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1. Identify the key learning points which you have gained because of completing the Changemakers: Creativity and Value Creation module. Draw upon aspects from each of the four units of the module e.g., ideas and values, creative solutions, mobilising support and evaluation to identify your knowledge and critical understanding of innovation, creativity and enterprising mindset recognising the values and contribution, which creativity makes to the common good.
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Introduction 
The Changemakers, creativity and value creation module has provided the opportunity to delve into a range of topics that often get overlooked, such as self-creativity, values, passions, and storytelling. These topics, however, are integral to our personal brand identity, and will shape the type of person we will endeavour to be in our personal and working life. The online interactive style of this module has enabled us to not only learn topics, but rather to use this newfound learning in practice. Aswell as creatively developing a range of practical skills in our careers and beyond. In this report I will highlight key learnings from the interactive material as well as the skills I have put into practice through my module project. 
Unit 1 – Ideas and values 
Passions 
A prevalent topic for me in unit 1 was Identifying passions that drive you. I recognised how passions can drive creative thinking and generate ideas. Through looking back at philosophical theories such as Descartes ‘i think therefore I am’ where he explored the concept that for humans to think is a proof of being, it's not all a dream, I began to critically evaluate the mind and how feelings such as passions are within us. Descartes discussed Six basic passions - wonder, desire, love, hatred, joy, sadness. ‘And so it is for every passion: when it appears in the mind, standardly in combination with perceptions and kinaesthetic sensations, it produces a train of associated ideas, usually initially directed by a desire-itself a passion-to promote well-being.’  (Rorty, 1982) Meaning passions help to promote or drive our actions. An example of this would be a passion to help others less fortunate in third world countries because your parents lived in that situation This could drive you to create a charity that tackles this issue. ‘Passions complement sensations in promoting the survival of the embodied mind by responding to the information conveyed by sensory representations to motivate action.’ (Greenberg, 2007) This statement from Greenberg explains how our passions can help to interpret our thoughts and opinions which will subsequently form the reaction or action we take. 
So, what is the benefit of passions in terms of being a change maker and harnessing our creativity? Creating a business idea based on our own passion overcomes our fear of failure, motivates us to persevere and people will respect your integrity (5 Ways Passion Will Translate to a Successful Business | Business Blog, 2021). Using passion as a basis means we are fully invested mentally, physically and spiritually in our idea and brand, which will drive us to commit more than we would to an idea we do not believe in. 
My personal project for this module – ‘Education For All’ - UK standardised virtual primary and secondary schooling for young people, currently out of full-time education due to long-term illness, was driven by love for helping vulnerable young people and my strong belief in the power of learning. The idea stemmed from my own experience of working for a young persons cancer charity and identifying a gap in the market that would truly add value.  
 
Unit 2 – Creative solutions 
Value Creation 
So what is value? The topic ‘Creating value’ was an insightful topic that helped shape my project for this module. ‘Value is the beliefs people hold that control their behaviour. For example, things that are important to them or their opinions on what is right and wrong’ (value, 2021). Value drives people to change thus is an integral trait if you aim to be entrepreneurial in a fast paced, advancing world. 
We can study the types of values that humans hold using the framework for value – enjoyment, social, harmony, economic and influence. ‘Each kind of value can be experienced and created both for oneself and for others’ (Martin, 2018). This can be used as a framework for changemakers to use to see how their idea changes the lives of others. When deciding what project I wanted to do for this module I examined what would create value in the majority of the five areas listed in the framework. I determined my project would add social, enjoyment as well as influence for the young people with long-term illness seeking the opportunity to continue to learn through formal education. It would bring social value through the creation of an online community hub for all students learning through this method to communicate. It would create enjoyment being able to learn interactively with the use of a digital learning platform and it will influence their learning as well as possibly influence them mentally and make them determined to battle their long-term illness. 
It is important to note that “new value may take many forms: economic, social, monetary, ecological, mental, physical, etc.” Hindle (2010, p. 610) We must draw upon our passions covered in topic one to determine how we can be entrepreneurial and where we would like to add value. 
Makiguchi developed a pedagogy - a theory or practice of learning to understand value creation. He developed this approach after 40 years of teaching to develop the philosophical appreciation of his students for beauty, benefit and good. He states that ‘Rather than encouraging students to appropriate the intellectual treasures uncovered by others, we should enable them to undertake on their own the process of discovery and invention.’ (Bunmeisha, 1989) The changemakers interactive module is a great example of enabling students to undertake their own process of discovery through the insightful topics covered and through the freedom to create a project based on our own values. 
 
Unit 3 – Mobilising support 
Telling your story 
A further key learning from the changemakers module was building upon my knowledge of storytelling as a persuasive communication tool. Storytelling has been around for centuries, and although the language and purposes change through time ‘storytelling continues to fulfil the same social and individual needs’ (Greene and Baker, 1996) We tell stories to share our experiences and feelings with others in order to be understood, and we listen to stories to understand others. 
I have been aware of the power of storytelling through my previous job roles such as an education and awareness executive for Teenage Cancer Trust whereby my role was to present hour-long presentations to secondary school students around the signs and impact of teenage cancer. We used real life stories of young people who had experienced cancer to inform the students and create impact. 
An example of a great storyteller is Oprah Winfrey. An American talk show host and presenter who uses the technique of personal storytelling in order to relate and engage with her audience. She makes her stories universal and uplifting by using herself as the protagonist and brings the audience along her journey. I included this technique in my blog as I told my story of meeting a young girl with cancer at Birmingham Childrens Hospital and her lack of support with her education, which lead to my innovation for this module project. There are various methods storytellers use to engage their audience and leave a lasting impression. One poweful technique discussed in this module was knowing your target audience. ‘You’ll become a better storyteller if you remain mindful of your target audience at all stages of your own storytelling’ - (How to Become a Great Storyteller, 2020) The art of storytelling is a technique that is imperative to a person with an enterprising mindset, in order to allow others to see the value in your innovation. You could have created a world-leading product but if you can’t communicate the story behind your product then investors or stakeholders will not buy into you or your idea. 
In the changemakers online module I did further research of Nancy Duarte – an American writer and CEO who was introduced to us via the e-learning. She states that within storytelling, one of the most important parts which will determine a successful presentation is ‘The call to action which comes right before the end of a persuasive speech, where you clearly tell the audience a role they can play after they leave your talk. ‘(Duarte, 2021) Without a call to action the audience is left unmotivated to take action and does not feel invested in your idea. I used this skill in my elevator pitch and ensured I gave my audience a role for when they left my conference. Their role for my project was to discuss it at networking groups they are members of and to approach me with ideas and contacts to help change young people's lives. 
Unit 4 – Evaluation  
Skills and attributes  
This module enhances your skills base by putting the learning into action through the E-portfolio and coursework project. A key learning from this final topic was an insight into skills acquisition and Skill attribution theory - Dekeyser (2007) ‘that the learning of a wide variety of skills shows a remarkable similarity in development from initial representation of knowledge through initial changes in behavior to eventual fluent, spontaneous, largely effortless, and highly skilled behavior’ meaning by putting skills into action and using them will result in it becoming a learned behaviour. 
An additional key learning from this topic was learning about my own personality traits and identifying tips to noticing triggers to certain emotions and feelings, which is a great way to learn how to effectively work with others and portray yourself in the best light whilst at work. From completing the ‘Ocean personality test’. Ocean personality test (Take the Big 5 Personality Index, 2021) I learnt that I am ‘medium in neuroticism’ which means ‘certain situations (or people) can set you off. You can get burned out if you sign up for too much.’ Ocean personality test (Take the Big 5 Personality Index, 2021) I learnt that creating self-care routines to prevent burnout can help tackle difficulties with this characteristic. Being aware of my attributes can help to become self-aware which improves the way you communicate and work with others. It will make you more productive and thrive in your career. 
Conclusion 
In summary, the Changemakers, Creativity and value creation modules have increased my self-awareness in terms of my values, passions and integral beliefs that will shape the person I am and drive my choice of career. The module has provided me with frameworks and theories to understand concepts such as a deeper understanding of passion’ through theories such as ‘the six passions’ and identifying the value my innovations will bring to society. Furthermore, I have been given the opportunity to enhance my storytelling techniques by researching great story tellers such as Nancy Duarte and Oprah Winfrey. I was able to use these skills in action during the preparation of my elevator pitch. Overall, I now understand the contribution creativity makes to common good and will not be afraid to put my ideas forward and help drive change in this ever-changing world.


References
Complete Works of Tsunesaburo Makiguchi, (in Japanese) Daisan Bunmeisha, Vol 6, pg 285 (Cf. Bethel 1989, 168) 
Dekeyser, R. (2007b). Skill acquisition theory. In B. VanPatten & J. Williams (Eds.), Theories in second language acquisition: An introduction (pp. 97-113). New Jersey: Lawrence Erlbaum Associates, I 
Duarte, N., 2021. How to Write a Call to Action In A Persuasive Speech. [online] Duarte. Available at: <https://www.duarte.com/presentation-skills-resources/how-to-write-a-call-to-action-in-a-persuasive-speech/> [Accessed 25 March 2021]. 
Greenberg, S., 2007. Descartes on the Passions: Function, Representation, and Motivation. Nous, 41(4), pp.714-734. 
Hindle, K. (2010). How community context affects entrepreneurial process: A diagnostic framework. Entrepreneurship and regional development, 22(7–8), 599–647. 
Lackéus, Martin. (2018). “What is Value?” – A Framework for Analyzing and Facilitating Entrepreneurial Value Creation. Uniped. 41. 10-28. 10.18261/issn.1893-8981-2018-01-02. 
Masterclass, 2020. How to Become a Great Storyteller. [online] Available at: <https://www.masterclass.com/articles/how-to-become-a-great-storyteller#6-tips-for-becoming-a-great-storyteller> [Accessed 25 March 2021]. 
Rorty, A., 1982. From Passions to Emotions and Sentiments. Philosophy, 57(220), pp.159-172. 
Science of People. 2021. Take the Big 5 Personality Index. [online] Available at: <https://www.scienceofpeople.com/personality-quiz-results/?score=337052586.61&om_name=parese&om_email=1912353%40student.uwtsd.ac.uk&optin=No%2C%20thanks> [Accessed 25 March 2021]. 
Singapore Company Incorporation. 2021. 5 Ways Passion Will Translate to a Successful Business | Business Blog. [online] Available at: <https://www.singaporecompanyincorporation.sg/blog/5-ways-passion-will-translate-to-a-successful-business/> [Accessed 25 March 2021].
	
	
	



image3.jpg
Q) ket

UnivrsityorViles




image3.png




