



This essay proposes to look into the significance of Corporate Social Responsibility, also known as CSR, in promoting environmental sustainability for the hospitality sector, with a particular attention on Marriott, a reputable hotel brand. Furthermore, the paper will look at how Marriott's CSR programmes contribute to sustainability, as well as the problems and possibilities that come with adopting successful CSR policies. 
As stated by Inkson and Minnaert (2018), tourism is an evolving industry that is impacted by societal changes and is an important part of everyday life. It is an economic activity that must keep up with external factors such as globalisation, conflict, sustainability, climate change, and technological advancements. Successful tourist businesses have to adapt effectively to these influences, altering the economy and sustaining the environment while assuring quick adaptation and responsiveness.
According to (Sloan et al., 2017) sustainability entails balancing opposing viewpoints and principles, which requires stakeholders to collaborate to achieve a common objective. It is comprehensive and necessitates a long-term, larger view to profit, recognising how resource exploitation can restrict the economy and bring irreversible harm. Furthermore, he stated that education is critical for encouraging sustainability and strengthening managerial skills to solve corporate concerns considering the environment and society. In the opinion of Mollenkamp (2023), sustainability is the ongoing upkeep or support of a procedure throughout time, with a focus on the long-term effects of decisions made on the economy, environment, and people. 
As per the CFI (2024) findings, the three pillars of sustainability focus on planet, people, and profit and are centred around the preservation of quality, the promotion of employee wellbeing, and the appropriate use of resources that result in higher profits.
Corporate Social Responsibility (CSR) is an important managerial approach that incorporates issues related to society and the environment within activities, combining economic, environmental, and social requirements and meeting the demands of customers. (UNIDO 2024)

In accordance with Nzuva (2022) Corporate Social Responsibility (CSR) is a critical component of corporate operations that benefits both companies and society having the role to improve financial performance, enhance profitability, and have a beneficial impact on hospitality staff and management. Additionally, CSR programmes increase consumer loyalty, cooperation, and trust. Furthermore, a favourable CSR reputation may attract prospective customers while likewise encouraging corporate development and sustainability. Lastly, the hospitality industry has a high tendency for CSR practices, which results in a respectful, open to everyone, and honest sector.
Jauhari (2021) highlights the value of sustainability in businesses for a variety of reasons. It assists businesses in reducing environmental effect, maintaining global balance, lowering emissions, and minimising climate change. It also benefits society, fosters solid connections with communities, and offers a distinct competitive edge. It builds relationships with staff and stakeholders, maximises resource utilisation, and minimises operations in the surrounding regions.
Corporate social responsibility is a key aspect of encouraging sustainability in the hotel business. Analysing Marriott's CSR policy provides significant findings into its influence on environmentally friendly procedures, challenges, or opportunities.
Marriott International, the world's largest hospitality company, has established high environmental objectives for its worldwide network of 7,200 hotels across 30 brands. As the only brand in the top ten of the 100 Fortune list of the most excellent companies to work for (Kanner, 2024), Marriott's sustainability activities are motivated by the United Nations Sustainable Development Goals (United Nations, 2023) and carried out through their platform, Serve 360. The company engage in extensive and significant sustainability practices.
Marriott International's CSR strategy, titled "Serve 360: Doing Good in Every Direction," prioritises environmental, economic, and social concerns. The strategy is divided into four foundations: Nurture, Empowerment, Sustainability, and Welcome. The goals are to decrease the impact on the planet, strengthen communities, encourage diversity, and advance the rights of people (Marriott International, 2019c).
On the environmental side, Marriott is undertaking sustainability measures to lower negative ecological effects and risks related to climate change, working with stakeholders throughout the world to improve the efficiency of waste, energy, and water management. Environmental sustainability is one of the most important aspects of CSR in the hotel business.
Marriott International is prioritising reducing water usage and energy efficiency by installing energy-efficient bulbs and smart thermostats. According to Silverstein (2022), the organisation plans to lower its water consumption intensity by 15% and its carbon intensity by 30%. By 2025, Marriott intends to utilise 30% renewable energy throughout its hotels, replacing disposable bottles with bigger ones, and generate 30% of its power from renewable sources.
According to the Marriott International report (2022c), the company has developed a sustainability programme to minimise waste, resulting in a 45% drop in landfill waste and a 50% reduction in food wastage. The corporation aims to reduce single-use plastics, promote recycling facilities in hotel rooms, and revamp its conference and events offers with eco-friendly packages. Composting, recycling, and donating programmes are among those implemented to reduce waste.
In accordance with the Marriott International (2020) report, the company achieved worldwide convergence on responsible sourcing standards in 2019, covering animal proteins, water bottles, cleaning products, and others. They promised to use only cage-free eggs by 2025 and sourcing 95% of their food locally. Marriott also sourced organic rice and tea through suppliers nearby.
On social responsibility, Marriott prioritises people by encouraging inclusion and equity in its business activities, investing in associates, and offering access to opportunity, as well as helping communities and developing cultural awareness.
Marriott International aspires to be an international leader in diversity, equality, and inclusion (DEI), creating a sense of belonging among all workers. DEI goals include fostering an inclusive atmosphere, increasing the representation of women and people of colour, and developing a welcoming place to work (Marriot International, 2024)
Marriott International, a diverse multinational hospitality firm, has been recognized for its dedication to diversity and inclusion. With over 50% diverse board and executive leadership, the company completed nearly 23 million education projects by 2022. Marriott is the first hospitality firm to be honoured in the DiversityInc Hall of Fame for Diversity and Inclusion since 2021. The company also supports the LGBTQ+ community and employs a diverse staff, with 57% of leaders representing women and 44% being persons of colour (Marriot International, 2022a).
Marriott upholds human rights principles in its operations and supply chain, focusing on fair labour practices, ethical sourcing, and due diligence. The company aims to provide a safe working environment and uphold ethical, integrity, and corporate citizenship (Marriott International, 2022b)
Marriott International (2019b) stated that its business, driven by the "Serve Our World" beliefs, engages in community service through volunteers, fundraising, and contributions. They make investments in children and environment, hoping to enhance communities via poverty alleviation, schooling, gender parity, healthy water and sanitation, prosperity, and green cities.
Economically, Marriott makes investments of $35 million in local communities through charitable projects that promote learning, employment opportunities, and economic development programmes. By 2021, it had funded over $11.8 million in these programmes, like the Marriott-Sorenson Centre for Hospitality Leadership (Marriott International, 2022d). Additionally, Marriott is carrying out sustainable practices to optimise resource consumption, simplify procedures, and decrease waste, with the goal of achieving a stable financial future while reducing the negative environmental impact.
Marriott International, like other multinational companies, has promised to support the United Nations and the Paris Agreement's (United Nations,2024) climate action and sustainability goals, implying that its initiatives to promote sustainability would likely accord with the agreement's aims. Marriott International, a global hotel corporation, is dedicated to lowering its carbon footprint, implementing environmentally friendly procedures, and strengthening climate resilience. Marriott aligns with the Paris Agreement's aims by engaging stakeholders and revealing the company's environmental achievements through sustainability reports and shareholder statements. This demonstrates its commitment to a more sustainable future.

Marriott, a reputable hotel chain, has effectively adopted corporate social responsibility principles in the hospitality business, emphasising challenges and opportunities.
As noted by FasterCapital (2024), implementing CSR might be difficult since there may be a contradiction among profit and social impact. Companies may need to invest in sustainable measures, such as renewable energy or recycling infrastructure, which may not provide immediate financial benefits. Organisations like Marriott experience challenges in balancing sustainability aspirations with financial concerns.
Another challenge for Marriott is that it regulates its suppliers to ensure they meet ethical and regulatory requirements. The complex control of supply chains, which involves several suppliers from various areas, presents difficulties in tracking and controlling adherence to CSR criteria such as sustainable purchasing ways and labour rights (Marriott International, 2019a)
CSR activities could boost Marriott's brand reputation and perception across stakeholders. Marriott may gain consumer confidence and credibility by showing a dedication to environmental sustainability and engagement with the community.
[bookmark: _Hlk166502325] According to Haski-Leventhdal (2018), since our global economy and society develop fast, CSR generate benefits for both society and the environment, benefitting employers who are more engaged at work, customers who prefer companies with excellent reputations, and shareholders. Marriott’s strong CSR practices may provide a competitive advantage in the hospitality business by establishing itself as a brand that is environmentally conscious, attracting ecologically and socially concerned consumers, and strengthening customer loyalty.
In accordance with Ejoh and Omoile (2023), corporate social responsibility (CSR) is having an increasing impact on workplace innovation and creativity, which are critical for a successful outcome, competitiveness, and consumer flexibility in today's fast changing organisations scene. Supporting CSR creates opportunities for creativity and distinctiveness in Marriott's operations. Marriott can transform its operations by adopting CSR through environmentally friendly technologies, special programmes, and stakeholder collaborations.
After evaluating what Marriott does well and where it might improve, is important to find out about the motivations behind its CSR activities.
Marriott, a global hospitality leader, is driven by competitive challenges, customer demands, and an honest devotion to sustainability. Despite rivals such as Hilton and Accor, Marriott retains its market leadership by adhering to industry norms. Customer preferences for environmentally friendly companies also influence Marriott's CSR activities. By incorporating CSR into the way it operates, Marriott can help to promote sustainable development, reduce risks, and create long-term benefits for stakeholders, eventually benefiting society and the environment. 
Marriott's fundamental principles, "Serve Our World," are centred on people and their dedication to making a positive effect on their communities via volunteering, fundraising, and contributions. Marriott associates throughout the world are motivated to create a positive effect by engaging in Serve360 programmes that are governed by the UN's 17 Sustainable Development Goals and the 2025 Sustainability and Social Impact Goals (Segundo, 2024)

Sustainability is essential to the long-term performance and resilience of businesses in the hospitality industry. Despite barriers, CSR programmes help to environmental protection, social stability, and economic growth, which benefits both the hotel and its stakeholders.
Although excellent CSR policies in the hotel sector provide challenges such as cost concerns and conformity to regulations, they also provide opportunities for competitiveness, brand reputation, and creativity. By handling these difficulties and maximising on opportunities, Marriott can demonstrate its commitment to sustainability, improve its brand reputation, and contribute to a more ethical and sustainable hotel industry. Hotels that prioritise CSR may boost their brand recognition, attract environmentally friendly and socially concerned customers, and make contributions to a more environmentally friendly future for the tourism industry.
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