts customers from all walks of life, those with a lot of money, but also those with a lower income. Therefore, BMW takes product development seriously. Having connections with various research and development centers around the world, including an engineering center in Germany, a design studio in the United States, and a project team in Tokyo.
· Powerful engines. The group has a variety of engines for its vehicles. They are appreciated for the fact that they are very reliable, quite safe and durable, ideal for lovers of technical perfection.
· Powerful brand appeal. And here we are talking about perfectionist design. All the cars of this brand have an attractive conception that denotes a lot of refinement and course, a luxury that primarily attracts the attention of the potential buyer. Then comes all the built-in digital technology, sound insulation systems, and airbags.
·  Highest-quality services. Highest quality services. Maybe for some manufacturers, the brand is just a logo, but for BMW that means everything. They are very aware that this badge is a commitment for the consumer to receive a quality product, and to receive positive feedback, respectively. In this way, they commit that the services offered are at the highest level. Buyers are offered the best consultation depending on the requested product, they are served at the service center according to the protocols established so that both parties remain satisfied.
· Eco-friendly cars. Being in a century when pollution is a global problem, more and more people are choosing hybrid cars and electric cars that reduce CO2 emissions.
· Safety and trust. It is the most important thing that drivers need when driving a car. This is exactly what BMW offers its customers, which is why many are attracted to its production.
· Fantastic noise isolation. It is this element that restores comfort and pleasure when driving a car

5. Megatrends from BMW
The group is very optimistic, and even though they also went through a difficult period due to the pandemic, they are coming back with new forces and ideas. They have already prepared a development and innovation plan that they aim to fulfill in the future years.
· The main purpose of the company at the moment is to produce as many electric cars as possible. They proposed that by 2023 half of the cars produced to be one hundred percent electric. It is about an intelligent power management system, which has already been put into operation.
· Boots and Easy function. This mode will allow drivers to take control of the steering wheel and give it to the car. Thanks to these elements, the car will work in such a way as to offer the most beautiful driving experience or, on the contrary, a relaxed atmosphere - depending on what the driver needs.
· The BMW Group focuses on automatic data collection and analysis. Digital production tracking systems and simulators that ensure process safety.

6.  BMW Newsletter

08.04.2022 PRESS RELEASE
100% green power: BMW Group intends to use aluminum wheels starting in 2024. They will move to green energy for the electrolysis of aluminum and the production of wheels. As well as CO2 savings of up to five hundred thousand tons per year. ( www.bmw.co.uk, 2021)
05.05.2022 PRESS RELEASE
Significant progress in deliveries of electrified vehicles. The BMW Group has strengthened its competitive position much better, as well as its profit in the first quarter of 2022, with bigger demand for this type of car.

7. Conclusion 
Covid 19 was the greatest challenge of the century for all mankind. The world was suddenly torn from freedom, being limited almost entirely. Consumers are lowering their spending amid declining revenues, as is demand for BMW. Namely, the car manufacturing industry was more severely affected. The negative effects of the spread of COVID-19 affected the export of production, registering an enormous decrease, and the import also suffered, as a result of which the production was stopped. The pace of production was moderate due to a lack of staff, in addition, it was limited supply and forced the closure of businesses. No matter how hard the pandemic period was, BMW has managed to meet the challenges and maintain its activity, achieving its goals even at a more moderate pace. And one thing to applaud for them is that they have helped fight the virus by donating things needed to save lives.
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BMW Performance

Production	2017	2018	2019	2020	2021	2123947	2168496	2205841	1980740	2166644	Deliveries	2017	2018	2019	2020	2021	2089854	2117854	2184939	2028841	2213780	
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Car Manufacturing in UK

Series 1	
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