Marketing In Practice – Submission Template

Assignment 1: Creative brief for TV advertisement 
Link to video:

https://www.canva.com/design/DAE6oHbXznE/JKUog83hPFo1RgJ0ErSxEg/view?utm_content=DAE6oHbXznE&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton 
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