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The temperature of the earth is continuously increasing, and global warming, air pollution is a significant threat to the environment. In this respect, many business organisations have introduced sustainable work practices to support the environment as well as achieve the company objectives. As per the views of Amelash and Kumar (2019), sustainable tourism is noble concepts through which the hospitality industry can continue to experience growth as well contribute to society and the planet. The paper aims to shed light on one such hospitality institution of the United Kingdom’s namely The Green House Hotel in their eagerness to incorporate sustainable work practices (thegreenhousehotel.co.uk, 2020).  
[bookmark: _Toc43832498]Concept of sustainable tourism
Tourism is one of the leading business sectors of the world. It is one of the primary sources of income for many countries of the world, and revenue generated from this sector even controls the GDP of these nations as well. However, it has a negative side as well. In the opinion of Richter et al. (2017), it has observed that a tremendous amount of carbon dioxide and other air pollutants have deposited from this industry in the environment. Tourism not only incorporates lodging of the tourists but different means of travelling without which it is not possible to explore a region. 

Figure 1: Factors of sustainability
(Source: Font et al. 2016)
It has also witnessed a vast number of people depend on this industry for providing a living to their family. On the contrary Bramwell et al. (2017), sustainable tourism is a much-needed concept that has developed to reduce the number of adverse effects on the environment along with maintaining the socio-economic needs of the countries. As per the social cognitive theory of sustainability, it is essential to undermine the local resources that could utilise in hotels and resorts. On a similar note Font, et al. (2016) has commented that sustainability speaks to share the progress which could be utilised by the business organisations, the local people, and the environment.  It is essential to protect the biological diversity along with adapting business procedures through eliminating the number of wastes from the production or hospitality sectors along with promoting the local culture to provide business opportunities for the surrounding communities. 
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Sustainable development is another introduced by the United Nations to build harmony with living beings and nature. The main factors include conducting business in an environment-friendly manner, along with promoting equality in all spheres of life. On a similar note, it has found that the main factors that have been prepared by WTO to transfer the activities of the tourism sector have resemblance with these goals as well. Further, the thermal emission from the hotels and resorts are also a degrading side of this industry (Hall and Brown, 2006). 
It actively promotes equality in the sector, followed by protection of the local cultures, along with protecting the environment (e-unwto.org, 2020). The wildlife and the local communities also need to be treated equally, and unnecessary disturbances are strictly prohibited, which needs to be followed by the industry as well. Often it has found that because of the incoming of tourists from all around the globe, there is a constant threat prevailing in the tourist spots that the local culture might get distorted or lose its integrity. That provides the opportunity for the local people to protect the cultural heritage along with performing the business activities (Liburd and Edwards, 2013).
It has also found that due to the high percentage of thermal emission followed by the wastes mixing in the local water bodies are also significant issues of this sector. However, Curtin (2013) has stated that sustainable tourism has focussed on these areas as well and is active to minimise these wastes. As opined by Mihalic (2016), it has observed that the focus is to increase the use of environmentally friendly resources to reduce the dependency on the non-renewable sources of energy. Further, strategies for waste reduction and working for raising the standard of living for the local communities by strengthening their financial condition are also adopted. It is necessary to reduce the threat of exhausting fossil fuels and other sources which are getting depleted every year and leading to extinction.
[bookmark: _Toc43832500]The scenario of sustainable tourism within the tourism industry of the United Kingdom
The United Kingdom is one of the most favoured destinations of tourists across the globe.  However, it has identified that the UK government is aware with the substantial revenue that the country earns through this particular sector but has also taken specific initiatives to protect the environmental reserves and contributing positively in the societies of this country (ons.gov.uk, 2020). The major hospitality organisations have installed solar panels and are having reduced the usage of electricity by accumulating the necessary power through these equipment’s (travelweekly.co.uk, 2020). In the opinion of Holden, Linnerud and Banister (2016), unless the development of the local communities, it is not possible to raise the financial status of the country. It is also worth mentioning that the UK considered being one of the most sustainable countries in Europe. It has also observed that the government is continually monitoring pollution levels of the industrial sectors, which are vital to keeping control of the air. Pollution levels are essential for ensuring the proper health conditions of the local people and the visitors coming from different parts of the world (Hawkins and Bohdanowicz, 2011).
However, it has found that there is a difference between the theories of sustainability and its practical implications. As per the views of Rongna and Sun (2020), it is essential to spread the benefits of sustainable tourism within the societies and the industrial sectors that help to highlight the critical points of sustainability. Often it has been found that the big hospitality organisations install environment-friendly equipment’s in the kitchens or in the housekeeping department to emit less amount of waste and also operating with less electricity. However, very less effort made for the overall development of the area and the communities residing in the organisations. That creates a barrier, and the progress limited within some restricted people. 
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It is necessary to take the initiatives at the ground level unless it is challenging to incorporate sustainability in the hospitality organisations. As per Weaver (2006), it is the fundamental responsibility of the hoteliers to conduct business responsively. On this note, it has observed that the management of the Green House Hotel has framed the business policies as per sustainability standards. One of the major initiatives the hotel has taken is to source products and other requirements from the locality. That helps to reduce the generation of carbon particles due to transportation and reducing the use of fossil fuels (thegreenhousehotel.co.uk, 2020). It has found that not only this hotel also incorporates the local culinary dishes in their menu that has helped to earn global recognition for some of the recipes that were unknown to the world and it remained within the communities only. It has also found that the majority of organisations does not maintain a clear relation with employees or with customers. It is well possible that an individual is much aware of the environmental standards that need to be maintained and is unable to get the information from the hospitality institution (Blowfield, 2013).
However, it has noted that this hotel provides a report about its actions which has taken to reduce environmental pollution. And the work practices that have adopted to support sustainability. It is also worth mentioning that the management is very particular about its responsibilities. Towards the environment and the local communities, and it has witnessed that the carpets, floors and painting also are made from the eco-friendly resources that contain no amount of chemical pollutants. The colours used to paint the hotel are all vegetable colours with zero VOC’s (thegreenhousehotel.co.uk, 2020).
In the opinion of Higgins-Desbiolles (2018), it has observed that sustainability means to support the communities surrounding the companies. In this respect, the management regularly contributes to welfare activities and donates in the local schools to promote education and sports activities of the children of these localities. That provided the opportunity for the local children to gain primary training and raise their standards in the country. The management also supports the local farmers and provides the required information to increase the production of crops with the less usage of chemical fertilisers and facilitate the biodiversity of the land. Further, it has also found that the hotel takes care of the beehives that are essential for maintaining the balance in the environment (thegreenhousehotel.co.uk, 2020).
[bookmark: _Toc43832502]Principles of sustainable development identified in the Green House Hotel
Sustainable development has some definite objectives that need to be fulfilled, without which it is not possible to distribute the resources in society. In the opinion of Nilsson, Griggs and Visbeck (2016), it is necessary to think of the communities and the people associated with business organisations. As per the scenario of Green, it has found that the management is actively associated with a range of welfare activities involving the local communities that are necessary to develop the entire region and conducting trade by fair means (wto.org, 2020). As per these initiatives, the corporate organisations need to contribute something for the society as it is an essential responsibility that needs to conduct. That helps to improve the socio-economic conditions of a particular region that reflects in the GDP rise of a nation.
On the contrary, Deery et al. (2018), it has found that business organisations are not much concerned with the well-being and health of their customers to generate more revenue. Considering the impact of adopting sustainable measures in the hotel, management has found that the majority of the effects are positive. It has provided job opportunities to the local people, along with the vegetables obtained from the local fields has ensured a fixed buyer for the farmers. That has helped to generate a healthy income for the local communities. As per the concept of sustainability, the organisation has been able to raise the economic standards of the entire region.
Further, distinct health practices like yoga and other meditation sessions provided free of cost to the tourists. That help to maintain their health which has had a positive influence on the mindset of the guests. That the organisation is not thinking of only profit but for the welfare of the society as well (thegreenhousehotel.co.uk, 2020).
Often it has been found that many hospitality sectors charge extra for offering these facilities, but the management is very much aware of its responsibilities towards the customers. In this respect, another principle of sustainable tourism is to help in developing the destinations surrounding the hotels (e-unwto.org, 2020). The tourists are getting the opportunity to visit local places, experience the scenic beauties of nature and in a way is helping to spread the highlights of these places throughout the world. It helps develop the region as an ultimate tourist destination. And include as a tourist spot in the country.
[bookmark: _Toc43832503]Suggestions for further development
Evaluating the scenario of sustainable practices incorporated within this particular hotel, it has to observe that there are some areas on which the management needs to work further. Considering the view of Font et al. (2016), it is necessary to promote the local culture that increases the tourist’s posts surrounding the hotel and also generates earning opportunities for the local people.  In this regard, the management needs to closely work with the locals and identify places that could be suggested to the guests checking in the hotel. It will also develop the opportunity for the youth sections of these areas to act as local tour guides that are an indirect way through which the hotel will create employment opportunities. That will raise the economy of the place along with increase the demand for rooms for the Green House Hotel.  


[bookmark: _Toc43832504]Conclusion	
Thus, it can conclude that the principles of sustainable tourism are following the goals identified for sustainable development. Further, it has observed that sustainability helps to protect the environment as well as improve the living conditions of human beings as well as maintain the ecological balance of a country. It has also witnessed that Green House Hotel has been actively working for the practice of sustainable tourism and has introduced various initiatives and activities in this respect. 
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